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(NAPSA)—It’s probably your
second most valuable possession,
yet it’s exposed to some of the most
adverse conditions. It’s vulnerable
to acid rain, dirt, dust, road grime
and brake dust build-up. And if
you’re like millions of others, you
plan on keeping your vehicle for a
while. Industry renowned Car
Coach™, Lauren Fix, says the aver-
age vehicle is at least 10 years old.
“Engines are lasting longer than
they used to,” comments Fix. “To
keep up, vehicle exteriors now
need to be maintained more often.”
Fix suggests you can help preserve
the resale value of your vehicle by
regularly cleaning and protecting
its exterior. 

“First, wash your vehicle,” says
Fix. “But never with dish soap.
It’ll strip the paint of its natural
luster.” Use a clear-coat safe for-
mula that gently floats away dirt,
debris, residue and everyday road
grime. Apply the soapy solution to
a pre-rinsed car using a clean, soft
sponge or wash mitt, circular
motions and light pressure. Work
in sections and thoroughly rinse
each area before moving on to
keep the carwash product from
drying. After a good soak, dry the
vehicle right away with a soft,
clean cloth and use an automotive
glass cleaner on the inside and
outside of the windows. 

Your car needs waxing every
couple of months for added protec-
tion. Prestone® Wax is a full syn-
thetic carnauba formula that’s eas-
ier to use than traditional polishes
and compatible with all types of
paint finishes. Unlike many, this
polish can be applied in direct sun-
light. “Only use a small amount of
wax on a soft cloth or applicator
sponge, and spread a thin layer on
the car using small circular
motions,” says Fix. Once the wax

has hazed over, buff it off using a
dry, clean cloth. 

For an even higher gloss, Fix
suggests lightly buffing the whole
car with a damp cloth after all of
the wax has been removed. Polish
painted bumpers and chrome trim
with wax, but keep it away from
black rubber borders and textured
black plastic bumpers. Treat them
with a rubber and vinyl dressing. 

Your final 15 minutes should
be spent on tires and wheels.
Brake dust and grime build up
quickly and can sometimes make
it difficult for cleaning. Use a
product like Prestone® Wheel
Cleaner, a deep-cleaning, non-
caustic, non-corrosive formula
that is safe enough for all wheel
types, even polished aluminum. 

Apply a product like Prestone®

Tire Shine evenly across the face
of each tire. It has up to twice the
active ingredients of leading com-
petitors and offers three-rain-
storm protection. 

• With over 16 years experience,
Fix is a nationally recognized auto-
motive expert and authority on con-
sumer automotive and safety issues
as well as car care and repair.

There’s Value In Vehicle Protection

Washing and waxing a mid-
size car will take about one hour.
An additional 15 minutes should
be spent on the wheels and tires.

(NAPSA)—Every year, millions
of visitors from within the U.S.
and around the world visit iconic
landmarks such as The White
House, Mount Rushmore, Grand
Canyon and Yosemite National
Park.

But who would have ever
thought a bourbon distillery could
be an extremely popular tourist
destination? Well, the proof is in
the Maker’s Mark bourbon, which
many consider to be the finest. 

Declared a National Historic
Landmark in 1980, Maker’s Mark
Distillery, located in Loretto, Ky.,
is just an hour ’s drive from
Louisville. Visitors to the site
often feel as though they’ve taken
a step into the past.

Although it is the nation’s
smallest distillery, Maker’s Mark
offers a “spirited” experience—
regardless of whether or not you’ve
developed a taste for American
sippin’ whiskey. The site is set
among towering trees, a meander-
ing stream and dry stone walls,
with restored buildings that give
the look and feel of the original
Burks Mill Distillery and grist-
mill, circa 1805.

Maker’s Mark is created in the
hand-made tradition passed down
through seven generations. One
thing that didn’t quite make it
through the years was the family’s
original recipe. After being handed
down for 170 years, that recipe was
burned in a dramatic ceremony
that also consumed some drapes
and—very nearly—the entire fam-
ily homestead.

That was in 1953, when Bill
Samuels, Sr. decided to develop a
new formula for making bourbon,
based on locally grown corn,
malted barley and red winter
wheat, as opposed to the tradi-
tional rye—in the process coming
up with his own historic creation.

It would take the next six years,
during which his bourbon was
aged in new American oak barrels,
before he knew if his new recipe
would work. In the process, he
brought back the art of crafting
whiskey in small batches with
natural spring water, as opposed
to other distillers who evolved into
mass producing whiskey in a fac-
tory-like setting with city water.

During that time, Mrs. Samuels
came up with a name for the new
blend, as well as the label and bot-
tle design. To this day, Mrs.
Samuels is the only woman who
has ever designed a bourbon bot-
tle. As a collector of fine English
pewter, it occurred to her that
makers only put their mark on
their finest pieces—hence, Maker’s
Mark. To this day, Mr. Samuels is
known for revolutionizing bourbon
from a rough and tumble drink
into a spirit of good taste.

Besides taking a tour of the
distillery, visitors can stroll the
grounds and see a premier collec-
tion of Kentucky folk art and a
beautifully manicured arboretum,
or even dip their own souvenir
bottle in Maker’s Mark’s signature
red wax.

