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(NAPSA)—Increasingly, com-
panies in the industrial sector are
spending more on marketing—
online marketing in particular.

For example, in a recent survey
of marketing executives in the
industrial sector, 37 percent of
them said that they are spending
over a third of their marketing
budget online. For those surveyed,
finding new customers in both
new and familiar markets is
reported as a key focus.

In a related survey of engineer-
ing, technical and industrial pro-
fessionals, most have clear prefer-
ences for searching online. The
majority of those respondents say
they use more than one search
engine for work-related purposes,
with their top-three search
engines being Google, GlobalSpec
and Yahoo!.

In their work, 90 percent of
respondents have used the Inter-
net to find components and sup-
pliers, and 85 percent go online to
obtain product specifications.

The surveys were conducted
by GlobalSpec, Inc., a leading
specialized vertical search, infor-
mation services and e-publishing
company serving the engineer-
ing, technical and industrial
communities.

GlobalSpec provides its users
with domain-expert  search
engines, a broad range of propri-
etary and aggregated content
and over 55 e-newsletters about
industrywide products that help

engineers and related profes-
sionals perform their key job
tasks with the highest levels of
productivity.

Companies that place their
product/part catalogs in the
search system receive filtered
and measured sales leads in real
time.

Also available is a variety of
online advertising programs
designed to drive highly targeted
product promotion, Web traffic,
sales lead generation and brand
advertising. 

To order a complimentary
copy of  these reports ,  vis it
www.g loba l spec . c om/wp .  To
learn more about GlobalSpec,
visit www.globalspec.com.

Industrial Firms Look For Business Online

In a recent survey of marketing
executives in the industrial sec-
tor, 37 percent of them said that
they are spending over a third of
their marketing budget online.
Finding new customers is re -
ported as a key focus. 

(NAPSA)—More and more, par-
ents are keeping an eye on ways to
protect their youngster’s vision.

It helps to know that eye
injuries are the leading cause of
blindness in children in the
United States and many of these
injuries are sports related. Fortu-
nately, 90 percent of sports-
related eye injuries in children
can be prevented with the use of
protective eyewear. Making sure
your young athlete gears up with
the right protective eyewear may
save your child’s sight.

What Vision Protection
Looks Like

Protective eyewear includes
safety glasses and goggles, safety
shields and eye guards specially
designed to provide the correct
protection for a certain activity.
Most protective eyewear lenses
are made of polycarbonate, which
is 10 times stronger than other
plastics. Safety goggles that can
be worn over prescription glasses
can also be found. 

Talk to your eye care provider
about protective eyewear for your
child. Your eye care provider can
provide protective eyewear that
fits your child’s prescription. He or
she can help you select a correct
fit and style for any sport. Many
eye care providers sell protective
eyewear, as do sporting goods
stores. 

“Children should use protective
eyewear during sporting activities
to avoid unnecessary eye injuries
that can possibly result in perma-
nent vision loss,” said Paul A.
Sieving, M.D., Ph.D., director of
the National Eye Institute, one of
the National Institutes of Health. 

At first, your child may resist
wearing protective eyewear, saying

that it isn’t cool. But this doesn’t
have to be the case—protective
eyewear now comes in a variety of
styles and colors that can even
match team uniforms. Don’t let
your child step onto the field or
court unless he or she is wearing
the proper safety gear from head to
toe, including protective eyewear. 

Game Time
While the use of protective eye-

wear is important for all activi-
ties, some sports carry a greater
risk than others. For example,
baseball is the leading cause of
sports-related eye injury in chil-
dren 14 and under and is consid-
ered a high-risk sport. Football
carries a moderate risk. 

Learn More
For information about protec-

tive eyewear for specific sports,
visit the National Eye Institute at
http://www.nei.nih.gov/sports.

Help Kids Gear Up For The Game

Protect your child’s eyes. Help
her gear up for the game with
protective eyewear.
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(NAPSA)—Spring has sprung,
and the season is full of family
occasions and reasons to enter-
tain. As family BBQ’s, graduation
parties and, most importantly,
Mother’s and Father’s Day cele-
brations approach, those who
entertain are on the search for
something clever, different and,
most of all, easy. While these
gatherings may seem like totally
different functions, they all share
the same common thread: cele-
brating a memorable occasion.

For instance, the personalizing
of an ice cream cake or cookie
cake is an easy way to honor par-
ents on Mother’s Day and Father’s
Day and something the whole
family can enjoy.

MaggieMoo’s Ice Cream and
Treatery and Marble Slab Cream-
ery take the cake, churning up
super premium ice cream cakes in
a variety of colors and shapes.

With so many options for cus-
tomizing cakes, you can tailor the
cake to your parent’s personality.  

