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Smart Ways To Give
(NAPSA)—Nearly 70 percent of

the globe’s population lives on an
annual income of $800. And only 1
percent of U.S. giving is distrib-
uted abroad. Many people don’t
know how to find a quality way to
give their money or time. 

A unique nonprofit called Uni-
versalGiving matches donors and
volunteers with quality organiza-
tions all across the world. Visitors
simply search the group’s Web site
by country and an issue (such as
education) in order to find a pre-
qualified way to give or volunteer. 

One hundred percent of any
donation made through the site
goes to the specified nonprofit.
The organization also customizes
programs for Fortune 500 corpora-
tions and their global employee
giving and volunteer programs. 

The organization offers a Gift
Packages feature as well. The
packages can be customized to
have an effect on different impor-
tant issues. For instance, one pack-
age provides a Liberian refugee
woman with the tools she needs to
feed her family. 

For more information, visit
www.universalgiving.org. 

There are ways to be confident
that your donations are used the
way you’d like them to be used—
and in an effective manner.

(NAPSA)—Gone are the days
when bathrooms were cramped,
no-frills spaces with a simple toi-
let, sink and standard-size
tub/shower combination. Today’s
homeowners want spa-like bath-
rooms that offer beauty as well as
function. One of the emerging
trends is the stand-alone shower
enclosure with crystal-clear glass
that shows off the elegant fixtures
and rich materials of the shower,
such as marble, soapstone and
granite. 

Unfortunately, many people
don’t realize that ordinary glass is
porous. When hard water, soap
and even household cleaners are
combined with the heat and
humidity typical of shower envi-
ronments, glass can corrode and
no amount of scrubbing will
remove the staining and scale
that result.

One remedy that homeowners
can turn to is spray-on or wipe-on
treatments to protect the glass.
But when these coatings wear off,
staining, streaking and corrosion
can occur. Another solution, Show-
erGuard™ glass from Guardian
Industries, uses a patented ion
beam technology to permanently
seal the surface of the glass dur-
ing manufacturing. With this new
product, there is never a need to
reapply the protection and the
appearance can be maintained
with a soft cloth or wet sponge
and most common household
cleaners. 

If you’re in the market for a
shower enclosure, here are tips on
what to ask the bath dealer or
the professionals handling your
remodeling project:

• Is the shower glass pro-
tected? First, ask if the surface of
the shower glass has a sealant or

other protective treatment. Stan-
dard glass can become streaked
and stained quickly.

• When and how is the
sealant applied? If the shower
glass is protected, find out what
type of sealant is used and when
it is applied. Some glass coatings
are applied after the glass is man-
ufactured, which could result in
their wearing off in a relatively
short period of time.

• Are there special cleaners
that must be used? Some glass
treatments require special clean-
ers and techniques rather than
ordinary household cleaners.

• How long will the protec-
tion last? Some spray-on or wipe-
on glass treatments can cease to
protect the glass after two or
three years and reapplication can
be messy.

To learn more about what to
look for in a glass shower enclo-
sure or to find a dealer, visit
www.ShowerGuardGlass.com.

Glass Shower Enclosures: 
What You Need to Know Before You Buy

A new type of shower enclosure
glass resists staining and is eas-
ier to clean. 

(NAPSA)—Consumers have
consistently and rapidly adopted
new digital technologies—CDs,
MP3s and DVDs, to name a few—
because of the improved quality,
choice, convenience and interac-
tivity they provide. And this con-
sumer adoption trend shows no
sign of slowing.

The latest development is HD
Radio™ technology, which offers
broadcasters and their listeners
radically upgraded audio quality,
along with an on-demand interac-
tive experience and compelling,
new wireless data services. HD
Radio marks the most significant
advancement in radio broadcast-
ing since the introduction of FM
stereo more than 50 years ago.

Consumers can continue listen-
ing to the same local AM/FM sta-
tions they love but with the added
services and benefits that HD
Radio offers, including:

• AM digital will have FM-like
audio quality, allowing for new
and innovative programming
using music formats. FM digital
will have CD-like audio quality.

• Static-free and crystal-clear
reception.

• Multicasting for more chan-
nels of programming that includes
currently unavailable genres.

• Metadata—song, artist and
other information (news,
weather, traffic ticker info as
determined by the broadcaster)
displayed on-screen.

• Wireless data services to
include on-demand audio. On-de-
mand audio allows for the stream-
ing of content, providing more in-
formation on station programs,
news, weather and traffic—all at
the touch of a button.

“We’re moving very rapidly to
improve consumers’ radio listening
experience,” says Peter Ferrara,
president and CEO of the HD Digi-
tal Radio Alliance. “Listeners will
now have even more local choices
of new and diverse programming.”

Some of the totally new formats
to be introduced include Viva La
Voce (opera), Classical Alternative,
Traditional Jazz & Blues, Coffee
House, Female Talk, Future Coun-
try, Extreme Hip-Hop and in-
depth news. Also of note is the
wide variety of new rock formats.

One option for taking advantage
of HD Radio is a new entertain-
ment system from Polk Audio. The
I-Sonic™ produces big, lifelike
sound quality—and is the first to
offer HD Radio technology with a
DVD player and XM-ready satel-
lite radio technology, making it a
total entertainment solution. Its
compact dimensions (14.5" x 9.75"
x 4.75") allow for use virtually any-
where—home, office or business.

