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(NAPSA)—Those who think
Americans don’t love their pets
are barking up the wrong tree.
According to The American Pet
Products Manufacturers Associa-
tion (APPMA), pet spending has
doubled from $17 billion in 1994 to
a projected $34.3 billion for 2004—
a growth rate of 100 percent.

2003 was more successful than
projected with total sales coming
in at $32.4 billion. This positions
the pet industry as 60 percent
larger than the toy industry ($20
billion) and 33 percent larger than
the candy industry ($24 billion). 

“These spending figures reflect
a change that has been occurring
over the past decade, of pets tran-
sitioning into the family,” said Bob
Vetere, APPMA COO and manag-
ing director. “As more and more
people consider and treat pets like
children, they’re purchasing prod-
ucts and services that you would-
n’t have typically seen our grand-
parents buying for their pets.”

Vetere said several factors are
likely driving this shift in views and
spending. For one, studies show pets
are good for our health. Research
indicates pets reduce stress, lower
blood pressure and—some say—can
even help with marriage by being
mediators in the home. 

Indications that baby boomers
are filling empty nests with pets
is another cause for growth within
the industry. Innovative new prod-
ucts such as timed feeders and
high-tech restraint systems also
enable a larger cross-section of
individuals to have pets.

“Pets provide us with uncondi-
tional love and affection,” said

Vetere. “It makes people feel good
to be able to provide something for
them in return.” 

And provide for them we do. In
2004, Americans are expected to
spend:

• $14.3 billion for food
• $7.9 billion for supplies and

over-the-counter medications
• $8.3 billion for veterinarian

care
• $1.6 billion for live animal

purchases
• $2.2 billion for other services
Founded in 1958, the American

Pet Products Manufacturers Asso-
ciation is described as the nation’s
leading not-for-profit trade organi-
zation serving the interests of the
pet product industry and educat-
ing the public on the many joys
and health benefits associated
with pet ownership. Visit APPMA
online at www.appma.org. 

No Bones About It: Pet Spending At All Time High 

Spending on pet supplies and
services in 2004 is expected to
be over $34 billion—double what
it was 10 years ago.

(NAPSA)—Free from the hectic
school schedule, summer vacation
time provides a unique opportu-
nity for parents to address the
learning difficulties that their
children experience during the
academic year. “Parents can use
summertime to help their child
deal with learning difficulties that
may overwhelm them during the
school year,” said Marshall
Raskind, Ph.D. “There are a vari-
ety of ways families can address
these problems over the sum-
mer—the most important thing is
to remember that learning diffi-
culties don’t stop just because
school’s not in session.”  

SchwabLearning.org is a par-
ent’s guide to helping children
with learning difficulties like
learning disabilities (LD) and
Attention-Deficit/Hyperactivity
Disorder (AD/HD). The website
helps parents of children facing
these issues deal with the fears
and challenges that learning diffi-
culties present, by providing
much-needed information on diag-
nosis and treatment as well as a
community of parents who have
also faced the emotional chal-
lenges of LD.  

Parents looking for ways to
address learning problems during
summer vacation should take the
following tips into consideration:

• Consider your child’s acad-
emic needs. If you decide that a
focused academic program would
help improve or retain your child’s
skills, be sure to focus on one or two
areas where the most help is
needed. These could be specific sub-
jects like reading or more general
learning topics like study skills. 

• Consider your child’s tal-
ents and interests outside of
school. Summer is also a time for
children to concentrate on activities
they enjoy but have little time for
during the school year—through
camps, local workshops, commu-
nity groups, or at home. Such recre-
ational pastimes can provide the

confidence boost that kids with
learning difficulties often need
after a frustrating school year. 

• Research your options.
Some children with LD qualify to
attend an extended-year program
over the summer. Other options
include private tutoring or educa-
tional therapy.  

• Respect your child’s
social and emotional needs.
Children with LD are usually
working hard in school when sum-
mer activities must be determined
and may feel less stressed and
able to discuss summer plans
after a couple weeks of vacation. 

• Think creatively. Aim for a
healthy balance by integrating
academics and recreational plans
for your child. 

• Trust your instincts. Con-
sider advice from teachers and
tutors but remember: you know
your child’s overall needs best.
Don’t feel guilty if you decide a
break from academics is best—it
may be just what your child needs
to get reenergized for a fresh start
in the fall.

“When children with LD
return to school in the fall, fami-
lies are often met with an
onslaught of academic, social and
emotional problems that don’t dis-
appear during vacation time,”
stated Dr. Raskind. “The summer

break provides an opportunity for
parents to give their children
additional guidance and sup-
port—in whatever way they deem
most appropriate.”

Additional information about
summertime activities and other
i s s u e s  r e l a t e d  t o  l e a r n i n g  
d i s a b i l i t i e s  i s  a v a i l a b l e  a t  
SchwabLearning.org, which pro-
vides research-based information
and guidance on the academic,
emotional and social needs of chil-
dren with learning and attention
problems. The site also offers prac-
tical strategies parents can use to
help their child and work effec-
tively with schools and teachers.
Through SchwabLearning.org,
parents of kids with learning diffi-
culties have 24/7 access to the
information, guidance and support
they need to succeed in learning
and life.

According to the National Insti-
tutes of Health, approximately one
in seven people in America suffers
from LD, and many of them deal
with struggles that go beyond
learning, such as low self-esteem
and/or social isolation. Visit
http://www.schwablearning.org/
summer for more information
on summer activities for chil-
dren who suffer from learning
difficulties.

