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(NAPSA)—When you’re selling
your car, you want it to be fast,
painless and make you the most
money possible. Sound like an
impossible combination? Not if
you use the Internet. 

Everybody from big car dealers
to everyday people are putting
their used cars up for sale. Indi-
vidual sellers have found that the
Web provides access to a national
pool of interested buyers, as well
as robust protection and addi-
tional service offerings such as
financing, insurance and ship-
ping. More importantly, individu-
als have found they can make sig-
nificantly more money by selling
their used vehicles online.

Having access to buyers across
the country bidding on your car
via the Internet gives you a better
chance of selling your vehicle than
just placing an ad locally and hop-
ing someone near you is looking
for a car similar to yours. 

Simon Rothman, global vice
president and general manager
of eBay Motors, the world’s larg-
est online automotive market-
place, has some tips for first-time
online car sellers when starting
the process, to help you develop
the most effective listing that
will net the best value for your
used car:

• D o  Yo u r  H o m e w o r k :
Research sites such as KBB.com
and Edmunds.com to find out how
much your vehicle is worth. Also,
reviewing online resources like
eBay Motors’ “Completed Auction”
feature to see what comparable
vehicles are selling for online.

• Describe Everything: A
well-written vehicle description
is attractive to potential buyers,
and there’s no such thing as too
much information. Is there a tiny
ding in the fender or do you have
cool custom wheels? Lay out the
pros and cons of the vehicle in
clear, honest terms and your
potential buyers will be far more
responsive. 

• Paperwork Counts: Docu-
ment ownership and mainte-
nance history, accidents, war-
ranty and title issues in the body
of your listing.

• Pictures are Worth 1,000
Words: Take and post photos of
the car from every angle, under
the hood and inside the passenger
compartment. Photograph any of
the dings, custom wheels or other
distinctions mentioned in your
listing. 

• Define the Terms of Sale
Beforehand: Are you going to
require a deposit or are you tak-
ing advantage of an escrow ser-
vice such as Escrow.com to safe-
guard the transaction? Who will
pay shipping? (Buyers tradition-

ally pay for this.) At what point
in the process will you transfer
the title?

• Answer Your Mail: If you’re
contacted by a potential buyer
with a question about the vehicle
or your terms of sale, answer
quickly and completely.

• Set A Reserve Price: When
using auction-style formats, don’t
worry about somebody buying
your car for five dollars. As the
seller, you set the minimum
(“reserve”) price for which you will
sell the vehicle.

• Note Any Extra Benefits:
Many sellers choose to take ad-
vantage of value-added services
offered by online marketplaces.
For example, eBay Motors offers
sellers the opportunity to have
their car inspected by indepen-
dent experts at Pep Boys with the
report posted on their auction list-
ing; a Vehicle Identification Num-
ber (VIN) check by the seller pro-
viding buyers with an in-
dependent history of the vehicle’s
past ownership and free purchase
insurance up to $20,000 and a free
one-month/1,000-mile limited
power train warranty on most
vehicles sold with under 125,000
miles.

It doesn’t take long to list your
car, and if you follow the above
tips, it’s possible that your car can
be sold in just one short week! To
learn more about how to quickly
and effectively sell your used car
go to http://www.ebaymotors.com/
and click on the “Sell” tab to read
about the tools and services avail-
able and how to get started.

Taking the Guesswork Out of Selling Your Car

(NAPSA)—Did you know that
chocolate consumption in the
United States pre-dates the Revo-
lution? Back then, it was a deli-
cacy that people drank. Today,
chocolate is enjoyed in a variety of
ways and is ingrained in the
American snacking landscape.
During the summer, chocolate can
be a nice complement to another
American classic: barbecuing.

“I think dessert is one area
that is overlooked at a barbecue,”
says Al Roker, TV personality and
author of the book “Al Roker’s Big
Bad Book Of Barbecue.” “I see no
reason to skip it just because
we’re eating outside.”

To complete your outdoor meals
—whether you’re entertaining on
the patio or enjoying a picnic—
here are some suggestions for
serving up chocolate:

•Strawberries are synonymous
with summer, because they’re
readily available. In fact, they’re
grown in virtually every state,
from Florida to Alaska. What bet-
ter ending to a summer soiree
than chocolate-covered strawber-
ries? Or, dive into a red, white and
blue chocolate “fondue” platter:
strawberries, blueberries and
marshmallows, surrounding a tub
of Baker’s Dipping Chocolate.

•In addition to berries, there
are a variety of tropical fruits
available that make interesting
desserts. For your next party, cre-
ate a Hawaii 5-0 “fondue platter”:
surround a container of dipping
chocolate with five tropical fruits:
pineapple, papaya, coconut, ban-
ana, and mango. Garnish the plat-
ter with macadamia nuts.

•Is there anything more re-
freshing than ice cream on a warm
evening? To make this dessert a bit
sweeter for your next barbecue or
pool party, take the ice cream cones

for a dip—in chocolate. Coat the
top portion of the cones using a pre-
pared container of dipping choco-
late. (If desired, roll dipped cones
in crushed peanuts or colored sprin-
kles for added pizzazz.) Place the
chocolate-coated cones, upside
down, on a sheet of wax paper and
refrigerate for 15 minutes until the
chocolate sets.

