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Puppy Parenting
(NAPSA)—Puppyhood—the

most delightful and toughest age
in your dog’s life—is the subject of

two new books.
The first,
“Puppy Perfect”
(Howell Book
House, $16.99),
by Sarah Hodg-
son, begins with
a foundation in
puppy care—
feeding, groom-

ing, exercise—and puppy psychol-
ogy. Through interactive quizzes
and profiles, owners learn how to
develop a nurturing and mutually
respectful relationship with their
puppies, which is the key to get-
ting a puppy to behave properly.

Complete with more than 50
photos and stories from the
author’s 20 years as a dog trainer,
“PuppyPerfect” will help you turn
your adorable but far from perfect
puppy into a lovable friend for life. 

The second
book, “Puppies
For Dummies”
(Wiley, $19.99)
also by Sarah
Hodgson, is for
people inter-
ested in explor-
ing this momen-
tous era in a

dog’s life, whether you already have
a puppy curled at your feet (or
chewing at your shoelaces) or if
you’re still in the thinking-about-it
stage. 

The easy-to-understand guide
will help you to choose the perfect
puppy as well as raise your puppy
to be well mannered and happy.
The book also covers how to
house-train your puppy quickly
and effectively and explores differ-
ent training methods to fit your
puppy’s needs.

Both books are at bookstores
nationwide. 

Hawaii And Football
(NAPSA)—Hawaii...home to

sun, surf and one amazing football
game. 

Hawaii, the world’s number-
one vacation spot, is also host to a
premier sports attraction: the
NFL Pro Bowl. The best players
from the AFC challenge their
counterparts from the NFC in the
classic face-off, set in Honolulu’s
50,000-seat Aloha Stadium on the
Hawaiian island of Oahu. 

If you’re wondering how the
Pro Bowl stacks up against the
Super Bowl, no contest: Tickets
to the Pro Bowl are easier to get,
are less expensive, you don’t
have to fight crowds, and few
things beat relaxing in the
Hawaiian sun and watching the
pros strut their stuff in picture-
perfect playing conditions. 

Pleasant Holidays, an official
fan package provider for this
event, says it’s a combination
great vacation and fabulous foot-
ball game. For sports enthusiasts,
it can seem like the deal of a life-
time, with the travel company
offering three packages at differ-
ent price and amenity levels. All
Pro Bowl packages include game
tickets, airport/hotel transfers,
transfers to and from Aloha Sta-
dium on game day, and a VIP Offi-
cial NFL Pro Bowl Tailgate Party,
including reserved seating,
drinks, VIP menu, and visits with
the NFL players and cheerleaders.  

Learn more by calling 1-800-5-
HAWAII or visiting PleasantHoli
days.com. 

(NAPSA)—This holiday season
the National Basketball Associa-
tion is launching its new kids line
featuring the league’s widest
assortment ever of products for
infants, toddlers, and tweens
including accessories, apparel,
bags, games, plush, sporting
goods, toys, stationery and calen-
dars. The NBA Kids line offers
products that young basketball
fans are sure to enjoy this holiday
season.  

The NBA is greatly increasing
its products for kids due to the
overwhelming popularity of the
league in this age group. Accord-
ing to a recent ESPN Sports Poll,
more kids (75 percent) ages 7 - 11
are fans of the NBA than any
other sport. Some of the exciting
new products include:

Game On
The new NBA Match ’Em Up™

by Mascotopia ($18.00) is a mem-
ory game kids will play over and
over. The game includes colorful,
solid wood tiles featuring all 30
NBA team logos and is great for
the whole family.  

In The Cards
New this holiday season, NBA

UNO® ($12.95) is a different spin
on the classic card game and fea-
tures select teams including the
New York Knicks and Boston
Celtics. The game is composed of
112 custom cards that feature
some of the NBA’s greatest leg-
ends including Willis Reed, Larry
Bird, Walt Frazier and many
more.  

Grin And Bear It
Beginning this holiday season,

Build-A-Bear Workshop® will offer
all 30 NBA team uniforms for
your child’s furry friend. Official

merchandise ranges from bear-
sized team Tiny Tee® shirts to
official bear-sized NBA team
uniforms.

Watch Out
Fans can take an inside look at

10 of the NBA’s greatest Super-
stars in the latest action-packed
PVDs by Hasbro Video Now ($8.99
per disc). Each disc features on-
court moves and off-court inter-
views. Appearances include: Jason
Kidd, Vince Carter, Carmelo
Anthony, Kevin Garnett, Allen
Iverson, Ben Wallace, Jermaine
O’Neal, Shaquille O’Neal, Tim
Duncan and LeBron James. 

Baby Talk
Perfect for the newborn, the

first and only NBA Basketball
Mobile™ from Mascotopia ($44.00)
helps to develop important mem-
ory and concentration skills. The
mobile, available in all 30 NBA
teams, features four plush team
figures and plays the “Basketball
Lullaby™” that will have your
baby dreaming in no time. 

