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(NAPSA)—First, they became a
part of the family. Then they grew
to be the drivers of one of the
largest spending sectors in the
country. Now they’ve invaded the
Internet. Who are these interlop-
ers? Why, family pets, of course.
A simple Google search of

“pets” will return about 300 mil-
lion hits. A Google Blog search,
3,854,049 hits. Google Shopping,
another 3 million results. Quite
impressive for creatures that can’t
even talk, let alone use a mouse
and keyboard. But their owners
can, and do. And this has led to an
explosion of innovative sites for
pets and their owners to connect
and share information.
Quickly growing in popularity

are social networking sites such
as www.zootoo.com, which is the
largest with more than 300,000
registered members and more
than 500,000 pet profiles. Zootoo
allows members to share informa-
tion, get news, find local area ser-
vices, rate pet products, post pho-
tos and videos of their pets, form
peer groups, host and join events
and contests, all while earning
points for their shelter of choice to
win a makeover.
Petster.com allows pet owners to

write messages to one another
about shared interests and offer
advice on health problems, train-
ing or local dog-friendly parks.
PetSmooch is another where,
according to the site, pets smooch
and owners schmooze. Pawscon
nect.com is a site where “pets and
pet parents connect, share, educate
and simply have fun.” Pawspot.com
lets users arrange playdates and
coordinate petsitting.
Some sites are dedicated to dog

lovers, like Doggyspace.com,
where members supply their pups’

“voices” and share photos, videos,
advice and stories. You can create
a profile for your dog and connect
with other dog owners using the
Dogbook application on Face
book.com. Other canine sites
include Dogster.com, Uniteddogs
and Doggysnaps.
Now there’s even a download-

able social networking widget
designed to connect animal lovers
with pets in need of homes, called
Dogpile.com. People who down-
load the application gain easy
access to information on pets
available for adoption through
Petfinder.com right from their
Facebook or MySpace page.
A blog network called DogTime

collects pet-related blogs that,
according to its founders, are
“handpicked as the most enter-
taining, informative and knowl-
edgeable pet blogs that embody
the deep passion and love people
have for their pets.”
For other pet types there’s

MyCatSpace.com, Unitedcats and
Hamsterer.com. And if a social
network hasn’t been created yet
for reptile or bunny owners, it’s

probably in the works.
“If you asked me three years

ago what a social network was, I
wouldn’t have been able to tell
you,” admits Bob Vetere, presi-
dent of the American Pet Prod-
ucts Association (APPA), who
launched his own blog—Pet
Industry Insight—two months
ago. “Now there are dozens of
these sites purely dedicated to
pets and pet owners, which is no
wonder, given that pet owners
spend over $40 billion every year
on them.”
Vetere’s organization actively

engages in the social media
focused on pets. Along with his
blog, APPA has its own Facebook
page, YouTube videos, Twitter
feeds, RSS feeds and two other
blogs—one focusing on the joys of
pet ownership called Pets Add Life
(PAL) and the other on the world’s
largest annual pet products trade
show, Global Pet Expo.
“This is the wave of the future.

Social networking will continue to
grow and become a part of our
lives and, apparently, our pets’
lives. Which means I better start
a page for my dog, Dakota, soon,”
Vetere jokes.
Since 1958, the American Pet

Products Association has been the
leading not-for-profit trade associ-
ation serving the interests of the
pet products industry. APPA mem-
bership includes more than 1,000
pet product manufacturers, their
representatives, importers and
livestock suppliers. APPA’s mis-
sion is to promote, develop and
advance pet ownership and the
pet products industry, and to pro-
vide the services necessary to help
its members prosper. Visit
www.americanpetproducts.org for
more information.

The Internet Has Gone To The Dogs…And Cats, Birds, Fish, Gerbils And Lizards

Increasingly, pet owners are
bringing their love of animals to
the Internet.

(NAPSA)—If you’re stressed
out about the economy and smok-
ing more, you’re not alone. Accord-
ing to a new poll, 77 percent of
current smokers report increased
stress levels due to the current
state of the economy and two-
thirds of those smokers say this
stress has had an effect on their
smoking. 
The survey was conducted for

the American Legacy Foundation®,
a national public health founda-
tion devoted to keeping young peo-
ple from smoking and helping all
smokers quit. Among the survey
findings:  
• One in four smokers stressed

about the economy say this stress
has caused them to smoke more
cigarettes per day, a statistic
that’s higher among women (31
percent) than men (17 percent). 
• Those smokers with lower

household incomes are especially
affected by the financial crisis. A
greater percentage of stressed
smokers with a household income
of less than $35,000 reported
smoking more cigarettes per day
(38 percent) due to the current
state of the economy. “We are
especially concerned about how
the economy is impacting those
struggling to quit and stay quit,”
said Cheryl G. Healton, Dr.P.H.,
president and CEO of the Ameri-
can Legacy Foundation. The sur-
vey found that 7 percent of cur-
rent smokers surveyed had
started smoking again due to
stress over the economic crisis,
even though they had previously
quit. Furthermore, 9 percent of
stressed-out former smokers said
the state of the economy had

tempted them to start smoking
again. Even more telling, 13 per-
cent of stressed smokers say their
stress about the economy has
caused them to postpone their
plans to quit.