To learn more, call (502) 865-
2099 or visit the Web site at
www.makersmark.com.

A Sip Of History

Nearly 200 years of history can
be seen at one of Kentucky’s
finest distilleries.

(NAPSA)—The convenience
that many experience when using
the Internet at work can often
turn to frustration at home.

That’s because most commer-
cial Internet users have a DSL or
high-speed Internet connection.
This type of connection makes it
faster to connect to the Internet
and usually makes navigating the
Internet much easier.

However, since a high-speed
connection can be relatively
expensive, many consumers feel
forced to stay with a less-expen-
sive—but much slower—dial-up
system for home Internet use.

Now, thanks to the world’s
largest network of family-ori-
ented campgrounds, there may
be an alternative. KOA is offer-
ing consumers a higher-speed
Internet connection service—an
ISP—that is part of a plan to
bring the Internet to campers at
its 500 campgrounds. 

The network provides dial-up
Internet access that’s up to six
times faster than traditional dial-
up Internet services at a cost that
is less expensive than most high
speed or DSL connections for the
home. 

Called KOA Konnect, the ser-
vice also offers features such as:

• around-the-clock award-
winning customer service

• 12,300 dial-up numbers
• Instant messaging 
• Virus and spam protection

• 10 e-mail accounts
• 100 MB of personal Web space
• free access to the nationwide

HOTSPOTZZ wireless network.
This makes it possible to enjoy
wireless Internet access at cafes,
hotels, restaurants, airports and
selected KOA Kampgrounds.

The service is available for
less than $20 per month. If you
have a KOA Value Kard, you can
receive a discount on this service
as well as reduced daily registra-
tion fees at campgrounds and
more. You can learn more about
this by visiting www.koakon
nect.com or call toll free 1-877-
814-5574.

A New Way To Get Connected To The Internet

A network of family camp-
grounds now offers consumers
Internet access that is said to be
six times faster than most dial-up
ISP connections.

(NAPSA)—Because only the
Postal Service can deliver letter
mail, some people feel it has an
unfair advantage over private sec-
tor competitors. According to
Azeezaly S. Jaffer, vice-president
of USPS Public Affairs and Com-
munications, the Postal Service
operates under far more restric-
tions than any private company,
which hampers its ability to
compete effectively.

Laminate flooring—made of
wood by-products compressed
under extreme pressure to form
super-hard layers that are sand-
wiched together and finished with
a surface second only to diamonds
in hardness—offers durability
and ease of maintenance that’s
considered far superior to any
other flooring option. Top-grade
laminates, such as those from
Pergo, are priced around $3 to $4
per square foot (uninstalled),
compared with $4 to $6 for solid
wood. The real savings is in the
installation. Because laminate
floors are so easy to install, many
consumers can do it themselves,
saving both money and time.
Laminate flooring is available
through specialty retailers as well

as at The Home Depot and
Lowe’s. For more information,
visit www.pergo.com or call 1-800-
33-PERGO.

As part of a nationwide class
action settlement, a court-ordered
supplemental notice program has
begun, involving Weyerhaeuser
brand hardboard siding. Those
affected may obtain more infor-
mation or request a claim form by
calling the toll-free number, 1-
800-365-0697, or by visiting
www.weyerclaims.org. They may
also write to Weyerhaeuser
Claims, P.O. Box 9443, Garden
City, NY 11530-9443.

Fizzy Energy And Nutrition
(NAPSA)—This season, many

people will toast their health with
a refreshing drink that makes it
easier to get enough vitamin C.

The drink is not only fizzy and
delicious but it may even be a
more efficient way to take vitamin
C. Most people have taken vita-
min C in the form of ascorbic acid.

However, researchers have found
that vitamin C taken in a different
form—mineral ascorbates, provides
all of the health benefits with none
of the side effects, such as upset
stomach, that can occur when tak-
ing vitamin C in the form of ascorbic
acid.

One product, Emer’gen-C, con-
tains vitamin C in the form of min-
eral ascorbates. Available in 15 fun
flavors—the effervescent drink
mix provides 1,000 mg of vitamin
C, plus B vitamins, forming some
32 mineral complexes. And a spe-
cial formula for children ages 10
and under is available in straw-
berry. The powder comes in single-
serving packets that can be mixed
with water. The product replen-
ishes valuable electrolytes to pre-
vent dehydration during exercise
and strenuous activity. Emer’gen-
C can be found in grocery, health
food stores and drug stores
nationwide. To learn more, visit
www.alacer.com.

You may bubble with enthusi-
asm about a fizzy drink that
boosts the immune system and
raises energy levels.

***
Make all men your well-wish-
ers, and then—in the year’s
steady sifting—some of them
will turn into friends; and
friends are the sunshine of life.

—John Hay
***

***
By helping one another in times
of disaster, nations are strength-
ening the bonds of goodwill that
will yet bring the peoples of
earth together.

—Walter Van Kirk
***

***
No matter how widely you have
traveled, you haven’t seen the
world if you have failed to look
into the human hearts that
inhabit it.

—Donald C. Peattie
***