About Schwab Learning
Schwab Learning is a nonprofit

program of the Charles and Helen
Schwab Foundation dedicated to help-
ing kids with learning and attention
problems be successful in school and
life. Schwab Learning services are
delivered through two websites—one
designed specifically for parents at
SchwabLearning.org and another cre-
ated expressly for kids ages 8-12 at
SparkTop.org. Recently, Schwab Learn-
ing.org was honored with the Good
Housekeeping Web Certification Seal
and SparkTop.org received a 2004 Par-
ents’ Choice Recommended Award from
the Parents’ Choice Foundation. More
i n f o r m a t i o n  c a n  b e  f o u n d  a t
http://www.Schwab Learning.org/. 

Summertime: An Opportunity to Address Learning Disabilities 
Outside of the Classroom 

SchwabLearning.org Offers Advice on How to Plan Activities During the School Break

Approximately one in seven
Americans has a learning dis-
ability (LD). SchwabLearning.org
can help parents of children with
LD plan their summers.

(NAPSA)—The travel season
is in full swing and, as in years
past, Americans are filling up
cars, boarding planes and hitting
the rails to reach relaxing desti-
nations at the four corners of the
country and the world. This year,
however, along with the right
clothes and a good paperback,
Americans are more and more
leaving film cameras at home
and packing a digital camera for
their trips. In fact, InfoTrends
R e s e a r c h  G r o u p  r e c e n t l y
reported that “digital cameras
will nearly replace film cameras
by 2008.”

This dramatic increase in digi-
tal camera ownership and use
isn’t surprising due to improving
image quality, decreasing camera
prices and the amazing sharing
functionality digital now affords.
In the past, pictures were
snapped throughout a vacation
but trapped in the camera on film
until the family arrived home,
dropped the film off at the drug
store and waited for prints to
arrive days later. Now services
like Snapfish (www.snapfish.com)
make it possible for users to
upload images taken that day
and share them with family and
friends back home immediately
and for free. 

O n c e  i m a g e s  h a v e  b e e n
uploaded to the site, Snapfish
won’t add to the high cost of your
vacation, allowing you to order
film-quality digital camera prints
on Kodak paper for as low as 19
cents. While you’re at it, you can
even choose from dozens of sea-
sonal and other themed photo bor-
ders, including beach, seashell
and fall foliage designs.

They also offer a bunch of great
photo products for vacationers,
including Photo Postcards person-
alized with your pictures. Imag-
ine, before you’ve even returned
home, grandparents, aunts and
uncles, cousins and neighbors will
have already received personal-
ized postcards of you and the fam-
ily, hiking, biking or lounging at
the pool. 

Online photo services offer desk-
top photo software as well, the
most compelling being Snapfish
PhotoShow Express, a $29.99 value
offered for free. This software
makes it easy for summer travelers
to manage and show images on
their desktop as well as augment
and edit images for sharing and
printing. It also raises the bar by
offering a suite of production tools
for creating and sharing multime-
dia slide shows that are music and
special effect enabled. Now fire-
works can explode over your pic-
tures to theme music.

Digital cameras and online
imaging services will really help
you get more out of summer vaca-
tion photos this year. If you
haven’t already, it might be time
to dive in.

Get the Most Out of Vacation Photos

This year more Americans will
leave film cameras at home and
take digital cameras.

(NAPSA)—For all their benefits,
consumers are beginning to face the
shortcomings of digital cameras:
excessive volume and lack of per-
manence. However, a new class of
consumer imaging software is now
addressing these problems.

StudioLine Photo 2 easily man-
ages rapidly growing picture collec-
tions, while protecting against com-
mon pitfalls:

• Accidental Losses—Countless
original pictures have been unin-
tentionally replaced with cropped,
edited or low-resolution copies,
because of a careless click on a
“Save” button. A “goof-proof” prod-
uct permanently safeguards the
original image in a database.
Changes and corrections are
recorded separately and are forever
reversible.

• Computer Crashes—Anyone
who has gone through a PC crash
appreciates the value of backups.
The new software keeps the picture
available on the PC, but transfers
original images to a CD or DVD and
keeps track of which picture is on
what disc.

• Where Did It Go?—Without
the cost of film and processing, con-
sumers are snapping away without
hesitation. StudioLine Photo 2 uses
picture categories and descriptions
to organize a collection, so that its
search engine can instantly retrieve
the right picture—even from a CD

or DVD.
• What About Pet-Eye? Every

pet lover has experienced first hand
how the camera flash distorts the
different pupil colors of our four-
legged friends. Traditional “Red-
Eye” correction would be worthless,
but a special “Pet-Eye” function will
do the trick.

The latest generation of user-
friendly imaging software has
matured to the point that con-
sumers can trust their treasured
memories to the “digital shoebox.”
StudioLine Photo 2 is now available
at CompUSA and Best Buy. For
additional information, visit
www.StudioLine.biz.

Tips On Sorting, Safeguarding Digital Images

New photo software makes it
simple to organize and protect
digital images.

***
The great enemy of clear lan-
guage is insincerity.

—George Orwell
***

***
The roots of education are bit-
ter, but the fruit is sweet.

—Aristotle
***

***
Your vision will become clear
when you look into your heart.

—Carl Jung
***




