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(NAPSA)—With a significant
increase in disposable income, in
recent years teenagers have become
an important part of the consumer
market. One statistic suggests that
in 2001 alone teenagers spent more
than $124 billion. Despite this incred-
ible spending power, as few as 12
percent of high school students in
the U.S. receive a formal education
in personal finance. 

Parents can create their own
“lesson plans” at home to get
teens financially fit. Leading con-
sumer lender Household (parent
company of Household Finance
Corp. and Beneficial) offers the
following advice to parents:

Give an allowance.
To instill financial responsi-
bility and to show that you

trust them, offer your kids an
allowance. The key to a successful
allowance is structuring it from
the beginning. Make it clear what
kinds of purchases your kids can
use the money for and that they
are expected to save some of it.

Set up a budget and man-
age spending.
To help your kids learn budget-

ing skills, work with them first to
identify all the ways they currently
spend money. Brainstorm together
to choose the items they’d like to
save for and set manageable goals.
Next, help them track their spend-
ing with a budgeting worksheet or
chart to make sure they stay on tar-
get to reach their desired purchase.
Finally, teach them how to conduct
research to find the best value
before making a purchase. 

Involve kids in household
budgeting.

Get your children involved early
on in helping you make household
spending decisions and involve
them when you pay your family’s
monthly bills. Make sure they
understand the consequences of
making late payments or missing
payments entirely.

Set up a savings account.
Taking into account money

from jobs, allowance, holiday and
birthday gifts, help your kids
determine their monthly “income.”
Teach them to put away roughly
10 percent of this amount as sav-
ings. Encourage your teens to
open a savings account at a bank,
or store the money safely at home
for them so they will not be
tempted to spend it.

Set a good example.
The sounder your own finan-

cial judgment, the better your
kids’ may be.  Demonstrating
your own financially responsible
behavior, such as keeping a bal-
anced checkbook, always paying
bills on time and sticking to a
budget and savings plan, will
help reinforce good habits in
your kids. 

For additional advice on
achieving financial fitness, log on
t o  w w w. h o u s e h o l d . c o m  a n d
www.yourcreditcounts.com. You
can also write to Household (Cor-
porate Communications, 2700
Sanders Road, Prospect Heights,
IL 60070-2799) for complimentary
booklets on how to manage credit,
spending and savings.

How To Teach Your Teens Good Financial Habits

Things Once Lost Can
Now Be Replaced

(NAPSA)—There’s good news
for travelers: It’s now possible to
quickly replace lost or stolen pass-
ports and major credit cards, as
well as travelers cheques.

Thanks to a new service, a
single phone call can connect
American Express Travelers
Cheque customers with a repre-
sentative who will assist them
with the process of replacing lost
or stolen items, even major credit
cards issued by other financial
institutions.

These services are offered as
an added benefit 24 hours a day,
seven days a week, to American
E x p r e s s  Tr a v e l e r s  C h e q u e
customers.

“Nothing can ruin a trip faster
than having your important docu-
ments, wallet or bag lost or stolen.
Consumers have told us this ser-
vice will give them the extra peace
of mind they need while travel-
ing,” said Randall Beard, vice
president and head of worldwide
marketing for American Express
Travelers Cheque Group.

To learn more, visit www.
americanexpress.com/travelers
cheques.

One phone call is all it takes to
get help with lost or stolen credit
cards and passports.

(NAPSA)—Millions of greeting
cards filled with messages of love,
joy and peace will be sent this hol-
iday season. 

For some, choosing a card is
about the design, for others the
message. The Susan G. Komen
Breast Cancer Foundation has
created a card, however, that says
much more.  

Breast cancer is the leading
cause of death among women ages
40 to 59 and more than 200,000
men and women will be diagnosed
with the disease this year alone.
Dedicated to finding a cure for
breast cancer, the Komen Founda-
tion will continue a unique holiday
program this year that allows you
to support the fight against breast
cancer in honor of your loved ones. 

The Komen Foundation offers
the specially designed Everyone’s
Holiday Card for personal mail-
ings by purchasers, available for
$1.35 per card with a minimum
order of 25. For a nominal fee,
cards can be imprinted with the
purchaser’s name, return address
or a special message.

“Now more than ever, people
want to give back to their commu-
nities and know how their money
is being spent,” says Susan Braun,
president and chief executive offi-
cer of the Komen Foundation.
“This holiday season, purchasing
the Komen Foundation’s holiday
cards and gift items supports the
Foundation’s pursuit of finding a
cure for breast cancer and assur-
ing that critical research and out-
reach programs continue.” 

Up to 80 percent of the purchase
price of all products sold by the
Komen Foundation supports the
Foundation’s mission to eradicate
breast cancer as a life-threatening
disease by advancing research, edu-
cation, screening and treatment.  

This year ’s program also
includes many new gift ideas such

as a pink ribbon ornament ($10)
and a water globe ($9). To view and
purchase holiday cards and gifts,
visit the Foundation’s online Mar-
ketplace at www.komen.org, or con-
tact the Komen Foundation’s toll-
free order line at 1-877-SGK-SHOP
(1-877-745-7467).

