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(NAPSA)—Unless you have
one of Santa’s helpers’ phone num-
bers in your PDA, gift giving and
receiving can be quite stressful
around the holidays. In fact, gift
giving can be so frustrating that
only one-quarter (24 percent) of
those surveyed in the “2002 Holi-
day Stress Buster Survey” are
confident they selected the perfect
gift for their mate!

So, how can you stop your
beloved’s smile from fading as
your hard work is unwrapped?
Consider these tricks to help you
make the right gift choices—and
get your other half to make the
right choices for you.

Inside the Minds of Men
Nearly half (45 percent) of men

questioned in the survey opened
at least one Christmas present
last year they didn’t like. Circuit
City offers some tips on how to
keep your hard work from ending
up in the “return” pile:

• Size does matter. When it
comes to TVs, men want it big. In
fact, 61 percent of men would
rather have a new big-screen TV
than a new girlfriend this holiday.
Now, this doesn’t mean he’ll dump
you if you get him a 42” TV; it just
means he’ll watch Kate & Leopold
with you without falling asleep.

• It’s okay, they won’t bite.
You think he wants a wireless
phone, but can’t remember what
features he wants. It’s okay, just
ask. Circuit City prides itself on
being able to answer questions
and explain new technologies to
people and do it without pressure.

• On your mark, get set, go!
Last year, more than half (51 per-
cent) of people were still out gift
shopping a day or two before
Christmas. To avoid the holiday
crowds, begin your shopping as
early as October. Fewer crowds
mean better customer service.
Planting Your Gift in Her Mind

According to the Stress Buster
Survey, the electronics gifts top-
ping the majority (34 percent) of
men’s wish lists this holiday are a
digital camera or camcorder, fol-
lowed by a big-screen TV (26 per-

cent). However, if a woman is
uncomfortable shopping for elec-
tronics, she’ll likely get you some-
thing else. Here are some tips on
how you can let your lady know
what you want:

• Know thy shopper. Just as
many men are highly uncomfort-
able shopping in a lingerie store,
almost one-third (31 percent) of
women feel uncomfortable in an
electronics store. One way to help
your cause is by making sure she
knows about online shopping and
Express Pickup options.

• Tie it into the family. Got
your eye on a big-screen TV or a
new DVD player? Well, listen
up—nearly 90 percent of gift
givers would like to give some-
thing that the whole family can
enjoy. So if you can make an argu-
ment that what’s topping your list
is “for the family,” you’ll increase
the chance it’s unwrapped on
Christmas morning.

• Give her peace of mind.
Almost one-third of women (31
percent) found paying for presents
to be the most stressful part of
holiday shopping. So, do a little
homework and find her the cheap-
est prices. And if it’s a new PDA or
DVD player that’s on your wish
list, point her toward Circuit City.
If she finds the same product
advertised for less elsewhere, Cir-
cuit City will refund 110 percent
of the difference within 30 days of
purchase.

For more information, or for
store locations, visit the Web site
at www.circuitcity.com.

Taking The Stress Out Of Holiday Shopping
Surefire Tips For Giving And Receiving The “Perfect” Gift

Men know what they want for
the holidays—and it usually
comes from an electronics store.

Kid-Friendly Recipes
For Fall

(NAPSA)—Bring the kids into
the kitchen to whip up these
tasty treats from Mrs. Smith’s
Bakeries. Each recipe starts with
a Mrs. Smith’s Pumpkin Pie
(Hearty, Custard or Special Recipe
Homemade) baked according to
the package directions and cooled.
Remove half of the pie from its
baking tin and break the half into
chunks in a bowl. Then with a few
additional ingredients, the fun
begins!

Pumpkin Pie “Dirt Cups”
• Mrs. Smith’s Pumpkin Pie

(baked and cooled)
• 25 chocolate cookie wafers,

crushed into crumbs
• 2 tablespoons butter, melted
• 2 tablespoons brown sugar
• 1⁄4 teaspoon orange food

coloring
• whipped topping
• vanilla ice cream
• candy corn
• 8 plastic juice cups

Mix cookie crumbs with melted
butter and brown sugar. Set aside.
Add orange food coloring to
whipped topping. Into juice cups,
layer crumb mixture, pie, ice
cream, and topping. Garnish with
candy corns. 

Other simple treats for kids
include:

Decorate a baked Mrs.
Smith’s Pumpkin Pie using pecan
halves to outline a funny face.

Add yellow food coloring to
whipped cream to depict the eyes,
nose and mouth of a jack-o-
lantern on top of the pie.

Layer pumpkin pie, ice cream
and nuts into waffle cones.

For more fun recipes, visit
Mrs. Smith’s Web site at
www.mrssmiths.com.

(NAPSA)—Perhaps this year
more Americans will watch Veter-
ans Day parades as a way of pay-
ing tribute to those who served
and those who sacrificed—both in
the past and recently—and to
show support for men and women
in uniform today. Veterans Day,
November 11, is a time to remem-
ber and honor those who have
served and sacrificed to keep
America free.

Perhaps more people will call
loved ones, look at photos, visit
graves or send cards to those who
lost someone dear, those who
served, those in active service—and
those who never were appropri-
ately thanked for risking their lives
in wars—even less popular wars.

To help people express their feel-
ings and let others know they
haven’t forgotten, Hallmark is
offering a collection of cards for Vet-
erans Day, inspired by courage and
sacrifice, to reflect the new sense of
gratitude that is expected this year
for those who have kept us free.

