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(NAPSA)—Families looking for
fun-filled winter getaways find
plenty in Wisconsin to please all
ages. Outdoors, kids and kids-at-
heart can enjoy skiing, sledding, ice
skating and other invigorating
activities that put a smile and rosy
cheeks on eager faces. When it’s
time for indoor fun, attractions
such as indoor waterparks and
hands-on museums are ready to
ward off cabin fever.

Wisconsin’s largest city is filled
with family-friendly attractions. In
Milwaukee (1-800-554-1448;
www.milwaukee.org), families can
stay at the Hilton Milwaukee City
Center and experience the nation’s
first urban indoor waterpark, Par-
adise Landing. The tropical-
themed waterpark has 20,000
square feet of pools, waterslides
and other water activities designed
for splashing, wet fun. For classic
winter recreation, families can go
ice skating in the heart of down-
town at the charming Red Arrow
Park, where a free, outdoor ice rink
is complete with a warming house
and café. Indoors, the Betty Brinn
Children’s Museum fascinates the
younger set with hands-on exhibits
where kids can crawl through a
giant human heart, operate a tele-
vision camera and try exotic musi-
cal instruments. At the Milwaukee
Public Museum, butterflies in
flight surround visitors as they
walk through the Puelicher Butter-
fly Wing. Next door, Discovery
World captures kids’ attention with
intriguing science and technology
exhibits that allow them to control
industrial robots, pilot a pneumatic
dinosaur and make polymer slime. 

Madison (1-800-373-6376;
www.visitmadison.com) also offers
a wealth of family recreation, both
indoors and out. Known as an
ideal midsize city for outdoor
sports enthusiasts, Madison offers
a full menu of winter recreation,
from ice skating at the picturesque
Tenney Park pond to cross-country
skiing on groomed trails at Gover-
nor Nelson and Lake Kegonsa

state parks. Kids who enjoy the
thrill of downhill skiing and snow-
boarding won’t want to miss an
outing to Tyrol Basin in Mount
Horeb or Devil’s Head Ski Resort
in Merrimac. The Madison Chil-
dren’s Museum provides fun-filled
discovery for infants to eight-year-
olds. Here, kids can capture their
shadow, plant vegetables in a
make-believe garden and explore a
simulated paleontologist’s dig site.
Families can also head to Olbrich
Botanical Gardens, where a 50-
foot-tall glass pyramid houses a
tropical rainforest with towering
palms, fragrant orchids, a rushing
waterfall and chirping birds.

In east-central Wisconsin, the
Fox Cities (1-800-236-6673;
www.foxcities.org) are a prime fam-
ily destination. Kids can touch,
twist, pull and push their way
through the Fox Cities Children’s
Museum. Hands-on exhibits
include the Happy Baby Garden,
where giant fruits and vegetables
enchant children under three; Sta-
tion 99, featuring a real fire engine;
and Construction Junction, com-
plete with a one-quarter-sized elec-
tromagnetic crane. At the 762-acre
Gordon Bubolz Nature Preserve,
kids and adults alike can bundle up

for snowshoeing or cross-country
skiing through forests and prairies.

Situated in Wisconsin’s scenic
Northwoods, Cable (1-800-533-
7454; www.cable4fun.com) is a
perfect winter destination for fam-
ilies looking to enjoy the season’s
outdoor playground. At Telemark
Resort, outdoors lovers of all ages
can take horse-drawn sleigh rides
and go ice skating, cross-country
skiing, snowboarding, snow tub-
ing and snowshoeing right on the
expansive property. Lights illumi-
nate the skating pond at night,
and weekend bonfires with hot
chocolate and marshmallows add
cheer and warmth to the experi-
ence. Also in Cable, Lakewoods
Resort on the shores of Lake
Namakagon is another great base
for outdoor adventure. Lakewoods
is adjacent to the Chequamegon-
Nicolet National Forest, which
offers top-notch cross-country ski-
ing on groomed trails.

For free Wisconsin travel-plan-
ning information, including the
2002-2003 Fall/Winter Event &
Recreation Guide, call the Wiscon-
sin Department of Tourism’s 24-
hour, live-operated toll-free num-
ber at 1-800-432-TRIP (8747) or
visit travelwisconsin.com.

Wisconsin Treats Families To Memorable Winter Getaways

On a Wisconsin winter getaway, families have their pick of fun-
filled activities, from sledding and ice skating to kid-friendly muse-
ums and indoor waterparks.
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(NAPSA)—Scientists believe
carbon sequestration, the process
by which carbon dioxide is
retained in plant leaves, branches,
stems and roots and in soils them-
selves, is beneficial to plant life
and reduces the concentration of
carbon in the earth’s atmosphere.
More information about carbon
sequestration is available at
www.co2andclimate.org.

A well-known comic-book hero
is about to cast his net over new
adversaries. That’s good news for
parents looking for the next hot
toy for their preschooler. So look
out Bob The Builder, look out Clif-
ford “The Big Red Dog,” Spider-
Man is here and he’s cuter than
ever. The recently released Spi-
der-Man and Friends preschool
toy line from Toy Biz Worldwide,
caps what has been a phenomenal
40th Birthday for the world’s
favorite web slinger, who earlier
this year starred in one of the
most successful movies in history
and, now, an equally successful
DVD. To learn more, visit the Web
site at www.toybiz.com or call 
1-800-728-2018. 

A unique, interactive mall
Web site program that e-mails
consumers with information they
asked for has made a sale with
its customers. Consumers visit-
ing any of the participating
malls’ Web sites can find infor-
mation on current sales and
events and register for weekly e-
mail notifications that contain
information only on the events,
special offers and sales that the

user specifies. Malls participat-
ing in this program can be found
at www.crownamerican.com.

