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(NAPSA)—Imagine learning
that you suffer from a mood alter-
ing illness. Then imagine getting
treatment...but not getting better.
This is the devastating reality for
many Americans suffering with
depression and manic-depression
(also known as bipolar disorder)
who have difficulty achieving
wellness. Think of your relief in
learning that you and your family
are not alone—that there are peo-
ple and resources that can help
you regain hope for recovery.

“People don’t fail treatment...
treatments fail people,” says Lydia
Lewis, executive director of the
National Depressive and Manic-
Depressive Association (National
DMDA). “The more you know about
your illness and available treat-
ment alternatives, the more likely
you are to experience success.”

As many as 30 percent of the 23
million Americans with depression
and bipolar disorder do not re-
spond to the first treatment they
try. People can go years, even
decades, with disabling depression
and bipolar disorder, struggling to
accomplish even the most routine
daily chores like brushing their
teeth or even getting out of bed.
Holding down a steady job or
maintaining personal relation-
ships can be challenging. The
depths of despair and hopelessness
may even cause some people to
think about suicide. Some describe
their illness as living in a world
without color where nothing inter-
ests them. The situation can seem
hopeless when they follow doctor’s
orders, stick with their medication
plan and attend psychotherapy,
yet seemingly do not get better.

National DMDA reminds those
with this experience that there
are many reasons treatments may
not work—and that no particular
therapy works for everyone. Rea-
sons for treatment failure can
include a poor match with health-
care providers and unwillingness
to follow treatment regimens.
Treatment resistance is described
as a lack of achieving a satisfac-
tory response to treatment over a
period of time, often after several
approaches have been tried. 

National DMDA, a Chicago-

based not-for-profit organization,
offers more than 800 support
groups around the country. Among
its many valuable resources is a
new brochure, Understanding
Treatment Resistance and Finding
Your Way to Wellness. The bro-
chure stresses that whatever the
cause of treatment failure, it is
important that the lines of com-
munication between patients and
healthcare providers stay open. 

National DMDA is spreading
the word that as science pro-
gresses, a greater range of new
and effective medications and
therapies are becoming available
that may improve the chances of
remission and lasting recovery
from depression and bipolar disor-
der. The medical community is
currently studying several new
types of medicines, combinations
of existing medications and new
“alternative” therapies.

“Everyone has the right to a
full recovery and people shouldn’t
stop trying until they find the
treatment that works for them,”
advises Lewis. “Becoming an
informed and active patient is nec-
essary for treatment success.” If
you or someone you know suffers
from treatment resistant depres-
sion or bipolar disorder, contact
National DMDA to find a nearby
support group or to get a free copy
of Understanding Treatment Resis-
tance (mailed in a discreet enve-
lope). You can call National
DMDA at 1-800-826-3632 or
download the brochure from the
Web site at www.ndmda.org.

Hope When Treatment For Depression Fails

For a free brochure, Under-
standing Treatment Resistance
and Finding Your Way to Wellness,
call 1-800-826-3632.
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The Blintz Is Back!
(NAPSA)—If you’ve bitten into a

blintz lately, you are not alone.
That’s because this delicious East-
ern European crepe is more popu-
lar than ever and is also making
people feel good. In a recent study
of 1,500 households, commissioned
by Old Fashion Kitchen’s Golden®

Blintzes, 48 percent of the people
surveyed felt that eating a blintz
made them “happy” and 21 percent
used the word “comforted.”

Celebrating a 50-year tradi-
tion of success with its potato,
cheese, and fresh fruit blintzes,
Golden reports a recent surge in
blintz popularity. Most requested
blintz recipe? Here it is:

Golden® Blintz Soufflé 

1 package (13 oz.) Golden®

frozen blintzes (cheese,
potato or fruit)

3 eggs
1⁄2 cup sour cream (or yogurt)
2 TBS butter (melted)
2 TBS orange juice
1 tsp. vanilla
2 TBS sugar

Grease an 8” x 4” x 11⁄2” size
baking pan. Place a package
of Golden’s frozen blintzes on
the bottom of pan in one layer.
Combine the rest of the ingre-
dients in a blender and blend
u n t i l  c r e a m y.  P o u r  o v e r
blintzes. Bake 375°F for 15
minutes then reduce heat to
350°F for 35-45 minutes, or
until puffy and brown. Serves
4 to 6.

For more blintz recipes, visit
www.oldfashionedkitchen.com.

Looking for a quick and easy
recipe? Blintz it! 

(NAPSA)—Educational experts
agree that the more children read,
the more they’ll enjoy reading,
and the better readers they’re
likely to become.

Parents can play a key role in
helping their child become a life-
long reader by instilling the joy of
reading from an early age. Educa-
tional experts recommend that
parents spend at least one hour
per week—or 10 to 15 minutes a
day—reading with children as
young as preschool-age.

“Reading is an important life
skill and source of great personal
enjoyment,” says Dr. Richard
Bavaria, Ph.D., vice president of
education for Sylvan Learning
Center, the nation’s leading
provider of supplemental educa-
tion services.  “But reading skills
and habits develop young, so it’s
important for parents to encour-
age their children’s love of reading
at an early age. Spending an hour
a week reading with your children
inside and outside your home can
foster a lifetime of reading.”   

Instilling the joy of reading can
start with preschoolers.  

Dr. Bavaria recommends that
parents set aside time for reading
aloud to their child, pointing to
the words on the page as they are
spoken and encouraging children
between ages 4 and 7 to recognize
words themselves.

