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(NAPSA)—According to legend,
the sandwich was created when
the Earl of Sandwich, a compul-
sive gambler, refused to leave the
gaming tables for a meal. His
advisors insisted that he eat
something, so the earl told them
to bring him some meat stuck
between two pieces of bread.

The sandwich has come a long
way since then, both in variety
and the care with which it’s pre-
pared. From the famous Dagwood
sandwiches popularized by the
“Blondie” comic strip to the vari-
ety of sub shops opening around
the country, the sandwich remains
a popular favorite—for lunch, din-
ner or midnight snack.

One way to build yourself a
great grinder or a terrific hoagie
or sub is to start with quality
meats and cheeses. Since 1939,
Dietz & Watson, the Philadelphia-
based preparer of premium meat
delicacies, has worked to prepare
the most flavorful, highest quality
deli meats in the industry. They
include low-salt and low-fat vari-
eties, and the company’s stan-
dards have always exceeded those
set by government regulations.

Here are two suggestions for
scrumptious sandwiches. The first
offers a warm Hawaiian flavor to
lend a tropical taste to any after-
noon, and the second is a tempt-
ing twist on the classic Reuben.
For additional recipe ideas and
product information, visit the Web
site at www.dietzandwatson.com.

Ham & Grilled Pineapple
Sandwich

Makes 2 sandwiches

2 slices brioche (or any good
egg style bread, such as
challah)

10 slices Dietz & Watson Ham
(grilled or warmed)

2 slices fresh pineapple
(grilled)

8 slices red onion (thinly
sliced) 

For the best flavor, pre-
pare ingredients as an open-
faced sandwich and grill on
the barbecue.

Grilled Black Forest Reuben
Makes 2 sandwiches

4 slices pumpernickel bread
10 slices Dietz & Watson

London Broil Roast beef,
London Broil turkey
breast

4 slices Dietz & Watson
Swiss Cheese
Dietz & Watson
Horseradish Sauce (to
taste)
Coleslaw
Butter (for grilling) 

Spread horseradish sauce
on each slice of bread. Layer
Swiss and coleslaw on one
slice, Swiss and London Broil
on other. Butter baking pan.
Bake at 400°F for 8 minutes.
Sandwich together. Cut in half
to serve.

Building A Better Sandwich

Great sandwiches start with top-
quality ingredients, including
fresh deli meats.

Family Road Safety:
Protect The Ones You Love

(NAPSA)—Each year 40,000 peo-
ple are killed in the United States in
motor vehicle crashes, while 1.2 mil-
lion die worldwide. National agencies
and local communities across the
world are mobilizing to prevent these
deaths as part of World Health Day
2004, which focuses on road traffic

safety. “We can prevent motor vehi-
cle-related deaths, the leading killer
of children and young adults in this
country, by taking simple precau-
tions,” explains Dr. Sue Binder, direc-
tor of the Centers for Disease Control
and Prevention (CDC) National
Center for Injury Prevention and
Control (www.cdc.gov/injury).  

CDC offers these proven tips for
maintaining the health and safety
of all persons who share the road:

• Wear seat belts.
• Properly restrain children in

the back seat.
• Wear helmets while riding

b i c y c l e s ,  m o t o r  b i k e s  o r
motorcycles.

• Never drive under the influ-
ence of alcohol or drugs.

• Slow down and follow posted
speed limits.

• Share the road safely with
pedestrians and cyclists.

(NAPSA)—Getting the facts on
high blood pressure can help you
reduce your risk of heart attack,
heart failure or kidney failure,
and stroke.

To find out how much you know
about high blood pressure, take
this quick quiz with questions
from the high blood pressure
information center on the Ameri-
can Heart Association’s Web site.

1. Which of the following is the
most desirable blood pressure
reading? (a) 130/90 b) 180/110 c)
140/80 d) 120/80.

2. The main cause of high blood
pressure is a) stress b) obesity c)
unknown d) aging.

3. Which of the following is
more likely to contribute to your
high blood pressure? a) physical
activity b) salt/sodium intake c)
high cholesterol level d) ice cream.

4. Which may be dangerous for
people with high blood pressure?
a) physical activity b) eggs c) cold
and flu medicines d) microwaves.

Answers
1. d) Below 120/80 is consid-

ered “normal,” but 140/90 is get-
ting in the hypertensive range.

2. c) In 90 to 95 percent of high
blood pressure cases, the cause is
unknown. You can have high blood
pressure for years without know-
ing it. That’s why it’s called the
silent killer.

3). b) Some people are “salt
sensitive,” so eating a lot of salt
adds to their blood pressure.
Sodium is everywhere—in canned
foods, baking soda, cheese, dried
fruits and even tap water.

4. c) Decongestants have been
reported to increase blood pres-

sure and may interfere with blood
pressure medications.

The American Heart Associa-
tion High Blood Pressure informa-
tion center on the Web offers tools
people can use to help them
reduce their risk of heart attack
and stroke. The site is sponsored
by Schering-Plough Health Care
Products and Omron Health, Inc.

The site includes the latest
blood pressure news; information
about medications to lower high
blood pressure; guidelines, statis-
tics and recommendations from
healthcare professionals and help-
ful checklists to help people man-
age their high blood pressure and
improve their health.

