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by Meg Garlinghouse
(NAPSA)—Since transitioning

out of the military in 2011, Navy
veteran Chad Lozier has had sev-
eral influential people mentor him
at various times in his life. In fact,
he sometimes refers to them as
“mentor moments.”

“There hasn’t been one specific
mentor who transformed me;
instead, it has been more like the
right guy (or gal) at the right
time,” says Lozier. “This timely
and inspirational guidance has
helped my career and professional
life take off.”

Lozier is now paying it forward
to other transitioning military
members and their families. “I
currently teach a free class for vet-
erans to help sharpen their acade-
mic skills, but the class comes
with much more than curriculum
and instruction,” says Lozier. “As a
student veteran myself and some-
one who also transitioned out of
the military within the last five
years, I am able to relate and
understand much of what they’re
going through.”

Those of us, like Chad, who’ve
had a mentor in our lives are
among the lucky ones. A recent
study by MENTOR: The National
Mentoring Partnership found that
one in three young people in the
U.S. have never had a mentor of
any kind. This is especially dis-
heartening because these relation-
ships can make such a real differ-
ence for underserved youth. They
are 55 percent more likely to
enroll in college when they have a
mentor, explains David Shapiro,
the CEO of MENTOR, and,
according to a report from
EY/MENTOR, youth with mentors
are more likely to be successful in
school, more likely to be leaders in
their communities and more likely
to enter young adulthood with
opportunities for ongoing educa-
tion and career choices.

So if you are one of the lucky
ones, take a moment to thank your

mentors for all they’ve done for you.
Maybe it’s a simple phone call, a
status update or a long-form post on
LinkedIn (remember to use the
hashtag #ThankYourMentor) about
how their mentorship impacted you,
what form it took, why it mattered
and what part of their influence
lives on with you today. Then, pay it
forward by signing up for an oppor-
tunity to mentor a young person
and help someone else achieve his
or her career aspirations.

You have the opportunity to
make a positive impact on the life
of an underserved youth, student
or rising professional. LinkedIn
has teamed up with MENTOR,
the unifying champion for expand-
ing quality youth mentoring rela-
tionships in the United States, to
bring thousands of mentoring
opportunities to your fingertips.
According to the Points of Light
Foundation, mentoring is the No.
1 form of skills-based volunteer-
ing—and LinkedIn has the unique
resources to connect these oppor-
tunities to the 6 million profes-
sionals looking for them. Starting
today, visit LinkedIn to find a
mentorship opportunity and begin
making a difference in the life of a
young professional.

LinkedIn for Good is LinkedIn’s
social impact arm, focused on con-
necting professionals (including
our employees) with opportunities
to impact the world.

To learn more, visit https://
linkedinforgood.linkedin.com.

• Ms. Garlinghouse is head of
Social Impact at LinkedIn.

Take A Moment To #ThankYourMentor

Navy veteran Chad Lozier and
one of his mentors, Eileen Piersa.

(NAPSA)—A few cups of coffee
a day may do much more than
fuel that early-morning energy
oomph. The latest wave of scien-
tific evidence suggests drinking
coffee offers numerous health ben-
efits that contribute powerfully to
a balanced diet, an active lifestyle
and overall well-being.

Until recently, the health
impact of the world’s most popular
beverage has been hotly debated.
However, better and more well-
designed research is now telling a
much clearer story, one that has
coffee enthusiasts celebrating.

Helping shape this sharper pic-
ture have been eye-opening
reports by the U.S. Dietary Guide-
lines Advisory Committee
released just this past year. Scien-
tists conducted a comprehensive
analysis of all the latest evidence
surrounding coffee as it relates to
health. Included was a review of
more than three dozen studies
involving 1.2 million–plus partici-
pants. Following the assessment,
the nation’s top nutrition panel
made history by giving the
thumbs-up for people to enjoy cof-
fee in a “moderate range,” defined
as three to five cups per day for
adults.

It turns out that when scien-
tists honed in on coffee—just cof-
fee, without trans fat–ridden
creamers, syrups and sugars—the
results were clear. A cup of joe can
have a very healthful effect, such
as enhancing exercise perfor-
mance. But there are also strong
indicators tying coffee to other
benefits, such as an association
with better cardiovascular, meta-
bolic and brain health long term.

This is great news for java
lovers everywhere, and there are
lots of them. Americans alone con-
sume 400 million cups of coffee
per day, making the U.S. the lead-
ing consumer of coffee in the
world, according to the National
Coffee Association. Globally, the
total is estimated between 1.5 and
2 billion cups daily.

“Today’s science now shows us
that coffee can be quite healthful,
and that’s fantastic since there
are so many of us who enjoy it,”
said registered dietitian and
nutritional counselor Jaimie
Lopez, RDN. “But this means
drinking sensibly. Black coffee is

best. When you start throwing in
things like sweeteners, a healthful
pick-me-up can quickly turn into a
high-calorie concoction.”