In addition, the I-Sonic was
honored as the Best of Innovations
audio product at the 2006 Con-
sumer Electronics Show. To learn
more, visit www.polkaudio.com/
isonic.

Consumers Tuned In To Benefits Of HD Radio

A compact entertainment system
can be a great way to listen to HD
Radio.

(NAPSA)—Whether you’re
thinking of buying a new car or
just doing some research on your
current one, the U.S. Department
of Transportation’s National High-
way Traffic Safety Administration
(NHTSA) has a Web site that can
help in several ways.
Easy Access to Safety Ratings 

One of the site’s most conve-
nient features is the 5 Star Crash
Test and Rollover Ratings search
engine. This online database lets
you look up a vehicle by make,
model and year to quickly access
its safety rating. Ratings are
based on a one- to five-star scale,
with five being the highest. Since
online test results go all the way
back to 1990, this can also be the
“go-to” place for those seeking
information on used vehicles.

The ratings are determined by: 
1. Frontal crash test: Crash-

test dummies representing an
average-sized adult are placed in
driver and front passenger seats
and secured with the vehicle’s seat
belts. Vehicles are crashed into a
fixed barrier at 35 mph, which is
equivalent to a head-on collision
between two similar vehicles each
moving at 35 mph.

2. Side crash test: Crash-test
dummies representing an average-
sized adult are placed in the driver
and rear passenger seats (driver’s
side) and secured with the vehi-
cle’s seat belts. The side crash test
represents an intersection-type
collision with a 3,015-pound bar-
rier moving at 38.5 mph into a
standing vehicle. 

3. Rollover ratings test: Rollover
ratings starting with the 2004

model year include the results of a
recently implemented tipping test.
Dubbed the “fishhook” for its ser-
pentine design, this rigorous on-
the-road safety test measures
your chance of rollover and is the
first of its kind to be conducted by
a government agency. Rollover
ratings for previous model years
are based solely on a stationary
test that measures how “top
heavy” a vehicle is.

Defects and Recalls
In case you think your current

car or truck has a defect, the site
has a section where you can file a
safety complaint, research ongoing
investigations and check for recalls.
Your online complaint submissions
help lead to recalls and increase
highway safety for everyone. In
addition to reporting complaints
about vehicles, vehicle equipment
or tires, you can use this to file a
complaint about a child safety seat.
The site also provides useful infor-
mation on rollover prevention, air
bag safety and tire ratings. 

To drive down your risk of dan-
ger on the road, you may care to
check out www.safercar.gov.

Take the Information Superhighway to Driving Safely

You can discover what you need
to know to drive a safe car at an
ingenious Web site.

(NAPSA)—Deciding when their
family is the right size—or how to
make sure it stays that size—is a
personal decision that many
women may find easier to make in
the years to come. 

For women who have decided
that they do not want any more
children and feel ready for a per-
manent form of birth control, “get-
ting your tubes tied,” or tubal liga-
tion, is no longer the only option. 

A new office-
based procedure
known as the
Essure proce-
dure is quickly
replacing the
old operation
and is covered
by most insur-
ance plans. 

During the
procedure, a tiny, soft spring,
called a micro-insert, is placed
into each fallopian tube. The
body’s natural response causes tis-
sue to grow into the micro-inserts,
blocking sperm from reaching the
egg. This tissue growth takes
about three months and addi-
tional birth control must be used
during this time. 

After three months, a special
X-ray test verifies that the system
is working. 

Choosing this advanced proce-
dure offers many benefits. There
are no incisions, it does not con-

tain hormones, it can be per-
formed in a doctor ’s office with
minimal anesthesia and it’s per-
manent. The procedure takes
about 15 minutes to complete and
most women return to normal
activities within a day or two.

More than 63,000 women
worldwide have already had the
procedure and clinical studies
have reported high safety and
patient satisfaction. After many
years of clinical study, no preg-
nancies have been reported when
the micro-insert is placed cor-
rectly. While no method of birth
control is 100 percent effective,
the procedure’s effectiveness rate
is 99.80 percent with four years of
clinical data.

“We finally have a technique
for a woman that is comparable in
simplicity, accessibility and safety
to vasectomy in men,” said Dr.
Barbara Levy, a national expert in
endoscopic surgery practicing in
Seattle. “Although the complica-
tions of surgical tubal ligation are
uncommon, when they occur they
may be life threatening. The rare
deaths associated with tubal liga-
tion were unacceptable in my
mind.”

Another advantage for busy
mothers is that the procedure
eliminates the time spent recover-
ing from surgery. 

To find out more about the pro-
cedure, visit www.essure.com.

A New Family Planning Alternative

The Essure
micro-insert

****
When you look at your life, the
greatest happinesses are fam-
ily happinesses.

—Joyce Brothers
***

***
In some families, “please” is
described as the magic word. In
our house, however, it was
“sorry.”  

—Margaret Laurence
***

The word “honeymoon” may
have originated with an ancient
custom that said that a newly
married couple had to drink a
potion containing honey on each
of the first 30 days—a moon—of
their marriage.




