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(NAPSA)—As the Web becomes
a staple of American life, the phe-
nomenon of 24-hour banking has
become mainstream, and more and
more consumers are turning to the
information superhighway to man-
age all of their household finances.
They’re realizing that they can save
time—and even money—if they
ditch the checkbook and stamps
and start banking and paying bills
online. Because online banking and
bill payment are available 24x7,
consumers have the ability to sim-
ply visit their bank’s Web site at
their convenience, creating their
own banking hours to work around
their busy schedules.

A new study commissioned by
MasterCard RPPS and conducted
by Ipsos Insight, found that three-
quarters of Americans cite manag-
ing finances as the top reason they
go online. The ability to pay all
monthly bills in one place, while
managing household finances,
offers convenience, time-savings,
and peace of mind to consumers
who don’t want to be bothered each
month with check writing, account
balancing, late payments and trips
to the post office. In fact, the study
revealed that in the past six
months, over one-third of Ameri-
cans (38 percent) had made an
account balance inquiry at their
bank’s Web site, and another third
(37 percent) had used online bill
payment. 

Consumers benefit from an
already established relationship
with their financial institution.
Over half of Americans (58 percent)
believe their needs are well pro-
vided for by their bank in the ser-
vices they offer. The majority (92
percent) feel that their bank pro-
vides ample services. Those sur-
veyed who pay their monthly bills
predominantly online are less likely
to consider paying bills a hassle. 

Moreover, as online banking
and bill payment have gained
traction in the mainstream, banks
have continued to bolster their

online offerings, reassuring cus-
tomers that banking and paying
bills online is the fastest, most
convenient, and most secure way
to manage household finances. 

The convenience of paying bills
online through a bank’s Web site
is a driving factor for a majority of
consumers who ultimately make
this their means of paying most, if
not all, of their monthly bills.
According to TowerGroup, 42 per-
cent of households are expected to
participate in online banking this
year, while online bill payment
will equal nine percent of total bill
payments, up from five percent
two years ago. Moreover, 42.5 mil-
lion households—nearly 37 per-
cent of all U.S. households—are
projected to bank online by 2007.

Online banking and bill pay-
ment is the optimal solution for
consumers who want to simplify
their busy lives, especially those
with diverse banking needs, includ-
ing bill payment, money transfer
and account monitoring. To learn
more about how you can simplify
household financial management
and get started banking and paying
bills online, visit your bank’s Web
site. For a free pamphlet about
online bill payment, call 1 (800) 
256-0856 or send an e-mail to
billsonline@mastercard.com. 

The Web Operates On Your Hours, Not “Bankers’ Hours”

Top Transactions Americans Performed 
Online in the Past Six Months

Made an account balance inquiry at my bank’s Web 
site

Paid bills online

Made a transfer between accounts at my bank’s Web 
site

Viewed, printed or saved images of cleared checks

Researched information for a financial service
21%

23%

28%

37%

38%

DRIVE YOUR FUTURE

(NAPSA)—According to the
U.S. Census Bureau, graduates
with a bachelor’s degree earn over
62 percent more on average than
those with only a high school
diploma. And while the increased
earning potential of obtaining a
postsecondary education is evi-
dent, how to pay for that educa-
tion remains a challenge for mil-
lions of students each year.

Although financial aid pack-
ages are available to many stu-
dents, supplemental funds are
often needed to offset tuition and
school expenses. For students
seeking financial aid, Scholarship
America, the nation’s largest non-
profit, private sector scholarship
and educational support organiza-
tion suggests looking to the pri-
vate sector.  

Several corporations offer
scholarship programs, some with
specific criteria for which students
just might be a good fit. For
instance, Mercedes-Benz USA
offers the annual DRIVE YOUR
FUTURE Scholarship Program,
awarding $1 million in scholar-
ship funding to students who will
be the first generation in their
families to attend college. From
Jan. 4 through Feb. 10, 2006, stu-
dents can submit an online appli-
cation at www.mbusa.com/drive
future.

To search open scholarships
and identify other scholarship
resources, students may also visit
www.scholarshipamerica.org, and
click “For Students.”

Scholarship America has dis-
tributed more than one billion dol-
lars to more than one million stu-
dents by helping communities and
corporations establish scholarship
programs. Mercedes-Benz USA’s
DRIVE YOUR FUTURE Scho-
larship Program aims to provide
educational opportunities to col-
lege-bound students. 

Note to Editors: Please do not run after
Feb 10, 2006.

(NAPSA)—While technology is
hailed by many for its potential to
advance today’s society, others are
encouraged by the promise it holds
to help sustain languages and cul-
tures several centuries old. Thanks
to one program, Native Americans
now have a chance to explore what
embracing technology can mean for
their families, in accessing the oppor-
tunities of the present while pre-
serving the past.

A study released by the Na-
tional Telecommunications and
Information Administration found
that Native Americans “are not
able to access the important infor-
mation resources via computers
and on the Internet that are
quickly becoming essential for
success.” As the Rural Assistance
Center, a product of the U.S.
Department of Health and Hu-
man Services’ Rural Initiative,
points out, programs that promote
or create expanded access to the
Internet could “enable tribes to
enhance their workforce develop-
ment, economic development and
social service delivery efforts.”

“With studies indicating that
access to computers among many
Native American households lags
behind the national average by 15
percent and access to the Internet
by roughly 19 percent, it’s clear
that more has to be done to make
Native American families aware of
the advantages and opportunities
associated with bringing technol-
ogy into their lives,” said Terry
Braun (Seneca Hawk), director,
Americas Solution Design Center,
IBM Global Services.

