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(NAPSA)—For many, creating
a “green” home starts with taking
a close look at the impact a home
has and ways to reduce it.

Fortunately, there are a num­
ber of heating and cooling tips and
tricks that will help to reduce the
amount of greenhouse gases a
home generates.

Some suggestions to make a
home more environmentally
friendly include:
• Use of a humidifier during

colder months not only adds mois­
ture to your home, but it can actu­
ally make it feel warmer. In turn,
you’ll be more apt to lower your
thermostat—saving money and
consuming less energy.
• Ceiling fans can help delay or

reduce the need for air conditioning.
• Plant more trees on your

property. By doing so, the shade
they give off will make your home
feel cooler in the warmer months.
In addition to climate control,
trees also improve air quality.
• Make sure your home is

properly insulated—drafty win­
dows and doors waste energy.
• Look at your current energy

bills to identify inefficiencies. Or
use an energy­savings calculator
to help you decide if your current
system should be replaced.
• Have your heating, ventila­

tion and air­conditioning (HVAC)
system serviced regularly—by a
certified technician. For example,
North American Technician Excel­
lence (NATE)–certified technicians
have proven their knowledge in
the HVACR industry by passing
specialized certification tests. That
training prepares them to ensure
proper system selection, installa­
tion and maintenance—all of

which can increase a system’s effi­
ciency and make a home more
environmentally friendly.
In addition to increased energy

efficiency, a new home comfort
system can also make less of an
environmental impact.
• Install a programmable ther­

mostat to keep temperatures reg­
ulated all year long.
• When installing new equip­

ment, look for the ENERGY STAR
label. High­efficiency systems can
help to reduce your impact on the
environment, plus you may also be
eligible for a federal tax credit.
Check with a NATE contractor for
more information.
Said Rex Boynton, president,

NATE, “A certified HVAC techni­
cian, like those from NATE, will
be able to point homeowners in
the right direction to maximize
efficiency, minimize their environ­
mental impact and, ultimately,
save money on heating and cool­
ing bills.”
To learn more or to find a tech­

nician, visit hvacradvice.com.

Reducing A Home’s Environmental Footprint

Because of technological innova­
tions, installing a new HVAC sys­
tem may help to reduce a home’s
environmental impact.

Keeping Score Season II
(NAPSA)—Behind every great

symphony, there’s a great story.
This October, the San Francisco
Symphony and its charismatic
music director, Michael Tilson
Thomas, launch the second season
of Keeping Score, which explores
the stories and the drama behind
some of the most revolutionary
works in music.

Through dramatic storytelling
and compelling visual re­creations,
as well as sweeping live perfor­
mances, Keeping Score is designed
to make classical music more
accessible and meaningful to peo­
ple of all ages. It is also sure to
strike a chord with viewers regard­
less of musical backgrounds.
The three­part second season of

Keeping Score airs on PBS October
15, 22 and 29, 2009 (check local
listings). It explores the music and
stories behind Hector Berlioz’s
symphonic love letter Symphonie
Fantastique, American maverick
composer Charles Ives’ sonic por­
trait of his New England home in
his Holidays Symphony, and the
mystery, politics and emotions sur­
rounding Dmitri Shostakovich’s
riveting Symphony No. 5.
An engaging, interactive Web

site (www.keepingscore.org) allows
viewers to delve even deeper into
the stories and music covered on
the programs. Keeping Score Sea­
son II also brings classical music
into classrooms across the country
by giving K­12 teachers the tools
they need to use music in teaching
core subjects like math, science and
social studies.
“The cinematic qualities and

visual storytelling in these pro­
grams give us even more mean­
ingful connections to this great
music,” said Tilson Thomas, host
of Keeping Score Season II.
For more information, visit

www.keepingscore.org.

A TV series by the San Francisco
Symphony provides a new way to
experience classical music.

(NAPSA)—The International
Association of Fire Chiefs and
Energizer remind people to change
the batteries in smoke detectors,
carbon monoxide detectors and
flashlights when they set clocks
back for daylight­saving time. For
safety tips, visit www.iafc.org and
www.energizer.com/firesafety or
call (703) 273­0911.

** ** **
According to First Data, a

leader in electronic commerce and
payments­processing solutions,
loyalty programs can help small
businesses remain competitive,
foster new customers and increase
retention. For more information,
visit www.FirstData.com.

** ** **
The Alleghenies, an outdoor

recreation destination in south­
central Pennsylvania, provides
year­round bird­watching oppor­
tunities. Visit www.thealleghen
ies.com for interactive search
tools to uncover hot spots by
region and bird species. There’s
also an Alleghenies birding
brochure. To request a free copy,
call (800) 458­3433.

** ** **
Dearfoams offers stylishly

comfy slipper styles for men and
women. From striped, slouchy
boots to ballerina slippers to clas­
sic moccasins, there’s an afford­
able variety of styles to choose
from. For styles and information,
visit www.dearfoams.com or call
(800) 628­0322.

** ** **
A kitchen island with a focal

point such as a wine storage area
saves space and looks great, says
Paul Radoy, manager of design
services for cabinetmaker Merillat.
He suggests adding spice drawers
to hold napkins or small utensils
like corkscrews as well. For more
tips, visit www.merillat.com.

** ** **
Local.com is a leading local

search site and network attract­
ing more than 20 million visitors
a month. It lets you search by
product or service, by location
including zip codes and area
codes, and can even give you
driving directions.

