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(NAPSA)—Dating back hun-
dreds of years, pumpkins have a
history as a treasured part of holi-
day entertaining. This season, use
pumpkins to add a touch of style,
color and flavor to your decora-
tions and meals.

Easy Decorating Ideas
• Hollow out a medium pump-

kin and turn it into a colorful vase.
Simply place floral foam inside
and arrange seasonal flowers and
foliage for a beautiful centerpiece.

• Add a warm glow to your
table with candleholders made
from miniature pumpkins. Cut a
small hole out of the top and
stand a taper candle in the center.
Make the hole larger for votives or
tea light candles.

A Pumpkin’s Place at the Table
• Use canned pumpkin to add

delicious flavor and a nutritional
boost to baked goods. Instead of
ordinary dinner rolls, complement
your holiday meals with pumpkin
biscuits or muffins.

• Add flair to your breakfast
favorites. Mix canned pumpkin
into waffle or pancake batter for
an enticing twist to your morning
meal.

Infuse your holiday cooking
with the rich history and tradi-
tion of pumpkin. This recipe for
Pumpkin Cheesecake from Nestlé
USA will have family and friends
giving thanks this holiday
season.

Pumpkin Cheesecake
Makes 16 servings

Crust:
11⁄2 cups graham cracker crumbs

1⁄3 cup butter or margarine,
melted

1⁄4 cup granulated sugar

Cheesecake:
3 packages (8 oz. each) cream

cheese, softened
1 cup granulated sugar

1⁄4 cup packed light brown sugar
2 large eggs
1 can (15 oz.) Libby’s 100%

Pure Pumpkin

2⁄3 cup (5 fl. oz. can) Nestlé
Carnation Evaporated Milk

2 Tbsp. cornstarch
11⁄4 tsp. ground cinnamon

1⁄2 tsp. ground nutmeg

Topping:
1 container (16 oz.) sour cream,

at room temperature
1⁄3 cup granulated sugar
1 tsp. vanilla extract

Preheat oven to 350°F.
For crust, combine graham

cracker crumbs, butter and granu-
lated sugar in medium bowl. Press
onto bottom and 1 inch up side of
ungreased 9-inch springform pan.
Bake for 6 to 8 minutes (do not
allow to brown). Cool on wire rack
for 10 minutes.

For cheesecake, beat cream
cheese, granulated sugar and
brown sugar in large mixer bowl
until fluffy. Beat in eggs, pumpkin
and evaporated milk. Add corn-
starch, cinnamon and nutmeg;
beat well. Pour into crust. Bake
for 55 to 60 minutes or until edge
is set but center still moves
slightly.

For topping, combine sour
cream, granulated sugar and
vanilla extract in small bowl; mix
well.  Spread over surface of
warm cheesecake. Bake for 5
minutes. Cool on wire rack.
Refrigerate for several hours or
overnight. Remove side of spring-
form pan.

For more pumpkin-inspired
recipe ideas, visit the Web site at
VeryBestBaking.com.

Seasonal Secrets From The Pumpkin Patch
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SOULS OF MY BROTHERS
(NAPSA)—A new book that

features a fascinating gathering of
voices in powerful first-person
narratives is offering readers a
revealing and reflective look of
what it is like to be a man. Souls
of My Brothers (Plume, $16)
brings together stories from hus-
bands, educators, bus drivers,
teachers, fathers, politicians and
everyday heroes.

With raw honesty, the contribu-
tors share experiences only their
brothers can truly understand—
from sex to spirituality, family to
justice, money to power—and work
to collectively heal the spirit and
awaken a better understanding of
the black men in all of our lives.

The over 80 contributors
include Obba Babatunde, Mayor
Willie Brown, Isaac Hayes, Anto-
nio “L.A.” Reid, and Busta
Rhymes. The book details the
unique journey of the black man
as he struggles to define himself
in society and in the world. 

To learn more about the book,
visit www.Penguin.com. 

A raw, riveting and revealing look
at how black men define them-
selves in society and the world.

(NAPSA)—Every year, 43 mil-
lion Americans pick up and move
to a new address. Whether it’s
down the street or across the
country, the process of relocating
is time consuming, stressful, and
costly. But there is hope for those
who are getting ready to move. 

While the number of people on
the move increases each year,
some property companies are
beginning to provide services that
make relocating easier. 

In the apartment industry,
management companies offer resi-
dents programs, incentives and
research tools that help reduce the
time and effort invested in relocat-
ing. Aimco (Apartment Investment
& Management Company), the
largest owner/operator of apart-
ment communities in the U.S., is
one company taking the lead in
offering relocation services
designed to take the pain out of
moving and saving for a home.  

