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Healthful Humor
(NAPSA)—Surviving breast

cancer is an extremely personal
experience, but there are univer-
sal events and emotions—and an
uplifting new book shows how to
handle these incidents with
humor and grace.

In The Victoria’s Secret Catalog
Never Stops Coming And Other
Lessons I Learned From Breast
Cancer (Plume, $11), author Jennie

Nash gives readers a
road map for a jour-
ney no one wishes to
take. From detection
and surgery to recon-
struction and recov-
ery, Nash details
how the lessons she

learned as she coped with the dis-
ease made her a “wise old woman”
at the age of 36.

In finding that laughter may
indeed be the best medicine, Nash
manages to put a positive spin on
her experience. She also dispenses
advice on remaining upbeat and
being thankful for the offers of
assistance that come your way.

The lessons are woven into

heartfelt chapters with such
telling titles as “It’s Important to
Eat Cake,” “Courage Doesn’t
Always Dress in Camouflage,”
“Sometimes Crying is the Point”
and “Daddy Can’t Always Keep
the Monsters Away, but He Can
Fold the Laundry.”

The Victoria’s Secret Catalog
Never Stops Coming is a celebra-
tion of survival for everyone. It is
available wherever books are sold.

Jennie Nash

(NAPSA)—Americans may be
getting older but, true to our can-
do spirit, today’s seniors are not
slowing down in their golden
years. Active and mobile, they
have a completely different out-
look on life and are defying popu-
lar perceptions of “old age” by
enjoying a more independent
lifestyle than was previously
thought possible.

Motorized scooters and power
wheelchairs are a major reason
this age group is confidently
rolling into retirement. More than
200,000 of these vehicles are sold
each year in the U.S., helping
seniors perform a wide variety of
tasks, from getting them to their
grandchildren’s soccer games to
helping them navigate the aisles
of the supermarket. Overall, some
1.7 million Americans now get
around using power wheelchairs
or motorized scooters.

“In recent years, the stigma
once associated with the use of
wheelchairs and motorized scoot-
ers has really waned,” said
Colleen Fitzsimmons, a physical
therapist at the Southern New
England Rehab Center in Provi-
dence, R.I. “More people want to
live to the fullest of their potential
and these vehicles enable them to
do just that.” 

Technology is playing a signifi-
cant role in mobilizing seniors.
Today’s motorized scooters and
power wheelchairs are sleek, high-
tech and lightweight—with major
improvements in design, function
and aesthetics. They have made
purchasing these products more of
a “want” than a “need” for many
consumers.  

For example, the Invacare Pan-
ther MX-4 Scooter has independent
four-wheel suspension, raised fend-

ers and comes in such colors as
candy red, ivory and metallic green.
The newest power wheelchairs are
equally enhanced. Invacare’s Pronto
M71 has patented SureStep™ tech-
nology that enables it to drive over
two-inch thresholds and ride
smoothly over rough terrain. 

“The new generation of power
chairs is better looking and can
navigate over obstacles very easily
so that a consumer can use the
product virtually anywhere,” said
Susan Elder of Invacare Corpora-
tion, the world’s leading manufac-
turer and distributor of motorized
wheelchairs, power scooters and
other home medical equipment. 

Within the next ten years, the
“baby boom” generation will begin
to turn 65, and by 2030, according
to the U.S. Census, one in five peo-
ple will be 65 or older. The overall
size of the senior population is pro-
jected to double over the next 30
years, growing to 70 million by
2030. Fortunately, with research
and development taking off, tomor-
row’s mobility vehicles are sure to
be even more multifunctional and
attractive, allowing the good times
to keep on rolling.

No Stopping Today’s Seniors
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(NAPSA)—Although the num-
ber of cars on the road has dou-
bled since 1970, innovative tech-
nology is helping to clear the air
and protect the environment.

Since the removal of lead from
gasoline in the early 1970s, the
petroleum refining industry has
continued to make major addi-
tional improvements in the manu-
facture of motor fuels, making the
air we breathe today cleaner than
it has been in years.

Refiners use new technology to
develop fuels that help cars run
cleaner and more efficiently while
reducing pollution at the same
time. 

In areas that use reformulated
gasoline, smog-forming pollutants
are reduced by more than 100,000
tons per year—the equivalent of
eliminating the harmful emissions
from more than 20 million vehi-
cles, according to the Environmen-
tal Protection Agency. 

Reducing sulfur in gasoline fur-
ther reduces tailpipe emissions
that adversely affect human
health and the environment. A
new breakthrough refining tech-
nology significantly lowers gaso-
line sulfur content and promotes
cleaner air while limiting manu-
facturing costs.

Sulfur content in gasoline has
already been reduced by 90 percent
since 1970, and future reductions
of sulfur content in gasoline and
diesel fuel from new technologies
will address the demands of refin-
ers, automakers and the public. 

Petroleum companies have
been working with auto manufac-
turers to develop further advances
in vehicle power trains to help
cars run more efficiently and be
more environmentally friendly.

One concept being evaluated is
the fuel cell. Fuel cells operate
like a battery but do not run down
or require recharging. The cells
produce electricity from an elec-
trochemical reaction between

hydrogen and oxygen. Fuel cells
running on hydrogen will emit
only water vapor.