Comfortable Kids
NBA Kids also offers under-

wear and loungewear perfect for
the next sleepover or birthday

party. Kids can now show their
support for their favorite super-
stars and teams with the brand
new NBA Kids underwear and
loungewear line from Unk (box-
ers—$12.00, Sets—$24.00). Also
Reebok Kids has got you covered
with high quality youth apparel,
jerseys, and toddler sets perfect
for kids of all ages.

The new NBA Kids line also fea-
tures NBA and team-identified
Jersey Backpacks and Ball Bags
from The Original Ball Bag Com-
pany, and other NBA school sup-
plies that include notebooks,
binders, memo pads and calendars.

Play Ball
The new NBA Youth Portable

Back Board System by Spalding
($69.99) is lightweight, durable
and portable. The backboard is a
great way to get your little fan on
the way to the NBA. Available in
all 30 NBA teams, each backboard
features the logo or jersey of your
favorite team or player.  

Keep Bouncing
The Spalding NEVER FLAT™

basketball,  with a suggested
retail price of $39.99, hits store
shelves this holiday, in time for
the holiday shopping season. The
Spalding NEVER FLAT basket-
ball is the only ball that stays
inflated 10 times longer than tra-
ditional basketballs—guaranteed
for at least one year.

Getting great gifts for the kids
on your list will be a slam dunk.
The entire NBA Kids line will be
available for purchase starting
this holiday season at the world’s
only NBA Store on Fifth Avenue in
New York City, on NBAStore.com
and at additional retailers across
the country. 

Children’s Gifts That Are A Slam Dunk

Hoop Dreams—Basketball gifts
make great holiday presents for
little athletes.

(NAPSA)—Can the actions of
one person truly make a differ-
ence in the world? According to a
recent survey on volunteerism
sponsored by Kiwanis Interna-
tional, 86 percent of Americans
say any one person can indeed
make a difference. The survey
results support Kiwanis Interna-
tional’s contention that in a year
marred by numerous natural
disasters, the need for hands-on
community service and volunteer-
ing is more essential than ever. 

Kiwanis, a global organiza-
tion of volunteers dedicated to
changing the world one child
and one community at a time,
sponsored the survey in conjunc-
tion with the launch of its public
service announcement (PSA)
campaign entitled, “One Can
Make A Difference.”

“We found that 61 percent of
individuals would prefer to give
time through volunteer activities
rather than just donate money to
a cause,” said Steve Siemens,
president, Kiwanis International.
“Whether you can contribute an
hour a week or once a year, vol-
unteering is a great way to help
others.”

When asked what type of com-

munity service makes the biggest
difference, over two-thirds of
those surveyed said that hands-on
activities such as donating sup-
plies, volunteering with a local
service club or participating in
local community events have a
bigger influence than giving
money. 

The survey also found that
nearly 75 percent of respondents
are motivated to volunteer time
when they believe it will have a
meaningful impact on their
community.

“We believe in the power of the
individual to impact children’s

lives and make a difference in the
world,” said Siemens. “Getting
involved in meaningful service
projects makes the world a better
place for children across the
globe.”

The “One Can Make a Differ-
ence” campaign inspires individu-
als to action by illustrating how
one person’s kindness is enough to
make a significant impact on
entire communities. It focuses on
one key theme: Impacting a child’s
life today can change the world
tomorrow.  

Through  guidance and exam-
ple, the organization works to
develop future generations of
leaders with its entire family and
sponsored organizations, includ-
ing: Key Club, Circle K, Aktion
Club, Builders Club, K-Kids, Key
Leader and Kiwanis Junior. 

Nearly 600,000 members of the
Kiwanis family help to serve chil-
dren and communities worldwide
in 96 countries and geographic
areas. Each year, members dedi-
cate 19 million volunteer hours
and invest over US$100 million to
strengthen communities and
make a better world for children.

For more information, visit
www.kiwanis.org.

Most Americans Believe One Person Can Change The World

Volunteering is a great way to
give thanks for what you have
and to help others.

(NAPSA)—Winter Glazed
Roast Pork with Apples is an ele-
gant, yet easy dish that will con-
vince guests you’ve had formal
culinary training. The pork loin is
covered with a tangy TABASCO®

sauce glaze, roasted to mouthwa-
tering tenderness and hand-
somely garnished with slices of
sautéed apples and onions.

There’s a whole lotta shakin’
goin’ on in America’s pecan belt.
It’s harvest time, and the first
order of business in the pecan
industry is getting those little
nuggets of goodness off the tree
and onto your table. For recipes
and more information on pecans,
visit www.ilovepecans.org.

What better way to celebrate
the season than by enjoying the
king of seafood—delicious, conve-
nient, healthy shrimp. It’s no

surprise that shrimp continues to
top the list as the most popular
seafood in the country. The
health benefits of shrimp make it
a unique and nutritious choice
for a holiday meal or favorite
seasonal dish. Find shrimp
recipes at www.aboutseafood.com
or www.eatshrimp.com.




