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(NAPSA)—Lemon Meringue O
Tang. Pink Princess Fluff. Bee
Sting.

No, those aren’t music groups;
they’re frozen pop flavors devel-
oped by kids, for kids. Created by
pint-sized “flavorologists,” these
unique tastes not only won a pop-
ular contest, but also gave the
youthful scientists behind them a
once-in-a-lifetime look at how
frozen pops are made and new
flavors are concocted.

And kids are once again being
asked to put their imagination in
the freezer and come up with a dif-
ferent spin on the timeless treat.
Nestlé Ice Cream is inviting kids
throughout the U.S. to try out for a
chance to be a “frozen pop flavorolo-
gist” by dreaming up new ideas for
the world’s coolest frozen pop.

Ten of the most “flavorful” kids
in the U.S.A. will scoop up an all-
expenses-paid trip to visit the top
secret flavor lab (closed to the pub-
lic) at the Nestlé Ice Cream factory
in Southern California. In addition
to a behind-the-scenes tour, each
child will have an opportunity to
learn the fun science behind frozen
pops, put their taste buds to the
test on a variety of outlandish fla-
vors (including a spaghetti and
meatballs frozen pop!) and sample
their very own flavor creations.

Last year’s winners were up to
the challenge with ideas that
included:

• Bananasaurus Rex Blast
—A creamy banana pop covered in
a chocolate shell and dusted with
cherry pop rocks for a dino-blast
of flavor in every bite.

• Bee Sting—A swirl of two
different flavors—sweet honey
and super sour lemon. Every lick
is a surprise.

• Pink Princess Fluff—Rich
strawberry flavor, whipped cream
and fanciful sparkles fit for a
princess.

• Lemon Meringue O Tang
—Yellow as a lemon meringue pie
with bits of pie crust, it has a
super tangy flavor. 

• Pizza Pop—This pepperoni
and cheese-flavored frozen pop
combines your favorite meal with
your favorite dessert.

“We are delighted to offer pint-
sized inventors a hands-on oppor-
tunity to dream up their own
frozen pop creations,” said John
Harrison, official taster for Nestlé
Ice Cream. “The frozen pop was
actually invented in 1905 by an
11-year-old boy, so we are looking
forward to seeing what this gener-
ation’s crop of kids concoct.”

Contest Rules
Beginning April 3, 2007, kids

are invited to try out for their
chance to be a “Flavorologist for a
Day” by submitting 1) their idea
for the world’s coolest frozen pop
(including a clever name, an inter-
esting shape and a unique flavor
description) and 2) a “flavorful”
resume explaining why they are
qualified for the position. Contes-

tants must be residents of the
United States and between the
ages of 6-12. Kids can enter at
www.IceCream.com or by sending
their submission to: Flavorologist
for a Day, Nestlé Ice Cream, 5929
College Avenue, Oakland, CA
94618. All entries must be post-
marked by July 27, 2007. 

Ten winners will be selected
based on the creativity, originality,
enthusiasm and appeal of their
entries. Winners will be notified
the week of August 20, 2007. In
November 2007, each winner (and
up to three family members) will
be invited on an all-expenses-paid
trip to the Nestlé Ice Cream Fac-
tory in Southern California, to try
their hands (and taste buds!) at
being a flavorologist for a day.
Each pint-sized flavorologist will
also receive a $1,000 U.S. Savings
Bond and a year’s supply of Nestlé
frozen snacks, as well as a special
batch of their winning frozen pop
creation.

To learn more, visit the Web
site at www.IceCream.com.

Cool Ideas For The Freezer: Unique Flavors For Frozen Pops

In a popular contest, kids are asked to create new flavors for frozen
pops.

(NAPSA)—The National Anthem
Project, a multiyear national cam-
paign to reteach the words and sig-
nificance of the national anthem and
spotlight the importance of school
music education, will culminate on
Flag Day, June 14, 2007, with thou-
sands of music students from across
the country singing the national
anthem at the Sylvan Theater on
the Washington Monument Grounds
in Washington, D.C. This effort is
led by MENC: The National
Association for Music Education.

MENC conducted a recent Har-
ris Poll that found that two out of
three Americans don’t know the
words to our national anthem,
which is due in part to budget
cuts to music programs. Kids
learn songs of our history and her-
itage in school, and without these
essential music programs, they
may never learn the words or sig-
nificance of “The Star-Spangled
Banner.”

This multiyear campaign
included a grassroots mobile mar-
keting tour, The National Anthem
Project Road Show. The tour
launched on January 3, 2006 at
the Orange Bowl in Miami and
continued for 10 months, culmi-
nating in New York City on Octo-
ber 22, 2006. The Road Show
stopped in 48 states and 62 cities,
educating parents, community
members and government officials
on the importance of music educa-
tion and our national anthem. The
tour reached more than 436,000
people across the country. 

On June 14th, the culmination
celebration of The National
Anthem Project will include a
record-breaking rendition of the
national anthem performed by
thousands of citizens and students
from around the nation to cele-

brate the success of the project
and the importance of music edu-
cation. The festivities will also
include a concert by “The Presi-
dent’s Own” United States Marine
Band. On June 15th, these music
students will be singing other
patriotic songs at various monu-
ments on the National Mall. The
National Anthem Project will con-
clude on June 16th in Annapolis,
Maryland, where Drum Corps
International will kick off its sea-
son with a concert of the most tal-
ented drum corps from around the
country. All events are open to the
public, but preregistration is
strongly encouraged. To learn how
to participate in the culmination of
this national campaign, visit www.
thenationalanthemproject.org.

