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(NAPSA)—If you received any
notices about foreclosure of your
primary residence in 2009 or 2010
and suffered financial harm
because of errors in that foreclo-
sure process, even if you did not
lose your home, you may qualify
for a free, independent review.
The deadline for requesting

that review is July 31, 2012.
Conducted at the direction of the

Office of the Comptroller of the Cur-
rency and the Board of Governors of
the Federal Reserve, the Indepen-
dent Foreclosure Review will deter-
mine whether you suffered financial
injury and should receive compen-
sation or other remedy because of
errors or other problems during the
foreclosure process.
To be eligible, the mortgage

must have been active in the fore-
closure process between January
1, 2009 and December 31, 2010.
The property securing the loan
must have been your primary res-
idence, and the mortgage must
have been serviced by a mortgage
servicer covered by the OCC and
Federal Reserve enforcement
actions issued in April 2011. For a
list of those companies, visit
www.independentforeclosure
review.com. To know if your mort-
gage was active in the foreclosure
process during the eligible period,
check to see if you received fore-
closure-related notices during that
period.

Request for Review
You can submit a request at the

same site or complete and return
a request form by mail. More than
4.3 million forms and letters
explaining the process were sent
to eligible homeowners.
If you have questions about

completing the form or need to
request one, you can call (888)
952-9105 between 8 a.m. and 10
p.m. (Eastern), Monday through
Friday, and between 8 a.m. and 5
p.m., Saturday.
“I want people to know this

process is free to eligible borrow-

ers who ask for a file review, and
that they give up absolutely none
of their rights in asking for the
independent review of their case,”
said Comptroller of the Currency
Thomas J. Curry. “All eligible bor-
rowers who submit requests can
be assured that their file will be
reviewed professionally and evalu-
ated fairly to determine whether
errors resulted in financial
injury.”
Not all reviews will find errors,

and not all errors result in finan-
cial injury. Where the review finds
financial injury, the remediation
offered is intended to address
direct financial harm and can
range from a few hundred dollars
to more than $100,000. More than
136,000 people have requested a
review.
Assistance is available in over

200 languages including Spanish,
Chinese, Korean, Vietnamese,
Hmong and Russian.

Watch out for Scams
There is only one Independent

Foreclosure Review and it is free.
Beware of anyone who asks you to
pay for any foreclosure review ser-
vice or offers to complete the
request form on your behalf.

Learn More
More information is available

at the official OCC website, www.
occ.gov/independentforeclosure
review.

Help For Those Hurt By Foreclosure Errors

If you were hurt by a flawed fore-
closure in 2009 or 2010, request a
free review by July 31, 2012.

(NAPSA)—Nearly 9 million
Americans 50 and older are cur-
rently struggling with hunger or
lacking sufficient nutrition and
food resources. And the problem
is predicted to increase 75 per-
cent by 2025, according to AARP
Foundation.
Fortunately, an effort to eradi-

cate this growing problem is
under way and gaining traction.
Since AARP and AARP Founda-
tion launched Drive to End Hun-
ger last year, the initiative has
donated more than 6.6 million
meals and driven corporate and
individual donor commitments
with an expected value of $18.1
million. Chase Card Services
(Chase), a division of JPMorgan
Chase & Co., makes a donation to
AARP Foundation for Drive to
End Hunger each time an AARP
Visa Card from Chase account is
opened and the card is used. Last
year, Chase contributed $1.6 mil-
lion to this important cause,
which is equivalent to an esti-
mated 750,000 meals for older
Americans in need.
To attract even more attention

and resources to this often-over-
looked issue, Chase is doubling
the donations made with the
AARP Visa Card to AARP Foun-
dation for Drive to End Hunger
during the month of May, which is
Older Americans Month. For more
than a year, Chase has been

donating $0.03 for each purchase
made with the AARP Visa Card
and $1 for each new account
opened. However, in May, Chase is
increasing this commitment by
donating $0.06 for each purchase
made with the card, $2 for each
new account opened, in addition
to a $100 cash back bonus for
cardmembers after their first use
of the card. All told in 2012, Chase
will donate up to $2 million to
AARP Foundation.
Doubling donations provides an

easy way for cardmembers to make
a difference in the lives of millions

of Americans who face hunger each
day. This year, in addition to the
donations made through AARP
Visa Card purchases, Chase has
teamed up with four-time
NASCAR Cup Series Champion
Jeff Gordon and Drive to End
Hunger and will appear on the
No. 24 Drive to End Hunger
Chevrolet for five 2012 NASCAR
Sprint Cup Series races through-
out the country.
For more information about the

growing issue of hunger among
older Americans, visit www.aarp
creditcard.com/hunger.

Doubling Down OnThe Fight Against Older American Hunger

The AARP Visa Card from Chase gives cardmembers a way to make a
difference in the lives of millions of older Americans who face hunger
each day.

