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(NAPSA)—The best gift you
can give yourself is to follow these
simple entertaining tips for a less
stressful holiday season. 

A whopping 68 percent of Amer-
icans say the holidays—namely
Christmas and Thanksgiving—are
the most stressful time of the year.
Why all the worry? It might be
that Americans typically expect an
average of 14 guests over the
course of the winter holiday sea-

son. That’s a lot of
mouths to feed.

Americans admit
that a little help in
the kitchen would go
a long way toward
encouraging holiday
cheer. Sixty-one per-
cent of Americans

either strongly or somewhat agree
that simplifying all holiday meals
would help them spend more time
with their family and reduce stress. 

Try these tips from Sara Lee
Executive Chef Jill Houk. They
could help ease holiday stress
and help you enjoy the season’s
festivities:

• One-pot meals are easy:
Take advantage of your slow
cooker as much as possible during
the holiday season. Just add your
ingredients to the pot and enjoy
the holidays while your meal
cooks without you.

• Organization is key: Plan
ahead. Shopping can be the most
stressful activity, so shop ahead of
time for anything you can, such as
bread and frozen desserts.

• Stick with tried and true: The
holidays are not the time to try
something new. Stick with family
favorites such as a delicious sand-
wich and simply add a festive,
homemade flair. See my recipe for
a delicious Grilled Turkey and

Cheese with Cranberry Mustard,
along with many more meal ideas,
tips and video demonstrations, at
www.TotalMealsOnline.com.

• Get guests in the mood with
a festive drink: Seasonal drinks,
warm or cold, offer a guest some-
thing to enjoy right when they
walk in the door. The Senseo cof-
fee system and pods are easy to
use and can be served alone or
with some festive toppings. Here’s
an easy pairing suggestion for one
of my favorites:

Eggnog Coffee
Shop: 1 package of Senseo

Medium Roast Blend single-serve
coffee pods, eggnog, whipped
cream and favorite candy bar.

Prepare: Brew a single cup of
coffee according to directions.
Add eggnog to coffee and top
with a dollop of whipped cream.
Sprinkle with crushed candy
pieces.

Serve: Alongside a slice of
Sara Lee All Butter Pound Cake,
Original Cream Cheesecake or
Premium Pumpkin Pie.

Beating Seasonal Stress

Festive desserts can help you
entertain guests and unwind
during the holidays.

Chef Houk

(NAPSA)—Your child’s first fin-
ger painting...A panoramic snap-
shot from your dream vacation to
Paris...Your parents’ wedding
photo...A limited-edition print
from an art fair...Many of life’s
memories and milestones are cap-
tured in images, but—surprisingly
—most people have at least one
item still waiting to be framed
and displayed.

Often, the holdup is not want-
ing to use cheap, ready-made
frames, but not being familiar
with the custom framing process.

The truth is that custom fram-
ing is a relatively stress-free,
seamless and fun activity that
allows consumers both to beautify
and protect their valuable keep-
sakes from UV exposure, dirt and
dust that may accumulate over
years or decades. Consider the fol-
lowing tips for working with a
custom framer to achieve a high-
quality framing job that will
showcase and safeguard your per-
sonal masterpieces:

Tip #1—Select a custom framer
who shares your creative vision.
Custom framers are true artists
and masters of their craft who are
devoted to helping you select the
best and most complementary
materials for your job. Your visit to
the custom framer should be a col-
laborative, creative process. Expect
to discuss the different options
available for the following three
essential framing materials: 

• Mat board—This board is
used to transition from the picture
to the frame and is offered in differ-
ent colors and sizes. You can use
one or multiple mat boards, depend-
ing on your design preference. 

• Glass—Glass can have just
as much “wow” factor as other
framing materials. At minimum,
be sure to request a UV filtering
glass to protect your art from
damaging light rays. 

• Frame—The frame is the
most visible component of your
custom piece. There are many
styles from which to choose. With
the help of your custom framer,
you can select a frame that flat-
ters—but doesn’t overwhelm—
your art. 

Tip #2—All framing glass is
not created equal. The glass avail-
able to you at frame shops varies
widely in terms of quality.
Museum Glass offers unparalleled

clarity, making the glass appear
almost invisible. It blocks an
unsurpassed 98 percent of damag-
ing indoor and outdoor UV light
rays and helps prevent fading
more than any other glass option. 

Tip #3—Frame it to last. If
you want your art or souvenir to
last a lifetime, ask your framer to
use only acid-free conservation
mat board that’s safe from the
impurities that can eventually
lead to deterioration. Addition-
ally, make certain your framer is
experienced in the techniques of
conservation mounting and seal-
ing before you entrust him with
your precious family mementos
and keepsakes. 

“Whether you’re a world trav-
eler, an art collector or the family
historian, it’s important to make a
conscious choice to preserve and
protect your life’s most cherished
objects through superior custom
framing,” said Jean Taaffe of Tru
Vue, the leading manufacturer of
quality picture-framing glazing
products. “By working hand in
hand with your custom framer
and insisting upon the highest-
quality framing materials, you
can be certain that these trea-
sures will remain exquisite
enough to be enjoyed for genera-
tions to come.”

For more information and tips
pertaining to high-quality custom
framing, visit www.ilovemuseum
glass.com.

