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(NAPSA)—Forget psychology
and even astrology...now turn to
“chewology” to discover your true
personality.

Recognizing American’s appetite
for chewing, Wrigley is introducing
longer lasting Wrigley’s Spearmint
gum to provide the most refreshing
chewing experience.

In conjunction, they teamed up
with non-verbal communication
and behavior expert Patti Wood to
develop the Wrigley’s Spearmint
Chew I.Q. quiz, a simple question-
naire that links chewing habits—
why, what and how you chew—
and personality.

When people reach for some-
thing to satisfy their urge to chew,
whether it’s a straw, pen cap or
piece of gum, they are sending sig-
nals that reveal insights about
attitude and behavior. 

To evaluate your chewing
habits and get a fun, fresh per-
spective into your personality,
take the quiz—circle your answers
in the box, then check your Chew
I.Q. For more information, go to
www.wrigley.com.
1. When you have the urge to
chew, which of the following best
satisfies your craving?

a. Straws
b. Chewing gum
c. Anything I can get my

hands on (pencils, pens, straws, or
chewing gum)

d. None 
2. Which of the following best
describes the way you chew gum?

a. Silent and discreet
b. Snapping and cracking
c. Blowing bubbles
d. Slow

3. Which of the following do you
think is the most true for you
about chewing gum?

a. It freshens my breath
b. It eases my tension
c. It tides me over between

meals or when I can’t eat
d. None

4. When do you most often chew
gum?

a. At work or school
b. When other people offer it to

me
c. While driving
d. After a meal

5. Which of the following best
describes why you chew gum?

a. I chew gum to freshen my
breath

b. I chew gum because I enjoy
the taste

c. I chew gum to help relieve
stress or boredom

d. I do not chew gum
6. You chew pencils, straws or your
fingernails most when you feel...

a. Stressed out
b. Bored
c. The need to concentrate
d. Tired
e. None

7. Whatever you choose to chew—
pencils, pens, straws, your finger-
nails or gum—which of the follow-
ing best describes your chewing
style...

a. Animated and energetic
b. Steady and methodical

c. Reserved and conservative
d. Forceful and conquering
e. Does not apply

8. How do you unwrap your gum?
a. I pull the piece of gum from

the pack with the foil wrapping on,
but leave the paper in the pack

b. I split it at the seams
c. I rip it open
d. I follow the way my peers

open the gum
What’s your Chew I.Q.?

Helper—You are warm and
friendly and like a relaxed pace.
The most important thing in your
life is your relationships with
others. You will work to avoid
conflict and get along, even mak-
ing personal sacrifices to do so.
You are the shoulder to cry on
and the one who remembers
birthdays. A good day for you is
when everyone gets along and
you have helped others. 

Doer—You get things done.
Your lifestyle is fast paced and
you are always on the go. At home
you wash the dishes, take out the
trash, fix dinner and do laundry
all while talking on the phone.
You gain energy from being in
charge and meeting challenges. A
good day is when you have gotten
a lot done. 

Persuader—You are a leader
and influencer. You want to be
noticed and appreciated for your
ideas and what you do. You are
spontaneous and live life to the
fullest. You don’t like to waste
your time or energy on boring
details. You are boisterous, imagi-
native and playful. A good day is
when someone notices your work. 

Analyzer—You get things
right. You are smart, careful and
accurate. As a deep thinker, you
consider things before you speak.
You are detailed and precise and
catch mistakes that others miss. A
good day is when you noticed
something that others didn’t see or
had an insight that others didn’t.

If The “Chew” Fits: Assessing Personality Types Through Chewing Habits

Circle your response to each 
question.

The column with the most circles is 
your Chew I.Q.

Helper Doer Persuader Analyzer

1. b a c d

2. c d b a

3. c a b d

4. d c b a

5. a c b d

6. d b a c/e

7. b d a c/e

8. d b c a

*Source: Wrigley’s Spearmint Gum survey, conducted by Harris Interactive, called 1,028 randomly chosen U.S. households
the weekend of July 19–22, 2002. The margin of error was +/- 3.1 percent.

