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(NAPSA)—With guitar, key-
board, drums and saxophones all
in tune, the stage set and sound
check completed, a leading soft
drink company is ready to rock
the Pasadena Tournament of
Roses Parade on January 1, 2002.

Rock Concert—the entry from
Dr Pepper, making its 44th consec-
utive appearance in the parade—
amplifies the 2002 tournament
theme, Good Times. The 55-foot-
long, 28-foot-high and 18-foot-wide
float will play host to the rock con-
cert of the century, and is expected
to receive numerous encores from
the crowd.

Whether plugged in or tuned
out, rock and roll will never die—
or, in this creative floral presenta-
tion, even become extinct. Humor-
ously depicted, the first rock
concert is about to begin as The
Rockin’ Rollers, a Neanderthal
cave-boy power rock group, takes
center stage. This super group’s
“mammoth” success sits mainly on
their woolly horn section that
really puts the “heavy” in heavy
metal.

“Our 2002 Rose Parade entry is
meant to bring out the rock and
roll fan in all of us,” said Philippa
Dworkin, Dr Pepper vice presi-
dent, corporate communications.
“Dr Pepper has always struck a
good chord with the parade’s audi-
ence. This year ’s parade theme
has allowed us to remind everyone
to let the good times roll through
musical entertainment.”

Personifying classic rock music
that continues to evolve, the mem-
bers of the caveman band—with
skin tones of crushed walnut
shells, cinnamon, paprika and
cornmeal—will be dressed in ani-
mal skins of golden strawflower
and marigold petals. The two
woolly mammoths will be artisti-
cally decorated in chopped

Spanish and Ming moss with dan-
gling hair strands created from
full stems of heather, Bombay and
Caesar dendrobium orchids.

Additional floral components
that make up the base of the
float’s deck will consist of colorful
and lush rose gardens in rich
peach and coral tones of Osiana,
Arianna and Sonia. In addition,
there will be a Peek-a-boo cascade
through fanciful floral clusters of
bromeliad plants, Bihia, Pagoda
and Caribaea heliconia, Curcuma
and Spectabilis ginger, King and
Pink Mink protea with accents of
green Cymbidium orchids.

The synchronized animation of
the cavemen and woolly mam-
moths will be accomplished with
the use of a highly sophisticated,
computerized hydraulic system.
The animated movements will be
programmed and synchronized on
a musical computer “brick” in-
stalled within the control system
of the computer.

The float is being built by
Fiesta Parade Floats, and marks
the 12th consecutive year the

Duarte, Calif., company has con-
structed Dr Pepper’s Rose Parade
float. 

“Dr Pepper has always encour-
aged us to be creative and unique
when designing the company ’s
Rose Parade float,”  said Tim
Estes, president of Fiesta Parade
Floats. “This year ’s float serves
as a symbol that all good things
in life, like rock and roll, will
never die, but instead continue to
evolve.”

The annual Pasadena Tourna-
ment of Roses Parade is hailed as
the most photographed and tele-
vised annual event in the world,
and reaches a live audience of
approximately 350 million people
worldwide who, together, bring in
the new year.

“Since the Parade’s inception in
1889, the Parade has become
internationally known as a mid-
winter burst of color,” stated
Dworkin. “We are proud to be a
part of the 113-year tradition.”

For more information about the
company and its brands, visit
www.dpsu.com.

Rock Concert Of The Century:The Stage Is Set,The Sound Check Complete

In the annual Tournament of Roses Parade, float presenters will let
the good times roll.

(NAPSA)—A recent survey re-
vealed many parents could benefit
from more education when treat-
ing their children’s colds. In fact,
the way parents administer cer-
tain over-the-counter cold medica-
tions can be harmful to their
child’s health.

According to the survey, 61 per-
cent of American parents said
they had simultaneously treated a
child under 12 with two or more
cough and cold medications, rais-
ing the risk of overmedication. In
addition, almost half of parents
surveyed said they don’t usually
read the ingredients of their chil-
dren’s over-the-counter cough and
cold medications.

This, doctors point out, can be a
concern. Certain cold medications
contain ingredients also found in
common over-the-counter pain
relievers and fever reducers. Yet
one in four parents said they are
unaware that giving a child both a
cold medication and a pain reliever
or fever reducer may cause them to
ingest twice the recommended
dosage of such ingredients.

“To safely care for their chil-
dren, parents should choose prod-
ucts that only treat the symp-
toms the sick child has and read
medication labels carefully,”
explains Dr. Mary Jo DiMilia,
Manhattan pediatrician. Doctors
recommend the following steps
the next time your child shows
signs of a cold:

• Make the child comfortable.
For babies, clear nasal congestion
with a rubber suction bulb. Give
older children plenty of tissues.

