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Riding For A Cure
(NAPSA)—You may be able to

lend a hand and help your hands,
all in an effort to find a cure for
AIDS.
For the fifth year, Kiehl’s Life-

Ride for amfAR will be on the road
to funding AIDS research, backed
by Kiehl’s Since 1851, the venera-
ble New York–based purveyor of
fine-quality skin and hair care.
HIV/AIDS awareness has long been

among Kiehl’s philanthropic efforts
and the skin care company has
donated approximately $3,000,000
to the cause. At the conclusion of
this year’s ride, Kiehl’s will have
raised $1,025,000 for amfAR specif-
ically, funding six cure-related
research projects.
The ride, a multistop charity

tour on Harley-Davidsons to raise
funds and awareness for amfAR,
The Foundation for AIDS Re-
search, runs for 11 days, August 2
through 12, from Milwaukee to
New York City. Key partners for
the ride include Harley-Davidson
Authorized Rentals, the world’s
largest provider of motorcycle
rentals, and FIJI Water, the No. 1
imported bottled water in the
United States.
The riders include Chris Sal-

gardo, President, Kiehl’s USA;
Kevin Robert Frost, CEO, amfAR;
and actors Vanessa Marcil, Gilles
Marini, Katee Sackhoff, Teddy
Sears and Malcolm-Jamal Warner,
among others.
Those who can’t participate on

a motorcycle can still have a hand
in supporting amfAR in two ways.
One: Donate at any Kiehl’s store or
Kiehls.com/LifeRide. Another: Pur-
chase a Limited Edition Ultimate
Strength Hand Salve, a jumbo size
of the popular classic formula, since
100 percent of net profits from the
sale will benefit amfAR. The spe-
cially designed bottle has a red cap.
Learn more at www.Kiehls.com/

LifeRide and (800) KIEHLS-2.

To raise funds and awareness
for AIDS research, Chris Sal-
gardo, president, Kiehl’s USA,
and other famous folks ride
motorcycles around the country.
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(NAPSA)—Since its inception,
the ethanol industry has had a
profoundly positive impact on the
U.S. economy. Ethanol is helping
America reduce its dependence on
foreign oil, lowering prices at the
pump, improving the environment
with lower emissions, and growing
the economy with jobs that can’t
be outsourced.

Ethanol’s Advantages
In 2013, ethanol production

contributed more than $44 billion
to the Gross Domestic Product
and generated more than $4.5 bil-
lion in federal tax revenues1. And
in 2013 alone, the ethanol indus-
try created and supported nearly
400,000 new jobs across the coun-
try2. Contributing to food produc-
tion, as well, ethanol supports the
livestock industry by producing
dried distiller’s grains, or DDGs—
a high-protein livestock feed and
ethanol by-product. Every 56-
pound bushel of corn processed by
a dry mill ethanol plant generates
2.8 gallons of ethanol and approxi-
mately 17.5 pounds of animal
feed.
Ethanol is making a difference

at the gas pump, too, representing
nearly 10 percent of America’s
transportation fuel, according to
the U.S. Department of Energy,
and saving American consumers
$100 billion per year. In fact, a
University of Wisconsin/Iowa
State University study found that,
in 2011, ethanol saved consumers
an average of $1.09 per gallon3.
And E15—a gasoline blend con-

taining 15 percent ethanol—is
finding particular success in the
nation’s heartland. E15 can be
used by nearly two-thirds of light-
duty vehicles and could replace
more than 80 percent of the
unleaded fuel sold, further ex-
tending the benefits of this home-
grown fuel4. According to Growth
Energy, more than 80 percent of
the cars on the road today—those
manufactured since 2001—are eli-
gible to use E15. And there are
more than 16 million flex-fuel vehi-
cles in the U.S., with more on the
way. This demonstrates that there
is a market ready for a less expen-
sive, higher-octane, more environ-
mentally friendly alternative fuel.
Clearly, we have the vehicles capa-
ble of using blends higher than
E10, but consumers need greater
access to stations capable of pro-
viding it—and the petroleum mar-
keting industry’s support to make
that access a reality.

Enogen® trait technology, avail-
able only from Syngenta, is the
industry’s only corn trait bioengi-
neered specifically to enhance
ethanol production. Enogen corn
creates a win-win-win situation by
adding value for ethanol plants,
corn growers and rural commu-
nities. Last year, as part of its
Good Growth Plan, Syngenta an-
nounced six commitments to
address the global food security
challenge. The Good Growth Plan
has specific, ambitious and mea-
surable targets which focus on
boosting resource efficiency, reju-
venating ecosystems and strength-
ening rural communities. Enogen
is just one example of how Syn-
genta is bringing its Good Growth
Plan to life.

How it Helps
By incorporating Enogen grain

into its existing production pro-
cess, an ethanol plant can en-
hance its production efficiency
and decrease costs associated
with natural gas, electricity,
water and chemical usage. Using
Enogen trait technology, ethanol
producers can circulate the
money they previously used to
buy liquid alpha amylase enzyme,
a key component of ethanol pro-
duction, to local farmers instead.
This promotes the growth and
stability of rural communities
through an energy source that is
helping to make America more
energy independent.
And it doesn’t stop there. First-

generation biofuels, made from
sugars and vegetable oils, have
become the foundation for the
development of advanced biofuels
from a broader range of feed-
stocks. Ethanol, whether from
corn or from other biomass
sources, is a fuel for today and
tomorrow. Supporting both food
and fuel production, ethanol is
making a significant contribution
to the U.S. economy, helping to
drive down gasoline prices for con-
sumers and reduce carbon emis-
sions for a cleaner environment.

