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(NAPSA)—Great cooking and
baking ideas can be a click away
with access to the 100 recipes
from the 45th Pillsbury Bake-Off®

Contest. This perfectly portioned
dessert from finalist Amy Siegel
can delight at home and on the go.

Strawberry-Swirl Peanut-
Butter Brownie Cupcakes

24 foil baking cups
1 (14-oz.) can Eagle Brand®

Sweetened Condensed
Milk

3⁄4 cup Jif® Extra Crunchy
Peanut Butter

1 (19.5-oz.) box Pillsbury®

Chocolate Fudge Brownie
Mix

3 Land O Lakes Eggs
1⁄2 cup Crisco® Pure Canola

Oil
1⁄2 cup buttermilk
1⁄2 teaspoon McCormick Pure

Almond Extract
1 (8-oz.) package cream

cheese, softened
1⁄4 cup Land O Lakes

Unsalted or Salted Butter,
softened

1 teaspoon McCormick Pure
Vanilla Extract

31⁄2 cups powdered sugar
1⁄4 cup Smucker’s® Seedless

Strawberry Jam
12 small strawberries, halved

Heat oven to 350°F. Place
foil cup in each regular-size
muffin cup. In bowl, stir to-
gether condensed milk and
peanut butter until blended. In
large bowl, beat brownie mix,
eggs, oil, buttermilk and al-
mond extract with electric
mixer on medium speed 2 min-
utes or until blended. Spoon 1
tablespoon brownie batter into
muffin cup; top with 1 table-
spoon of peanut butter filling.
Spoon remaining brownie bat-
ter over filling. Bake 25–35
minutes or until toothpick
inserted in center comes out
almost clean. Cool 10 minutes.
Remove cupcakes to cooling
racks. Cool completely, about 1
hour. In large bowl, beat cream
cheese, butter and vanilla with
electric mixer on medium
speed until fluffy, about 2 min-
utes. Gradually add powdered
sugar, beating until smooth.
Add jam; stir once or twice to
create swirls. Spoon into deco-
rating bag or large resealable
plastic bag (cut 1⁄2-inch opening
from 1 corner of plastic bag).
Pipe frosting on cupcakes. Gar-
nish with strawberry half.
Store covered in refrigerator.

Visit www.bakeoff.com for all
100 45th Pil lsbury Bake-Off
Contest recipes.

Irresistible Twist on Lunchbox Favorites
(NAPSA)—Small businesses

need effective, low-cost marketing
strategies, and tools like Facebook
and Twitter deliver megahits for
microbudgets. Yet while many
business owners are being advised
to engage customers via social
media, not all are informed of the
risks.

Social network sites are fertile
waters for Internet pirates who
troll for unsuspecting victims,
hoping to steal data by planting
malware in the form of computer
viruses, worms, Trojan horses and
spyware.

If you are a small-business
owner, work for one or hope to
become one, these tips can help
keep your business data secure:

•Share carefully. Clearly
identify what kind of business
information should be on social
networks. Don’t post confidential
information, such as financial
information, passwords or any-
thing else you would not want
shared.

•Guide employees. Develop a
social media policy on the poten-
tial risks and ways to participate
safely. Include personal and pro-
fessional best practices, and teach
your people how to avoid scams.
Remind employees to limit per-
sonal comments to their own per-
sonal pages.

•Beware new twists. Thirty
percent of all viruses that infect
computers originate from spam,
targeting users with seemingly
legitimate posts, such as “I just
checked how many people have
viewed my profile.” Cyber thieves
target easy victims first: individ-
uals and organizations that
haven’t adequately protected
their computers, networks, mo-
bile devices, Wi-Fi and Internet
connections. Another technique is
“likejacking” or “clickjacking”:
When users click on a link, the
site steals their Facebook account
and spreads the spam to all their
contacts.

•Don’t automatically click
on URL links. If an offer in a
social post sounds too good to be
true—“Click here to win an
iPad”—it probably is.

•Protect your passwords
and privacy. Using the same
password on every site can easily
expose your business to account
takeover. If that password is
hacked or leaked, hackers can
access your other site information.
Instead, use different, strong
alphanumeric (both letters and
numbers) passwords for each of
your social media accounts and
keep them regularly updated.

•Stay current with cyberse-
curity. Keeping your computer
security updated is the smartest
way to elevate your defenses
against cybercrime. Deluxe Secu-
rity Solutions is a good security
resource for current protection
products and services such as
McAfee AntiVirus Plus 2012, which
defends against online viruses, mal-
ware and spyware. Through De-
luxe, you can subscribe to a fraud
and identity protection service such
as EZShield Business Identity
Restoration. This service offers a
fully managed identity process with
certified resolution specialists to
assist business owners.