The National Anthem Project
was made possible by participat-
ing sponsors, including national
presenting sponsor Jeep, national
music industry sponsor NAMM,
as well as The Gibson Foundation,
The History Channel, American
Musical Salute, Eventive Market-
ing, FedEx Corporation, ASCAP
and Conn-Selmer. First Lady
Laura Bush serves as the hon-
orary chairperson for the project
and the Oak Ridge Boys are the
official musical ambassadors. 

The National Anthem Project Celebrates Music Education

The National Anthem Project
toured the country to raise aware-
ness for music education.

(NAPSA)—Although gardeners
all itch to get rid of poison ivy, poi-
son oak, poison sumac and kudzu,
not all know how harmful they
can be to their yards, home and
families.

Poison ivy, oak and sumac grow
plentifully in the U.S. More than
half the population is allergic to
urushiol oil—the sticky, resinlike
substance found inside the plants.
But it’s not just the allergy to
urushiol that’s a problem—it’s
how potent it is.

• It only takes one-billionth of
a gram of the oil to cause a rash.

• 500 people could itch from
the amount that would fit on the
head of a pin.

• Urushiol oil can stay active
on any surface for up to five years,
even on dead plants.

Poison ivy and kudzu can
sometimes be mistaken for one
another. While kudzu is not poison-
ous, it can be equally as frustrat-
ing. Kudzu grows in many parts of
the U.S. but grows especially well
in the South. The vine is so
aggressive that it takes over trees,
buildings, fences, telephone poles,
even machinery. Additionally,
kudzu kills native plants by
smothering them and blocking
their sunlight.

• Kudzu covers as much as 7
million acres across the U.S.

• The invasive plant spreads
at a rate of 120,000 acres per year.

• One vine can grow a foot a
day in the summer and up to 60
feet a season if it’s not stopped.

“There’s a reason kudzu is
nicknamed ‘the vine that ate the

South,’” says Bayer Advanced™

Garden Expert Lance Walheim,
co-author of “Lawn Care for Dum-
mies.” “If left unmanaged, it can
take over and choke trees that
have taken decades to grow.”

How can you take control of
kudzu and poison ivy, poison oak
and poison sumac, before they take
over your yard? Keep your lawn
and fence line clear and trimmed,
and cut back the undesirable plants
to ground level every time you see
green growth. Bayer Advanced™

Brush Killer Plus Concentrate is a
chemical alternative that kills the
brush down to the roots so they
won’t come back. It controls kudzu
as well as poison ivy, poison oak,
poison sumac and 67 other types of
weeds and brush roots, and it starts
working in just one day. 

You can learn more by visiting
www.bayeradvanced.com or by
calling 1-877-BAYERAG.

“Poison” Plants: Take Control Before They Take Over

GARDEN INVADER—One kudzu vine
can grow a foot a day in the
summer if not stopped. 

(NAPSA)—Renting gardening
tools at The Home Depot Tool
Rental Center can save you
money, especially when it comes
to tools you may only use once a
year, such as a tiller or aerator.
For more information, visit
www.HomeDepotRents.com.

**  **  **
Donating blood is a safe

process. The actual blood dona-
tion typically takes less than 10 to
12 minutes. The entire process,
from the time one arrives to the
time the donor leaves, takes about
an hour.

**  **  **
Blueberries combine the best

that nature has to offer: good
nutrients and luscious flavor. Just
half a cup of delicious blueberries
in a healthy diet is a convenient
way to boost daily amounts of
required nutrients. For great
recipes, visit www.blueberry.org.

**  **  **
Jim Rocchetta of Handyman

Connection, one of the nation’s
largest home improvement com-
panies, suggests using the milder
weather to get your property in
tip-top shape. For more informa-
tion, call (800) 88-HANDY or visit
www.handymanconnection.com.

**  **  **
According to the National Auto-

mobile Dealers Association
(NADA), well-maintained tires
keep your car safer and help it last
longer. They can save you money,
too. Properly inflated tires help
increase gas mileage. For more
information, visit www.nada.org. 

**  **  **
Older women are underrepre-

sented in society. According to
Dove global research, 91 percent

of women feel the media and
advertising need to do a better job
of representing realistic images of
women over 50.

**  **  **
Under “guest worker” propos-

als, illegal immigrants would
receive authorization to work in
this country and access to valid
Social Security numbers. The
TREA Senior Citizens League
endorses the “No Social Security
for Illegal Immigrants Act of
2007” (H.R. 736). For more infor-
mation, visit www.Seniors
League.org or call (800) 333-8725.

**  **  **
Miele washing machines with

MasterCare controls let users
quickly and easily select a cycle
that will automatically adjust the
water, temperature, and soak and
spin speeds to manage any clean-
ing task. For more information,
call (800) 843-7231 or visit
www.miele.com.

**  **  **
Dr. Charles Barker, Jr., says,

“There are new and easy ways to
help couples conceive at home
without taking any drugs or
undergoing surgery.” One is the
new Conceivex Conception Kit.
Visit www.conceptionkit.com for
information.

***
Friends are angels who lift us
to our feet when our wings have
trouble remembering how to fly. 

—Unknown 
***

***
Change, like sunshine, can be
a friend or a foe, a blessing or
a curse, a dawn or a dusk.

—William Arthur Ward
***

***
Friendship is an order of nobil-
ity; from its revelations we come
more worthily into nature. 

—Ralph Waldo Emerson
***

***
Show me the books he loves and
I shall know the man far better
than through mortal friends.

—S. Weir Mitchell
***

***
Happiness is a state of activity. 

—Aristotle
***




