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(NAPSA)—When it comes to
car care, many people are starting
to take advantage of easy-to-use,
reliable products that save time. If
you don’t already, you may want
to. These products will help you
avoid having to sacrifice certain
maintenance routines, or cause
you to carry them out improperly
because you’re in a hurry, which
in the long run can lead to unnec-
essary repair bills and frustration.  

Prestone Products, which has
been manufacturing antifreeze/
coolant for 75 years, conducted
extensive consumer user studies
and found that a clear trend is
emerging when it comes to cooling
system maintenance. Contrary to
popular belief, 73 percent of those
i n t e r v i e w e d  s a i d  t h a t  t h e y
purchase antifreeze/coolant for
merely topping off and are not buy-
ing the product to flush and fill
their vehicles. 

“Topping off is a great way to
maintain your cooling system in
between flush and fills, which are
recommended every two years or
24,000 miles (when using conven-
tional antifreeze/coolant), but only
if you’re doing it properly,” com-
ments Richard Courtney, Director
of Prestone Products Research &
Development and Technical Ser-
vices. “Did you know that adding
too much water causes the cooling
system to lose its ability to fight
off corrosion and clogging, and too
much antifreeze/coolant concen-
trate causes the cooling system to
lose its ability to transfer the nec-
essary amount of heat away from
the engine?”

If you didn’t, you’re not alone.
According to Prestone’s research,
an alarming 37 percent of those
who do top off are either pouring
straight antifreeze or straight
water into their radiator or over-
flow tank instead of the recom-
mended 50 percent water and 50
percent antifreeze/coolant concen-
trate mixture. 

“Not using the proper blend of
these two liquids doesn’t end up
saving you time or money,” contin-
ues Courtney, who strongly recom-
mends motorists use a formula
made specifically for topping off
their cooling system like the all-
new Prestone® Quick Fill™ Anti-
freeze/Coolant. Its ready-to-use
formula ensures that the vehicle’s
cooling system maintains the pre-

cise original fill blend—which is
recommended by most major auto
manufacturers and is necessary
for proper cooling system mainte-
nance—50 percent antifreeze con-
centrate for temperature and cor-
rosion protection, and 50 percent
de-mineralized water for vital
heat transfer. Besides, maintain-
ing your cooling system helps save
money on costly repairs that can
result from neglect or improper
care. For example, one gallon of
Prestone Quick Fill Antifreeze/
Coolant costs about $5. The cost to
replace a water pump can be more
than $200 (including parts and
labor).

Many radiators in today’s vehi-
cles are made of thin, lightweight
aluminum. These designs have
thinner cooling tubes and pack
more cooling fins between the
tubes, making it easier to clog if
not properly maintained. Topping
off regularly with a ready-to-use
formula, as well as scheduling a
flush and fill every 24,000 miles,
will help your cooling system per-
form at optimum levels and pro-
tect against freeze-ups, boilovers,
corrosion, clogging and water
pump damage.  

“Avoid becoming a statistic,”
says Courtney. “The average
American spends 36 hours each
year stuck in traffic, up from 11
hours a little over a decade ago,
making any vehicle with a
neglected cooling system a prime
candidate for overheating. Take
advantage of products that are
designed to help make your car
run properly and your life easier.”
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When topping off your cool-
ing system, use a pre-mixed
antifreeze/coolant formula to
h e l p  m a x i m i z e  p ro t e c t i o n
against freeze-ups, boilovers,
corrosion, clogging and water
pump damage.

by Arthur von Wiesenberger
(NAPSA)—When Americans

tap into their thirst for water,
they often buy it in a bottle. Amer-
icans are drinking bottled water
in record numbers—a whopping
five billion gallons in 2001,
according to the International
Bottled Water Association, an
industry trade group. People are
not only drinking more bottled
water in record numbers, they are
also spending significant amounts
of their hard-earned money for it. 

That’s why it pays to be sure
you’re getting what you think
you’re buying. The best thing to
do is read the label. Many bottled
water brands on the market today
are sourced from either natural
spring water or tap water that has
been purified. There is a differ-
ence in the unique taste of natural
spring water and purified tap
water. 

A recent survey showed that
when making a decision to pur-
chase bottled water, consumers
said this distinction was not made
clear to them. In fact, 61 percent
of bottled water drinkers say that
if they knew a particular brand of
bottled water was bottled from
purified tap water, they would be
less inclined to buy it.

Consumers need to arm them-
selves with knowledge about what
they’re buying before they grab
the next bottle of water off of the
shelf. The FDA classifies bottled
water according to its origin. For
example:

• Artesian well water is bot-
tled water from a well that taps a
confined aquifer in which the
water level stands at some height
above the top of the aquifer. 

