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(NAPSA)—Parents dream of
raising a child who makes the
world a better place. But if it’s
hard to imagine your own off-
spring as a budding Albert
Schweitzer, take heart, says Dr.
Richard Gallagher from the NYU
Child Study Center. 

“Parents often underestimate
their kids’ desire to make a differ-
ence,” says Dr. Gallagher. “The good
news is that today there are more
opportunities than ever to get kids
involved in community service.” Dr.
Gallagher offers these tips to help
parents get kids started:

• Be a role model. Even if you
have limited time to volunteer
yourself, consider how you talk
about others. Praise people who are
making a difference. Show toler-
ance for those who make mistakes.  

• Teach kids to help others
starting at a young age. Even
preschool children can learn to con-
tribute around the house, share,
and help siblings. Starting around
first grade, encourage volunteer
activities outside the family.
Depending on the child’s age and
interests, activities might include
playing with dogs at a local animal
shelter, volunteering at the local
library or walking to fight disease.
Check your local United Way for
listings of volunteer activities. 

• Encourage your child to
take part in a youth program,
which can help by providing struc-
ture and incentive for volunteer-
ing. For example, the free Start
Something program from Target
and the Tiger Woods Foundation
has enrolled more than 2.5 million
youths and awarded more than
$1,000,000 in scholarship funds to
kids who are reaching for their
dreams and making the world a
better place. Find out more at
www.target.com/startsomething.

• Help your child set aside
regular time for volunteer activi-
ties, such as taking part in a com-
munity cleanup day. Committing
a couple of hours per week is a
good goal.  

• Talk about local, national
and international issues that
your child may want to help
address. For example, your child
can help address the issue of
hunger by collecting canned food for
a local homeless shelter. Or your
family might want to take action
together to support relief efforts for
a natural disaster overseas.  

Most important, get started.
Once kids see that they can begin
to make a contribution, they may
want to do more. And in helping
others, they also help themselves
by expanding their own aware-
ness of the world.

Raise A Child Who Wants To Change The World

GOOD NEWS—Today, there are more
opportunities than ever to get kids
involved in community service.

Supporting The Troops
(NAPSA)—As American service

men and women continue their mis-
sion in Iraq, Afghanistan and other
locations around the world, support
for our troops is ever so important.
Today, some 2.6 million active duty
service members are on duty in 146

countries, ensur-
ing our freedom
and the freedom
of others.

In a salute
to our troops,

Swarovski, the world’s leading
manufacturer of cut crystal, has
partnered with the United Service
Organizations (USO) and de-
signed a three-pin Tribute to the
Troops Collection. The USO will
receive 10 percent from the sales
to support programs that benefit
the troops and their families.

For the last 64 years, the USO
(www.uso.org)
has served as a
bridge between
the U.S.  mil i -
t a r y  a n d  t h e

American people to boost the
morale and improve the lives of
military personnel serving far
from home.  

“We are proud to partner with
Swarovski to raise awareness
and support for our men and
women in uniform,” said USO
President Edward A. Powell. “We
look forward to working with a

company that is
known for qual-
ity around the
world.”   

The Tribute
to  the  Troops

Co l l e c t i on i s  ava i l ab l e  a t
Swarovski retailers or online at
www.swarovski.com. For more
information, call 1-800-426-3088.

(NAPSA)—A growing number
of consumers are counting on an
important kind of audit to make a
difference in the way the meat
industry cares for livestock. 

In the 1990s, a leading animal
welfare expert, Dr. Temple Gran-
din of Colorado State University,
recommended measuring animal
welfare routinely by using audit
programs. 

The American Meat Institute
Foundation endorsed her idea and
today, more than 90 percent of
meat plants voluntarily perform
internal audits in addition to hir-
ing outside companies to conduct
them. Livestock welfare audits
have been so successful that
today, many restaurant chains
and grocery stores require audits
before they will buy meat from
meat processors. 

