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(NAPSA)—Science has taken
important steps toward treating
the condition in the 25 years since
the first cases of a nameless,
deadly disease now known as the
human immunodeficiency virus
were recorded in the U.S. The
problems of one group affected by
the disease, however, need ad-
dressing in a different way.

Over the last quarter century,
the tragic story of HIV/AIDS has
often been told—but the story of
children orphaned by this disease
is often forgotten. Without moth-
ers, fathers, doctors and commu-
nity leaders, millions of children
are left unprotected and deprived
of a normal childhood. Children
are suffering because the world
has not recognized that the disease
is wreaking havoc on childhood.

The AIDS pandemic is unravel-
ing decades of progress for chil-
dren. School enrollment, immu-
nization rates and child survival
around the world are suffering
significant reversals because of
the impact of AIDS. 

To date, an estimated 15 mil-
lion children worldwide have been
orphaned by HIV and AIDS. In
Sub-Saharan Africa, the world’s
hardest-hit region, eight out of 10
orphans lost their parents to
AIDS. Meanwhile, in Latin Amer-
ica and the Caribbean, it is esti-
mated that 752,000 children have
lost one or both parents to the dis-
ease. 

Through its Unite for Children,
Unite Against AIDS campaign,
UNICEF (United Nations Chil-
dren’s Fund) hopes to record sig-
nificant global progress in ad-
dressing HIV/AIDS by 2010.
UNICEF’s goal is to prevent
mother-to-child transmission of
the disease by offering services to
80 percent of women in need;
increase pediatric treatments to
80 percent of children in need;
reduce the percentage of young
people living with HIV by 25 per-

cent; and reach 80 percent of the
world’s children most in need with
support services. 

In 2001, UNICEF and the Kim-
berly-Clark Corporation partnered
to support children orphaned and
made vulnerable by AIDS in Sub-
Saharan Africa and Latin America.
The $5.2 million pledged by Kim-
berly-Clark has helped UNICEF to
ensure orphans are fed, protected
and educated. The evidence of the
effects of these programs can be
measured one child at a time, such
as Werner, a bubbly 3-year-old who
was brought to San Jose Hospice
in Guatemala by his mother, who
later died from HIV/AIDS.
Through UNICEF-supported pro-
grams at the facility, Werner is
receiving food, medicine and other
supplies, which are helping him to
grow up strong and healthy. Soon
he will be going to school. 

“The fight against the HIV/AIDS
pandemic is not an easy one.
Through successful partnerships
like our relationship with Kim-
berly-Clark, we can bring hope to
children affected and infected by
HIV/AIDS and offer them a
brighter future,” said Charles J.
Lyons, president of the U.S. Fund
for UNICEF. 

Although Sub-Saharan Africa
receives the most attention
regarding HIV/AIDS, there are
many other areas of the world
that are at a crucial juncture in
their response to the disease. For

example, now is a pivotal time to
address HIV/AIDS in China. The
country has seen unprecedented
economic growth, but the social
stigma of HIV and AIDS is still
very negative. Given that 20 per-
cent of the world’s 10-to-24-year-
olds live in China, ensuring the
health and well-being of the
world’s children cannot be accom-
plished without considering this
country. 

The estimated 530,000 children
in China who have lost one or both
parents to AIDS, or who are living
with parents who are currently ill,
are often outcast from their schools
and ostracized by their communi-
ties—and they fall victim to inade-
quate social services.

Recognizing this, UNICEF and
Kimberly-Clark have expanded
their partnership to China to
ensure that children made vulner-
able by HIV/AIDS have the oppor-
tunity to lead normal lives. The
goal is to keep orphans in loving,
caring families and communities,
and to provide them with access to
education, health services, medi-
cines and psychological support in
the face of negative social stigma. 

Together with the Chinese gov-
ernment, UNICEF has launched a
campaign to help to reduce the
shame and discrimination of the
disease through awareness efforts
and to protect those children who
have been orphaned and made
vulnerable by HIV/AIDS. Kim-
berly-Clark support of this cam-
paign will help to provide subsi-
dies for school fees, summer
camps and a youth ambassador
program. The company will also
help to fund UNICEF-established
Red Ribbon Centers in local com-
munities, where vulnerable chil-
dren and families receive care and
support  through education,
training and income-generation
activities.

For more information, visit
www.unicefusa.org.
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Young, vulnerable children in
Lesotho, Africa receive food,
learning opportunities and
support.
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(NAPSA)—Whether it’s a
dream home, vacation property or
retirement condo, consumers face
a housing market this year in
which climbing interest rates are
driving up the costs of buying a
home. 

Shopping for—and financing—
an affordable home has become an
increasingly daunting process in
many frenzied markets. The me-
dian national home price now hov-
ers around $224,000, but prices in
hot areas often soar well above. 

To address this dilemma, mort-
gage lenders have introduced a
new crop of “affordability” loans,
and homebuyers are turning to
them as a means to comfortably
manage their home financing over
the long run. These nontraditional
loan products are designed to cre-
ate a reasonable monthly pay-
ment and eliminate dreaded rate
increases and “pocketbook shock”
from payment resets.