Since its inception in 1975,
the Individuals with Disabilities
Education Act (IDEA) has given
millions of children with disabili-
ties access to education and the
opportunity to achieve their
potential. In the past 10 years,
the number of students with dis-
abilities who graduate from high
school has increased more than
30 percent while the number of
students with special needs
going into postsecondary educa-
tion has doubled. When the
IDEA was passed, Congress
authorized the federal govern-
ment to pay 40 percent of each
state’s “excess costs” of educat-
ing children with disabilities. To
date, however, the highest fed-
eral contribution to state and
local special education programs
has been only 17 percent. Full
funding for IDEA is essential,
says the Council for Exceptional
Children (CEC). For more infor-
mation, visit www.cec.sped.org.

(NAPSA)—This Valentine’s Day,
drive your sweetheart wild with a
decadent gift and the chance to
escape into romantic bliss.

Godiva Chocolatier is paving
the road to romance with its new
“Love in Bloom” 2003 collection
and an exhilarating promotion
that gives couples a chance to win
luxurious prizes. This year’s pro-
motion puts a new “spin” on
Godiva’s seven-year tradition. For
the first time, there are prizes for
both him and her.

Godiva’s Valentine’s Day 2003
promotion offers a Grand Prize
sure to make any heart race. The
Grand Prize: a pair of “His and
Hers” 2003 BMW Z4 3.0i road-
sters valued at $80,000. Fifty
other lucky winners will each
receive a First Prize romantic
five-day spa getaway for two at
the exclusive Marriott Camelback
Inn in Scottsdale, Ariz. Air trans-
portation is included, as well as
two rejuvenating spa treatments
for winner and guest.

The prizes in Godiva’s Valen-
tine’s Day promotion may be won
by finding winning prize certifi-
cates hidden inside eligible gift
boxes ($23 value or higher) from
the chocolatier’s “Love in Bloom”
2003 collection.

This Valentine’s Day promotion
captures the essence of luxury: a
“His and Hers” escape into sheer
romance. Godiva Chocolatier has
a rich history of providing con-
sumers with an indulgent sensory
experience, from the inviting
chocolate aroma to the sensuous
texture of each piece to the
intriguing tastes and flavors that
linger after the last bite. Like

Godiva, the BMW Z4 3.0i roadster
delivers an experience of pure
pleasure.

The 2003 Godiva Valentine’s
Day Game begins in January
when the “Love in Bloom” collec-
tion goes on sale everywhere
Godiva chocolate is sold. No pur-
chase necessary; to receive a free
game piece (including official
rules), send a self-addressed,
stamped envelope postmarked by
March 1, 2003 to “2003 Godiva
Valentine’s Day Game,” P.O. Box
13121, Bridgeport, CT 06673-3121.
Open to U.S. and Canadian resi-
dents, 18 and older. Void in the
Province of Quebec, Puerto Rico
and where prohibited. The promo-
tion ends February 28, 2003. More
information, including Official
Rules, is available at Godiva.com.

Love In Bloom And The Road To Romance

A certificate for a fabulous
pair of “His and Hers” 2003 BMW
Z4 3.0i roadsters could be your
sweet surprise when you open a
box of Godiva Valentine’s Day
chocolates.

✁
Note to Editors: Promotion ends February 28, 2003. Please do not run after that
date. 

by Les Williams, Alliance 
Manager, IBM Small and

Medium Business 
(NAPSA)—A growing number

of small businesses are finding the
Internet can make a big difference
in how they do their business.

Seventy-one percent of small
businesses—those with 25 em-
ployees or fewer—have Internet
access, according to Dun & Brad-
street’s 2002 Small Business Sur-
vey. However, only a third of them
use the Internet as a way to
attract new customers or sell new
products or services.

Some small business owners
have avoided using the Internet
because they don’t know where to
start or they are intimidated by
what they think they have to
learn to master it.

However, it doesn’t have to be
that way. Experts say one of the
best ways for a small business to
get started online is to use the
Internet in simple ways at first. 

This would include such steps
as having a Web site, communicat-
ing with customers through e-mail
or using the Internet to get a
clearer idea of who your customers
are and how to market to them.

For example, the J&B Flower
Farms of Florida is a grower and
supplier of fresh-cut flowers.
While their customer base is
small, they do large volume sales
with a few large retail chains.

They wanted to use the Inter-
net to create a stronger corporate
brand relationship with cus-
tomers. That meant using e-mail
to communicate with buyers and
developing a Web site to be used
as an information resource.

Fortunately, organizations,
such as the National Federation of
Business (NFIB), are helping com-
panies such as this one achieve
their goals. 

For example, the NFIB offers
its 600,000 members access to an
Internet package from Website
Pros that includes site design and
maintenance, online marketing
and hosting from IBM—all for a
fee that’s less than the cost of
leasing a photocopier.

As a result, the J&B Flower
Farms had their Web site up and
running in two weeks.

When it comes to small busi-
nesses using the Internet, part-
nerships can make the difference.
In this case the NFIB, Website
Pros and IBM helped a small busi-
ness to blossom online.

To learn more, visit the Web site
at www.ibm.com/smallbusiness.

Introducing Small Businesses To Life Online

With help from experts, a
small business, such as the J&B
Flower Farm, can have a Web site
up and running in two weeks.

***
The purest treasure mortal
times afford is spotless reputa-
tion.

—William Shakespeare,
Richard II

***

***
Society, saith the text, is the hap-
piness of life.

—William Shakespeare,
Love’s Labor Lost
***

****
Where judgment has wit to
express it, there’s the best ora-
tor.

—William Penn
***

***
The opportunity is often lost by
deliberating.

—Publius Syrus
***