The 2005 Native American Fam-
ily Technology Journey (The Jour-
ney) will provide American Indian
families with an opportunity to not
just hear about technology, but also

to experience it. Sponsored by IBM
and Career Communications Group
(CCG), The Journey will play host
to a number of events that will pro-
vide Native Americans residing in
urban centers, rural areas and on
tribal lands technology access and
training.

Among the activities that will
take place during The Journey are
computer workshops, technology
events for students, technology
demonstrations, museum and labo-
ratory tours and health and educa-
tional seminars. The Journey will
also establish a forum in which
American Indian people can learn
more about technology’s potential
to help pass the languages, stories
and customs that distinguish their
tribes from one generation to
another. IBM, for example, is part-
nering with the Indigenous Lan-
guage Institute to establish a Lan-
guage Materials Development
Center that will assist various
tribes in preserving, teaching and
sharing their language.

To learn more about the Native
American Family Technology
Journey, call (410) 244-7101 or
visit www.nativeamericanfamily
net.net.

Honoring The Past Through Access And Training

Technology can now be used to
help preserve a people’s heritage.

(NAPSA)—A year ago, the
world came together to help vic-
tims of a tsunami that devastated
South Asia. It was the largest
humanitarian response in history.

As a result, two months after the
disaster, there were no large-scale
outbreaks of disease and no wide-
spread food shortages. In that short
time, the area recovered to the
point that it was already possible
for rebuilding work to begin. In the
first week of the disaster, the aid
effort was led by local people and
local organizations that responded
to the needs of the survivors. In
each of the countries affected, large
sections of the public mobilized in
response to the disaster.

Since the tsunami, Oxfam has
helped more than 1.8 million peo-
ple in South Asia and raised more
than $250 million to support its
aid effort across the tsunami-
affected countries. Oxfam’s hu-
manitarian program is providing
water and sanitation and working
on shelter and livelihood projects.

“Our international experience
has taught us that it is usually the
poor who are hardest hit. They are
usually the first to get hit and the
last to get help,” said Oxfam Amer-
ica president Ray Offenheiser.
“This year, we saw that in our own
backyard with Hurricane Katrina.”

Katrina cut a wide swath
across the Gulf Coast and Missis-
sippi Delta, reaching beyond the
urban centers and deep into rural
areas where some of the most pro-
found and entrenched poverty in
the nation exists. The hurricane

ripped roofs off houses, knocked
out power, blocked roads and flat-
tened farmers’ fields, leaving
already-marginalized people
homeless and with no means to
support themselves.

Although Oxfam generally
focuses its emergency response on
regions where governments and
civil society groups have little or
no capacity to respond effectively,
which is seldom the case in the
United States, the devastation in
the Gulf Coast region led the orga-
nization to launch a rebuilding
effort there as well. The hundreds
of thousands of people severely
affected by Hurricane Katrina
include many people—mostly
poor, rural people of color—associ-
ated with the grassroots organiza-
tions with which Oxfam America
has long-standing relationships.

Learn more at www.oxfam
america.org.

Helping The World’s Poorest

Victims of both the tsunami in
Asia and of Katrina relied on
humanitarian aid.

(NAPSA)—According to den-
tist-to-the-stars Dr. Jennifer
Salzer, products such as the new
Crest Whitestrips Renewal are
age-defying solutions for your
smile. In 10 days, the strips can
remove up to 20 years of stains off
your smile.

The sleep survey revealed that
50 percent of parents are chang-
ing their child’s diaper in the mid-
dle of the night. Jo Frost, star of
TV’s “Supernanny,” says, “If par-
ents had the confidence in a dia-
per that absorbs better overnight,
they might not feel the need to do
that, and that might contribute to
a restful night’s sleep.”

An educational tool for
patients that simplifies and
explains the new Medicare drug
program has been created by The
American College of Physicians
Foundation. The “Medicare Part
D” tip clarifies sign-up deadlines
and provides follow-up telephone
numbers and Web sites for more
detailed information to help
patients decode and simplify the
complex new Medicare drug pro-
gram. The “tip” is available at
http://foundation.acponline.org/
medicaretip.htm.

Can baking a cake help to end
childhood hunger across the
nation? It can, say the organizers
of a nationwide bake sale created
to help America’s children get the
food they need to learn, grow and
thrive. Because more than 13 mil-
lion American children are hun-
gry or at risk for hunger, Parade
magazine and Share Our

Strength, a leading anti-hunger
organization, organized the third
annual Great American Bake
Sale. To register, get more infor-
mation, ideas and tips on holding
a bake sale, visit www.greatamer
icanbakesale.org.

The changes in Medicare
clearly affect individuals who are
reaching 65 years of age. But
experts say it’s going to get a lot
more complicated in years to
come because there are more
choices. For people that are not
yet 65 but are heading in that
direction, it’s not too soon to be
looking at the various choices that
will be available. To learn more,
visit www.healthysolutions.tv.

Private financing is an attrac-
tive option for many transactions,
particularly real estate. Now a
$350 billion industry, peer-to-
peer seller financing is a grow-
ing, global phenomenon. Already,
the sale of most small businesses
incorporates peer-to-peer lending
and one in 13 American homes is
purchased using these cash flow
notes. To learn more, visit
www.dalbeywealthinstitute.com. 

Three-time world welterweight
champion Jack Britton competed
in a record 37 title bouts.

There are about 180,000,000
licensed drivers in the U.S.

Mother’s Day was declared a
national holiday in 1914.