Ethanol: Key To U.S. Energy Independence

The U.S. Department of Energy
estimates for every billion gal-
lons of ethanol produced, 10,000
to 20,000 jobs are added to our
domestic economy.
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(NAPSA)—Your own private
chocolate cake in a cup is fast and
easy to make and looks elegant
enough for company when topped

with whipped cream and a mara-
schino cherry. For this recipe and
others, visit the National Cherry
Growers and Industries Founda-
tion at www.nationalcherries.com.

(NAPSA)—All across the coun-
try, family restaurants and neigh-
borhood diners are getting ready
for their close-up. That’s because a
recipe contest is shining the spot-
light on their signature dishes—
the very dishes that make their
own communities proud.
The “Neighborhood to Nation”

Recipe Contest celebrates these
one-of-a-kind dishes and the
local, independent restaurants
that are truly the heart of the
neighborhood. The contest, from
General Mills Foodservice, gives
them the opportunity to put their
local flavor in the national spot-
light and the potential to earn
cash prizes as well as funds for a
local charity.
“Everyone has a favorite local

restaurant they visit for the good
food as well as the way the owner
or staff makes them feel welcome
and part of the family,” said Grace
Gilbertson, senior marketing
manager for General Mills Food-
service. “Recognizing the strong
connection these neighborhood
restaurants have in their commu-
nities, we want to reward them
with a chance to win some money
for themselves and their business
as well as the potential to give
back to their community.”

While the contest is only open
to independent family dining or
“neighborhood” restaurants and
their staff, consumers can en-
courage their favorite diner to
enter.
The competition is intended to

inspire culinary creativity, giving
foodservice operators, chefs and
line cooks at independent family
dining or “neighborhood” restau-
rants an opportunity to experi-
ment with high-quality products
from General Mills as well as
exclusive access to trend informa-
tion, insights and ideas to help
them differentiate their menus
and delight their diners.

How To Participate
From Aug. 1 through Sept. 30,

2014, restaurants may submit
their favorite original breakfast,
entrée or dessert recipes (or create
a new special) using at least one
ingredient from General Mills’ list
of eligible products. Three recipe
winners will be selected, from
which two will each be awarded a
$10,000 first prize, and one will
earn the Grand Prize Package:
$40,000 cash and a $10,000 dona-
tion to a local charity.

Contest Criteria
Entries will be judged based on

taste, appearance, creativity and
foodservice viability. The top 15
finalists and recipes will be
announced in February. Three
Recipe Category Winners will
travel to General Mills’ headquar-
ters in March for a day of celebra-
tion and culinary inspiration as
well as the announcement of the
official Grand Prize winner.
The recipe contest entry period

ends Sept. 30, 2014. Official rules
are available online at www.
NeighborhoodtoNation.com.
For more information, call

1-800-215-6120 or visit www.
NeighborhoodtoNation.com.

Contest Celebrates Neighborhood Restaurants

There’s a recipe contest that cel-
ebrates the one-of-a-kind dishes
that the best neighborhood and
family dining restaurants have to
offer.

NAPS)—Many are surprised to
learn that enjoying outdoor activi-
ties may spread invasive pests.
For more tips from the USDA,
visit www.HungryPests.com.

* * *
The 2014 Aflac WorkForces

Report found that small-business
owners are less likely than
medium and large companies to
feel extremely or very prepared to
address changes to the health
care system. To see more data and
insights from the survey, visit
www.AflacWorkForcesReport.com.

* * *
Toxicology is the study of the

adverse effects of chemicals on
living organisms. Now, the Soci-
ety of Toxicology thinks its disci-
pline could help to bring clarity to
the fracking debate. To learn
more, visit www.toxicology.org.

* * *
Saving on your groceries just

got a whole lot easier! Grocery
Deal Finder is the largest online
grocery database in the country
that lets you browse both coupons
and your local grocery circulars
all in one place. You can also
search for deals and coupons
based on your weekly shopping
list. Grocery Deal Finder is avail-
able only at www.AllYou.com.

* * *

A private coach can use his or
her experience and focus to help
you make improvements and then
show you where to make the nec-
essary adjustments in your game.
To learn more, visit a website
called www.coachup.com/sports/
us/soccer. It connects athletes with
private sports coaches.

* * *
Fall is peak moving time for

students so you should reserve
your rental truck and accessories
at least two weeks in advance. At
Penske, a reservation guarantees
that a truck will be available. For
additional moving tips, visit www.
PenskeTruckRental.com.

Capsaicin is the alkaloid ingredient that gives peppers their heat. The
capsaicin content is greater in the hot peppers than the bell peppers.
It is also effected by climate conditions, geographic location and the
age of the fruit.

The pneumatic tire was invented by John Boyd Dunlop in 1888 for
use on push-bikes. Boyd also invented the word “pneumatic.”