The company’s Coast-to-Coast
and HomePlanner programs are
two services that aid residents,
whether they need to relocate or
are looking to purchase a home.
The Coast-to-Coast program
enables residents to seamlessly
relocate to another property in a
desired city. 

This program allows a resident
to avoid the stress of breaking a
lease or losing deposit money.
Additionally, the Coast-to-Coast
program helps residents research
a new city and find an apartment
community with amenities and
services that meet their unique
needs. With over 1,700 properties
nationwide residents can find a
home that meets their needs while
weighing important factors, such
as which neighborhoods have the
best schools or the nearest recre-
ational facilities. 

“Aimco recognizes that in order
to fully meet the needs of its resi-

dents, especially within the cur-
rent state of the economy, we
must offer flexible services that
simplify their lives,” said Victoria
Blanton, the company’s vice presi-
dent for sales and marketing. 

For residents looking to pur-
chase a home, the HomePlanner
program provides incentives to
help renters work toward home
ownership. Residents can access
professional real estate and lend-
ing assistance that allows them to
purchase a new or used home from
any builder or private individual
they choose. This flexibility differ-
entiates it from similar programs
that restrict residents to choosing
between one or two builders.
Moreover, the HomePlanner pro-
gram bases its incentives upon
lease tenure. Those who have
leased for one to two years in an
Aimco building receive a $500
credit at closing. After two to three
years, the credit goes up to $1,000
and after three years, to $1,500.

If you rent like millions of oth-
ers, it is important to research
which programs are offered
through your property manage-
ment company. You can learn
more online at www.aimco.com.

On The Move—Finding A New Home In A Tight Economy

You may be able to make the
most of your next home with a lit-
tle help from experts.

(NAPSA)—Identity theft oc-
curs when a thief steals personal
identifiers, such as your name,
address, date of birth, Social
Security number, and mother’s
maiden name, to gain access to
your financial accounts. Armed
with this information, an identity
thief may open new credit or
financial accounts, buy cars,
apply for loans, rent an apart-
ment, or maybe set up utility and
phone service—all in your name.
For more information on identity
theft, visit www.usps.com/postal
inspectors. 

Recent research suggests
Americans spend more than half
of their time close to home. More
entertaining in the home has
renewed consumers’ focus on
home decor. According to recent
estimates from the International
Housewares Association, savvy
shoppers spent more than $75.3
billion on goods and products for
the home in 2001. Dressing up
your home does not mean having
to invest a lot of time or money.
You can wow family and friends
with small changes that stretch
your dollars to make a big impact.
Many home accents are available
at discount retailers such as Ross
Dress for Less. For more informa-
tion, visit www.rossstores.com.

There’s good news for Amer-
ica’s seven million small- to
medium-sized businesses
(SMBs): A new partnership may
soon provide the complete tech-
nology solutions—from hardware
to online business manage-
ment—that SMBs need to stay
competitive in today’s market-
place. The partnership will
enable SMBs to manage their
entire business using HP prod-
ucts and NetLedger’s NetSuite,
one of the most widely used
front- and back-office business
management software applica-
tions. The two companies will
offer complete service, support
and solutions that help small
businesses increase productivity
and efficiency while reducing IT
costs. More information is avail-
able at www.netsuite.com/hp.

(NAPSA)—You don’t need the
skill of a professional florist to dec-
orate your home in the colors of
autumn. Select flowers that suit
your own preferences. There is a
wide assortment available in
warm tones that evoke the
ambiance of the season, from mus-
tard to terra cotta and eggplant.
Add material from the garden,
such as branches and cattails.
Fresh fruit arranged at the base is
an easy way to add complemen-
tary colors. For more quick and
easy ideas, consult a floral retailer
or go to www.flowerpossibilities.
com. For a free brochure on deco-
rating with flowers, write to the
Flower Promotion Organization,
P.O. Box 16, Ovid, MI 48866.

Prevent the growth of mildew
on painted surfaces by applying
two coats of a mildew-proof paint
such as ZINSSER’s Perma-White
Mold and Mildew-Proof Bathroom
Paint. Perma-White is available
in a bright white formula that can
be tinted to off-white and a vari-
ety of pastel colors to match your
home’s dècor. It protects itself

against unsightly mildew as it
brightens and beautifies your
home. The low odor formula is so
durable and dependable at pre-
venting mold and mildew on the
paint film, ZINSSER backs it with a
5-year guarantee. For more infor-
mation about preventing mold
and mildew, call the mildew
experts at ZINSSER at 732-469-
8100. Or, visit www.zinsser.com
for more helpful home improve-
ment tips.

***
Try not to become a man of suc-
cess, but rather, a man of value.

—Albert Einstein
***

***
Do not accustom yourself to use
big words for little matters.

—Samuel Johnson
***

***
When “whom” is correct, use
some other formulation.

—William Safire
***