F o r  a  m o r e  c u s t o m i z e d
approach to controlling high
blood pressure, visit the Ameri-
can Heart Association’s Heart
Profilers program also found on
the Web site. For an interactive
v e r s i o n  o f  t h i s  q u i z  v i s i t
www.americanheart.org/hbp.

High Blood Pressure:The Heart Of The Matter

High blood pressure directly
increases the risk of coronary
heart disease and stroke. Fortu-
nately, there are ways to control it.

(NAPSA)—Pollutants, green-
house gases and other environ-
mental burdens have combined
with population and economic
growth to overwhelm the envi-
ronment. As the global habitat
continues to change, government
and companies increasingly are
working together to find ways to
conserve the world’s resources.

The U.S. Environmental Pro-
tection Agency (www.epa.gov) was
created more than 30 years ago to
protect human health and to safe-
guard air, water and land. Striv-
ing for a cleaner and healthier
environment, EPA now works
with over 10,000 industries, busi-
nesses, nonprofit organizations,
and state and local governments
on over 40 voluntary pollution
prevention programs and energy
conservation efforts. 

During the 1980s, Canon com-
mitted to kyosei, its worldwide cor-
porate philosophy of living and
working together for the common
good. This unique concept among
corporations (www.usa.canon.com/
environment) focuses on working
for the continued growth of the
company through harmony with
and contributions to society.

As part of this philosophy,
Canon U.S.A. is collaborating with
the EPA on three key programs: 

• ENERGY STAR provides
businesses and consumers with
energy efficient solutions that
save money while protecting the
environment for future genera-
tions. By choosing ENERGY
STAR in homes and at work,

every person can help protect the
environment. Canon has devel-
oped more than 300 ENERGY
STAR qualified products, the
most of any imaging products
manufacturer, and received

numerous EPA
awards for its
contributions to
energy-saving
technology.

• The Smart
Way Transport
Partnership is a
c o l l a b o r a t i v e

ef fort  among freight-haulers,
retailers, manufacturers and the
EPA. Objectives are to reduce fuel
consumption from the transporta-
tion sector, emissions affecting
human health (especially in
densely populated urban areas)
and greenhouse gas emissions.
Canon is a Charter Partner of
this new program and the only
participating camera and copier
manufacturer.

• WasteWise encourages busi-
ness, government and institutional
partners to reduce municipal solid
waste through waste prevention,
recycling and buying/manufactur-
ing products with recycled content.
This benefits the bottom line while
remaining focused on environment
conservation. Canon has received
three WasteWise citations for
implementing a comprehensive
waste reduction program.

Contact the local EPA office for
more information about its pro-
grams and to learn about partner-
ships with companies in your area.

Government-Corporate Partnerships 
Are Good Business For The Environment

(NAPSA)—A delectable new
creation has taken the essence of
America’s favorite chocolate candy
and molded it into a unique shape
that envelops the mouth in choco-
late bliss. By bending the rules on
how to eat chocolate, America’s
favorite candy company has just
thrown connoisseurs a curve.

Swoops™ from Hershey’s are
curvy, solid chocolate slices that
not only deliver an indulgent,
mouth-melting experience, but are
also a delectable addition to the
chocolate canon, whether used to
decorate cakes or add a savory
sweetness to cookies—or simply
enjoyed au naturel.

Here are a few suggestions on
how to serve the sweet stuff:

• Swoops are great as gar-
nishes. Simple cheesecake slices
can be made elegant and unique
with the addition of a Swoop
chocolate slice, some whipped
cream and topped with toasted
coconut, fruit pieces or nuts.

• Serve a plate of dessert appe-
tizers for something sweet to eat.
Arrange Swoops on a tray or
plate. Top each with a rosette of
whipped cream, chocolate mousse
or peanut butter mousse. Garnish
with fruit, nuts, toasted coconut
or chocolate curls.

• Have a twist on the tradi-
tional chip-and-dip contest by
serving a plate of Reese’s peanut
butter Swoops with a bowl of
peanut butter mousse.

• Garnish a small cake or sin-
gle dessert with a single flower
made from Swoops.

• Use Swoops as a simple dip-
per to decorate and scoop up ice
cream.

• Another chip-and-dip combo:
milk chocolate Swoops with a
bowl of strawberry cream with
strawberries or whipped cream
with strawberries.

Each Swoops canister contains
three on-the-go cups, each with
six slices. The candies, in such
classic Hershey’s combinations as
Hershey’s milk chocolate, Reese’s
peanut butter, Almond Joy and
York peppermint candies, can be
found at supermarkets and other
mass merchandisers. To learn
more, visit the Web site at
www.hersheysswoops.com.

Sweet New Slice Of Life For Chocolate Lovers

For chocolate lovers, a tasty new
slice is the shape of great things
to come.

***
Great opportunities come to all,
but many do not know they
have met them. The only prepa-
ration to take advantage of them
is single fidelity to watch what
each day brings.

—Albert E. Dunning
***

***
Success is not the key to hap-
piness. Happiness is the key to
success. If you love what you
are doing, you will be successful.

—Herman Cain
***

***
The spirit, the will to win, and
the will to excel are the things
that endure. These qualities are
so much more important than
the events that occur.

—Vince Lombardi
***




