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(NAPSA)—It’s not hard to see
why stone surfaces add a look of
refinement and elegance in home
décor. Stone can complement vir-
tually any type of interior design
or outdoor landscaping. While
stone flooring, exposed brick walls
and exterior stone walkways are
pleasing to the eye, the price of
real stone may be out of reach for
many family budgets. Happily,
new manufacturing techniques
are now producing specialty coat-
ings that look and feel like
authentic stone inlays, at a frac-
tion of the real-stone price. 

One of these high-quality deco-
rative stone coatings, E-Z Stone
from Henry Company, provides
the same look and feel of granite,
quartz and other stone surfaces
without breaking the bank. The
stone coating can beautify aged
concrete surfaces such as walk-
ways, steps, garage floors, patios
and pool surrounds, as well as
resurface that old worn-out
kitchen countertop, all of which

are costly to replace. These deco-
rative coatings can also be person-
alized with the use of E-Z Stone
Pattern Stencils to create the
effect and look of real-stone tile
inlays and interlocking bricks. 

These inexpensive and versa-
tile coatings can help to unleash
anyone’s imagination. Most home-
owners can easily design their
own stencils to make a family
area absolutely unique, and create
customized patterns around pools,
in garages or basements with a
simple three-step process.

Decorative stone coatings can
be used for indoor and outdoor
concrete resurfacing projects, and
can be used on a variety of sur-
faces, providing the homeowner
with endless possibilities for home
improvement.

For more information and
instructions on decorative con-
crete resurfacing products, visit
www.usehickson.com or visit your
local Home Depot to see what’s
available.

Decorators Turn To Stone Surfaces For Elegance

IF YOU LIKE THE LOOK OF STONE but your budget is between a rock and a
hard place, you can still have the look of stone on your walls or walk-
ways without breaking the bank. 

Before After

by Jad Davenport
(NAPSA)—As a professional pho-

tographer who has shot for every-
one from National Geographic
Adventure to Modern Bride, I take
the same care and planning in pho-
tographing personal trips as I do
work assignments. It could be my
South Pacific honeymoon in a bun-
galow at the Orient Express Bora
Bora Lagoon Resort or a weekend
car escape with the family in
Colorado’s Rocky Mountain National
Park. 

Whatever your travel plans,
here are a few pro tips to help you
capture memories of a lifetime.

Pack Smart
When I hit the road, I take

both my professional digital cam-
era and my smaller digital point-
and-shoot (perfect when I want to
be less obtrusive, like in Scottish
pubs). Make full use of your
lenses—wide-angle lenses are
ideal for photographing family
picnics and museums, wherever
you want to include as much fore-
ground as possible. Telephoto
lenses aren’t only for photograph-
ing wildlife and sports—they also
make the best portrait lenses, too.

Power Up
Bypass alkaline batteries in the

field and stick with long-lasting
Energizer e2 Lithium AA batteries
for your digital camera. You’ll not
only save money with lithium bat-
teries (they last up to seven times
longer) but weight as well (they’re
a third lighter). It might not be
critical at the family reunion, but
it made a difference for me when I
covered the recent Explorers Club
Expedition up Africa’s highest
peak—Mount Kilimanjaro. Since
they also perform well in extreme

temperatures, I didn’t have to
worry about environmental fail-
ure. Energizer e2 Lithium batteries
have another plus—they were
specifically engineered to meet the
energy demands of high-tech
devices from MP3 players to wire-
less headsets. 

Likewise,  shop smart for
memory cards, and always have
a few extra. If all your vacation
is stored on a single memory
card or stick and it fails (which it
will  sometimes),  you’ve lost
everything. Spread the risk
across several cards and invest
in high-quality 512MG and 1G
cards by a reputable company
such as SanDisk. 

Click Away
If you want your pictures to

improve dramatically, the easiest
way is to get closer, much closer.
Put on the wide-angle or zoom all
the way out and then move into the
scene. Kids roughhousing on the
lawn? If you’re not getting bumped,
you’re not close enough. Gorgeous
columbines in a mountain mea-
dow? If you can’t smell them...

Another easy way to get mem-
orable images is to use new
angles. How about climbing on
top of your pickup to get that
photo of the family barbecue?
What about taking a photo while
you’re on that roller coaster?
Sure it will be blurry, but isn’t
that the point?

Be creative. Photography is one
of the few artistic outlets open to
everyone, and in the age of digital
cameras and lithium batteries, if
you can imagine it, you can shoot
it. On a typical assignment, I’ll
shoot over 1,000 photographs in a
day. On a typical family trip, I
take the same amount. Why?
Because it doesn’t cost me a penny
more, and the more photos you
take, the better photographer
you’ll become. So go ahead, click
away.