In fact, according to Opteum
Financial Services, one of the
nation’s fastest-growing residen-
tial lenders, “affordability” mort-
gages—such as fixed-rate inter-
est-only products, longer-term
(40-year) fixed-rate mortgages
and 80-20 loans—are exploding in
demand. A few years ago, fixed-
rate interest-only mortgages
barely existed. According to
another financial services firm,
UBS AG, these loans now account
for around 8 percent of all new
residential mortgages taken out
in the U.S., and they’re growing
each month. 

Here are some major trends to
watch:

Long-Term, Fixed-Rate
Interest-Only Loans

Interest-only (IO) loans have
received the most headlines in
recent years, but as interest rates

creep upward, many consumers—
including first-time homebuyers—
are shying away from short-term
IO loans in favor of longer-term
fixed-rate IOs to avoid upward
payment adjustments. 

John Palmiotto, senior vice
president for Opteum, says, “Since
the average American keeps a
mortgage for less than 10 years,
fixed-rate IO loans can often help
homeowners leverage their buying
power in the beginning. After 10
years, when the loan fully amor-
tizes, the assumption is that the
borrower’s income will also have
grown and thus can comfortably
absorb the remaining principal
portion of the payment.” 

Momentum of 40-year Loans 
While 30-year fixed mortgages

have been the “blue-chip” stan-
dard, 40-year fixed-rate balloon
loans are now gaining major popu-
larity. The appeal is that these
loans offer a “happy medium” pay-
ment nearly halfway between an
interest-only loan and a 30-year
fixed. The drawback is its long
payback term of 40 years. 

The best approach for buyers is
to work with their loan officer to
educate themselves about the
variety of product offerings out
there that not only manage their
cash flow but that will also be the
best choice for their personal
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“AFFORDABILITY” MORTGAGES, such
as fixed-rate interest-only prod-
ucts, are exploding in demand.

(NAPSA)—New types of med-
ication have made the preparation
process for colorectal screening eas-
ier to tolerate. Patients can now
forgo the bad-tasting liquid previ-
ously required for past screening
preparations, in favor of a tasteless
tablet called OsmoPrep. For more
information, visit www.salix.com. 

**  **  **
Women who manage busy

lifestyles often find it hard to con-
sume the necessary vitamins and
minerals from diet alone. Yet
nutrients are essential for bone
health, healthy aging, stress
management, heart health and
more. Deralee Scanlon, R.D.,
manager of professional and con-
sumer education at Nature Made
vitamins, reminds women that
supplements can help. For more
information, visit the Nature
Made Wellness Advisor Web site
at www.NatureMade.com.

**  **  **
All seniors should talk to

Medicare and their doctors about
the preventive services available
through Medicare, advises Tommy
Thompson, former Health &
Human Services Secretary.

**  **  **
One way to help kids make

healthy eating choices on their
own is to get them used to having
nutritious lunches. Start by using
more fruits and veggies. For
example, you can replace sugar-
packed treats with snacks made
from real fruit. One great option
is Tropicana FruitWise, a tasty
new line of fruit strips and bars
made from 99 percent real fruit
with no added sugar. Your kids
will still get a taste of something
sweet and you can rest easy
knowing that they’re getting
added fruit servings in their diet.

(NAPSA)—The first step in
the college-selection process is to
develop a checklist of objectives.
For example, consider areas such
as curriculum, cost of the col-
lege, quality of education, size,
housing and campus life. Addi-
tional advice and tips on select-
ing a college can be found at
www.CollegeAnswer.com.

**  **  **
The mango is a versatile and

delicious ingredient that can be
added to a variety of traditional
dishes and can be a part of a
healthy lifestyle. Perfect for any
occasion or meal—from a hearty
breakfast to the perfect side
dish—mangos are available year-
round. For recipes and informa-
tion on how to select and cut man-
gos, go to www.mangoinfo.org.

**  **  **
Amateur shutterbugs are

invited to enter a national photo
contest that benefits America’s
federal recreational lands. Prizes
include Casio Exilim Zoom cam-
eras, a Ford Escape Hybrid and
vacations to federal recreational
areas. The grand prize-winning
image will grace the front of the
2008 Federal Recreational Lands
Pass. A complete list of contest
rules and official entry forms are
available at all participating fed-
eral recreational lands and online
at www.sharetheexperience.org.

**  **  **
When talking about safety,

says Nancy A. McBride, national
safety director for the National
Center for Missing & Exploited
Children (NCMEC), teach your
child to check first with a trusted
adult, take a friend along and
learn how to recognize and avoid
dangerous situations. For safety
information and free publications
in English or Spanish, go to
www.missingkids.com or call
(800) 843-5678.

**  **  **
New types of school supplies are

designed to keep students orga-
nized and stylish. For instance,
Staples’ vibrant new line of stylish,
innovative back-to-school prod-
ucts—that includes academic year
calendars, poly folders, gel stick
mini pens and bubble calculators—
makes it easy for students to put
the fun in functional. For more
information, visit www.staples.
com/backtoschool.

***
Watch your thoughts; they
become words. Watch your
words; they become actions.
Watch your actions; they
become habits. Watch your
habits; they become character.
Watch your character; it
becomes your destiny. 

—Frank Outlaw 
***

***
To handle yourself, use your
head; to handle others, use your
heart. 

—Donald Laird 
***

Welterweights are boxers
weighing between 141 and 147
pounds.