Reading aloud continues to be
important with grade school chil-
dren, as it helps them to develop
language skills. Encouraging talk
and discussion with a child also
contributes to language develop-
ment skills and can help with
reading. Grade school is the time
to introduce a child to the local
public library, and expand reading
to include newspapers and maga-
zines. Parents can also designate
shelves in their child’s room for a
child’s own home library.

“Don’t forget to read outside

the home as well,” Dr. Bavaria
adds. “There are many opportuni-
ties to read to your child—and
have them read back to you—as
you’re running errands, attending
events and dining out.”

Parents can also take advan-
tage of reading opportunities on
the Internet. 

For example, Book Adventure
is a free interactive reading moti-
vation program sponsored by Syl-
van Learning Center and found
online at www.bookadventure.org.
Students choose their own books,
take short comprehension quizzes
and redeem their accumulated
points for small prizes.

For more tips on instilling the
joy of reading, helping children
understand math, and making
learning a fun family endeavor,
request a copy of “Seven Days of
Activities for Family Learning Fun”
at www.educate.com/familyfun.  

For more information about
Sylvan, call 1-800-31-SUCCESS
or visit www.educate.com/info.

Instilling The Joy of Reading In A Child

Parents can encourage a
child’s love of reading at an early
age.

(NAPSA)—The next time you
walk into your local jewelry retail
store, you may want to ask if your
jeweler is certified. Does he/she
have the skills and knowledge
needed to provide you with excel-
lent service—and the credentials
to show it?

Jewelers of America (JA), the
trade association for retail jewel-
ers, created an examination
process to evaluate jewelry profes-
sionals according to nationally
recognized standards. The JA Cer-
tification Program measures the
abilities of jewelry sales associ-
ates, store owners, store man-
agers, and bench jewelers, so that
consumers can be assured that
their jeweler is experienced,
knowledgeable and professional.

Jewelers who successfully com-
plete the exam earn one of these
designations:

• JA Certified Sales Profes-
sional (CSP);

• JA Certified Senior Sales
Professional (CSSP);

• JA Certified Management
Professional (CMP);

• JA Certified Senior Manage-
ment Professional (CSMP);

• JA Certified Bench Jeweler
Technician (CBJT);

• JA Certified Bench Jeweler
(CBJ);

• JA Certified Senior Bench
Jeweler (CSBJ); or

• JA Certified Master Bench
Jeweler (CMBJ).

“Having the JA Certified Pro-
fessional title is an important des-
ignation,” says JA Director of

Trade Programs Mark Mann, who
worked with industry and task
force groups to develop the certifi-
cation programs. “There is a fun-
damental difference between a
certified jewelry professional and
someone who happens to sell,
repair or make jewelry. If a retail
jeweler is certified, then you know
he or she is qualified to handle
your jewelry needs.”

How do you know if your jew-
eler is certified? Look for the dis-
tinctive JA Certified Jewelry Pro-
fessional pin on their lapel, the
official JA Certification certificate
on their store wall or the JA Certi-
fied Jewelry Professional sticker on
their store door or window. Some
certified jewelers also use their
professional titles on their busi-
ness cards and in their advertising.

You can also visit the Web site
at www.jewelers.org for a database
to locate a jewelry retailer near
you; retailers with JA Certified
Jewelry Professionals on staff have
a gold badge icon next to their
database listing. Jewelry product
information is also available.

Is Your Jeweler Certified?

One way to recognize a JA
Certified Professional Jeweler is
by their official lapel pin.

(NAPSA)—According to the
annual Sally Beauty Supply
CelebHeads survey, this season’s
most popular hairstyle is short
and sassy. To achieve this look, a
good haircut is critical, say styl-
ists. For people with naturally
curly or permed hair, there’s
Beyond the Zone Super Sexy
Styling Sauce. To add volume,
spray Ion Amplifying Volume
Builder on wet hair before you dry
or massage New Image Amplitude
Hair Thickening Cream into damp
hair and air dry or use a diffuser.
To find a Sally Beauty Supply
store near you, call 800-ASK-
SALLY or visit www.sallybeauty.
com.

Celebrating 200 years of “the
miracles of science®,” one of Amer-
ica’s oldest companies, DuPont
joined NASCAR’s four-time Win-
ston Cup Champion Jeff Gordon,
actress and model Drena DeNiro
and astronaut Al Worden to
announce a charity effort to raise
$10,000 for children and families.
Gordon, DeNiro and Worden are
asking people to get involved in the
celebration by sending anniversary
cards. For the first 10,000 anniver-
sary cards received over the next
200 days, DuPont will donate $1
per card to the Jeff Gordon Foun-
dation, which benefits such chari-

ties as Make-A-Wish, The Marrow
Foundation, The Leukemia & Lym-
phoma Society and others. Cards
can be mailed to: DuPont 200th
Anniversary, c/o 640 Fifth Avenue,
New York, NY 10019 and must be
postmarked no later than Aug. 31,
2002.

The ever-popular combo of
peanut butter and bananas stole
the show in the “Bake It Better
With Kids” Recipe Contest. Flap
Jack’s Peanut Stacks—hearty oat
pancakes stacked with a honeyed
peanut butter spread and
bananas—earned $6,500 for
Grand Prize winner Renata
Stanko of Lebanon, Ore. Co-spon-
sored by Quaker Oats and the
National Honey Board, the con-
test encouraged parents to spend
quality time in the kitchen with
their kids. For a copy of the
recipe, e-mail oatoffer@aol.com.

The graham cracker is named
for Sylvester Graham, an Ameri-
can dietary reformer of the early
1800s.

A Dutch striking is when a
clock chimes every hour on the
half-hour, but with a different
tone from when it chimes on the
hour. Got that?