Companies are experimenting
with methods of generating the
needed hydrogen from a variety of
sources, including gasoline and
diesel, methanol, compressed nat-
ural gas and others. A major issue
being considered is whether the
hydrogen is generated onboard the
vehicle or at some centralized loca-
tion. The fuel cell vehicle remains
a long-term concept.

Beginning in 2004, new cars
running on low-sulfur fuel and
utilizing the most advanced
emissions reduction equipment
will produce as little as 5 percent
of smog-forming emissions pro-
duced by automobiles on the road
today.

As new fuel technologies become
more widely implemented, con-
sumers who purchase gasoline will
know they are playing an impor-
tant role in keeping our air clean.

To learn more about energy
issues, visit www.oil360.org, a
comprehensive site hosted by
Sarkeys Energy Center, The Uni-
versity of Oklahoma.

Reducing Auto Emissions 
And Environmental Concerns 

Advances in engine and fuels technologies 
have helped to reduce vehicle emissions 
over the last 30 years.

New fuels, cleaner air

Juan Thomassie
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Sulfur content in gasoline has
been reduced by 90 percent
since 1970.

(NAPSA)—Water is one of the
most important substances in 
people’s daily lives, but it can also
be one of the most destructive,
causing hundreds of millions of
dollars in damage each year for
homeowners.

From broken and frozen pipes
to leaking appliances, household
problems that cause water damage
can destroy floors and walls, furni-
ture, televisions and stereos, and
irreplaceable family heirlooms.

Often the damage could have
been avoided, say experts at State
Farm Insurance.

To make sure water damage
doesn’t disrupt your life, here are
a few simple ideas:

• Check and replace washing
machine hoses regularly, espe-
cially if there are signs of cracking,
bulging or other deterioration.

• Periodically make sure hose
connections are secure on water
supply lines to washing machines,
ice makers, disposals, dishwash-
ers and other appliances. Take
care not to kink or puncture water
lines if appliance is moved.

• Washing machines and hot
water heaters should be installed
in lower levels and floor pans and
drains installed with them.

• A sump pump can keep
water out of your basement.
Install one if you have basement
leakage, and if you already have
one, look into using batteries or a
generator for backup power in
case of power loss.

• Pour a cup of mild bleach
solution down air conditioner
drain lines periodically to help
keep them clear and reduce build-
up of molds.

• Disconnect garden hoses and
outside hose connections each fall.

• Clean debris from your roof
and inspect it regularly. Promptly
repair missing or damaged shin-
gles, flashing or other areas that
could cause leaks.

• Winterize your home. Insu-
late exposed pipes and pipes in
attics, crawl spaces and outside
walls. Maintain adequate heat
during the winter, even if your
home will not be occupied for
some time. Set the thermostat no
lower than 55˚F.

• Turn off the water at the
main valve, or at major appli-
ances, if you will be away from
home for several days.

For more safety tips, you can
visit State Farm Insurance at
www.statefarm.com.

Reducing Water Damage In Your Home

Insulate exposed pipes in
attics, crawl spaces and outside
walls to prevent pipes bursting.

(NAPSA)—The way you shop
could make a world of difference
for children around the world.

That’s because buying certain
products may benefit the U.S.
Fund for UNICEF “Give Kids A
Fresh And Caring Start” cam-
paign that aims to improve the
lives of children through health,
education, nutrition, protection
and emergency relief programs. 

The campaign kicks off on Sep-
tember 1 and continues through
October 31, the day of the “Trick-
or-Treat for UNICEF” campaign.  

This year, the campaign invites
Americans to purchase any Dawn®

or Downy® product. A portion of the
sales—up to $300,000 during the
months of September and Octo-
ber—will benefit children around
the world.

In addition, Procter & Gamble
will offer coupons for Dawn®,
Downy®, Bounce® and Dryel® brands,
with a donation being made to the
U.S. Fund for UNICEF for each
coupon redeemed—up to a total of
$200,000—on Sunday, September
29, 2002. These will reach more
than 55 million Americans via
daily newspapers nationwide. For
each bottle of Dawn® or Downy®

purchased from September 1
through October 31, P&G will
donate 10 cents, up to $300,000,
to the USF. For each Sunday, Sep-
tember 29 coupon redeemed for

Dawn®, Downy®,  Bounce® or
Dryel®, P&G will donate 10 cents,
up to $200,000.

A long-standing Halloween tra-
dition in the U.S., “Trick-or-Treat
for UNICEF” was launched 52
years ago, and has raised, thus
far, more than $115 million. For
more information about “Trick-or-
Treat for UNICEF” visit www.
unicefusa.org/trickortreat or call
800-252-KIDS. 

The U.S. Fund for UNICEF
works for the survival, protection
and development of children world-
wide through education, advocacy
and fundraising. Created in 1947,
it is the oldest of 37 national com-
mittees around the world that sup-
port UNICEF’s mission. 

How Your Shopping List Can Save A Child’s Life 

Buying popular products may
help educate, nourish, heal, pro-
tect and care for children in need
worldwide.

The first bicycle factory in the
United States was the Pope Man-
ufacturing Company, established
in Hartford, Conn. in 1877.

***
Life, after we’d had a few mil-
lennia to observe it, turned out
to be dreadfully unfair, so we
invented sports.

—Barbara Holland
***