** ** **
A product called Meadow

Springs Septic Tank Maintenance
is made with “Eco­Yeast” and can
naturally maintain a home’s septic
system. For information on how to
purchase this product, visit
www.meadowspringscorp.com or
call (888) 281­6400.

***
No man or woman really knows what perfect love is until they
have been married a quarter of a century.

—Mark Twain
***

***
Chains do not hold a marriage together. It is threads, hundreds
of tiny threads, which sew people together through the years.

—Simone Signoret
***

***
A good marriage is the union of two good forgivers.

—Ruth Bell Graham
***

***
Love is no assignment for cowards.

—Ovid
***

The flavor consumers think
of as bubblegum is a combina­
tion of wintergreen, vanilla and
cassia, a form of cinnamon.

Aphra Behn (1640­1689), the first woman in England to become a
professional writer, also worked as a spy for King Charles II of
England.

   
         
             
         

       
           
           
       

 
       

   
 

         
         

             
           
           

   
   

           
         

         
         

           
         
       
       
         

   
       
         
       
     

           
     

       
     

     
     

     
   
       

       
     

       
     

     

         
         

   
       

       
           

   
       
       
     

       
       
     
           

         
         

         
 
     
       

         
         
       

     
     

         
   
             
   

       

     
         

           
 

     
   

       
       

     
     
       

       
         
       
     

   
     
           

     
       

       
               
         

     
       
       

           
           
     

     
   

       
           
     

       
     

     
     

   
         

         
       
       
       
         
           
         
   
     
       
         
       
       

         
     

           
         
   

   
         
     

           
           

             
     

   
         

         
       

     
       
       

       
         
       
         

       
     

         
       

         
           

       
             

           
     
       

           
       

         
         
       
       

       
 

       
     

       
   
       

           
         

         
         

     
     
     

 
   

           
         

         
           

         
         
 
       

     
         

         
     

         
       

         
     

       
       

         
   

       
         
           
       
       

         
   

         
       

     
       

         
 

     

           

   
         

     
         

   
   

 
       

       
       

     
       

       
       

 
   

     
       

       
 

       
   

       
     

   
     

     
     

   
   

     
       

         
       

     
         

     
     

   
         
     

         
       
         
       
     
   

     
         
           
         
       
     

       
         
         
   

     
       

       
         

           
       
       

           
   

     
     

     
         

       
         

     
 

     

                     
               

   

                   
                   

   

                   
     

           
 

     
         
       

       

                   
                       

Trick­Or­Treaters Scare Up Ways To Help Charity 
(NAPSA)—For children partici­

pating in a program called Trick­
or­Treat for UNICEF, Halloween 
isn’t just a time to help themselves 
to candy—it’s also a time to help 
others. In fact, as one of the coun­
try’s most recognizable Halloween 
traditions, Trick­or­Treat for 
UNICEF has raised over $144 mil­
lion over its 59­year history. Since 
its inception, the program has 
helped reduce the unnecessary 
deaths of children. According to 
UNICEF, 24,000 children die every 
day of preventable causes. 
For many of its young partici­

pants, the initiative has repre­
sented a first taste of volunteerism. 
As an educational and fundraising 
initiative, the program provides 
U.S. children, along with their par­
ents and teachers, the opportunity 
to learn about their peers world­
wide who are truly in need. 

While carrying the orange col­
lection box door to door is still one 
of the most popular ways to con­
tribute to Trick­or­Treat for 
UNICEF, participants can also host 
bake sales and car washes or text 
the word “TOT” to UNICEF 
(864233) to donate $5 on their 
mobile phone. Other ways to get 
involved include hosting a Trick­
or­Treat for UNICEF Halloween 
Party; just register at www.unicef 
usa.org/Halloweenparties to 
receive a party kit. 
Collection boxes are available 

online and at retail locations, 
including select Baskin­Robbins, 
Hallmark Gold Crown stores, and 
Pier 1 Imports. Boxes can also be 
ordered by phone at (800) FOR­
KIDS. Donations can be made via 
credit card or check, or through 
over 12,000 participating Coinstar 
Centers®, found in supermarkets, 
drugstores and mass merchants 
nationwide. 

Coming Together 
Trick­or­Treat for UNICEF 

owes its success over the years not 
only to the children, parents and 
educators who have taken the ini­
tiative to participate, but also to a 

UNICEF Ambassador Selena 
Gomez returns for a second year 
as spokesperson for Trick­or­
Treat for UNICEF, one of the 
longest­running youth volunteer 
movements in America. 

wide array of companies and orga­
nizations that serve as invaluable 
partners. 
Last year, for instance, Key 

Club International raised over 
$700,000 for the cause. This year, 
funds from the group will support 
Operation Uruguay: Protecting the 
Rights of Children. In the South 
American nation of Uruguay, more 
than half a million children and 
adolescents live in poverty. 
New this year, Procter & 

Gamble will double the impact 
of donations made by viewers of 
a Halloween­themed prime­time 
television special airing on HGTV 
on Sunday, October 18 and Satur­
day, October 24 at 8 p.m. ET/PT. 
P&G will match all donations 
made via HGTV.com from October 
18 through October 31, 2009, up 
to $100,000. 
In addition, the U.S. Fund for 

UNICEF is pleased to announce 
that American Airlines, Baskin­
Robbins and HGTV have joined 
as new supporters of this year’s 
campaign. 
For more information, visit 

www.unicefusa.org/trickortreat. 




