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(NAPSA)—Conservative, tradi-
tion-bound social clubs—for men
only. For too many, this is the
image evoked when the Moose fra-
ternity is mentioned. According to
a national study conducted re-
cently by Opinion Research Corp.,
only 11 percent of Americans
polled associate the Moose organi-
zation with women.

The real story? Women have
been part of the Moose organiza-
tion since 1913. In 2007, women
comprise fully a third of the 1.25
million Moose members, and their
ranks, numbered at 440,000, con-
tinue to grow dramatically. 

“Women of all ages and back-
grounds are discovering that the
Moose organization provides
opportunities to give back and
meet lifelong friends,” said Janet
Fregulia, CEO of the Women of
the Moose (WOTM). Fregulia is
especially proud of WOTM efforts
on behalf of Mooseheart, the resi-
dential facility and school for dis-
advantaged children and teens
funded primarily by Moose mem-
bers, both men and women.

Year after year, women who
join the Moose cite the many vol-
unteer opportunities as the No. 1
reason they join. Female Moose
members represent diverse back-
grounds: college coeds seeking
leadership skill development,
young mothers looking for low-
cost family entertainment and
ways to instill values in their chil-
dren, members of our armed
forces seeking fellowship within
their communities, and energetic
retirees eager to give back and
meet new people. 

Deana Adams, 21, a college
student in Annapolis, Md., joined
the Moose organization for the
opportunities to gain experience
in event management, her career
of choice. As a community service

chair, Deana has focused on devel-
oping a younger membership with
initiatives to draw in people in
their 20s. 

Lori Mortenson, 44, a business
administrator in Colorado Springs,
joined Moose when her grown chil-
dren left home. Committed to
attracting more women members,
Lori finds those who join Moose
gain an instant connection with
other people and access to numer-
ous volunteer opportunities. 

For Joy Stuart, 66, of Twin
Falls, Idaho, Moose membership
provides her family with the oppor-
tunity to help disadvantaged chil-
dren and the elderly across North
America. As a cancer survivor, she
now volunteers through the Moose
organization to counsel other can-
cer survivors and their families. 

These are just a few of the
women Moose members whose
volunteer efforts have raised more
than $25 million over the past five
years for Mooseheart and hun-
dreds of local community organi-
zations. For more information on
the Women of the Moose, please
call (630) 966-2229 and visit
www.mooseintl.org.

Women Redefining Fraternal Organizations

The volunteer efforts of women
Moose members have raised
more than $25 million over the
past five years for Mooseheart
and hundreds of local community
organizations. 

OF WOMEN

(NAPSA)—Autumn is a busy
time for outdoor enthusiasts,
especially those fast at work
putting the final touches on their
lawns and gardens. Thanks to an
array of environmentally sensitive
new products, homeowners can
still go “green” while preparing
their turf and planting areas for
the cold months ahead and to
jump-start next season.

Going “green”—through the
use of organic and/or organic-
based fertilizers and weed, grass
and insect killers—is a leading
trend in the lawn and garden
marketplace, as consumers look
for alternatives to standard syn-
thetic fertilizers and pest control
products to help protect them-
selves, their children, pets and the
environment.

“We are seeing a growing mar-
ket of consumers who are looking
for ways to ‘Green Responsibly’
through the latest organic and
organic-based technologies,” said
Jeff Jerousek, director of sales for
Garden Way LLC. “Our society is
becoming more cognizant of the
potential effects of some chemical-
based products, so they are far
more interested in trying more
responsible alternatives that can
still deliver the results the con-
sumer is looking for.”

One of these new alternatives,
Nature’s Touch Natural Organic-
Based Lawn & Garden Fertilizer,
is formulated to “green” the aver-
age lawn in just seven to 10 days
and continue nurturing the
treated area for up to 12 weeks.
The product also is available with
a “power package” of 300 enzymes
that work in harmony with the

environment to produce a deeper,
thicker turf root structure.

Jerousek offers these fall main-
tenance tips for a stronger, health-
ier lawn:

1. “Fall is the best time to
strengthen an ailing lawn, thanks
to cooler nights and increased
rain, both of which promote turf
recovery and rooting,” he said. He
recommends fertilizing with the
Nature’s Touch 15-1-3 formulation
for thicker, greener turf.

2. “Drop your mowing cut
height to 2 inches for the last
mowing of the season. This helps
thicken the root structure and can
protect the lawn from winter-
related stress.”

3. “Fall aerification helps feed
oxygen to the lawn’s root struc-
ture, which sets the stage for
enhanced color and density. Bag-
ging also helps to prevent excess
thatch buildup and allows turf to
thicken and choke out weeds.”

For more information on how to
“Green Responsibly” while produc-
ing lush, green lawn and garden
areas, visit www.naturestouch.com.

More Consumers Going ‘Green’
With These Fall Lawn Care Tips

Going “green”—through the use
of organic and/or organic-based
fertilizers and weed, grass and
insect killers—is a leading trend in
the lawn and garden marketplace.

(NAPSA)—A number of stu-
dents interested in peace and
goodwill have taken a smart
approach to changing the world:
They’ve decided to see it first. 

