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Used-Car Dealers
(NAPSA)—When it comes to

getting a good deal on a used car, it
helps to know a good dealer. For
example, when car shopping, seek
out someone who:

• Has a good reputation. You
probably want to work with some-
one local who received good
reviews in online rating services
or who was recommended by
someone you know and trust. Use
tools like Google Places to help
find dealers near you.

• Is open and up front with
customers and is knowledgeable
about their cars.

• Provides vehicle history so
you can buy with more confidence.
Carfax Advantage Dealers are
committed to providing Carfax
Reports on every car sold.

Learn More
To get reports and further car-

buying advice, you can visit
www.carfax.com.

The better you know the dealer,
the better the car-buying deci-
sions you can make.

(NAPSA)—Security for your
computer doesn’t have to be con-
fusing—consider these tips.

The Problem
With an increasing number of

free and paid security software
options available, many con-
sumers are unable to differentiate
one solution from the other.
According to a recent Norton sur-
vey, 60 percent of consumers don’t
understand or only somewhat
understand the difference be-
tween paid and free security soft-
ware products.

Adding to the confusion, some
software vendors give the impres-
sion that free or basic security will
provide adequate protection
against all types of online threats,
thereby creating a false sense of
security among those who use
their products. However, free
offerings can put consumers at
risk and be more costly in the end.

An Answer
A comprehensive, up-to-date

security suite can protect your
computer from the latest viruses
and other malicious programs
that can cause it to perform slowly
and your programs to crash.

Security software also protects
important personal data on your
computer from being stolen,
exploited or used without your
permission. That could lead to
your losing irreplaceable data,
such as photos and videos or
credit card information. Most peo-
ple understand the value of the
information on their computer.
When Norton, a leading provider
of Internet security products,
asked people if they would accept
$1,000,000 in exchange for allow-
ing strangers unlimited access to
their computer, 71 percent said
“No way!”

Fortunately, a comprehensive
Internet security suite will protect
your personal information against
the threats of today and tomorrow.

What You Need To Know
When picking out security soft-

ware, keep these tips in mind:
• Identity protection features

are critical for protecting against
cybercriminals stealing your
money and identity. Ensuring your
security keeps your identity safe
as you shop, bank and surf online.

•Look for products that pro-
vide proactive protection against
known and unknown threats such
as viruses, spyware and phishing
attacks before they do damage to
your computer. Key words to look
for are “proactive protection.”

•Choose a product from a
trusted brand known for its exper-
tise in security and buy from a
trusted source. Hackers and
cybercriminals are constantly
evolving their methods and a well-
known provider will have the
resources and expertise to keep
up. The security software from
Norton offers comprehensive pro-
tection based on the way users
actually behave online.

Computer Security

When it comes to online security,
it can be wise to spend a little
now to save a lot later.

(NAPSA)—It’s common for ser-
vice members and their families to
experience stress as a result of
deployment and other life transi-
tions. Service members and their
families are not alone. Resources
like the Real Warriors Campaign
(www.realwarriors.net) exist to
support families’ overall well-being.

The campaign, sponsored by the
Defense Centers of Excellence for
Psychological Health and Trau-
matic Brain Injury (DCoE), is a
public education initiative de-
signed to encourage help-seeking
behavior for service members, vet-
erans and military families coping
with invisible wounds. The tools
and resources available through
the campaign promote the pro-
cesses of building resilience, facili-
tating recovery and supporting
reintegration for returning service
members, veterans and their fami-
lies. The website offers articles and
practical tips for spouses and fami-
lies of service members aimed to
cover all aspects of military life
and the deployment cycle, includ-
ing articles about how to adjust to
changes, prepare for homecomings,
and help children cope with de-
ployments and reunions.

Additional resources through
campaign partners (www.real
warriors.net/partner) offer ser-
vices and support for families of
service members for coping with
deployment, locating support and
obtaining military benefits. They
include:

• Sesame Workshop’s Talk, Lis-
ten, Connect (www.sesamework
shop.org/initiatives/emotion/tlc)
initiative uses the friendly and
familiar Muppet characters to pro-
vide resources for military families
with young children coping with
issues related to deployments,
changes from combat-related in-
juries and the death of a parent.

