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(NAPSA)—Getting your family
to develop healthy snacking
habits doesn’t have to be an uphill
battle. The key is to find foods
that are packed with nutrients
but are still fun to eat. 

For instance, pistachio nuts are
a healthful alternative to snacks
that are high in sugar, sodium
and saturated fats. Plus, kids love
cracking the nuts open, making
them a nutritious, fun food that
they look forward to eating. 

“With all the recent excitement
about the health benefits of nuts,
now is the time for parents to put
the spotlight on pistachios,” says
Dr. David Heber, director, UCLA
Center for Human Nutrition. “The
nuts are packed with nutrition, and
kids love eating them. Plus, they’re
a satisfying snack that keeps chil-
dren feeling full longer.”

No Average Nut 
So just how good are pistachios?

Nutritionists say they  are an excel-
lent source of vitamin B6 and cop-
per. They also provide calcium,
fiber, magnesium and potassium—
four out of the five nutrients that
the U.S. government’s “Dietary
Guidelines” reports America’s chil-
dren are missing.    

Additionally, pistachios are
the only nut to contain signifi-
cant amounts of lutein and zeax-
anthin—two carotenoids that
have been associated with the
prevention of age-related macu-
lar degeneration.

Lifelong Health
Nuts from brands like Wonder-

ful® Pistachios can be a great way
to encourage children to snack
healthfully.

These pistachios are roasted to

add a wonderful crunch and then
lightly salted to add a touch of fla-
vor. The nuts can help show kids
that healthful eating can be both
fun and tasty. 

Nutty Nutrition 
If you need a few other reasons

to go nuts over pistachios, check
out these facts: 

A True Superfood—A 1-ounce
serving of pistachios, with 49 ker-
nels, has 160 calories and offers
more than 30 different vitamins,
minerals and beneficial nutri-
ents. Pistachios are an excellent
source of vitamin B6, copper and
manganese. 

Protein and Fabulous
Fiber—Along with protein, one
handful of pistachios offers 3 grams
or more of fiber. Fiber aids diges-
tion, promotes satiety and helps
maintain a healthy body weight. 

Happy Hearts—Pistachios
offer high levels of phytosterols,
which are important for heart
health. 

For more information, visit
wonderfulpistachios.com or pista
chiohealth.com.

Pistachio nuts are nutrient packed
and a fun, kid-friendly snack.

Note to Editors: March is National Nutrition Month.
!

Building Healthy Snacking Habits
Beat Bacteria, Bad Eyesight

(NAPSA)—There can be one
easy way to protect yourself from
two common troubles.

These problems are the eye-
strain and the germs you can get
from electronic devices, particu-
larly those with touch screens.

A solution is to keep the screen
covered with a removable, wash-
able transparent film that’s anti-
glare and anti-microbial. 

The anti-microbial aspect is
important considering the Depart-
ment of Health reports that
viruses and bacteria can live two
hours or longer on surfaces such as
computer screens and keyboards. 

The film also protects the
screen from scratches that can
make it hard to see and filters out
99 percent of harmful UV rays
that can reflect off the screen into
your eyes. According to the U.S.
Centers for Disease Control, the
eyes are highly susceptible to
injury from UV radiation, which
may cause cataracts. 

The screen protectors are avail-
able for LCDs, laptops, tablet PCs,
POS (Point of Sale) terminals and
other screen devices. Available
from PosR.us, the screens install
easily in seconds.

To learn more, visit  www.posr.us
or call (516) 770-6661.

Prevent bacteria buildup and cut
down glare and scratches by pro-
tecting your computer screen.

(NAPSA)—Americans are turn-
ing to eye exams as a proactive
way to stay healthy. The eyes pro-
vide a unique window into our
overall health, making an annual
visit to the optometrist an impor-
tant part of taking charge of your
health. 

The delicate blood vessels
inside the eyes reveal early clues
of serious conditions like dia-
betes, high cholesterol and hyper-
tension. Eye doctors can often ob-
serve signs of these diseases well
before a person is aware of any
health issues. Once detected,
patients can get treatment before
the disease progresses, helping to
maintain their vision and overall
health. 

Proactive Care
One of the best ways to stay

healthy is to get regular preventa-
tive care. Yet only 16 percent of
Americans have annual physical
exams. On the encouraging side, a
recent study by VSP Vision Care
shows that more than half of the
adult U.S. population gets annual
eye exams. That’s nearly four
times the rate of annual physicals,
and shows that eye exams may be
the only time many connect with a
doctor for preventative care dur-
ing the year. 

Diabetes Prevention 
One in three American

adults—that’s 75 million people—
are affected by either diabetes or
prediabetes. Annual eye exams
play a key role in the early detec-
tion of diabetes, and the Centers
for Disease Control and Preven-

tion (CDC) recognizes eye exams
as an important and cost-effective
way for those with diabetes to
manage their condition.

Bottom Line 
The benefits of annual eye

exams extend far beyond getting
new glasses or contacts. Exams
can detect early signs of disease,
helping to keep Americans
healthier and lowering health-
care costs. To find a doctor near
you or information about eyecare
benefits, visit VSP Vision Care at
www.vsp.com.

Focusing On Eye Health For Overall Well-Being

The benefits of an annual eye
exam extend far beyond getting
new glasses or contacts.

5 Tips for Better Health: 
• Schedule an annual eye exam.
• Tell your eye doctor about any medical
     conditions.
• Bring a list of your medications, both
     prescription and non-prescription. 
• Discuss any symptoms you are
     experiencing.
• Ask questions.