Tips For Avoiding Social Networking Disasters

Small businesses that take the
time to understand the dangers
will find that social media can be a
customer magnet, building brand
exposure and creating engage-
ment with potential customers.

(NAPSA)—If you listen closely,
you may hear the sound of coun-
try music fans celebrating the
release of a new record. It’s the
latest installment of one of the
most successful series in country
music history. This collection—
like the others in the series—fea-
tures nothing but the hits.

The release includes 15 No. 1
smashes and 18 total hits from
some of today’s hottest country
stars and a number of new artists.

Universal Music Group Nash-
ville’s NOW That’s What I Call
Country Vol. 5, features artists
such as Toby Keith (“Red Solo
Cup”), Blake Shelton (“God Gave
Me You”), Lionel Richie w/ Sugar-
land’s Jennifer Nettles (“Hello”),
Lady Antebellum (“Just A Kiss”),
Taylor Swift (“Sparks Fly”),
Miranda Lambert (“Baggage
Claim”) and The Band Perry (“All
Your Life”).

The album is available in
stores and online now.
Celebrated With A Sweepstakes

To celebrate the release of the
album, the label will sponsor a
sweepstakes. One grand prize win-
ner will have the opportunity to see
and meet one of the NOW Country
Volume 5 artists of his or her choos-
ing live in concert. (Transportation
not included and some restrictions
apply.) Other lucky winners will
receive a copy of NOW That’s What
I Call Country Volume 5.

For more information, visit
www.NowCountrySweeps.com.

A Multi Platinum Franchise
NOW Country is a collabora-

tive project from Universal Music
Group, EMI Music North Amer-
ica and Sony Music Entertain-
ment. This release is part of the
multi platinum NOW That’s
What I Call Music! compilation
series, the world’s best-selling
multi-artist album series with
sales topping 200 million world-
wide and 85 million in the United
States.

The four previous NOW That’s
What I Call Country releases have
debuted in the Top 3 of the Bill-
board Country albums chart.
NOW That’s What I Call Country
Vol. 5 is distributed by Universal
Music Group Distribution. NOW
and NOW That’s What I Call
Music! are registered trademarks
of EMI (IP) Limited.

To learn more, visit www.
nowthatsmusic.com or www.face
book.com/nowthatscountry.

New Country Music Album Features The Hits

The latest release in a successful
series of country music compila-
tions includes 15 No. 1 hits.

(NAPSA)—At Le Cordon Bleu,
students learn the foundational
techniques necessary to use their
skills and passion to create excep-
tional dishes. Campuses around
the country host hands-on classes
where foodies can experience a
class with a professional instruc-
tor. For more information, visit
www.chefs.edu.

* * *
By cutting out meat once a

week, it’s possible to improve your
health, reduce your carbon foot-
print and help reduce climate
change. Be sure to use canola oil,
which is cholesterol free, trans fat
free and low in saturated fat. For
more information, visit www.
meatlessmonday.com.

* * *
Olives and olive oil contain

heart-healthy monounsaturated
fatty acids and polyphenols, which
contain antioxidant and anti-
inflammatory properties. For
recipes and a report on the health
benefits of olive oil and olives,
visit www.addsomelife.org.

(NAPSA)—The American Acad-
emy of Orthopaedic Surgeons came
up with tips for trampoline safety.
You can find them at www.ortho
info.org.

* * *
You can donate to organizations

that run shelters and programs that
save pets. Text PETS to 80888
through August 6 or visit www.pet
smartcharities.org to donate $5 and
help PetSmart Charities reach its
goal of raising $250,000 to save
10,000 homeless pets.

* * *
For those seeking performance

wear with comfort technology,
Russell Athletic has introduced
the Dri-Power 360 line. All styles
in the line feature a cotton blend
made with moisture-wicking prop-
erties to keep people cool and dry.
To learn more, visit www.russell
athletic.com.

* * *
CTIA—the international wire-

less telecommunications associa-
tion—wants America’s wireless users
to be safe. CTIA and participating
wireless companies have agreed to
take steps to help protect consumers
and their private information on
smartphones. For more information,
visit www.ctia.org.

* * *
Edible Arrangements® makes

fresh fruit bouquets as well as
delectable boxes of chocolate-
dipped fruit. There is a variety of
specials available all summer long
during their Sweet Savings Cele-
brationSM. For more information,
visit www.ediblearrangements.
com/savings.

The only active diamond mine in
the U.S. can be found in Arkansas.

The compass plant is called that
because its lower leaves tend to
line up in a north-south direction.




