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(NAPSA)—A pilot study that
examines the role of nutritional
supplementation in fert i l i ty
health is showing promising
results. While most people are
familiar with the concept of taking
a prenatal vitamin before child-
birth, relatively little research has
looked into the benefit of a pre-
pregnancy supplement for the
optimization of fertility health.

For the 24 million couples look-
ing to start a family, there is now
a nutritional supplement to opti-
mize their wellness. The supple-
ments, called FertilityBlend™ for
Women and FertilityBlend™ for
Men (www.fertilityblend.com) are
innovative nutritional supple-
ments designed to promote fertil-
ity health. Each formula contains
ingredients that have been scien-
tifically researched and the value
of this unique formula is now
being evaluated through a double-
blind, placebo-controlled study in
collaboration with leading medical
researchers.

Later Pregnancies On The Rise
Childbearing women in their

30s and 40s has quadrupled since
1970, and many of them are turn-
ing to complementary and alter-
native medicine (CAM) as part of
an overall lifestyle program to
enhance their general health and
fertility health. According to Mary
Lake Polan, M.D., Ph.D., M.P.H.,
Chair and Professor of the Depart-
ment of Gynecology and Obstet-
rics at Stanford University, and a
collaborator in the study, “Fertili-
tyBlend may enhance reproduc-
tive health as an integral part of
an overall healthy lifestyle.”

Medical experts now know that
smoking, stress and the consump-
tion of alcohol all can cause oxida-
tive damage to reproductive or-

gans in both men and women.
FertilityBlend may help counter
such oxidative damage and pro-
mote overall health.
Study Results Are Promising

The results of a pilot double-
blind placebo-controlled study
being conducted on the supple-
ment look promising. Of the first
16 couples in the study who have
tried unsuccessfully to become
pregnant for over a year, seven
were on placebo and nine were on
FertilityBlend. Zero percent of the
placebo group got pregnant, while
one-third of the couples on supple-
ments became pregnant. Other
parameters being evaluated in the
study include hormonal levels,
basal body temperature, sperm
count, motility and linearity.

Although the pilot study is pre-
liminary, the results are encourag-
ing and further underscore the
potentially critical importance of a
nutritional and lifestyle approach
to optimizing fertility health. For
more information, please visit
www.fertilityblend.com or call toll-
free at 1-866-BABY-TO-BE (1-866-
222-9862).

Progress In Fertility Health

Early results of a new study
on the role of nutritional supple-
ments in fertility health show
promise.

Flavor And Nutrition
(NAPSA)—Grapes are one of

this nation’s favorite fruits, and
they are available all year because
of the global agricultural commu-
nity. From December to May,
360,000 tons of grapes arrive in
the U.S. from Chile.

Children miss their 5 A Day by
more than one and a half servings
a day. Keeping a bowl of grapes
ready for snacking or a quick
addition to lunches is an easy way
to help children reach 5 A Day for
Better Health. Grapes are high in
vitamin C and have a variety of
antioxidant phytonutrients. Try
this easy recipe for spiced grapes.
It’s a wonderful dessert.

Spiced Chilean Grapes
Makes 4 servings

Preparation Time—15 minutes

11⁄2 cups orange juice
4 tablespoons sugar

1⁄2 teaspoon cinnamon
1⁄4 teaspoon ginger
1⁄4 teaspoon almond or

vanilla extract
2 tablespoons honey
4 cups Chilean seedless

grapes
4 orange slices for garnish

(optional)

In a small saucepan stir
together the orange juice,
sugar, cinnamon, and ginger.
Bring to a boil, reduce heat
and simmer over medium heat
for about 10-12 minutes until
the mixture is reduced by one
third. Remove from heat and
cool to room temperature.
When cooled, stir in extract
and honey. Pour over grapes
and chill. Serve grapes and
sauce garnished with an
orange slice.
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Note to Editors: Fortieth in a
series of monthly 5-A-Day columns.
Chilean grapes are available from
December to May.

✁

(NAPSA)—For an increasing
number of people, the road to hap-
piness may include the informa-
tion superhighway.

For example, about a million
men and women around the world
are using one Web site—Date.com
—to meet their soul mates. In
fact, in 2001, about 50 couples
who met at the site got married. 

Angelica Alonzo is one who
found love and happiness on the
Internet when the San Antonio
paralegal met Roy Maxwell on
Date.com. “My family thought it
was a bad and dangerous idea,”
M s .  A l o n z o  r ecalled. Within
short order, however, an e-mail
relationship blossomed into a love
affair. Roy and Angelica got
engaged and tied the knot on June
16, 2001 in a small ceremony in
Texas.

As Angelica Alonzo learned,
registering at Date.com is free
and finding someone at the site
can be easy. 

Step 1. Fill out an online profile.
Step 2. Search the other profiles

and find someone you like, or just
hang out and perhaps someone will
find you.

The personal information you
give is completely private and
anonymous. No one can find out
your real name, your address, or
your e-mail address without you
telling it to them. All the mail you
get at the site goes to a new e-
mail account assigned just to you.