(NAPSA)—In terms of decorat-
ing, Halloween is the second big-
gest holiday after Christmas. So
there are many ways to mark the
ghoulish event—such as a Hal-
loween party, which is sure to
scare up fun and memories.

Not sure where to begin?
Shake off the cobwebs and follow
these tips from Party City, and
you’ll be the host with the
ghost...er, most.

1. The devil’s in the details.
Make a list—of the type of party
you want to have, the number of
guests, the menu, decorations and
more. Once you lay out the
details, and the timing that goes
with each, your countdown to a
howling good time can begin.

2. Get the party started...
with fun invitations. With a
grinning pumpkin or a scowling
ghost, get your guests excited by
setting the tone with a fun, color-
ful invitation from Party City.
Want your guests to wear cos-
tumes? Make it  clear in the
invites.

3. Create the perfect haunt-
ed home. Decorate your home to
create an eerie environment.
Drape your entryway in black fab-
ric, place fog machines, flaming
cauldrons and blacklights around
the room and dangle fake cobwebs
and bats from the ceiling. One of
Party City’s most popular items is
the animated floating ghost—guar-
anteed to elicit shrieks as your
guests enter.

4. Take it outdoors. Create
an alarming ambience with flood-
lights set around the backyard.
Drape ghosts from tree branches,
line the sidewalks and patio with
luminaries and place creepy,
crawly creatures on outdoor tables
and seating.

5. Set up an “embalming”
room. Outfit a room (such as a guest
bathroom) with everything guests
need to enhance their costumes—
makeup, masks, feather wings, wigs,
hats, fake blood and other accessories.
Don’t forget to have extra costumes
on hand, just in case.

6. Do the Monster Mash.
Music and scary sounds can set a
hair-raising mood. Party City
offers a great selection of music
mixes and sound effects for the
occasion. Set up speakers around
the house and outside to spread
the chilling cheer.

7. The sweet spot. Set out a
variety of tempting treats around
your party, such as gummy worms,
bubble gum and chocolate kisses.
Or hand out goody bags filled with
cookies or brownies. A crowd
favorite is the candy bowl with
hand, which “grabs” as someone
reaches in for a treat.

8. Let the games begin.
Have plenty of activities planned.
Have a best costume contest. Bob
for apples and carve pumpkins, or
play “Pin the Bone on the Skele-
ton.” Party City also points out
that Boo Bingo and Bone Bender
are always a hit.

9. Time to feed the mon-
sters. If you’re serving food, ex-
tend the decorations straight to
the table with fun serveware, such
as skull goblets and a bone-
shaped ladle for the punch bowl.

10. Play favorites with the
favors. Glow necklaces and
bracelets, keychains and mini bob-
ble-head monsters make fun part-
ing gifts for your guests.

Want more great Halloween
ideas? Head to the nearest Party
City store. For a store near you,
visit the Web site at www.partyc-
ity.com. Have a happy Halloween!

10 Tips For Hosting A Spook-tacular Bash

With a little planning, your Hal-
loween can be a ghastly good
time for everyone.

(NAPSA)—Using film to “paint
a portrait,” an innovative film-
maker has created a fascinating
profile of a world-renowned neuro-
surgeon. Guy O. Danielson III,
M.D., a pioneer of the artificial
disc and one of the founders of the
Texas Spine and Joint Hospital
(TSJH) in Tyler, Texas, is the sub-
ject of the first 90-minute, 35mm
film “Portrait” by Cynthia Hall
Productions, Dallas, Texas. The
film is available on VHS or DVD.

“Floaters” are debris particles
that may occur before birth,
while the eyes are forming, or
can be caused by a degeneration
of the vitreous or retina during
aging. “Flashes” are points of
light which may be caused by
aging when the vitreous begins
to shrink, causing it to pull away
from the retina. Both floaters
and flashes may indicate some-
thing serious, such as a retinal
tear. If you experience anything
about your eyes that concerns
you, see an eye care professional
as soon as possible and protect
your precious sense of sight for
your lifetime. Also, contact http://
www.acuvue.com for additional
information about eye care.