Today, there are nearly 30,000
American Student Ambassadors,
made up of children and teens in
5th through 11th grades. The stu-
dents travel on more than 950
Student Ambassador journeys to
408 cities, in 40 countries, on all
seven continents. They’re mem-
bers of the People to People Stu-
dent Ambassador Program, origi-
nally established in 1956 by
President Dwight D. Eisenhower.

While politics, travel and fash-
ion have changed over the decades,
the mission of the program hasn’t
changed from President Eisen-
hower’s original vision: to foster
“peace through understanding.” 

“I’d been studying the history
of Australia and was so intrigued
by the people and cultures of the
country,” said Jonathan Riggle,
age 13, from Mercersburg, Pa.,
who traveled on the Australian
Discovery journey in June. “It was
amazing to see these places, taste
the food and meet the Aboriginal
people of Australia.”

To date, nearly 250,000 stu-
dents have traveled the world on
People to People journeys, enjoy-
ing unique access to people and
places that many other travel
experiences generally don’t pro-
vide. From rappelling down cas-
tle walls in Scotland, to visiting
Anne Frank’s house in Amster-
dam, to meeting world leaders

that have included both En-
gland’s Queen Elizabeth and for-
mer Soviet President Mikhail
Gorbachev, Student Ambassadors
broaden their personal horizons
while learning what it means to
be a global citizen. 

“It’s so gratifying to see Grand-
dad’s original vision thriving,”
said Mary Eisenhower, CEO of
People to People International,
the nongovernmental organization
that entrusts People to People
Ambassador Programs to carry on
its mission via student travel pro-
grams. “Each year, new interna-
tional ties are created, as lifelong
friendships are forged between
students around the globe. It truly
makes the ultimate goal of world
peace seem like a real possibility.” 

To learn more about the pro-
gram or find out how to apply or
nominate a student,  vis it
www.studentambassadors.org.

Student Ambassadors Spread Message Of Peace

Mary Eisenhower and a group
of delegates visit Assisi, Italy,
where she received the presti-
gious Knight for Peace award
from the International Center
for Peace in recognition of the
People to People Student
Ambassador Program. 

(NAPSA)—To learn more about
the right bra size for you, visit a
store with fit experts, such as
Soma Intimates, or visit its online
fitting guide at www.soma.com.
The company has a variety of bras
ranging from 32A to 42DDD.

**  **  **
Building a stylish wardrobe

need not be expensive. You can
find the latest styles and more
for much less at T.J. Maxx. For
the nearest store, call (800) 2TJ-
MAXX or visit tjmaxx.com. 

**  **  **
For comfort and convenience at

your next tailgating party, use
folding tables such as those from
Lifetime Products that are light-
weight, durable and easy to trans-
port. For more information on set-
ting up your tailgate party, visit
www.lifetime.com.

**  **  **
To cover up imperfections on a

bride’s wedding day, makeup
artists use CoverBlend by Exu-
viance. This opaque treatment
creme was developed to conceal,
treat and protect the skin. For
more information, call (800) 225-
9411 or visit www.neostrata.com.

**  **  **
Don’t freeze up when it comes

to servicing your heating system.
A regular system check before the
season will help your system work
efficiently when the temperature
starts to drop. This will help you
avoid wasting energy dollars. 

**  **  **
One-A-Day WeightSmart Ad-

vanced is a complete multivita-
min, which contains 100 percent
of key daily vitamins and miner-

als. It is specially designed to pro-
vide nutritional and energy sup-
port while you work to manage
your weight. To learn more, visit
www.one-a-day.com. 

**  **  **
Ripley Entertainment is work-

ing to resurrect the haunting
nature of Halloween at its
Haunted Adventures and other
sites. For specific times, dates and
locations of Ripley’s Halloween cel-
ebrations, visit www.ripleys.com.

**  **  **
A grandparent’s hearing loss

could be a potential danger for
children in his or her charge. To
receive a free copy of the booklet
“Your Guide to Better Hearing,”
visit www.betterhearing.org or
call the Better Hearing Institute
hotline at (800) EAR-WELL.

**  **  **
Prime fall-color viewing lasts

six to eight weeks in Wisconsin,
with colors peaking first along the
Lake Superior shoreline and
throughout Wisconsin’s North-
woods in mid- to late-September.
Visit travelwisconsin.com or call
(800) 432-TRIP(8747) for more
information.

***
Even when freshly washed and
relieved of all obvious confec-
tions, children tend to be sticky.

—Fran Lebowitz
***

***
Every child comes with the mes-
sage that God is not yet dis-
couraged of man. 

——Rabindranath Tagore
***

***
Children are unpredictable. You
never know what inconsistency
they’re going to catch you in
next. 

—Franklin P. Jones
***

***
There are only two things a
child will share willingly—com-
municable diseases and his
mother’s age. 

—Benjamin Spock
***

***
The gain in self-confidence of
having accomplished a tiresome
labor is immense.

—Thomas A. Bennett
***

Wheat is thought to be the
most widely grown plant in the
world.  It has been cultivated for
more than 7,000 years in every
continent except Antarctica.

The Greater Roadrunner, a
member of the cuckoo family,
can run at speeds of up to 15
miles per hour.

The price of a queen bee is
about $15 each. 