You can browse through thou-
sands of profiles to find someone or
specify exactly what you’re looking
for. The 20 to 30, 31 to 40 and 41 to
50 age brackets each represent
about 30 percent of the Date.com
member base, the remaining ten

percent are over 50.  
Members can get into chat

rooms where they can hang out
and meet other singles. Different
chat rooms are set up for different
ages and sexual preferences. If you
have a special hobby or interest,
you can set up your own chat room.

The site offers advice on online
dating etiquette and practices.
There’s even an in-house astro-
loger to tell you what the stars say
about your search.

The system was designed by
relationship experts and psychol-
ogists, who created a formula for
matchmaking that takes into con-
sideration basic human traits
and the results of years of rela-
tionship research.

Finding meaningful relation-
ships is what online dating is all
about. One recent survey found
that 77 percent of nearly 12,000
respondents said they are spend-
ing more time dating online since
the tragic events of Sept. 11. Peo-
ple are looking to “connect,” and
online dating is an increasingly
popular method of doing just that.

You can read success stories,
register to join or just learn more
online at www.date.com. 

Getting Online For Love

Interfacing via the Internet can
lead to enjoyable relationships
for many.

(NAPSA)—How does America’s
favorite mac n’ cheese celebrate its
65th birthday in style? By award-
ing its 12 “cheesiest” fans with
“I’m a Blue Box Kid!” honors.

The selected 12 will be an-
nounced as part  of  KR A F T ®

Macaroni & Cheese’s 65th birthday
celebration. Through the “I Want
the Blues!” contest, each of the 12
lucky kids won a $10,000 college
scholarship, their face on the Blue
Box, a family trip to Orlando and
were invited to a one-of-a-kind
birthday celebration. 

“In addition to the $120,000 in
college scholarships awarded
through the ‘I Want the Blues!’
contest, two million dollars was
awarded through in-store schol-
arship giveaways just this year,”
said Amy Bailey, KRAFT Macaroni
& Cheese Senior Brand Manager.
“We wanted to reward our most loyal
fans with the gift of education.”

For admission, kids submitted
an essay, video or drawing ex-
pressing why they love KRAFT
Macaroni & Cheese. Following is a
sample of the winning entries:

• Lydia Isabella Zyler, 5, of
Martinez, Ga. Her winning video
showed the things she would do
1,000 times for a chance to eat
“THE CHEESIEST,” such as swim-

ming 1,000 laps, turning 1,000
cartwheels and giving her teacher
1,000 apples.

• Paul Kraus, 10, of Fountain
Valley, Calif. His space-influenced
drawing shows that he loves “The
Blues” because “they are out of
this world.”

• Brandon Mulcahy, 10, of
Manassas, Va. He wrote a poem
telling how he was a KRAFT Macaroni
& Cheese lover who professed his
love for the Blue Box directly after
birth.

In addition to the 12 grand prize
winners, 48 honorable mention prize
packages were awarded to honor
even more mac n’ cheese fans. The
packages include a one year’s sup-
ply of KRAFT Macaroni & Cheese
(48 boxes), an Honorable Mention
certificate and an “I’m a Blue Box
Kid” T-shirt.

Happy Birthday Blue Box
Birthday Celebration Gives Money To Kids

An American icon turns 65
and awards kids with college
scholarships.

(NAPSA)—Groups such as
Parents Without Partners (PWP)
conduct a variety of community out-
reach services geared toward mak-
ing their home towns better places.
Activities range from simple
fundraising or babysitting, to run-
ning clothing or toy exchanges, to
arranging educational and enter-
taining lectures. The group was orga-
nized to help single parents and
their children. For more informa-
tion, visit www.parentswithout
partners.org.

Because about 80 percent of
orthodontic patients are under 18,
orthodontists are highly experi-
enced in communicating with
young people and knowledgeable
of adolescent psychology. In many
cases, orthodontists believe they
can speak persuasively against
tobacco use—and in favor of
healthy lifestyles—in language
that resonates with teenagers. To
learn more, visit the American
Association of Orthodontists’ Web
site, www.braces.org.

Three cheers for the red, white
and blue: Creative crafters are
bringing the beloved stars and
stripes to the forefront of every-
thing from homemade T-shirts to
home decorations such as wall
and door hangings. Happily, such
crafts can be easy—and afford-

able—to make. Helping many to
express their patriotic pride in
home handicrafts are the bright
colors of Rit Dye. For additional
craft ideas, visit www.ritdye.com.

According to the experts at
Home and Garden Television’s
companion Web site, HGTV.com,
there are many ways to brighten
your house without lightening
your wallet. Consider decorating
with seashells. Find an old item
that needs care, then spruce it up
with seashells. Decorate with old
things around the house such as
using lunch boxes for bookends or
decorating your child’s room with
baseball memorabilia. For more
design ideas, visit www.hgtv.com.

In ancient Rome and in some
parts of England, nuts were
offered to a bride and groom as
they left  the church after
marrying.




