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(NAPSA)—Nearly half of all
Americans surveyed said they will
make a “green” new year’s resolu-
tion this year, according to a poll
released by Tiller, LLC. So why
not resolve to cut down on your
daily water use? 

According to the U.S. Environ-
mental Protection Agency (EPA),
the average American uses about
100 gallons of water per day at
home, but we can all use about 30
percent less by taking a few simple
steps to use water more efficiently.

The greatest water-saving
potential is actually in one of the
smallest rooms of the house: the
bathroom. Despite its size, it is
the biggest water-wasting room of
all—responsible for half of all
indoor water use. The good news
is that it’s now easier than ever to
find water-efficient bathroom fix-
tures that won’t compromise con-
venience or comfort.

Flush With Savings
The best place to start is with

your toilet, a notorious water
waster. If installed before 1994,
your toilet could use between 31⁄2
and 7 gallons of water per flush.
Replacing older toilets with mod-
els labeled through EPA’s
WaterSense program can save a
family of four more than 16,000
gallons of water per year and
roughly $1,000 over the next 10
years. 

WaterSense-labeled toilets use
less than 1.3 gallons per flush—20
percent less than the current stan-
dard—and are independently
tested and certified to perform as
well as or better than conventional
models. There are currently more
than 100 WaterSense-labeled toi-
lets (see epa.gov/watersense for a
list of models).

The bathroom sink is the next
place to look to drop a few gallons.
Turning off the tap while you
brush your teeth or shave saves
up to 8 gallons of water per day or
about 3,000 gallons per year.
There’s also the added benefit of

saving the energy used to treat,
pump and heat that water from
the faucet. Letting the warm
water run for just five minutes
uses about as much energy as let-
ting a 60-watt lightbulb run for 14
hours.

By installing simple, inexpen-
sive WaterSense-labeled faucet
aerators on your bathroom sinks,
you can reduce your household’s
annual water use by about 500 gal-
lons—equal to 14 loads of laundry.
WaterSense-labeled faucets and
aerators use 30 percent less water
without sacrificing performance.

WaterSense-labeled bathroom
fixtures are available in a wide
range of brands, styles, models
and price points, and can be
found at local home improvement
stores, as well as kitchen and
bath distributors.

You can shed even more gallons
inside the house with a few simple
changes. For example, wash only
full loads of laundry or dishes.
Eliminating one dishwasher load
per week can save more than
2,000 gallons of water annually.

For a full list of WaterSense-
labeled bathroom fixtures, visit
epa.gov/watersense, and to help
keep your resolution throughout
the year, click on the link to sign
up for EPA’s WaterSense Current
e-newsletter, which offers quar-
terly water-saving tips. 

Resolve To Drop 30...Gallons, That Is
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(NAPSA)—Many companies are
finding that the best prescription
for improving employee health—
and lowering health care costs—is
to make it easier for employees to
fill their prescriptions. 

Not taking prescribed medicine
is a serious problem, especially for
those with chronic conditions,
often resulting in complications,
death—and ultimately higher
health care costs. 

A recent study, published in
Health Affairs and funded in part
by GlaxoSmithKline (GSK), found
that decreasing prescription drug
co-payments increases employee
use of medications for such chronic
conditions as heart disease, dia-
betes and high cholesterol. 

“We must encourage patients to
take medications as prescribed for
these conditions and encourage
employers to support the health
management efforts of their work-
ers,” said Dr. Mark Fendrick, one
of the study’s authors. 

The study measured the rate at
which employees took their medi-
cine when one employer’s co-pay-
ment rates for generic medica-
tions were reduced from $5 to $0
and co-payments for branded
drugs were cut in half. 

A similar employer with identi-
cal disease management offerings
but stable co-payments served as
a control group. 

The study found that those in
the group with lower co-payments
were more likely to take medica-
tions for heart disease, diabetes
and high cholesterol. 

There was also a small positive
result for some asthma medica-
tions but it was not statistically
significant. 

Study authors found that this
may have something to do with
the type of drug and how often it
must be taken. 

An earlier study found that
patients took their medication less
often when prescription co-pay-
ments increased. 

“Now with this study we are
able to show that removing eco-
nomic barriers to medication can
positively affect patient behav-
ior,” said Michael C. Sokol, M.D.,
medical director for GSK’s
Health Management Innovations
team. 

Three out of every $4 spent on
health care in the U.S. goes to
treating 45 percent of Americans
with at least one chronic disease. 

Employer strategies of shifting
health care costs to the patient
may not be cost effective in the
long run because they are only a
short-term economic fix. 

To lower overall health care
costs and to improve the health of
patients, the focus should be on
treating chronic diseases. 

Lower Health Care Costs And Better Health

Shifting health care costs to
employees by raising prescrip-
tion co-pays may not prove to be
a smart economic choice. 