For more information and tips,
visit www.energizer.com. 

• Mr. Davenport is a travel
writer and photographer who has
photographed for more than 50
international magazines, newspa-
pers and travel book series.

Picturing New Ways To Take Great Family Photos

It’s A Snap—Following a few tips can have you taking pics like a pro. 

© www.jaddavenport.com

(NAPSA)—One method used to
maintain astronauts’ oral health
isn’t exactly rocket science. It’s
sugarless chewing gum—and it’s
not only been linked to healthy
teeth, it’s been found to have a
number of other benefits as well.

Here’s a closer look:
Out Of This World

In 1964, NASA began giving
astronauts sugarless chewing gum
for their space missions. Since the
astronauts were fed through a
tube, their gums tended to swell
because they were not actually
chewing their food. Chewing gum
helped keep their teeth and gums
healthy and strong.
Healthy Smile, Healthy Body

Sugar-free gum has been
shown to help reduce the inci-
dence of tooth decay—a condition
believed to affect half  of  all
adults and to be the most com-
mon chronic childhood disease of
childhood. It’s estimated that
Americans spend $60 billion a
year to treat tooth decay—and it
is money well spent. Tooth decay
can cause tooth loss, which can
lead to malnutrition.

More Reason To Smile
The health benefits of gum

don’t stop there. The makers of
Trident sugarless gum, Cadbury

Adams USA LLC also offer a prod-
uct called Trident White. Accord-
ing to Cadbury Adams—the U.S.
business unit of confectionery and
beverage leader Cadbury
Schweppes (NYSE: CSG)—the
gum not only whitens teeth and
helps prevent stains, it also pro-
vides additional oral health bene-
fits. It features Recaldent, a re-
mineralizing ingredient that helps
strengthen teeth. The gum’s
whitening agent is completely
nonabrasive (unlike gums that use

baking soda to whiten) and does
not contribute to tooth sensitivity.

Chew To A New You
An added benefit of chewing

gum: It’s low in calories. Sugar
free gum usually has about five
calories. That means it can be a
smart way for dieters to help sat-
isfy snack cravings. For instance,
Trident Splash is a sugar-free
gum that Cadbury Adams says
was actually designed to be a
great tasting snack alternative
that’s good for your teeth. The
gum is a unique combination of
textures—a liquid center sur-
rounded by soft, chewy gum and a
sweet, crispy outer shell—and it
comes in two surprising flavors:
peppermint with vanilla and
strawberry with lime.

Not Just Lip Service
According to the National Asso-

ciation of Chewing Gum Manu-
facturers, chewing gum:

• Relaxes and eases tension
• Helps concentration
• Helps people resist the urge

to smoke
• Reduces ear discomfort when

flying
• Cleans teeth after meals.
For more information on chew-

ing gum, visit www.cadburyadams.
com.

Unwrapping The Health Benefits Of Chewing Gum

Chew On This—Chewing gum
has a number of health benefits
that may surprise you.

(NAPSA)—If reading those
confusing and wordy inserts that
come with prescription medica-
tions has been a hard pill to swal-
low, there’s good news. A recent
Food and Drug Administration
law is going to make this informa-
tion easier for consumers to read
and understand. 

According to the Partnership
for Clear Health Communication,
this law is a big step toward
improving information about med-
ications. The Partnership for
Clear Health Communication is a
national, non-profit coalition
working to build awareness and
advance solutions to improve
health literacy (the ability to read,
understand and act on health
information) and positively impact
health outcomes.  

The new labels include informa-
tion on when and how to take the
medicine; how it works in the
body; and what you should do if
you experience any side effects. 

Patients who understand this
information may be more likely to
take their medications correctly,
which may lead to better health
outcomes. Even with the new pre-
scription inserts, which will be
phased in over the next seven
years, many people will still have
questions about why and how to

take their medications. The Part-
nership says that the most impor-
tant thing you can do for your
health is to ask questions—to your
doctor, nurse and pharmacist. Your
health care providers want you to
ask questions. Why? Because they
know that if you really understand
your medical condition, you will be
more likely to follow their instruc-
tions and keep yourself healthy. 

To learn more about improving
your health communication, you
can visit the Partnership’s Web
site at www.p4chc.org.

Making Prescription Drug Information Easier To Read

New changes in the way pre-
scription drug package inserts
are formatted will make it easier
for patients to find important
information.