Picture The Perfect Framing Job

(NAPSA)—In 2007, nearly 24
million Medicare beneficiaries
were enrolled in a prescription
drug plan under the Medicare Part
D program. Medicare beneficiaries
have the opportunity to consider
Part D options for 2008 during the
annual election period.

There are two different kinds of
Part D coverage. One kind is a
“prescription drug plan” that pro-
vides coverage for prescription
medications only and may be
added to an existing private
health-coverage-only plan or as
part of original Medicare cover-
age. The other is through a
“Medicare Advantage” plan that
combines prescription drug cover-
age with a comprehensive health
plan covering doctor and hospital
bills. Private health insurers pro-
vide both options.

Important Dates
Medicare Advantage plan

members enrolled in either of the
above options can modify their
Part D drug plan elections once
per year, during the Annual Elec-
tion Period (AEP). Throughout
this time, enrolled members can
add or drop Part D prescription
coverage or change plans. The
AEP runs November 15 through
December 31, 2008.

If you have not made a decision
by December 31, you still have
some time. The dates from Janu-
ary 1 to March 31 are called the
Open Enrollment Period. While in
the Open Enrollment Period, you
can make one “lateral move” to a
different plan of the same type.
For example, if you have a plan
with drug coverage, you can

switch to a different plan that also
has drug coverage. 

What to Look For
“Medicare prescription drug

plans offer a variety of benefit and
premium options,” said Mark El-
Tawil, chief Medicare officer of
Health Net. “What’s most impor-
tant is to select the plan that fits
your needs.” 

But what plan is right for you?
Here are the quick questions you
should be asking: 

•Cost. It is important to
think of any out-of-pocket costs
you may have. What will your
monthly premiums be? You can
select from plans with a range of
convenient monthly plan premi-
ums. Will you have a deductible
or co-payments? If you’re shop-
ping for price and looking at the
comprehensive plans—medical
plans combined with Part D pre-
scription drug plan—don’t forget
to look at the co-payments and
deductibles for doctor and hospi-
tal costs.

•Coverage. Will you have
access to a wide range of prescrip-

tion drugs? You can get drug plans
that cover 95 or more of the top
100 drugs. If there are prescrip-
tion drugs you currently take or
expect to take, make sure they are
covered. Otherwise, you could be
enrolled in a plan that does not
pay for the medications you need.
Keeping a detailed prescription
log will help you to determine
your basic needs.

•Convenience. Does the plan
have an agreement with your
favorite pharmacy? If not, you will
be spending time traveling to dif-
ferent drugstores. 

•Simplicity. Part D can be
complicated. Who needs that?
Some plans give you the right cov-
erage—and they are easy to
understand and easy to use. It’s a
matter of shopping.

•Customer Service. The peo-
ple you speak with at the health
plan should take the time to
explain everything clearly. See if
you get a good feeling about these
people. Are they helpful? Do they
seem to understand your personal
needs?

“It pays to contact the health
plan directly. They can show you
the right mix of benefits and
expenses and allow you to ‘test-
drive’ their customer service,” said
El-Tawil. “After all, once you
choose a plan, you are going to be
dealing with it for quite a while.”

If you want to change your
plan, start thinking about it now.
Consider your choices and get
help if you need it from friends,
family or senior and community
centers. Also, you can go to
www.medicare.gov.

What To Consider When Choosing A Part D Drug Plan

When selecting a Medicare Part
D plan, be sure to choose the
plan that fits your needs.

(NAPSA)—Treating one tank-
ful of gasoline every 3,000 miles
with a fuel-system cleaner such as
Chevron’s Techron Concentrate
Plus can improve the health of
the car’s fuel system as you drive.
For details on fuel-related dri-
vability issues, visit www.techron
concentrate.com.

**  **  **
To provide homeowners in

financial distress with access to
independent, trained counselors,
the HOPE Hotline, (888) 995-
HOPE, has been created by the
Financial Services Roundtable
and partners. Additionally, last
year the industry launched
www.MyMoneyManagement.net,
a Web site with resources and tips
on managing finances.

**  **  **
An historic city that’s con-

stantly evolving, Philadelphia cel-
ebrates several timeless tradi-
tions during the holiday season.
Holiday hotel package options,
bookable on www.gophila.com,
make it easy for visitors to catch
the spirit of the season.

**  **  **
A campaign called Reunited

Pets of America showcases the
role microchipping plays in saving
pets’ lives. It wants pet owners to
get their pets chipped and

enrolled in a recovery network.
It’s sponsored by a pet recovery ser-
vice called HomeAgain. Learn more
at Homeagain.com.

**  **  **
A study commissioned by

Microsoft and conducted by Har-
ris Interactive found that 17 per-
cent of online adults have been
the victim of an Internet scam,
with 81 percent acknowledging
they mistakenly took the cyber-
criminal’s bait. Information on
Internet safety and online shop-
ping is available at http://www.
microsoft.com/protect. 

**  **  **
With everything on their plates

these days, do Americans have
time to sit down to family dinner?
Happily, a whopping 61 percent of
respondents to the new national
Parade poll say that eating
together is a regular—and essen-
tial—ingredient of their lives.




