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(NAPSA)—Children seem to
outgrow toys as quickly as they do
their new clothes. However, there
are toys available that stand the
test of time. To find toys that will
last for more than a season, heed
this advice from the experts:

• Follow the “rule of engage-
ment.” Children have short atten-
tion spans—according to some
studies, it is not until age 6 or 7
that children begin focusing on an
activity for one to two hours. Par-
ents should look for toys that are
engaging and involve children in
challenging activities and inspire
them to use their imaginations.
Flashing lights, happy characters,
fun rhymes, and interactive but-
tons capture younger children’s
fancy while older children gravitate
toward toys with a musical beat,
fast-action tactile experiences, and
“beat-the-clock” competitions.

• Look for toys that train the
brain versus drain the brain.
With children as curious as they
are, parents can enhance their
inquisitive nature by selecting
toys that inspire learning and dis-
covery. Literacy is surprisingly
low among today’s youth—accord-
ing to the National Assessment of
Educational Progress, 40% of
third graders read below “grade
level.” However, parents can help
their children get ahead with toys
that inspire a love of learning
through fun activities and games.
For instance, toys that incorporate
encouraging play and reward for
participation rather than scold for
a wrong answer motivate children
to play more. Slightly older chil-
dren learn well through helpful
hints, repetitive questions in an
area of difficulty and content per-
sonalized to their individual

learning level.
• Toys that grow with a child,

stay with a child. Studies show
that children develop rapidly,
especially during their formative
years. Within six months, they
can advance from looking at sim-
ple picture books to recognizing
detail and names, turning pages
and saying words. A 3-year-old is
ready to match shapes and col-
ors and cut with scissors. By 5,
that same child may be count-
ing, drawing, riding a bike, and
putting together complicated jig-
saw puzzles. Toys that last are
toys that can continue to chal-
lenge children as they develop. 

• Find toys that help ease your
children into technology. According
to the National Center for Educa-
tion Statistics, Internet connectiv-
ity is increasing quickly in schools.
By the fall of 2000, almost all (98
percent) public schools in the
United States had access to the

Internet, whereas
only 35 percent of
schools were con-
nected in 1994.
Toys that encourage
children to learn to
use technology and
the Internet in a
fun, educational
manner will only
help further their
comfort level as
they head off to
school.

• Where can you
find toys that meet
these criteria? “Par-
ents look for toys
that their children
will play with over
a period of time.
Companies such as

LeapFrog are producing quality
products with exceptional play
value that are not only fun and
educational but evolve with chil-
dren’s learning abilities as they
grow older,” said Jim Silver, co-pub-
lisher of Toy Wishes magazine and
the Toy Report. Popular toys
include the LeapPad Learning Sys-
tem, which helps children learn to
read through interactive audio,
characters and music; the Imagina-
tion Desk, which teaches core
preschool skills through coloring;
and the Turbo Twist line, which
incorporates fast-paced, interactive
games that adjust to a player ’s
learning level. These toys connect
to the Internet with the Mind Sta-
tion so that parents and children
can extend the life of the products
with fresh content for never-ending
learning and entertainment. 

For more information on these
toys and others, parents can log
on to www.leapfrog.com.

Finding Toys that Last For More than a Season

Savvy parents look for toys that educate as
well as entertain.

(NAPSA)—An estimated 1.2 to
2.6 million Americans suffer from
Reflex Sympathetic Dystrophy
Syndrome (RSDS) or Complex
Regional Pain Syndrome (CRPS),
but many are not correctly diag-
nosed early enough for treatments
to make an immediate difference.

RSDS/CRPS is an underdiag-
nosed, undertreated nerve condi-
tion that causes intense and
chronic pain. It is usually caused by
a trauma injury, but the pain not
only stays with the patient long
after the injury has healed, but
continues to get worse. If not
caught within the early stages of
the disease—the first few months—
RSDS/CRPS usually ends up being
a lifelong condition.

Patients with RSDS/CRPS suf-
fer severe, burning pain, changes
in skin and bone, tissue swelling
and extreme sensitivity to touch—
and it can be much worse than
people might imagine. For Wilson
Hulley, a member of the Presi-
dent’s Committee on Employment
of People with Disabilities, it
began with a broken foot.

“When I was first diagnosed
[with RSDS/CRPS], I met with a
neurologist in Baltimore who told
me he could help me for two years
and then I would probably commit
suicide like the majority of his
other RSDS/CRPS patients,” he
said.

Hulley’s experiences are not
unusual among RSDS/CRPS suffer-
ers. A recent survey conducted by
the Reflex Sympathetic Dystrophy
Syndrome Association (RSDSA)
discovered that:

• Nearly 19 percent of patients
experienced their first symptom
after a bone fracture;

• 15 percent experienced ini-
tial symptoms after a sprain;

• 14 percent reported RSDS/
CRPS resulting from a “crush”
injury; and

• 12 percent indicated their
symptoms began after a simple
contusion.

The survey also found that 75
percent reported that their em-
ployment had to be changed be-
cause of the condition; that most
are involved with Workers’ Com-
pensation and disability as a
result of RSDS/CRPS; and that
more than half had considered
suicide at one time or another.