Numerous research studies
have found that children vary con-
siderably in terms of how well they
adjust to their parents’ divorce.
There has been clear evidence that

how parents promote the adjust-
ment of their children during and
after the divorce is more important
than any other factor. Psycholo-
gists Nicholas Long and Rex Fore-
hand have combined their own
clinical experience with the latest
research findings on the topic to
write Making Divorce Easier on
Your Child: 50 Effective Ways to
Help Children Adjust (Contempo-
rary Books, $14.95).

In 1997, Tool Shack, a Las Vegas-
based tool store, was facing an uncer-
tain future. In 1998, they opened a Web-
based version of their store, featuring
2,000 pieces of merchandise. Keeping
its small business philosophy intact,
Tool Shack changed its name to
Mytoolstore.com and succeeded, grow-
ing sales by more than 500 percent in
three years, say experts at Group
Resources, a division of Inc and Fast
Company magazine.

(NAPSA)—Since 1993, one uni-
versity has led the development of
the online learning sector and given
those with the dream of earning a
master’s degree the ability to achieve
it. The university is Jones Inter-
national University (JIU), a fully
online university accredited by the
Higher Learning Commission, a
member of the North Central
Association that makes high-qual-
ity interactive learning more acces-
sible and affordable to adults world-
wide. To speak to an education
counselor about earning an advanced
degree at Jones International Uni-
versity, call 1-800-811-5663; or visit
the Web site at www. jonesinter
national.edu.

More than 81,000 women had
breast reconstruction in 2001—a 174
percent increase in the last decade.
Many doctors credit the increase—
at least in part—to the passage of
the Women’s Health and Cancer
Rights Act of 1998. The law, sup-
ported by the American Society of
Plastic Surgeons (ASPS), mandates
insurance coverage for breast recon-
struction and alteration of the oppo-
site breast for symmetry for women
who have undergone mastectomy.
For more information on breast
reconstruction or to find a plastic
surgeon certified by The American
Board of Plastic Surgery, visit the
Web site www.plasticsurgery.org or

call 1-888-4-PLASTIC.
There are 19 million women age

45 to 55 currently undergoing
menopause transition and millions
more, age 55 and older, are consid-
ered postmenopausal. What can they
do to ease menopausal symptoms
and promote good health, without
taking HRT?  A new book called A
Woman’s Best Medicine for Meno-
pause (Contemporary Books, $24.95)
may offer insight. Written by Nancy
Lonsdorf, M.D., a Johns Hopkins
trained physician, it offers a per-
sonalized, self-care program for meno-
pause based on the principles of
Ayurvedic medicine (a long-estab-
lished, natural healthcare system).

Start with the sofa, focus on func-
tion and keep perspective and pro-
portion in mind when starting on
your first decorating project. For tips
on decorating and home furnishings,
call 1-800-MAKE-A-HOME to re-
ceive a free La-Z-Boy Home Fur-
nishings Kit. The kit includes easy-
to-follow steps for room planning
and decorating, product informa-
tion, definitions of common home
furnishings terms, a grid and ready-
made furniture templates so you can
develop your own floor plan. For
more decorating ideas, visit www.
lazboy.com.

Don’t be afraid to play with color—
the best makeup today goes on sheer
and natural looking, even the bright-
est pinks and richest reds lay down
a translucent wash of color. Celebrity
makeup artist Carol Shaw recom-
mends LORAC Desire Blush, a shim-
mery hot pink that goes on soft for a
perfect healthy glow. Also, LORAC
Eyeshadows in Lilac (lavender with
pearlescence), Joy (pink with warm
gold shimmer), and Mesmerize (coral
with warm gold shimmer) are all great
ways to add a subtle hint of color that
looks great on all skin tones. LORAC
Cosmetics are available at Sephora,
sephora.com, select Macy’s and
Nordstrom stores, Marshall Field’s,
nordstrom. com and beauty.com. For
information about LORAC Cosmetics
or to order, call 1-800-845-0705.