The Susan G. Komen Breast
Cancer Foundation was estab-
lished 20 years ago by Nancy
Brinker to honor the memory of
her sister, Susan G. Komen, who
died from breast cancer at age 36.
Today, the Komen Foundation is
an international organization
with a network of volunteers
working through more than 100
local Affiliates that hold events
like the Komen Race for the Cure®

to eradicate breast cancer as a
life-threatening disease. Since its
inception, the Komen Foundation
has raised $450 million in the
fight against breast cancer.

For breast health and breast
cancer information call the Komen
Foundation’s National Toll-Free
Breast Care Helpline at 1-800-I’M
AWARE® (1-800-462-9273) or visit
www.komen.org.

Send Holiday Greetings That Support 
The Fight Against Breast Cancer

The cards you send and the
gifts you buy this holiday season
can make a difference.

(NAPSA)—Helping today’s low-
income workers become tomor-
row’s high achievers: that’s the
goal of two colleges recently hon-
ored for their efforts by an innova-
tive educational awards program.

The  “MetLi fe  Foundat ion
Community College Excellence
Awards,” which come with a
$30,000 check, honor community
colleges that are promoting educa-
tional and economic advancement
for underserved youth and adults.
Administering the awards is Jobs
for the Future (JFF), an innovator
in strategies to accelerate educa-
tional and career advancement for
both young people and adults.

This year ’s winners include
West Hills Community College of
San Joaquin Valley, California.
Among its success stories: Juanita
Sauceda, a migrant farmworker
who ran a cotton gin from sunset
to sunrise. Working the nightshift,
she was having a hard time caring
for her teen-aged daughter. Des-
perate for a route to a better job,
she turned to a training program
run in partnership with the col-
lege, which is near her home.
Sauceda enrolled and did so well
she landed a job as a translator
and advisor to other students at
the college.

West Hills is changing the lives
of many of its community’s low-
income families. So is Sinclair
Community College in Dayton,
Ohio, the other “Excellence
Awards” winner. At both schools—
one a small, rural college serving
a largely migrant Hispanic popu-
lation, the other a large, urban

college that is helping to rebuild a
troubled regional economy—stu-
dents earn credentials that can
mean the difference between
poverty and climbing the ladder
into the middle class.

“These colleges understand
that the obstacles facing those
with the least education and skills
are becoming more acute, while
the expectations that community
colleges will serve these youth and
adults are rising,” says MetLife
Foundation President and CEO
Sibyl Jacobson. MetLife plans to
make another round of excellence
awards. “This valuable program
recognizes innovative leaders,”
comments JFF president Marlene
B. Seltzer. “Just as important, it
spurs other colleges to invest in
helping people succeed in school
and in careers.”

To learn more about what JFF
is doing to help young people and
adults achieve in today’s job mar-
ket, write: Jobs for the Future, 88
Broad Street, Boston, MA 02110;
or visit www.jff.org.

“Excellence Awards” Honor Community Colleges

Community colleges can help
change the lives for students
from low-income families.

(NAPSA)—As the hours of warm
sunshine grow fewer, it’s easy to
yearn for the spring season—filled
with new plantings, the scent of
lilacs in the air, and birds alight-
ing on tree branches. To remind us
of warmer days to come, nature
artist Marjolein Bastin lends her
intricate watercolors inspired by
nature to four new perpetual cal-
endars for 2003. Bastin, recognized
around the world for her ability to
observe and capture beauty in the
simplest objects in nature, ex-
presses her passion for nature in
each piece she designs.

In the cold days of winter, these
calendars can offer a way to bring
nature indoors. The calendars, part
of Hallmark’s Nature’s Sketchbook
line of products, feature rotating
cubes for month and date. The
intricate details are reminders of
the countdown to spring. Sculpted
in resin, the calendars feature a
variety of images from nature: a
young rabbit nibbling fresh greens;
bright blue, lavender and yellow
pansies; a delicate pink rose; as
well as gardener’s tools—charming
watering cans and trowels. Perpet-
ual calendars are a favorite among
friends of Bastin and Marjolein

Bastin herself. The artist keeps one
on her own drawing table.

In addition to the four new
calendars priced at $9.95, the
Nature’s Sketchbook line will
introduce over 100 new and excit-
ing gift items in 2003. This new
collection is full of bold, bright and
beautiful florals as well as many of
nature’s small treasures, encour-
aging you to discover the beauty of
nature each day.

Nature’s Sketchbook cards, gifts
and more are found at Hallmark
Gold Crown® stores throughout the
United States and at Hallmark.com.

Calendars Brighten Every Day

Bright blue, lavendar and yel-
low pansies bring nature indoors
with this perpetual calendar.

Eschatophobia is the fear of
the ending of all things, and the
need to escape an imagined
destruction.

What creature can fly straight
up like a helicopter? Hmmm...a
hummingbird.