The RSDSA is working to edu-
cate people about the condition
and the importance of early diag-
nosis and treatment. To learn
more, visit www.rsds.org or call
(877) 662-7737.

CRPS: What Everyone Should Know

Wilson Hulley suffers from a
chronic, painful condition called
RSDS/CRPS. His guide dog, Star,
assists him.

(NAPSA)—A number of cooks
are buzzing about the health and
taste benefits of honey. Honey can
be a low-fat and low-cholesterol
way to liven up everyday dishes. 

Nature ’s golden sweetener
comes in a variety of forms, ranging
from pourable liquid to edible wax
and, most recently, as a spread.

Honey spreads are great right
out of the jar on muffins, bagels and
toast, serving as a healthy fat- and
cholesterol-free substitute for butter
or margarine.

One product,  Bigelow Fla-
vored Honey Spreads, comes in
six flavors that include Cinna-
mon, Raspberry, Orange and
French Vanilla. The spreads can
add flavor to sauces,  dips or
marinades and can be heated
and poured on waffles, pancakes
and desserts.

For a tempting treat, try this
recipe for orange honey brie.

Orange Honey Brie

1⁄4 cup Bigelow Orange
Honey Spread

2 tablespoons melted butter
1⁄4 teaspoon ground ginger
1⁄4 teaspoon ground cinnamon
2⁄3 cup chopped nuts (pecans,

hazelnuts or walnuts)
1⁄3 cup dried cranberries or

raisins
1 13- to 15-ounce round of

Brie cheese

Preheat oven to 350 degrees
F. Using a sharp knife, trim
and remove the white rind
from top of Brie, leaving a 1⁄2-
inch edge to contain topping.

Combine Honey Spread,
butter, ginger, cinnamon, nuts
and dried cranberries. Spread
mixture on top of Brie. Place
prepared Brie in shallow bak-
ing dish. Bake 12 to 15 min-
utes until Brie is heated
through. Let stand 5 minutes
before serving. Serve with
assorted crackers or thinly
sliced French bread.

Makes about 16 servings.
Additional recipes and serving

suggestions are available by
writing to R.C. Bigelow Inc., P.O.
Box 326204, Dept. HPR, Fair-
field, CT, 06432-6204, or by visit-
ing www.bigelowtea.com.

Honey Sweetens The Dish

Honey spreads can add rich
flavor to a variety of foods.

(NAPSA)—When looking for
the right college, there are many
factors to consider besides majors
and admission policies. Fortu-
nately, there are resources to help
navigate the process of choosing
the right college. 

The College Board, a nationally
recognized source of essential
information for college-bound stu-
dents and their families, recently
released its annual College Board
College Handbook 2002, the only
guide to all 4-year and 2-year U.S.
colleges and universities. A com-
panion volume, the Index of
Majors and Graduate Degrees
2002, with information on over
600 majors and the schools that
offer them, has also been released.

School descriptions contained in
the College Handbook 2002 are
composed from data supplied by
the colleges themselves in response
to the College Board’s Annual Sur-
vey of Colleges and include impor-
tant information about admission
requirements, costs, financial aid
availability, the composition of the
student body, academic majors,
sports offerings and more. For
example, did you know that:

• 1,756 colleges reported they
offer ROTC, including 949 offering
army ROTC, 607 offering air force
ROTC and 200 offering naval
ROTC.

• 643 schools are affiliated
with a religion.

• 1,252 colleges reported that
they offer courses over the Inter-
net—a 45 percent increase over
last year.

• 954 colleges reported that
they offer on-campus day care.

• Only 17 colleges reported
that they allow pets in the dorms.

• 1,090 colleges reported that
they allow freshmen to have cars
on campus.

• 224 colleges reported that
they award credit or placement
out of introductory courses for
life/work experiences.

• 117 colleges report that they
offer a degree in Zoology.

• 114 colleges, two of which are
in Nebraska, offer a semester at
sea.

• Almost as many colleges
report that they offer a degree in
carpentry (132) as computer gra-
phics (149).

The College Handbook 2002
offers comprehensive and up-to-
date facts on more than 3,600 col-
leges. And, included with every
Handbook is an all-new CD-ROM
that includes a mini-SAT from the
program One-on-One with the
SAT™, with actual SAT® questions
that give a predicted score. The
CD also provides information on
financial aid, and direct links to
the online college and scholarship
searches on collegeboard.com.

ROTC Training Available At 1,756 Colleges

New handbooks offer some
surprising and important infor-
mation about colleges.

(NAPSA)—According to experts
at Bendix Brakes, motorists
should ask their local mechanic to
use premium products specific to
their vehicle’s needs. The cost dif-
ference between a top-quality,
application-specific brand and a
no-name generic brand is only
about $10 to $15 per axle—a small
price to pay for a more comprehen-
sive and safer brake job.

In her new book, The Living
Beauty Detox Program: The Revo-
lutionary Diet for Each and Every
Season of a Woman ’s Life
(HarperSanFrancisco, $13),
author Ann Louise Gittleman
reveals all and shares diet and
nutritional techniques for looking
good and feeling good. One of the
highlights of The Living Beauty
Detox Program is the remarkable
Fat Flush Diet. In only two
weeks, following this diet begins
to clear away the many beauty-
dulling toxins that accumulate in
the body’s fat stores.


