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(NAPSA)—It’s easy to forget
how books and magazines are
made and where newspapers come
from.  It’s even harder for kids to
grasp how many trees are used
just to produce cereal boxes and
colored construction paper. Even
with computers and electronic
devices, it’s estimated more than
four billion trees are cut down in
the world each year—a number 10
times larger than that of the U.S.
population.

These startling facts certainly
raise the issue of the importance
of trees and how they contribute
to the earth. As adults, remember-
ing to conserve and recycle is an
important way of life. What’s just
as important is to teach our chil-
dren about the value of trees. As
parents and mentors, it’s critical
that we ingrain these lessons at
an early age.

For the second year, one hotel
company is stepping up to the
task, helping kids get to the “root”
of community service by educating
them on the significance of plant-
ing trees and caring for the envi-
ronment. Doubletree Hotels, with
help from The National Arbor Day
Foundation, has created an inter-
active lesson plan on environmen-
tal responsibility for teachers and
will provide evergreen tree
seedlings to thousands of elemen-
tary school students. 

This educational initiative is an
extension of Teaching Kids to
CARE, a community outreach pro-
gram which pairs more than 100
Doubletree Hotels with local ele-
mentary schools and youth groups

to educate and empower children
about making conscious decisions,
including caring for their commu-
nity. This year, Teaching Kids to
CARE volunteers and children will
plant more than 10,000 seedling
trees across the U.S. and Canada.

For parents (and mentors) want-
ing to remind kids how important
trees are and involve them in envi-
ronmentally-conscious activities,
here are a few tips:

1. Plant A New “Family
Tree”—Take your kids to a gar-
den or home store and allow them
to select a young tree to plant at
home. Plant the tree in a special
location as a family, assigning a
different task (digging, patting,
watering) to each family member.
Make sure to document the activ-
ity with a photo, so kids can
remember how small the tree was
when they planted it.

2. Think Globally. Act
Locally—Kids should learn that
planting even one tree makes a dif-
ference—a full-grown tree provides
enough oxygen for four humans
each day. Challenge your kids to
create enough oxygen through new
trees to support your entire street
...or neighborhood...or town.

3. TREE-butes—The next

time a family holiday (birthdays,
Mother’s/Father’s/Grandparents’
Day) rolls around, suggest to your
kids that they plant a tree in that
person’s honor. Then help them
decorate a special “TREE-bute”
greeting card to let the family
member know about the gift.

4. Memor-Trees—Just as
trees can be planted to honor
someone important in your child’s
life, remind them that a new tree
symbolizes new life—and can
serve as a memory of someone
(family member, friend, pet) that
has passed away. Additionally,
groups of Memor-Trees can be
planted to remember members of
the military.

5. Give The Gift of Clean
Air—The next time your child
needs to take a creative gift to
school—send a tree seedling for
each classmate. Seedlings that are
indigenous to your region can be
obtained inexpensively (or free)
from the  department of forestry, or
you can purchase many types of
trees from The National Arbor Day
Foundation (www.arborday.org).

Remember, every new tree
makes a difference: the net cooling
effect of a young, healthy tree is
equivalent to ten room-size air
conditioners operating 20 hours a
day, according to the U.S. Dept. of
Agriculture.

To learn more about obtaining
tree seedlings of your own and
making a difference in your own
neighborhood, visit the Teaching
Kids to CARE Web site at
www.doubletree.com/teachingkids
tocare.

Getting Kids To The Root Of Community Service

(NAPSA)—Sam Eisenberg is a
very lucky little boy. At four-years
of age he is in remission from life-
threatening acute myelogenous
leukemia, thanks to a bone mar-
row transplant from his twin,
Ethan. 

This story begins when Sam’s
parents, Dana and Dennis Eisen-
berg, befriended another couple,
Jenny and Andrew Scott, at the
Dallas hospital where Sam was
being treated. The Scott’s daugh-
ter, Allie, a four-month-old baby at
the time, was being treated for the
same kind of leukemia as Sam.
The two families bonded and then
inspired an incredible national
happening. 

Jenny Scott and Dana Eisen-
berg both began chronicling their
childrens’ stories on the Internet
and the outpouring of love and
support they received from par-
ents around the country was over-
whelming. 

Through the shared experience
of a life-altering diagnosis of a
child with cancer, the couples’
friendship grew and they decided,
together, to do something in honor
of their children. They formed
Allie’s Angels, a team for Light
The Night® Walks, The Leukemia
& Lymphoma Society’s evening
walk to raise awareness of blood
cancers and fund research seeking
cures. They started with the mod-
est goal of raising $5,000 for the
Society through their local Walk
but, through the magic of the
Internet, word soon spread. 

Before long, supporters around
the country were forming more
Allie’s Angels teams until finally
there were more than 60 teams
nationwide. Tragically, Allie died
in September 2004 at nine months
of age but little Sam, now four, is
still doing well. 

Just a month after Allie died,
more than 2,200 people from
around the country walked in
Allie’s name as participants of
Allie’s Angels teams and raised

more than $420,000 for the Soci-
ety. This was, by far, the most that
a national friends and family
team had ever raised in Light The
Night Walk history.

