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(NAPSA)—Small businesses
that are using information tech-
nology (IT) in innovative ways
may be in line for an IT upgrade. 

The Dell/National Federation
of Independent Business (NFIB)
Small Business Excellence Award,
established in 2004, honors small
businesses that instill the spirit of
innovation and apply IT to
improve the customer experience. 

The winner of the 2005 award
will receive $30,000 in technology
and professional services from
Dell; a “Day with Dell” program
with Dell executives, including
Mr. Dell, to share best business
practices; a lifetime membership
to NFIB; and other prizes.  

Nine finalists will receive a Dell
Latitude notebook and a one-year
membership to NFIB. Selection of
the winner will be announced later
this year.

“Technology is a great entrepre-
neurial enabler and a cornerstone
of growing businesses,” said
Michael Dell. “By making smart
investments in technology, even
small start-ups can expand their
industry presence and reach new
customers. This award program
commends those small-business
owners who are leveraging IT to
take their organizations to that
next level of success.”

“Small businesses have a his-
tory of innovations that have
driven productivity and growth
in our economy,” said NFIB Pres-
ident and CEO Jack Faris.
“NFIB is pleased to join Dell in
recognizing small businesses
who have the vision and creativ-
ity to use technology to make
their businesses better for their
customers. 

A successful, second-genera-
tion, family-owned business with
54 employees, Donald A. Gardner
Architects, Inc. of Greenville,
South Carolina was the 2004
award winner. It was selected as
the winner over many other appli-
cants because of the company’s
innovative, user-friendly Web site
(www.dongardner.com) in an
industry in which the Web is not
widely used.  

To be considered for the award,
entrant must be a small business
with 100 employees or fewer. The
company must show how it has
used information technology to
drive a significant change and/or
develop a competitive advantage
in delivering superior customer
value and experience, including
customer case studies.  

For a complete description of
the criteria, rules and regulations,
and to submit an application, visit
www.dell.com/ceaward. Submis-
sions will be accepted online until
March 31, 2005. No purchase or
entry fee is required.

Recognizing Small Businesses That Think Big

Experts say smart investments in
technology can take a business
from a small start-up to a company
with a strong industry presence. (NAPSA)—There’s good news

for those who think living a
healthier lifestyle means having
to give up the foods they love.

Research is showing that it
is possible to eat healthy and
still indulge in a few of your
favorite snacks. Some of these
favorite foods may even be good
for you.

For example, a 2003 Cornell
University study found that hot
cocoa is rich in natural antioxi-
dants, natural chemicals that are
vital in helping your body
combat the damaging by-
products of oxygen, called free
radicals. People who maintain
diets rich in natural antioxidants
have less risk of certain cancers
and heart disease.

Experts say that, similar to red
wine and green tea, hot cocoa is a
good source of naturally occurring
antioxidants, and is therefore ben-
eficial to your health. 

To make it even easier to enjoy
these snacks, NESTLÉ Hot Cocoa
now offers consumers three healthy
ways to indulge.

The three hot cocoa mixes are
low in calories and include fat-
free, as well as no-sugar-added
hot cocoa. Each mix offers the
delicious taste of chocolate com-
bined with the antioxidant bene-
fits of cocoa for maintaining a
healthier lifestyle. The mixes are
also 99 percent caffeine free and
calcium fortified, providing 30
percent of the recommended daily
value of calcium. 

To learn more, visit the Web
site at www.nestlehotcocoa.com.

Have Your Chocolate And Stay Healthy Too

Hot cocoa contains natural
antioxidants, similar to black tea,
green tea, fruits and red wine.

(NAPSA)—Every three min-
utes, a woman in the United
States is diagnosed with breast
cancer. And over 75 percent of
women who are diagnosed with
breast cancer are age 50 or older.
However, studies show that more
women are living longer after
breast cancer than ever before. 

“Once my treatment was over, I
was grateful to be alive,” said
Elizabeth McKenzie, a 58-year-old
breast cancer survivor. “I remem-
ber thinking just a few days after
my last chemotherapy treatment
that if all I got out of it was that
day, it was enough. My whole atti-
tude turned around. Being alive is
good.”

Today there are groundbreak-
ing treatments for breast cancer,
and science continues to make
great strides in research, bringing
us one step closer to a cure. For
any woman with breast cancer
and for anyone who loves someone
with breast cancer, the news has
never been more hopeful.

RibbonofPink.com is designed
to help breast cancer patients,
survivors, their families and
friends through and beyond the
transition from treatment for
breast cancer to living after this
initial treatment; “life after breast
cancer.” The initiative is spon-
sored by Novartis Oncology and
addresses the need for breast can-
cer patients and survivors to stay

informed and connected with their
physicians and support commu-
nity. The Web site includes infor-
mation about new developments
in breast cancer treatment, taking
steps to maintain health and well-
ness and increase a woman’s
chance of staying cancer-free. 