Great American Cookies’
cookie cakes are also a delicious
option with hand-scooped batter

and scrumptious icing, as well as
the possibility of adding special
personalized messages.

These cookie cakes set the
standard for flavor.

Graduation is a time to reflect
on accomplishments. To earn a
good grade on your graduation
treat, consider an ice cream cake
that will have the entire school
talking.

Graduation ice cream cakes
come in a variety of colors that
match many school colors and can
feature streamers and balloons.
Customized messages such as
“Way to go, grad!” or “Class of
2008” are a sweet way to help
send the grad off to the next chap-
ter in life.

Cookie cakes are also a great
idea for indoor or outdoor gradu-
ation parties. Delicious and dif-
ferent, they demonstrate that all
of life’s icing is not just on the
cake. 

For more ideas, you can visit
www.maggiemoos.com or go to
www.marbleslab.com. Or visit
www.greatamericancookies.com.

Adding A Sweet Touch To Your Family Celebrations

Sweet treats can be customized to
fit the occasion—whether it’s a
special day for mom or dad or the
end of the school year for a grad.

For a really sweet touch, con-
sider the cookie cake, made from
delicious, hand-scooped batter
and decorated with scrumptious
icing.

(NAPSA)—Overlooked until
recently by some homebuyers and
real estate agents, the Federal
Housing Administration (FHA)
loan is reclaiming its status as an
affordable loan. It now comes with
more buyer-friendly features than
in the past. To learn more, visit
www.bankofamerica.com.

**  **  **
The United States Fire Admin-

istration launched the Smoking &
Home Fires Campaign to help
prevent smoking-related fires.
For more information, visit
www.usfa.dhs.gov/smoking or call
(800) 561-3356. 

**  **  **
One of the latest develop-

ments in online data collection is
a type of search engine that spe-
cializes in collecting in-depth
information in particular topic
areas. One of the most successful
of these vertical search engines
is called GlobalSpec. Learn more
at www.globalspec.com.

**  **  **
While there is no denying that

the most important attribute of
every meal is taste, plating like a
professional can take the next
meal you serve from decent home
cooking to decadent five-star fare.
Consider serving a sparkling min-
eral water, such as S.Pellegrino®

Sparkling Natural Mineral Water,
with red meats, and a still, nat-

ural spring water, such as Acqua
Panna® Natural Spring Water,
with white meat, fish and light
fare. If the dish being served is
colorful, try serving it on a simple,
single, complementary-colored
plate.

**  **  **
For suggestions on saving

money and energy and protecting
the planet from global warming,
visit the National Wildlife Feder-
ation Web site at www.nwf.org/
 good neighborhood or call (800)
822-9919.

**  **  **
For food safety information

about meat, poultry or egg prod-
ucts, call the USDA Meat and
Poultry Hotline at 1 (888)
MPHotline or 1 (888) 674-6854,
type a question into “Ask Karen”
(www.AskKaren.gov), go to www.
 fsis.usda.gov or visit befood
safe.gov.

(NAPSA)—Dr. Jon L. Richter,
DMD, Ph.D., developed a way to
neutralize bad breath. An inde-
pendent laboratory study found
his ProFresh Breath Care System
“significantly reduced oral mal-
odor.” You can get more informa-
tion about good ways to deal with
bad breath online at www. facts
 aboutbadbreath.com or by calling
(800) 210-2110.

**  **  **
Through the Crohn’s & Colitis

Foundation’s Take Steps for
Crohn’s & Colitis Walk (www.
 cctakesteps.org), thousands of
Americans are helping raise criti-
cal awareness and money to find
a cure for Crohn’s and colitis so
that others can have a future free
from these devastating diseases.

**  **  **
To protect young athletes’ nat-

ural teeth, the American Associa-
tion of Endodontists (AAE) urges
all coaches and parents to enforce
mouth guard use. For more infor-
mation or to find a nearby
endodontist, visit www.rootcanal
specialists.org.

**  **  **
Sunbelt Oatmeal Raisin low-

fat Chewy Granola Bars are indi-
vidually wrapped for freshness
and portion management. Each
granola bar has whole-grain oats,
no cholesterol and contains just
140 calories. For more informa-
tion, visit SunbeltSnacks.com.

**  **  **
ROTATEQ [rotavirus vaccine,

live, oral, pentavalent] is the
only vaccine available in the
United States to help prevent
rotavirus, a leading cause of
severe, dehydrating diarrhea in
children. Prescribing information
and patient product information
for ROTATEQ is available online
at www.rotateq.com.

Pytheas, a merchant, geogra-
pher and explorer from the
Greek colony Massilia, is the first
person known to record a
description of the Midnight Sun,
the aurora and Polar ice.