(NAPSA)—From enterprise and
innovation to finance, academia,
medicine and more, African
American men continue to make sig-
nificant contributions to the
American landscape. In celebration
of African American male achieve-
ment and to address rising jobless-
ness and unemployment among
African American men in Atlanta
and Chicago, a new job training and
mentoring program began in
February 2008 in observance of
Black History Month. This unprece-
dented initiative will provide tan-
gible opportunities to promising indi-
viduals and support the efforts of
social service organizations that
work tirelessly to uplift and empower
underserved communities. 

The focal point of the Seagram’s
Gin Pursuit of Excellence program
is a rigorous, four-week training
session administered by the
Chicago Urban League and the
Atlanta Workforce Development
Office, respectively. The Pursuit of
Excellence Institute is designed to
provide hands-on job training and
mentoring for adult males who are
either underemployed or seeking
employment while showing great
courage in the face of poverty and
challenge as they pursue their
paths to excellence. 

“Seagram’s has long been at
the forefront of innovative initia-
tives and activities designed to
celebrate and support the commu-
nities in which we do business,”
says Bill Cherrie, Vice President,
Multicultural Marketing for
Pernod Ricard USA, parent com-
pany of Seagram’s. “It is only nat-
ural that we extend our cause-
related platform to include this
new program that both celebrates

African American men and recog-
nizes the efforts of such phenome-
nal organizations as the Chicago
Urban League and Atlanta’s
Workforce Development Office.” 

The program will pair partici-
pants with successful and inspir-
ing individuals for one-on-one
mentoring and guidance. In addi-
tion to completing weekly take-
home assignments, participants
will attend multiple training ses-
sions. They will receive computer
training, attend interview skill
workshops, participate in self-
esteem-building exercises and
technical training classes, while
gaining insights on dress-for-suc-
cess and financial empowerment
strategies. Each participant will
receive a $500 stipend, a brief-
case with weekly lesson plans
and supplies, as well as a suit of
clothing. One outstanding partic-
ipant from each city will receive
a $2,500 fellowship and career-
focused wardrobe. 

The program will culminate
with special graduation receptions
in each city in early spring. 

“Nationwide, African American
unemployment is at a record
high—9 percent, according to the
U.S. Department of Labor. The
Seagram’s Gin Pursuit of Excel-
lence program will undoubtedly
shine a much-needed spotlight on
the issue and set the stage for oth-
ers in the private sector to follow
suit,” adds Mr. Cherrie.

Celebrating African American Male Achievement

A  new progr am  is  he lp ing
African American men overcome
em ploym ent  and  f inanc ia l
obstacles.

(NAPSA)—Many parents who
rush to stores for the latest must-
have toy or video game might
actually be doing the same thing
their own parents did 25 years
ago when one of the most famous
toy brands in history made its
debut.

The Cabbage Patch Kids
caused an unprecedented frenzy
when they were first released in
1983. Since then, over 115 million
have been “adopted,” and their
popularity has led to the creation
of numerous clubs, Web sites and
stories about them. 

Now, as the brand marks its
25th anniversary, fans of the
Cabbage Patch Kids have a new
reason to be excited. A celebra-
tion-themed doll line includes
the “Fun-to-Feed Baby,” which
licks a Carvel ice cream cone
and comes with a “magic” wash-
cloth used to wipe sprinkles off
its face. There’s also the new
“Lil’ Sprouts”—a collection of
small Cabbage Patch Kids dolls
that  have a “Sparkle Party”
theme to  coincide with the
anniversary.

Connecting With Kids
The emotional connection

many people share with their
Cabbage Patch Kids has become
almost legendary. Their stories
show the great capacity kids have
to love and care. It is a responsi-
bility entrusted to and treasured
by Cabbage Patch Kids. Many
“parents” flock every year to the
“birthplace” of their adopted
“babies”—a place called “Baby-
Land General Hospital,” located
in Georgia. That emotional con-
nection is one reason why Carvel
is helping to mark the 25th
anniversary by giving away a trip
to the Cabbage Patch Kids’ birth-
place, a sweepstakes offered on
specially marked packages of

Carvel ice cream cakes, available
in supermarkets.

At over 70 years old, Carvel is
the nation’s first retail ice cream
franchise and is an iconic part of
many people’s childhoods. Now
that Celebration Foods distributes
Carvel ice cream cakes through
supermarkets nationwide, more
people than ever before will be
able to associate fun and memo-
ries with Carvel ice cream.

Yesterday, Today and 
Tomorrow

Conceived as Appalachian
works of art, Cabbage Patch Kids
have come a long way from the
first designs made by their creator,
Xavier Roberts. With their unique
birth certificates, individual names
and unmistakably famous—and
loveable—faces, many say that
Cabbage Patch Kids will always
have a special place in people’s
hearts and in history.

Web Watch
To learn more about the Cab-

bage Patch Kids, visit www.my
cpk.com and www.cabbagepatch
kids.com. Visit www.celebration
foods.com to learn about Carvel’s
instant-win game.  

Happy Anniversary, Cabbage Patch Kids
Celebrating 25 Years Of Memories

An iconic toy is celebrating its
25th anniversary with new faces
and sweet treats.

***
Baseball is the only field of
endeavor where a man can suc-
ceed three times out of ten and
be considered a good performer.

—Ted Williams 
***

***
It is inaccurate to say I hate
everything. I am strongly in
favor of common sense, common
honesty, and common decency.
This makes me forever ineligi-
ble for public office.

—H.L. Mencken 
***

***
The world is divided into two
kinds of people, those who
spend a great deal of time sav-
ing money, and those who spend
a great deal of money saving
time.

—Peter Cochrane 
***

***
I go by the great republican prin-
ciple, that the people will have
the virtue and intelligence to
select men of virtue and wisdom
[to the offices of government].

—James Madison 
***