When companies “measure”
welfare, they look at some key fac-
tors, such as:

• Are animals “vocalizing” too
much? Sometimes livestock vocal-
ize because they want to “talk” to
one another. But sometimes they
vocalize because something is
uncomfortable. 

By monitoring livestock vocal-
izations and determining what a
normal level is, plants can quickly
identify when something is abnor-
mal. For example, if cattle become
noisy in a pen, something as sim-
ple as a shadow may be frighten-
ing them, and a simple fix like a
new light can solve the problem. 

• Are animals able to walk
comfortably? By measuring how
often animals slip when they
walk, companies can determine if
floors need to be changed to be
made slip-proof. This helps pre-
vent injuries due to falls.

“These are just two of the many
important data points that we

measure routinely. Monitoring
them can make a big difference in
ensuring animal welfare,” accord-
ing to Dr. Randy Huffman, vice
president of the American Meat
Institute Foundation. 

According to Dr. Huffman, the
meat industry takes seriously its
ethical obligation to handle live-
stock humanely. “But few people
realize that livestock that are
treated humanely result in better-
quality meat.”

Huffman also pointed out that
federal U.S. Department of Agri-
culture veterinarians are in meat
plants overseeing the handling of
livestock and taking action if they
see problems—including stopping
lines and even closing plants.

“Taken together, voluntary
auditing efforts, federal inspection
oversight and the quality benefits
that we see in meat products when
we handle livestock humanely
mean that humane animal han-
dling is good for animals—and
good for business,” Huffman said.

For more information, visit
www.animalhandling.org. 

Measuring How Livestock Is Cared For

Experts say that when the meat
industry treats animals in a
humane manner, it’s good for the
animals and business.

(NAPSA)—As European vaca-
tions surge in popularity—and
affordability—the time for fine
French wine and high tea in the
U.K. has never been better. The
French capital Paris is a perennial
favorite, thanks to a wealth of cul-
ture, delectable dining and that
perpetual joie de vivre. London’s
lure never fails, and 2005 should
be a banner year for the Big Ben
city. Learn more at www.traveler
sadvantage.com.

Candy-vending machines are
now a $405 million industry in the
U.S—and entrepreneurs (and peo-
ple simply looking to earn  extra
income) have taken a big bite out
of this pot. One company, Multi-
vend, manufactures the Vendstar
vending machines that sell about
143 tons of branded candy and
nuts per year. Entrepreneurs can
buy machines directly from the
company’s factory in Deer Park,
New York. For more information,

please call 1-888-625-2401 toll free
or visit www.MyVendstar.com.

Animal cruelty harms the most
defenseless creatures in our
world. Animal welfare organiza-
tions work daily to educate people
about how they can care for their
pets and how they can prevent it.
For more information on how to
prevent animal cruelty or to find
or support a shelter, go to www.
aspca.org.

(NAPSA)—According to the
experts at Murray Inc., a lawn
mower provider for more than 50
years, many walk-behind mowers
feature a convertible cutting deck
system equipped to disperse grass
clippings in at least two ways—
discharging or mulching. Mowers
are also available with 3-in-1 ver-
satility —they can discharge
grass, mulch it or bag it for dis-
posal. For more information, visit
www.murray.com.

To help increase awareness of
electrical safety, Electrical Safety
Foundation Institute (ESFI)
offers the “Wired for Safety” elec-
trical safety video and companion
guide, developed by the U.S. Con-
sumer Product Safety Commis-
sion (CPSC), in ESFI’s library at
www.electrical-safety.org, and
www.cpsc.gov. 

The name of the principal of Riverdale High, where Archie comic
book characters Archie, Jughead, Betty and Veronica were students,
was Mr. Weatherbee.

Ohio’s official beverage is tomato juice.

You may want to call a lawyer about this: the word “attorney”
comes from the French, meaning “to turn over to another.”

***
During [these] periods of relaxation after concentrated intellec-
tual activity, the intuitive mind seems to take over and can pro-
duce the sudden clarifying insights which give so much joy and
delight.

—Fritjof Capra
***