• Consider a cool-mist humidi-
fier, which may help ease nasal
congestion. Make sure to clean
and dry it daily.

• See that he or she gets
plenty of rest and drinks extra flu-
ids. Chicken soup is a tried-and-
true remedy that may help.

• Never give a child aspirin
unless directed by a physician. It
may increase the risk of poten-
tially fatal Reye’s syndrome.

• Choose medications that are
made for children. Look for those
that are alcohol-free and target
only the symptoms your child, in
fact, has.

If your child does not have a
fever, it is not necessary to give him
or her a fever reducing medication.
PediaCare, an over-the-counter
cough, cold and allergy medication,
does not contain any pain relievers
or fever reducers and is available
in a variety of formulations.

“The Long-Acting Cough Plus
Cold formulation works for up to
eight hours,” says Dr. DiMilia, “the
equivalent of an entire school day.”
PediaCare is the only brand of
cough and cold medicine designed
especially for children, so it’s gen-
tle, alcohol-free and comes in
child-resistant safety packaging.

The PediaCare family of prod-
ucts contains the active ingredi-
ents physicians recommend most
for treating children’s coughs and
colds. Available in two forms, liq-
uid and drops, PediaCare offers
products for both infants and chil-
dren. You can learn more online at
www.pediacare.com or by calling
1-888-474-3099.

A Little Education Goes A Long Way When It Comes 
To Treating Children’s Colds, Survey Shows

“To safely care for their chil-
dren, parents should choose
products that only treat the
symptoms the sick child has and
read medication labels carefully,”
explains Dr. Mary Jo DiMilia.

Grade “A” Gifts
(NAPSA)—Parents looking for

smart gift ideas may be happy to
learn some presents can help
teenagers have fun while making
the grade.

One such gift is StudyWorks!, an
engaging array of interactive math
and science software programs for
middle and high school students.
The technology and its supporting
free Web site, www.studyworks
online.com, can help students tackle
the often-feared subjects of math
and science in unique and interest-
ing ways.

The information helps middle
and high school students adjust to
the “language” of math and sci-
ence, gain better understanding of
the subjects, and prepare for
exams and homework.

The educational line, which has
Mathematics Deluxe, Science De-
luxe and Middle School Deluxe
Math editions, can be found in com-
puter stores and in the MathSoft
Web store at www.mathsoft.com/
webstore/.

Software is available that can
help teens have fun while they
learn.

by Jay Conrad Levinson
(NAPSA)—Here ’s food for

thought: What are the necessary
ingredients for building a brand
name?

What’s In A Brand?
Consider the case of the Oreo®

cookie made by Nabisco ®. The
brand name represents the prod-
uct’s personality and its promise
to customers. Memorable brand
names are often the best and easi-
est ways to get a brand’s promise
across to customers. As customers
remember and use the product,
the trust base builds and the
brand becomes a household name. 

What happens when a small
business wants to brand itself or
its product, without having big
business’ marketing advantages?
It can be done.

Branding the Easy Way—
Through Technology

When Oreo first appeared in
1912, Nabisco marketed through
posters, radio commercials and
many slogans including “Oh! Oh!
It’s Oreo.” Today, technology helps
businesses to mix and match their
marketing tools faster and much
more cost-effectively, making it
easier and quicker for customers
to remember a product.

The tools to do this are readily
available on the Internet. For
instance, many companies such as
markedmail.com and everythinge
mail.com offer inexpensive direct
e-mail marketing services for

small businesses. Other companies
offer multiple services to boost
sales. A fine example is 500 PLUS
(www.500plus.com) which makes
it easy for customers to remember
a name by offering a toll-free 500
vanity number along with a
matching 500-based domain name
(and Web site) and a matching
500-based e-mail address.

You may be able to use today’s
quick branding tools to make your
company or product name easy to
remember, and live up to your
brand promises. You might be the
next Oreo.

• Jay Conrad Levinson is the
author of the Guerrilla Marketing
series of books, the best-selling
marketing series in history.

What ’s In A Name?

Through today’s technology,
building a brand name can be eas-
ier than many companies know.

Sport Utility Of The Year

(NAPSA)—AND THE WINNER IS—After conducting ten rigorous
tests on 14 vehicles, Motor Trend’s editorial staff selected the GMC
Envoy as the “2002 Sport/Utility of the Year.” According to the judges,
no other new or substantially upgraded sport/utility vehicle addressed
our criteria and testing as effectively as the new GMC Envoy. “It offers
solid performance, good off-road agility and ability, work load and tow
capacity, quietness and smoothness on highway chassis, pleasing han-
dling, high feature content, a livable interior, premium design image and
reasonable value,” said Editor-in Chief C. Van Tune. Now in its fourth
year, the annual Motor Trend “Sport/Utility of the Year” has become the
most important and prestigious award in the SUV category.
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