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‘Soul Searching’ CD To Make A
Difference For Music Education

(NAPSA)—A not-for-profit orga-
nization committed to keeping
music education programs alive in
cities and towns where they are
most needed, The Heineken Music
Initiative provides an opportunity
for everyone to support music edu-
cation programs through the sale of
music CDs.

The first CD, “Red Star Sounds
Vol. 1: Soul Searching,” a neo-soul
compilation, features award-win-
ning vocalist Nelly Furtado,
Erykah Badu, The Roots, Macy
Gray, and Jill Scott along with ris-
ing stars like India.Arie, and
Glenn Lewis.

With The Heineken Music
Initiative donating proceeds from
the sale of the CD, consumers who
purchase the album can get the
newest and best of what music
has to offer, while simultaneously
raising money for music education
programs.

To help support music educa-
tion, you can visit your favorite
local music store and pick up a
copy of Red Star Sounds Vol. 1.

“Red Star Sounds Vol. 1: Soul
Searching.”

(NAPSA)—If you suffer from
back pain, you have plenty of com-
pany. An estimated 20 million
Americans suffer from this condi-
tion every year. The good news is
that an ingenious new treatment
may provide some relief.

Back pain is the most common
cause of disability for Americans
under 45 and until recently it was
a difficult problem to treat. Treat-
ments for low back pain can
include pain medication, chiro-
practic visits, massage and
acupuncture. Unfortunately, some
back pain does not improve with
these treatments.

Of the five million Americans
who suffer chronic back pain,
about one million may require
surgery. But even surgery does
not always provide a solution.
This was the case with Dan Fair-
bairn of Denver, Colorado. Fair-
bairn’s chronic back pain led to
ruptured discs and diskectomy
surgery, in which some of the
disks of his spine were removed.

New Treatment Helped
After surgery, Fairbairn still

experienced chronic pain that
threatened to keep him from work-
ing. He heard about a vest known
as Orthotrac™ Pneumatic Vest, a
non-invasive treatment designed
to relieve back pain and checked to
see if his insurance covered it.

“A few weeks later, I got a pre-
scription from my doctor, and I
was faithfully wearing it twice a
day,” said Fairbairn, who noticed
immediate relief from the pain he
had been experiencing for years.

Traction While Standing
The vest was invented by Matt

Dunfee in 1995, after he suffered
a herniated disc. Because travel-

ing to get traction treatments
w a s  s o  t i m e  c o n s u m i n g ,  h e
decided to invent his own trac-
tion device that he could wear
while working.

Dunfee’s invention was patented
as the Lumbar Orthotrac™ Vest,
which is now marketed exclusively
by Orthofix, Inc.

When the vest is inflated on
the patient, 30 to 50 percent of the
patient’s body weight shifts and
relieves the pressure that would
otherwise compress the spine.

In a recent test on 300 people
who wore the vest for eight weeks,
67 percent showed significant
improvement. For more informa-
tion, call Orthofix at 800-535-4492
or visit www.orthofix.com and
www.treatmyback.com.

Inflatable Vest Relieves Chronic Back Pain

RELIEF—When the vest is
inflated, 30 to 50 percent of the
patient’s body weight shifts and
relieves pressure on the spine.

by Seth Bodner
(NAPSA)—According to experts,

President Bush may soon find out
that free trade is not so free after
all.

President Bush cites “free trade
agreements” as job promoters and
national economic winners. They
are, he would have us believe,
essential for agriculture, and cru-
cial to opening foreign industrial
markets for fair competition. 

But some believe these claims
ignore massive domestic subsidies
for American agriculture, the con-
stant resort to farm bailout legis-
lation in every election cycle, and
billions of annual federal pay-
ments for corporate welfare. The
package is an economic oxymoron.

He tells us that “American
workers can compete with anyone,
anywhere” yet ignores the massive
merchandise trade deficits of the
past 20 years. These losses have
spread across virtually all manu-
facturing and persist despite 40
years of free trade negotiations.

Has the low cost of labor in devel-
oping nations fatally undercut the
competitiveness of American work-
ers? Since the 1960s to NAFTA
and the WTO of the 1990s, our
Presidents have told the same
story: “Just open the markets
fairly and we will do wonderfully
in agriculture and industry.”

Well? If American companies are
so competitive, why are the U.S.
trade deficits so large and so persis-
tent? Either those foreign competi-
tors are unfair, or they have kept
their markets closed despite their
agreements, or cheap foreign labor
and lax regulatory regimes rule
when corporations decide where to
site their manufacturing.

Some think it’s time to ques-
tion whether U.S. trade goals and
negotiating tactics are valid.

Basing policy on rhetoric about
the extraordinary productivity of
American workers is dangerous.

Such rhetoric ignores the 40 plus
times differential between the costs
of labor in the United States and
developing nations, such as China. 