• Blue Star Families (www.
bluestarfam.org) provides online
and physical chapter-based com-
munities to bridge families with

support and service organizations
that help make military life more
sustainable.

• The National Military Family
Association (www.militaryfamily.
org) educates military families con-
cerning their rights, benefits and
services available to them, and to
inform them regarding the issues
that affect their lives.

• FOCUS (www.focusproject.
org) helps military families meet
the challenges of deployment and
reintegration by offering resiliency
training and teaching practical
skills. The organization’s programs
guide families on how to effectively
communicate and solve problems,
set goals together and create a
shared family story.

Families looking for additional
support can reach out to trained
health consultants at the DCoE
Outreach Center through the Live
Chat feature on the campaign web-
site (www.realwarriors.net/live
chat) or by calling (866) 966-1020,
24 hours a day, seven days a week.

All families of service members
should know that they should feel
comfortable reaching out to ser-
vice members’ units and other mil-
itary and national organizations
for support. Reaching out is a sign
of strength that benefits your fam-
ily and your service member.

The Real Warriors Campaign
provides practical tools, tips and
resources for service members and
their families.

Not All Wounds Can Be Seen
Military Families Share Wounds As Service Members

Transition To Life Back Home

Service members and their fami-
lies can get help, advice and sup-
port from many organizations.
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(NAPSA)—According to a new
survey, nearly three out of four
American voters believe it’s appro-
priate for the federal government
to provide tax incentives to pro-
mote homeownership. It was con-
ducted on behalf of the National
Association of Home Builders. To
learn more, visit www.nahb.org.

* * *
One of the more popular fran-

chisors is Kampgrounds of Amer-
ica. In fact, it’s ranked 10th in the
list of Top 50 Franchises by Fran-
chise Business Review. Go to
www.ownakoa.com or call (800)
548-7239 for more information.

* * *
Bravo TV’s “Top Chef” contes-

tant and restaurant owner Fabio
Viviani loves Italy’s No. 1–selling
Bialetti Aeternum Nano-ceramic
Nonstick Cookware line. It’s avail-
able at Bed, Bath & Beyond and
www.bialettishop.com.

Oily skin can be a problem but
the solution is not to skip moistur-
izer. The Ultra Facial Oil-Free
Collection from Kiehl’s Since 1851
not only hydrates skin, but seals
in the needed moisture, prevent-
ing the overproduction of oil—for
shine-free, fresh skin all day long.

* * *
If you receive SSI/SSDI benefits,

are between 18 and 64 years old
and want to work, call (866) 968-
7842 or visit www.ssa.gov/work for
information on the Ticket to Work
program and work incentives.

* * *
Till August 30th, baseball fans

can e-tip their hats by tweeting
their favorite team’s hashtag after
amazing plays. Head & Shoulders
will donate to the national MLB
Reviving Baseball in Inner Cities
program and to the RBI chapter of
the team with the most Hats Off
tweets.

The Julian calendar, a reform of
the Roman calendar, was intro-
duced by Julius Caesar in 46
B.C., and to be known as the
Julian calendar. The Julian year
is on average 3601/4 days long.

Four thousand people are
injured by teapots every year.

***
The reading of all good books is like a conversation with all the
finest men of past centuries.

—René Descartes
***

***
Modest egotism is the salt of conversation.

—Henry van Dyke
***

***
Don’t look back. Something might be gaining on you.

—Satchel Paige
***

***
Honesty is the cornerstone of all success, without which confi-
dence and ability to perform shall cease to exist.

—Mary Kay Ash
***

***
No collection of people who are all waiting for the same thing are
capable of holding a natural conversation. Even if the thing they
are waiting for is only a taxi.

—Ben Elton
***

***
Conversation is an art in which a man has all mankind for
competitors.

—Ralph Waldo Emerson
***