“Many breast cancer patients
are living well beyond their initial
diagnosis and treatment regimens
and are looking for tips that help
them continue to live healthy, pro-
ductive lives,” said Dr. Christy
Russell, medical oncologist at Uni-
versity of Southern California/
Norris Comprehensive Cancer
Center and Hospital. “I welcome

new educational resources that
help breast cancer patients to stay
informed and provide guidance to
increase a woman’s chance to
remain cancer-free. Ribbonof
Pink.com is an example tailored to
help breast cancer patients con-
tinue to live life during and
beyond treatment.”

According to the National
Cancer Institute, the five-year
survival rate for cancer that has
not spread to other parts of the
body is 80%. Many people trans-
late this to “being a survivor” if
you’ve made it five years past the
initial treatment. This is true;
however it’s important to know
that although the risk of cancer
coming back decreases the more
time passes, it never goes away
completely.

Because many factors con-
tribute to breast cancer recur-
rence, every woman’s risk is dif-
ferent. If you or a loved one is
concerned about increasing the
chance of remaining cancer-free,
talk to your physician, as there
continues to be new and exciting
research developments in breast
cancer therapy.  

For more information about
increasing the chance of remain-
ing cancer-free, supporting a loved
one who is a breast cancer patient
or survivor and other questions
about life after breast cancer, visit
www.ribbonofpink.com.

New Resource Provides Answers For Life After Breast Cancer—
Ribbon Of Pink Breast Cancer Education Program

Following are some tips for helping breast 
cancer survivors stay cancer-free:

• See your doctor for follow-up visits
• Annual mammograms of the contralateral
   breast (the breast unaffected by cancer) for
   women who have had a mastectomy
• Annual mammograms of both breasts for
   women who have had a lumpectomy
• Fit exercise into your daily routine; studies
   show that women have an improved quality of
   life, decreased fatigue and improved fitness in
   as little as 12 weeks following an exercise 
   program
• Maintain your emotional health by tapping
   into your support network
• Work with your doctor to manage effects of
   menopause and protect your bones 

(NAPSA)—Homemakers every-
where know the satisfaction of a
window treatment hung just right
or a border that perfectly accents a
room. However, it takes more than
hammers, pliers and glue guns to
complete a project properly—you
need a way to keep your projects on
the level as well. 

Who hasn’t been frustrated by a
picture listing to left or right, or a
knickknack shelf that’s not quite
straight? Well, there’s an easy solu-
tion: the level.

Levels are one of the fastest-
growing categories of tools for the
dedicated fixer-upper. And today’s
models are so much lighter and
easier to handle than ever before
that no serious home decorator can
afford to be without one.

Levels come in a variety of
shapes, sizes and optional features.
They all have a small glass vial
containing a liquid that flows left or
right, depending on the angle at
which the tool is held. A bubble
caused by air in the vial moves
along with the liquid, letting users
judge when the level is straight.
When the bubble holds steady
between the two markers on the
face of the vial, your picture or
knickknack shelf is straight.  

Battery-powered laser levels,
which project a light beam onto the
wall to give you a rule-straight
guide for hanging, are the hottest
models in the category. They’ve
dropped significantly in price since
being first introduced in 2003 and
have become very affordable. Like
other types of levels, laser levels
come in a range of sizes. One of the
most portable and easiest to use is
the Mayes brand laser level from
Great Neck Saw Manufacturers,
which comes with a tripod for sim-
ple tabletop setup.

A torpedo level is the most com-
pact of the variations and usually
includes three directional vials—
vertical, horizontal and right
angle—for multiple uses.  Enhanc-
ing this portable tool’s functional-
ity, Great Neck has added a
grooved magnetic edge that aligns
the level with any pipe or other
curved surface.

Another Great Neck innovation
is the MarkSmart ruler model,
featuring pin guides to mark the
appropriate spot or spots for your
nail or tack. Simply measure your
hanging space, taking care that
the bubble inside the vial holds
steady between the black marks.
Then slide the pin guides to the
appropriate points and push. The
pins will leave tiny marks on the
wall surface and—voila!—you’re
ready to nail your shelf, picture or
border.

Mayes, MarkSmart and Great
Neck Saw brand levels range in
price from $1.59 to $69, and can
be found at Tractor Supply,
Menards, Distribution America
and other fine retailers every-
where. For more information, log
on to www.greatnecksaw.com.

On the Level: A Must-Have Tool 
For Decorating and Home Fix-Ups

Levels can be a valuable tool for
home decorators.

Sir Thomas Crapper, credited
with inventing the flush toilet, was
a nephew of Queen Elizabeth I.

The United States chose the
bald eagle as its national bird in
1782.

Gold can be hammered into
foil ten times as thin as a sheet of
paper.