It also ignores the worldwide
spread of production technology
that allows advanced manufactur-
ing, and its attendant high pro-
ductivity, to be placed anywhere.

If America continues to cling to
its current standards, we will face
the surrender of production, and
the jobs and lifestyles it affords. If
we give up the standards, then we
have all lost.

Congress, however, continues to
authorize open-ended trade agree-
ments. And it does this even as
members assure their constituents
that the President is somehow com-
mitted to protecting their favorite
industry. “Steel is important, tex-
tiles vital, agriculture crucial...”

In this welter of inconsistent
“commitments,” massive trade
deficits and a huge decline in
manufacturing, the real question
is how can so many smart people
be so fooled, for so long.

Seth Bodner is a consultant with
more than 35 years of experience in
international trade negotiations in
government and industry. Most
recently he served as Executive
Director of the National Knitwear
& Sportswear Association.

Making Sense Of Free Trade

The spread of production
technology allows advanced
manufacturing, and its high pro-
ductivity, to be placed anywhere.

(NAPSA)—What’s the big idea?
That’s what QVC wants to know.
Aspiring entrepreneurs looking for
the opportunity to turn products
into profit may be able to do so
through QVC.

Thanks to this leading e-tailer,
inventors, designers and manu-
facturers now have an opportu-
nity to get their consumer prod-
ucts to market. QVC will hold a
national product search on April
27 and 28, 2002 at the Mall of
America in Bloomington, MN.
The two-day event will include a
series of entrepreneurial work-
shops and seminars.

“QVC introduces more than 250
new products to our viewers each
week, so it’s paramount for us to
continually search for what’s new
and innovative,” said Darlene
Daggett, QVC’s executive vice pres-
ident of merchandising. Several of
QVC’s product lines have come
from individuals who have had
regional success and are now look-
ing to broaden their market, or
from the weekend inventors who
have been tinkering around in
their garages with ideas.

Qualities that individuals
should consider when thinking
about submitting a product include:

• Is it demonstrable?

• Does it solve a common prob-
lem or make life easier?

• Does it appeal to a broad
audience?

• Does it have unique features
and benefits?

• Is it topical or timely?
If you or anyone you know is

interested in being a part of QVC’s
National Product Search, register
in advance at www.QVCProduct
Search.com. Additional informa-
tion can be found by calling toll-
free (866) 302-4633.

National Product Search

Inventors now have an oppor-
tunity to make their dreams a
reality.

(NAPSA)—Food waste dis-
posers are installed in more than
half of American homes, and stud-
ies show consumers value the con-
venience and confidence disposers
give them in the kitchen. How-
ever, according to experts at In-
Sink-Erator, a leading manufac-
turer of disposers and hot water
dispensers, many homeowners
don’t know what their food dispos-
als can handle. It’s not a good idea
to use disposers for corn husks,
artichokes or other fibrous foods.
You can dispose of foods such as
peach pits, chicken and steak
bones. To learn more, visit www.
insinkerator.com.

Many new power tools have
features that increase versatility
while reducing the need for spe-
cialty items. For example, Roto
Zip Tool Corporation has released
a practical system that allows
users to add innovative attach-
ments that help save money and
toolbox space. At the core of the
system is the Spiral Saw power
tool, which can cut virtually all
building material up to one inch
thick. Users can then add a num-
ber of attachments. For more
information about power tools,
you can visit the Web site at
www.rotozip.com. The tools are
available through retailers, as
well as various catalog companies
and television programs such as

QVC and TSC.
Achievement matters: That’s a

message helping many of Amer-
ica’s inner-city youth to redefine
what “keepin’ it real” means while
attaining success in fields they
may never have considered. Much
of the credit for spreading the
word belongs to the Urban
League’s Campaign for African-
American Achievement, which
works to transform black youth
into an army of achievers. For
more information on the Cam-
paign for African-American
Achievement, visit www.nul.org/
youth.html. The Urban League is
the nation’s oldest and largest
community-based movement de-
voted to empowering African
Americans to enter the economic
and social mainstream.

(NAPSA)—The General Federa-
tion of Women’s Clubs is one of the
world’s oldest and largest women’s
volunteer and community service
organizations. Through an estab-
lished organization such as GFWC,
you can get educational and lead-
ership training, excellent tools and
resources, networking opportuni-
ties and a chance to make new
friends. For more information, visit
www.gfwc.org or call 1-800-443-
GFWC for a brochure.

Today, the right generator can
keep the lights and heat on, the
food cold and the home business
running. Even security systems
and sump pumps will remain
active through any power-related
emergency. For free information
about selecting and operating a
standby generator, call 1-866-GEN-
SETS or visit www.briggsandstrat
ton.com/generators. An online “Ask
the Expert” questionnaire will walk
you through the process of selecting
a generator and choosing features
and accessories.