(NAPSA)—Concerned parents
and public health leaders are
looking to stub out images of
smoking in film—at least, in
movies aimed at a youthful audi-
ence. That’s because multiple
studies show that tobacco images
in media—especially in movies—
can influence young people’s deci-
sion to start smoking. 

The American Legacy Founda-
tion, a national public health foun-
dation dedicated to building a
world where young people reject
tobacco and anyone can quit, says
Hollywood must address this cause
of youth smoking now. Foundation
President and CEO Dr. Cheryl
Healton, Dr. PH. recently testified
before Congress on the subject. 

Studies indicate that exposure to
on-screen tobacco imagery recruits
390,000 new smokers a year—
120,000 of whom will ultimately die
from tobacco-related disease. 

The foundation urges any par-
ent who wants to get involved to
visit its Web site (www.american
legacy.org) to download the Screen
Out! Guide, a toolkit parents can
use to protect children from what
they see on screen. 

Legacy is one of several
national public health organiza-
tions around the country—includ-
ing the American Medical Associa-
tion and American Heart
Association—that have called on
the movie industry to implement
voluntary policy solutions that
would make movies smoke-free,
including rating any new movie
with smoking “R” and inserting
anti-smoking public service
announcements (PSAs) before any
movie with smoking. 

The Walt Disney Company
recently announced it would not
include smoking in its Disney-

branded films and would show
anti-smoking PSAs before its
movies. Other studios are slowly
following suit with their own
smoke-free-movies policies. 

The foundation’s latest re-
search on the issue found that the
majority of youth-rated films still
contain smoking, and movies
depict smoking in a nonrealistic
way that may give young people a
more favorable attitude about this
deadly and addictive behavior. 

“The only way to counter the
effect of smoking in movies is to
get smoking out of the movies that
kids see,” Healton said. “An R rat-
ing can reduce youth exposure to
movie smoking by as much as
half, potentially saving hundreds
of thousands of lives a year.” 

To learn more about the
national Smoke-Free Movies cam-
paign, visit www.smokefree
movies.ucsf.edu. 

Smoking In Movies Can Lead To 
Youngsters Lighting Up

Parents can urge movie studios
to keep smoking out of youth-
rated films. For a list of current
movies with smoking, visit
www.smokefreemovies.ucsf.edu.

(NAPSA)—The smallest girl in
Miss Clavel’s boarding school is
once again finding big adven-
ture—this time on DVD.

Since her introduction in 1939
by Ludwig Bemelmans, the little
girl known as Madeline has man-
aged to get herself into one
predicament after another, caus-
ing her friends and teachers no
end of worry—all the while
charming three generations of
readers. In the end, though, she
always comes out all right. Her
boundless energy and spirit make
her a favorite, passed down from
mother to daughter and teacher to
student.

And now she’s letting her own
sweet brand of trouble loose in the
City of Lights. Based on Bemel-
mans’ classic children’s books,
“Madeline: Meet Me in Paris” (Fox
Home Entertainment) shows this
unforgettable character to be a
charmingly impetuous, irrepress-
ible, mischievous and precocious
young girl. Smart, strong and
always willing to explore, Made-
line takes to the streets of Paris in
two adventurous journeys—
“Madeline at the Louvre” and
“Madeline at the Eiffel Tower.”

In the first, Madeline discovers
the wonders of painting and is
inspired to explore the magnifi-
cence of the masters displayed at
the famous museum. During the
excursion, she inadvertently
leaves her rendition behind,

where it is mistaken for a lost
great masterpiece, causing com-
plete confusion and utter chaos.

On a subsequent visit to the Eif-
fel Tower, Madeline’s friend Pepito
urges her to practice a physics les-
son they studied earlier that day
by dropping an egg from the top of
the great monument. While ini-
tially resisting the urge to meet the
dare, she eventually gives in to her
adventurous and curious spirit,
which, true to Madeline style,
results in total pandemonium.

The “Madeline: Meet Me In
Paris” DVD provides fun and merri-
ment for the whole family. To learn
more, visit www.foxhome.com.

Sweet And Sassy, She’s Trouble’s Best Friend

Two new adventures on DVD
bring the spirit of a favorite char-
acter home for generations to
enjoy.

***
What we need are critical lovers
of America—patriots who ex-
press their faith in their coun-
try by working to improve it.

—Hubert H. Humphrey
***

***
We have enjoyed so much free-
dom for so long that we are per-
haps in danger of forgetting how
much blood it cost to establish
the Bill of Rights.

—Felix Frankfurter
***

***
Patriotism is easy to understand
in America—it means looking
out for yourself by looking out
for your country.

—Calvin Coolidge
***

***
We dare not forget that we are
the heirs of that first revolution.

—John F. Kennedy
***

***
The American Revolution was a
beginning, not a consummation.

—Woodrow Wilson
***