“It was just amazing,” said
Jenny Scott. “We started it as this
small local event and everybody
just took it on and it just took off.
My little angel left the world to
a heaven where there is no
leukemia. She is no longer in any
kind of pain. But we’re still here
on earth, working to fight this dis-
ease in her honor.”

Now having changed the name
to “Friends of Allie,” the national
team has set a loftier goal for this
year’s Walks: $600,000. The Light
The Night Walks events are
scheduled to take place in the fall,
and the Society is already begin-
ning recruitment. Those inter-
ested in participating can register,
either as an individual or as a
team, by going to www.light
thenight.org or by calling (877)
LTN-WALK.

Overall, Light The Night raised
approximately $24 million in 2004
for blood cancer research, with
about 200,000 people walking in
250 different sites. 

Dana Eisenberg is determined
to keep the fight going, in honor of
both Sam and Allie.

“How can this disease outlast
us?” she said. “It can’t.  I feel if we
were able to raise this kind of
money and awareness in just
eight weeks, what can we do in a
whole year? Time will tell.”

Light The Night Teams Fight Cancer

Sam Eisenberg

(NAPSA)—More than 20 mil-
lion Americans have been diag-
nosed with osteoarthritis, the most
common form of arthritis. It is a
disease that involves the break-
down of cartilage in the joints,
often leading to pain and stiffness.  

In addition to working with
their health care providers, it is
important for osteoarthritis pa-
tients to be proactive about their
health and educate themselves.
“There are a number of educa-
tional programs available to arth-
ritis patients,” says Dr. Howard
Schertzinger, Medical Director and
Team Physician for the College of
Mount St. Joseph in Cincinnati.
“Patient education programs often
improve communication between
doctor and patient which can lead
to a more productive office visit.” 

The Arthritis Huddle™ program
represents the team approach to
fighting osteoarthritis, and was
designed to help patients work
with their doctors to develop their
own personalized osteoarthritis
game plans. The program, avail-
able at www.arthritishuddle.com,
gives osteoarthritis patients ac-
cess to the latest treatment strate-
gies, educational programs, spe-
cialists and advocacy groups that
can help them on the road to feel-
ing better.

In addition to information on
osteoarthritis, its risk factors, and
how it is diagnosed, the site offers
tips on diet and nutrition, including

recipes for healthy eating, which
can be helpful for many arthritis
patients. There are also tips from
an exercise specialist that include
detailed descriptions of many types
of exercises that can reduce pain,
improve joint function, reduce
fatigue and build stronger muscles
for greater mobility. 

Leading this national health
and educational initiative is Hall-
of-Fame quarterback, Joe Namath,
who has lived with osteoarthritis
for more than 30 years. 

To learn more about osteo-
arthritis or the Arthritis Huddle™

program, visit www.arthritis
huddle.com.

Teaming Up To Fight Osteoarthritis

The Arthritis Huddle™ program
was designed to improve com-
munication between doctor and
patient, which often results in
better management of the pain,
stiffness and other symptoms of
osteoarthritis.

(NAPSA)—Not all youngsters
have the strength, judgment or
skills to operate an ATV. Children
should be able to sit comfortably
on the ATV and reach the controls
safely. They should also have suf-
ficient strength and familiarity to
operate the controls with ease.
For information on training or to
take an ATVRider Course, visit
www.atvsafety.org or call 1-800-
887-2887.

An estate plan helps ensure
that your property eventually
winds up where you want it to. A
will is generally the first docu-
ment considered in an estate
plan, yet 58 percent of Americans
lack a basic will, according to a
survey by lawyers.com—a free
online database of 440,000
lawyers. For more information,
visit www.lawyers.com.

You can dress up small places
in your home with big flower
ideas by visiting www.flowerpossi
bilities.com.

Satellite broadband services
can provide Internet access to
many of the 67 million Americans
who cannot receive cable or DSL
broadband. The satellite service
requires no wires and is up to 10
times faster than dial-up for resi-
dential users. It’s up to 20 times
faster than dial-up for business
users. For more information visit
www.direcway.com. 

A national double blind taste
test conducted by Meyers Re-
search Center found consumers
showed a preference of 51 to 49
percent for the taste of the private
label over the national brand ver-
sion of products in 12 categories
that are part of everyday meals.
Private label or store brand prod-
ucts are items that an individual
retailer puts its own name or
brand on and are available only at
that chain’s stores. 

A program called Sharpie
Retractable Autographs for Edu-
cation is a nationwide initiative
that is searching for one million
autographs (from everyday peo-
ple) in exchange for $1 million in
school supplies and funds. To
help the effort, celebrities and
professional athletes are visiting
schools across the country to col-
lect “Autographs for Education.”
For more information, visit www.
sharpie.com.

***
To be able to fill leisure intelli-
gently is the last product of civ-
ilization, and at present very
few people have reached this
level.

—Bertrand Russell
***

***
The human brain starts work-
ing the moment you are born
and never stops until you stand
up to speak in public.

—George Jessel
***

***
No matter how much pressure
you feel at work, if you could
find ways to relax for at least
five minutes every hour, you’d
be more productive.

—Dr. Joyce Brothers
***