(NAPSA)—During May and
June, the cable industry is paying
tribute to the positive influence of
the Lesbian, Gay, Bisexual and
Transgender (LGBT) community
in America by spotlighting com-
pelling, diverse programming.
Through cable’s On Demand

service, customers can instantly
access a variety of programs to
learn about the contributions and
struggles of the multifaceted
LGBT community. This is part of
cable’s Diversity On Demand ini-
tiative, promoting the industry’s
ongoing support and commitment
to multiculturalism.
“Thanks to the cable televi-

sion industry’s Diversity On
Demand initiative, millions of
Americans will be able to watch
popular stories about lesbian,
gay, bisexual and transgender
people that both entertain and
spotlight the common ground
that we all share,” said GLAAD
President Herndon Graddick.
“Critics and audiences alike have
already applauded many of these
titles and now many more LGBT
Americans and their families
around the country will be able
to do the same as part of this
year’s Pride celebrations.”
Recognized by Presidential

Proclamation, LGBT Pride Month
(June) observes the impact that
LGBT individuals have had in the
world. The cable industry salutes
LGBT Month in both May and
June with a variety of program-
ming, including:
•Documentaries such as “The

Strange History of Don’t Ask,
Don’t Tell,” a timely and historical
look at the legacy of gays and les-
bians in the military.
•Musical comedies including

the cult classic film “Hedwig and
the Angry Inch,” an American
adaptation of the stage musical of
the same title about a fictional
rock band; and the groundbreak-
ing television series “Glee,” which
spawned a rabid group of fans also

known as “Gleeks.” The show fol-
lows the diverse students who
make up McKinley High’s Glee
Club.
•Inspirational biographies

such as “Milk,” a movie based on
the true story of Harvey Milk,
who dedicated his life to giving
hope to a marginalized and vili-
fied LGBT community.
•Stunning and stark dramas,

such as Ang Lee’s film “Broke-
back Mountain,” which captures
the yearning of a forbidden and
secretive relationship between
two cowboys.
•Award-winning “dramedies”

such as “The Kids Are All Right,”
which tells the story of the perfect
lesbian family that begins to
unravel when it meets the man
who made it all possible. And
“Unconditional Love,” which ex-
plores the value and limitations of
unconditional love and the evils of
sexism and homophobia.
•Groundbreaking television

series such as “Girls,” “Sex and
the City” and “The Wire.”
Viewers wanting to further

explore Diversity On Demand pro-
gramming can visit www.face
book.com/DiversityOnDemand to
discover the TV shows and movies
offered by their cable providers.

Cable, Partners Honor Lesbian, Gay, Bisexual
AndTransgender Pride Month

Americans can watch popular
stories that spotlight the com-
mon ground we all share.

(NAPSA)—Make it a year-
round practice to use flea and tick
topical drops or a Hartz Ultra-
Guard collar on your dog. Para-
sites are more prevalent during
the warmer months but also pose
a risk during the rest of the year.
For more information, visit www.
hartzultraguard.com.

* * *
Term life insurance is designed

to last for a specific period of time,
and it can be an economical way
to purchase the insurance a fam-
ily needs. That’s the word from
experts at Mutual of Omaha. For
more information, visit www.
mutualofomaha.com.

* * *
The newly renovated John

Deere Pavilion in Moline, Ill.,
offers an up-close look at the com-
pany’s global business and prod-
ucts, its rich history, as well as
solutions to meet the challenges of
providing food for the world’s
growing population. For more
information, visit www.johndeere
attractions.com.

* * *
Dermatologist Solutions Acti-

vated Sun Protector Sunscreen—
Broad Spectrum SPF 50 from
Kiehl’s Since 1851 is an oil-free,
paraben-free, ultra-lightweight
sunscreen that contains three
antioxidants—goji berry, vitamin
E and einkorn wheat—to neutral-
ize skin-damaging free radicals.
For more information, visit
www.kiehls.com/Activated-Sun.

* * *
The key to reducing the risk of

complications associated with dia-
betes is to keep blood sugar levels
as close to normal as possible. The
new OneTouch VerioIQ System with
PatternAlert Technology checks for
patterns of highs and lows with every
test. For more information, visit
www.OneTouch.com.

* * *
Walden University offers a vari-

ety of merit-based scholarships for
academic and professional accom-
plishments to help students gain
the critical thinking, leadership
and communications skills they
need to compete in the global mar-
ketplace and influence the work-
force. Learn more at www.
WaldenU.edu/ scholarships.

* * *
The 390th Memorial Museum lo-

cated in Tucson, Arizona, is pre-
serving the legacy of World War II
airmen. For more information on
the museum, to make a donation or
tell your story, visit www.390th.org.

(NAPSA)—Blueberries never
need to be peeled, pitted or sliced
and have only 40 calories per ½-
cup serving. You can sprinkle
them on cereal, toss them in green
salads and stir them into fresh
fruit salsas. For more facts and
great recipes, go to www.little
bluedynamos.com.

* * *
Love using butter in your reci-

pes? Smart Balance® spreadable
butter tastes like regular butter
but has 40 percent less saturated
fat because it is blended with pure
canola oil—a great option for
those looking for a better butter.

* * *
Known for its unique, mellow-

nutty flavor, shredded Jarlsberg is
the main ingredient in the new
dip made with mayo and red
onion and now available in super-
markets. Check www.jarlsberg
usa.com for more recipes, tips and
store locations.