• Mineral water is water from
an underground source that con-
tains at least 250 parts per mil-
lion total dissolved solids. 

• Natural spring water is
water that is derived from an

underground formation from
which water flows naturally to the
earth’s surface. 

• Purified drinking water is
water, typically from a municipal
supply, that has been produced by
distillation, deionization, reverse
osmosis or other suitable processes. 

Among natural spring waters,
the Poland Spring brand distin-
guishes itself by its naturally pure
and crisp taste—the result of nat-
ural sources that lie deep beneath
the protected pine forests in
Maine. While Poland Spring is
distributed only in the Northeast,
its long history and high quality
have made it one of the most rec-
ognizable brands in America and
number one in sales among nat-
ural spring water brands. Con-
sumers can look for other regional
brands, such as Arrowhead®

Mountain Spring Water in the
west, Ozarka® Natural Spring
Water in Texas and Zephyrhills®

Natural Spring Water in Florida,
just to name a few. 

Finally, a word about taste.
People don’t usually attribute a
taste to water, but like grapes
grown in different regions, water
from one area does taste different
from water from another. Most
natural spring water is bottled
close to the region in which it is
sold—it may say so right on the
label. The unique taste profile of
natural spring water is depen-
dent upon the geology of the
earth through which it travels.
This is what makes natural
spring water very different from
purified water. A person’s palate
may become accustomed to the
unique regional properties and
taste of his or her favorite brands
of spring water and distinguish
the difference. 

Arthur von Wiesenberger is a
consultant to the bottled water
industry and author of four books
on bottled water.

Going With The Bottled Water Flow 

Purified Water or Natural Spring Water? Are you drinking what you
think you are drinking? What do you need to know before you buy
your next bottle of water?

Acne: It’s Not 
Just Kids’ Stuff

(NAPSA)—Acne: It’s an ageless
dilemma. Fifty-four percent of
women and 40 percent of men suf-
fer significant psychological, social
and physical effects from acne
that do not diminish with age.
Fortunately, new help is available
that may lead to a better complex-
ion—and a happier, more success-
ful outlook on life.

Medical professionals say stress
and fatigue may cause adult acne.
Pressures at work, environmental
pollution, poor nutrition and cos-
metics may also contribute.

Most acne consists of black-
heads and whiteheads, although
some people develop inflamed con-
ditions that may require medical
attention. With proper daily skin
care and the use of quality skin
treatment products, most adult
acne can be controlled.

“A problem this widespread
demands a professional strength
daily facial treatment to revital-
ize, regenerate and restore skin
texture, color, clarity and appear-
ance,” explains Barbara Green,
director of technical and consumer
affairs at the NeoStrata Company,
Inc., a medically based dermato-
logical company.

NeoStrata’s Exuviance Adult
Acne Collection, an integrated
regimen of medically driven skin
treatment products, offers con-
sumers the benefits of hydroxy-
acid technology in combination
with anti-acne medication to com-
bat the problem of adult acne.

For more information, ask your
skin care professional, call 1-800-
225-9411 or visit www.neostrata.
com.

With proper skin care, most
adult acne can be controlled.

(NAPSA)—The holidays can be
a hectic time as families try to
find time to trim the tree, visit
Santa, hang the stockings and
entertain. According to renowned
party planner David Tutera, one
idea for easy entertaining is to
throw a dessert party. Food and
beverage pairings at a dessert
party are crucial to its success.
Tutera suggests serving berries
marinated in Belvedere Vodka
and chocolates paired with chilled
shots of Belvedere Vodka.

Back in the 1970s, just as Hal-
loween was becoming an adult
occasion again, one retailer began
importing high-quality theatrical
masks from Europe and other
exclusive costumes and decorat-
ing items from around the world.
The store, Spencer Gifts continues
to offer unique Halloween acces-
sories made to scare and delight
young and old alike. Among these
are Mr. and Mrs. Skeleton. This
couple is dressed to party with faux
fur trimmed coats, top hat and cap

and canes. There are flaming skull
lamps and hanging lamps (actually
a fan blows silk “flames” and an
orange light casts an eerie glow),
flaming and fogging cauldrons,
pumpkins and skulls. You can
learn more about costumes,
masks and other items online at
www.spencergifts.com.

Barricades are so-called from the French barrique, or barrel, of
which barricades were made during a Paris insurrection in 1588.

***
Good humor is one of the best articles of dress one can wear in
society.

—William Makepeace Thackeray
***

***
Seize opportunity by the beard,
for it is bald behind.

—Bulgarian proverb
***

***
If you wish your merit to be
known, acknowledge that of
other people.

—Oriental proverb
***