Slow Economy Slows Smokers’ Quit Attempts 

    What is EX™? 
• EX is a comprehensive national campaign that 
provides free resources designed to help smokers 
create their own plan to quit smoking.  
• EX encourages smokers to approach quitting 
smoking as “relearning life without cigarettes” 
by providing information that can help them 
prepare to quit by “relearning” three key parts 
of their lives as they relate to smoking:  
  Behavior—what parts of your life make you 
want to smoke? They are triggers and can be 
overcome with practice and preparation.  
  Addiction—how can medications, like the 
patch and others, increase your chances to quit 
successfully?  
  Support—how can your friends and family 
help you quit?  
• EX is presented by the National Alliance for 
Tobacco Cessation, a collaborative partnership of 
organizations at the national and state levels 
designed to present a unified voice to reverse 
the stalled decline in adult smoking rates.  

Smokers can visit www.
becomeanex.org to learn more
about how to quit successfully
and how to build their own per-
sonalized quit plans.  

(NAPSA)—For years, hungry
adults and children alike have
turned to the always-satisfying
“hero” sandwich to quench their
yearnings. But every now and
then, even this beloved favorite
could benefit from a face-lift.
While the main ingredients of the
sandwich may stay relatively the
same, getting creative with condi-
ments can help return the hero to
super status. 
For a break from standard

sandwich fare, try an Apricot-
Dijon Ham Griller, featuring the
SAVORY HONEY variety from GREY
POUPON. The subtle notes of honey
accent the ham’s flavor, while
hints of coriander, paprika and
turmeric provide a surprisingly
savory element, which comple-
ments the fresh, fruity flavors of
pear slices and apricot preserves.

Apricot-Dijon Ham Griller
Prep: 5 min. 
Total: 11 min. 

2 slices sourdough bread
11⁄2 tsp. GREY POUPON Savory

Honey Mustard
1 Tbsp. apricot preserves
6 slices OSCAR MAYER Deli

Fresh Shaved Virginia
Brand Ham

4 thin pear slices
1 KRAFT DELI FRESH Swiss

Cheese Slice
2 tsp. butter, softened

SPREAD 1 bread slice with
mustard; spread remaining
bread slice with preserves. Fill
bread slices with ham, pears
and cheese. 

SPREAD outside of sand-
wich with butter. 

COOK in skillet on medium
heat 3 min. on each side or
until golden brown on both
sides. 

Makes 1 serving. 
Serving Suggestion: Serve

with a side salad and piece of
fresh fruit to round out the meal. 

Substitute: Substitute thin
pineapple or apple slices for the
pears. 

Packed with gourmet spices,
the mustards of GREY POUPON can
enhance your sandwiches by
adding the distinct and bold fla-
vors you desire. A true hero ingre-
dient, these mustards can single-
handedly take your food from
ordinary to extraordinary. Condi-
ments such as these are an essen-
tial and affordable way to trans-
form mealtime routines into
gourmet treasures.
For more tips on turning ordi-

nary meals into prime-time play-
ers, visit www.greypoupon.com.

The Hero Gets A Makeover

The Apricot-Dijon Ham Griller
puts a delicious spin on an Amer-
ican favorite. 

***
You may have tangible wealth untold: caskets of jewels and cof-
fers of gold. Richer than I you can never be. I had a Mother who
read to me.

—Strickland Gillilan
***

***
The commonest fallacy among women is that simply having chil-
dren makes them a mother—which is as absurd as believing that
having a piano makes one a musician.

—Sydney J. Harris
***

***
Children are the living messages we send to a time we will not
see.

—John W. Whitehead
***

***
“Honour thy father and thy mother” stands written among the
three laws of most revered righteousness.

—Aeschylus
***

***
The memory of my mother and her teachings were, after all, the
only capital I had to start life with, and on that capital I have
made my way. 

—Andrew Jackson
***

***
Unquestionably, there is progress. The average American now
pays out twice as much in taxes as he formerly got in wages.  

—H.L. Mencken
***

Founded in 1936, the Friday
the 13th Club—which flaunts
superstition by walking under
ladders, breaking mirrors, spilling
salt, etc.—disbanded on Friday,
October 13, 2000.

Eschatophobia is the fear of
the ending of all things and the
need to escape an imagined
destruction.