•S’mores are a campfire clas-
sic—the quintessential sweet
ending to a successful barbecue.
However, if you’re poolside or par-
taking of a picnic in the park,
there’s no need to do without
s’mores—just make them portable.
Combine 1⁄4 cup of mini-marshmal-
lows and 1⁄4 cup of graham crack-
ers (broken into bite-size pieces)
into a container of prepared dip-
ping chocolate. Stir. Using a tea-
spoon measure, scoop the s’mores
mixture onto a sheet of wax paper.
Refrigerate for 20 to 30 minutes
until set. (Makes about 7 servings,
2 pieces each.)

For additional chocolate dessert
recipes that will put a sweet ending
on your outdoor meals, visit
www.bakerschocolate.com.

Make A Splash At Your Next Barbecue
Take A Dip In Chocolate!

Al Roker knows that strawberries
dipped in chocolate are a sweet
ending to any barbecue.

(NAPSA)—When is it okay to
pet a dog? What kind of doctor
helps animals stay healthy? 

These are just a few questions
answered in “Teaching Big Ideas
with Clifford the Big Red Dog™,” a
new reading and writing program
developed by Scholastic.

The goal of the program—gen-
erously sponsored by Heartgard
Plus® (ivermectin/pyrantel)—is to
teach elementary school kids how
to be responsible and careful with
pets. 

As part of the campaign,
kindergarten and first grade
teachers in over 60,000 class-
rooms nationwide received free
Clifford educational materials,
including a teaching guide, inter-
active poster, stickers and more.
The take-home materials extend
learning and educate families
about keeping pets and families
healthy.  

Scholastic has also reprinted
the popular Clifford storybook,
“The Big Itch,” with a new fore-
word that discusses heartworm
disease and general pet health
care tips for kids and parents.  

Participating schools have been
encouraged to invite local veteri-
narians into the classroom to read
Clifford’s “The Big Itch” and to
discuss how children can help
their parents care for the family
pet.

“There are currently 64 million
pet-owning families in the U.S.,”
says Dr. Zack Mills, Executive
Director of Veterinary Profes-
sional Services at Merial. “So it’s
important to teach children at an
early age how to be responsible
with dogs and cats. Using Clifford
as a spokesdog is a great way to
instruct kids about the impor-
tance of proper pet care.”

Here Are Some Pet Tips To
Share With Your Children:

• Be gentle with pets. Don’t
play too rough.

• Make sure your pet has a col-
lar and ID tag just like Clifford.

• Keep your dog on a leash at
all times.

• Always ask a grown-up for
permission before you approach
an animal.

• Wash your hands after pet-
ting or playing with animals.

What Parents Should Know:
• Visit the veterinarian regu-

larly for vaccinations and preven-
tive medications.

• Teach your children about
the dangers of eating dirt, grass
and sand.

• Cover outdoor sandboxes
when they are not in use.

• Clean up after your pet,
especially around your home and
lawn.

Clifford The Big Red Dog Teaches Pet ABCs

A new program is helping to edu-
cate families about proper pet
care.

(NAPSA)—Flower afficiona-
dos say it’s time to lighten up the
garden with a great new Euony-
mus—the exciting Blondy®. With
its bright yellow stems and dra-
matically variegated leaves,
Blondy is a good choice for any-
one looking to add four-season
color to the landscape. Dark
green margins contrast with a
bright yellow thumbprint on
each leaf. The result is a cheery
bit of dappled sunshine for the
garden. For more information,
visit a local garden center or
www.ColorChoicePlants.com.

More than half (52 percent) of
the college students surveyed in a
recent report by Student Monitor
believe parents have the primary
responsibility to provide students
with credit education. To help
start this vital discussion,
Citibank’s Credit-EDSM program
offers a variety of free resources
for parents and their teens to bet-
ter prepare financially for college.
As well as developing and imple-
menting a high school financial
education curriculum with
Scholastic, the children’s publish-
ing company, Citi created a Web
site, www.Students.Use Credit
Wisely.com, where parents and
teens can obtain free money man-
agement information.

You may want to spend some
time with your mom, watching the
world premiere movie “Life on Lib-
erty Street,” on Hallmark Channel.
The film, about a disenchanted

nurse and a young man with a
brain injury, shows that love
makes it possible to start a brand
new life. Viewers can win a walk-
on role in a Hallmark Channel
original movie and a luxurious trip
for two to Los Angeles. To enter
visit a Hallmark Gold Crown store
or visit www.hallmarkchannel.com.

Ferris Research recently
reported that e-mail users typi-
cally spend at least an hour per
week processing their e-mail.
Bloomba, a search-based e-mail
program from Stata Labs, lets
you search your mailbox like you
search the Web. It has a search
bar built into the program that
looks and works just like an
Internet search engine. Simply
type in a keyword and Bloomba
will scan your entire mailbox—
including your address book, cal-
endar and attachments—and
within seconds deliver accurate
results. For more information,
visit: www.bloomba.com.

***
Be generous with kindly words,
especially about those who are
absent.

—Johann Wolfgang Von
Goethe

***

***
A ship in harbor is safe—but
that is not what ships are for.

—John A. Shedd
***

***
Keep your face to the sunshine,
and you cannot see the shadows.

—Helen Keller
***