So not only does coffee deliver
natural caffeine to the body for an
energy boost, but many negative
misperceptions about the bever-
age’s impacts to overall wellness
and fitness are also being
debunked. In fact, the data find-
ings by the Dietary Guidelines
Advisory Committee point to just
the opposite—that the brew can
actually help support and protect
mental and physical well-being.

The healthy power of coffee is a
welcome delight for millions. It
not only tastes good, it can also be
good for you. So much so that it is
emerging as an integral part of
healthful living.

“The right type of coffee con-
sumed responsibly can definitely
be a tasty and healthy part of
daily life,” said Suk Cho, Ph.D.
and Chief Science Officer with
Isagenix, a leading global health
and wellness company. A provider
of nutritional systems and solu-
tions for energy, performance and
weight loss, the company recently
expanded its product offerings to
include a line of premium and
organic, slow-roasted coffee.

“This isn’t a green light to
drink as much coffee as you want.
Coffee consumed in excess or in
the evening is linked to poor sleep,
insomnia and other risks. But in
moderation, it can absolutely pro-
vide a safe and satisfying boost for
your brain and body,” said Suk.

So now millions can enjoy their
daily dose of coffee while simulta-
neously drinking to, and for, their
health. For more information
about the healthy power of nat-
ural caffeine and coffee, visit
www.isagenix.com.

Harnessing The Healthy Power Of Coffee

The healthful power of coffee is a
welcome delight for millions. It
not only tastes good, it can also
be good for you.

Bringing The Fair To
The Home Or Classroom—
Going Back To School With

Risk Ranch
(NAPSA)—Searching for ways

to make summer last just a little
bit longer for your kids? Look no
further than Risk Ranch, the
award-winning educational app
that brings the fun of the farm
and the state fair straight to a
desktop or mobile device.

Risk Ranch is the online com-
panion game to the Commodity

Carnival, an interactive learning
experience brought to life by a
partnership between CME Group
and National 4-H Council. While
the Commodity Carnival is visit-
ing nearly 120 state and county
fairs this season, Risk Ranch can
extend the summer fun into class-
room or at-home learning as your
children prepare for the back-to-
school season.

“Our Risk Ranch app teaches
youth about the importance of
risk management and agricultural
economics with real-life content
and in a fun, engaging way,” said
Anita Liskey, CME Group Manag-
ing Director, Corporate Marketing
& Communications. “We’ve
reached 100,000 kids at state and
county fairs over the past two
years and we’ve had teachers tell
us that they use the app in their
classroom as economics and finan-
cial literacy grow in importance at
younger ages. We want to help
provide that foundational educa-
tion for kids at an early age.”

The educational game allows
players to experience the business
of agriculture and the economics
of farming, including how to man-
age the costs associated with
bringing a commodity—a hog or a
steer—to market. In just over one
year, Risk Ranch has been down-
loaded in 100 countries and taken
home the title of Best Mobile App,
Parents’ Choice Approved and a
U.S. Mobile and App Design
Award.

To download Risk Ranch or
find participating fairs this
summer and fall , visit www.
cmegroup.com/4Hcarnival.

Risk Ranch, an educational app,
lets kids bring the fun of the state
fair home while gaining an under-
standing of the economics of
bringing livestock to market.

An airplane mechanic invented the
toy called the Slinky.While he was
playing with engine parts, he real-
ized the possible secondary use
for the springs.

(NAPSA)—The Department of
Labor has proposed a retirement
regulation that will limit access to
financial advice, limit choices and
ultimately raise the cost of saving
with additional fees and higher
costs. Learn more at www.keep
retirementopen.com.

* * *
If you get your children laptops

or tablets this school year, it’s
wise to protect them from viruses
and malware with a protection
package from AVG. Learn more at
www.avg.com.

* * *
When the Soy Capital Ag Ser-

vices, an independent organiza-
tion, tested 20 soybean varieties,
Syngenta’s took the first-, second-
and third-place wins for highest
yield. Learn more at
www.syngenta-us.com.

* * *
Most Americans support giving

students education savings ac-
counts, according to a poll by the
Friedman Foundation for Educa-
tional Choice. To see the survey,
go to www.edchoice.org/research/
2015-schooling-in-america-survey.

* * *
Sharing a photo or video show-

ing how much you love your TI
calculator can help you go back to
school with a “bang”—and Emmy
Award–winning actress and neu-
roscientist Mayim Bialik. Learn
how at ilyTIcontest.com.

The Arizona Cardinals are the oldest franchise in professional football.
The organization began in Chicago in 1899 as the Morgan Athletic Club.

The Baltimore Colts were the first professional football team to have
a cheerleading squad.