Creating those cards had spe-
cial significance for some people at
Hallmark. The team who devel-
oped the cards have close personal
connections with veterans.

Moved by the experience of
September 11, Keri Lauderdale
Olson, a product manager, gave
her dad (a Vietnam War veteran)
a card on Veterans Day last year.

“When he read the card, he
cried and told me no one had ever
thanked him before,” recalls
Olson. “That was the moment I
decided to do all I could to make
sure Hallmark offered Veterans
Day cards this year.”

Writers who worked on the
cards also have their own stories.
One writer’s father was a para-
trooper and her mother was a
Navy WAVE in World War II.
Another’s husband served in the
Korean War and her father, a
pilot, retired from the U.S. Air
Force as a colonel. One grew up
near the military base where her
dad worked—then she saw him
drafted for the Korean War. 

The writing team’s leader volun-
teers with the Veterans Adminis-
tration Hospital Writing Project
and edits Veterans Voices, a publica-
tion that features veterans’ writing.

“Hallmark’s role is to give peo-
ple the words in a card they can
touch and pass on as a keepsake
of an occasion, or just let someone
know they care,” says Paul
Barker, Hallmark creative vice
president. “Hallmark is humbled
by the challenge of helping people
express their feelings about free-
dom, our country, those they love
and those they lost.”

Although Hallmark had con-
sumer-tested cards for veterans
in the past with little interest, it
was clear to Olson that 2002
would be different. Retailers
agree. Wholesale orders are triple
what Hallmark had expected.
About 18,000 stores offer Veter-
ans Day cards. 

The 20 cards in the Veterans
Day collection reflect specific
wars, relationships and military
branches. One is specifically for
women and one is for active ser-
vice. Four cards in the collection
are for anyone who protects and
serves—firefighters and police
officers, for example.

November 11 originally was
declared Armistice Day in 1919, to
honor Americans who had served
in World War I. Veterans Day
became a national holiday in 1954
when President Dwight D. Eisen-
hower signed a bill proclaiming
November 11 Veterans Day.

Veterans Day: America’s New Attitude
Veterans Day Is Different Now

New Veterans Day cards hon-
or WWII and other war vets.

(NAPSA)—It’s not easy to im-
prove on ratatouille (rah-ta-too-
ee), the garlicky French medley of
tomatoes, zucchini and other
fresh vegetables. But mushrooms
bring something new to the table.
Sliced and simmered with the
other ingredients, they add hearty
flavor and meaty texture to rata-
touille. Mushroom nutrition infor-
mation and recipes are available
at www.mushroomcouncil.com.

Bananas and ketchup sand-
wiches, spaghetti and eggs for
dinner, peanut butter, granola,
honey and bananas, bundled in a
bowl for breakfast, with a little
molasses and milk to wash it all
down. Whatever will we think of
next? How about apple pie in a
glass...of milk, or apple sauce,
milk and bananas, that’s what
some kids are experimenting
with today. For great recipes and
to submit your own edible con-
coction of Mott’s Apple Sauce
and Milk check out www.
motts.com .  You could win a
$5,000 college scholarship, a trip
for four to the Big Apple (New
York City) and a year’s supply of
Mott’s Fruitsations.

The Caregivers Marketplace
is a free service that offers
rebates and discounts on goods
and services used every day by

those who get and give care.
Anyone who enrolls can reduce
out-of-pocket costs by as much as
15 percent or more on over 500
products, including nutritional
supplements, incontinence and
bathing supplies,  such as
Ensure, Boost, Comfort Bath and
TENA, home-modification equip-
ment and personal emergency
response systems. Caregivers
can enroll free at www.caregiver
smarketplace.com or toll-free at
1-866-327-8340. The Web site
also includes an up-to-date cata-
logue and information on care-
giving skills and resources.

(NAPSA)—For many ravenous
football fanatics, the tastiest part
of the game is the cookout before
the kickoff, say experts at Wiscon-
sin-based Johnsonville Sausage.
Fans can spice up their tailgating
bash with a seasoned sausage like
bratwurst which complements the
hearty fare that football fans
crave. For recipe ideas from The
Kitchens at Johnsonville, visit
www.johnsonville.com.

For those who have always
wanted to be in the stands at five
of the world’s biggest sports and
entertainment events, Visa offers
the prize of a lifetime, including
airfare, hotel and tickets for two.
Every time Visa cardholders use
their cards from August 1 through
October 31, they are automati-
cally entered to win a trip for two
to five exciting events: Super
Bowl XXXVII, the 2003 Daytona
500, the 2003 Kentucky Derby,
the 2003 Tony Awards and the
2004 Olympic Games. Visit
www.visa.com/be_there for more
information.

In 2001, UnumProvident alone
processed more than 400,000 new

disability income protection
claims, 25 percent of which in-
volved long-term disability bene-
fits. The company pays out more
than $3.6 billion in disability ben-
efits annually. UnumProvident’s
customer-focused service and its
ongoing analysis of the nature of
the disability helps ensure more
Americans get what they need
from their income protection
insurance. It helps employers pre-
dict, plan for, and possibly even
prevent patterns of disability that
might otherwise have negative
effects on their employees and
business. For more information,
visit www.unumprovident.com.

***
There can be no daily democ-
racy without daily citizenship.

—Ralph Nader
***

***
One of the best ways to per-
suade others is by listening to
them.

—Dean Rusk
***

***
A man is not old until regrets
take the place of dreams.

—John Barrymore
***




