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(NAPS)—What’s a good age to
start planning your retirement?
The one you’re at now. It’s never
too early to start planning for
your future. 

Retirement planning can be a
complex process, with what seems
to be an almost overwhelming
number of factors to consider. 
To help, a free online service has
been set up by TD Waterhouse, a
leading online brokerage firm, to
provide comprehensive retirement
planning tools and resources.

This investment advisor offers
customized third party content
and interactive tools that address
the financial and non-financial
issues facing current and future
retirees. TD Waterhouse’s site is
one of the first to offer a compre-
hensive, “one-stop” source focus-
ing on the emotional and logistical
issues associated with planning
for and living through retirement.

The information is in three
sections:

1. Making a Plan. Interactive
tools to help investors in the early
stages of retirement planning
including: 

• Retirement planning basics;
• Social Security, net worth

and savings calculators; and 
• A “cost of waiting” estimator

to determine costs incurred by
delaying the retirement savings
process or the benefits associated
with saving early.

2. Decision Day. Comprehen-
sive information for investors as
they make the transition to retire-
ment, this section provides:

• A retirement readiness test
and checklist to help assess gen-
eral lifestyle and financial pre-
paredness for retirement; 

• A relocation scout; and
• Estate tax, Social Security

benefits and life and disability

insurance calculators.
3. Living Retirement. Tools

and advice to help investors enjoy
the retirement they’ve worked to
achieve, including:

• Managing retirement income;
• Investigating prime areas for

relocation and costs associated
with relocation;

• Healthy living in retirement;
and

• Information on travel oppor-
tunities, hobbies and volunteering.

“With recent market uncer-
tainty, it’s now more critical than
ever for future retirees to begin
planning early and current re-
tirees to safeguard their assets for
a long and enjoyable retirement,”
said Elizabeth Butler, First Vice
President, Retirement Plans Mar-
keting for TD Waterhouse, which
provides the service. 

TD Waterhouse provides the
Retirement Advisor through
agreements with Universal Pen-
sions, Inc., a BISYS Company,
Financial Visions and Home
store.com, Inc. To learn more, see:
www.tdwaterhouse.com. TD Water-
house Investor Services, Inc. is a
member of the New York Stock
Exchange and the Securities
Investor Protection Corporation.

Retirement Advisor At Your Fingertips

The road to retirement may be
the information superhighway.

Tips On Making A 
“Spectacle” Of Yourself

(NAPS)—Eyewear used to be
very conservative, but now there
are options galore so you can get
the glasses that best fit your life
and style. Here’s what to look for: 

Lenses can act as a fashion
statement. How about a colorful
tint, or mirror coatings? Want a hot
colored lens, but can’t decide which
color? Try a dual color gradient tint
and get the best of both worlds. Be
sure to insist on 100 percent UV
protection to defend yourself from
the sun’s harmful rays.

Eyewear comes in all colors, in
both metal and plastic frames.
Classic looks, such as the popular
tortoise shell, are being updated
with hip colors and laminates. A
two- or three-color laminate is a
great way to update basic black
frames.

Once a subtle look, rimless
glasses have evolved into a bold
fashion statement. Lenses can be
made with fancy etchings or
beveled edges for decoration. Add
a colorful lens tint, and you will be
sure to turn heads.

To see the latest fashion looks
in eyewear, visit your eyecare pro-
fessional. For more information on
how to keep your vision healthy,
check out www.checkyearly.com,
or call (800) 424-8422 ext. 45, and
ask for item CYA.

Today’s eyewear offers numer-
ous fashionable options.

(NAPS)—Today ’s entrepre-
neurs juggle a daily variety of
details and challenges critical to
running their businesses, from
handling customer inquiries to
managing a Web site. Perhaps
none is more important than
keeping an eye on cash flow. Dur-
ing these tough economic times,
the question “When am I going to
get paid?” is keeping more and
more small business owners up at
night.

According to the Small Busi-
ness Administration, more than
95 percent of U.S. companies are
small businesses. Of those compa-
nies, nearly 25 percent fail within
the first two years, and many fail
because of bad debt. Often, it is a
dispute with only one creditor
that contributes to the failure of
such businesses.  

While extending credit to cus-
tomers is risky, it’s often a necessity
in this credit-driven age. It is man-
ageable, however. The key is to be
smart about it. The first step is to
regularly check the credit of both
existing and future customers
before making the decision to
extend credit. Ironically, it’s often
current customers, rather than new
ones, that are the greatest risk.  

Currently, small business own-
ers can check credit by asking cus-
tomers for references and calling
each one on their own, or they can
use a service to pull individual
credit reports. These reports are
valuable, but most are expensive
and complicated—designed specif-
ically for big businesses with
accounting departments. 

Now there ’s another option.
Intuit and Dun & Bradstreet
recently introduced a new credit
check service that is specifically
designed for small businesses to
provide easy-to-use insight into

the credit histories of current and
future customers. It uses pictures,
plain English and industry com-
parisons to show customers’ pay-
ment patterns and the risk of
extending credit.

The QuickBooks Credit Check
service is integrated into Intuit’s
top-selling QuickBooks 2002
accounting software. It is simple
to use and inexpensive, but more
importantly, it incorporates credit
checking into a small business
owner ’s daily routine. For exam-
ple, there is a continuously up-
dated credit meter at the top of
QuickBooks’ invoices that ranks
that customer’s credit from green
to red to show how risky it is to
extend credit to that person. The
small business owner can then
adjust credit terms accordingly,
such as making it “cash on deliv-
ery.” Making decisions like this
will help business owners better
manage their projected revenue
and ongoing cash flow, giving
many the peace of mind to sleep
better at night.

The service is offered in three
different levels of monthly pack-
ages, as well as on a pay-as-you-go
basis. More information is avail-
able at www.quickbooks.com.

Managing Credit Risk Helps Small Business
Owners Get Paid...And Sleep At Night

(NAPS)—Replacing old win-
dows with more energy-efficient
models is one of the more popular
improvements homeowners can
make—and there ’s a wealth of
information on the Internet that
can help you make your purchas-
ing decision.

Unfortunately, the search for
“windows” on the Internet can
give you listings of hundreds of
new computer products. The fol-
lowing is a list of unbiased and
informative Web sites that pro-
vide information to help you
make new window decisions for
your home.

❑ www.efficientwindows.org
—This Web site is sponsored by
the Efficient Windows Collabora-
tive with support from the U.S.
Department of Energy’s Windows
and Glazings program. The site
has an interactive section that
allows consumers to calculate
energy savings in their home’s
specific geographic region with
various kinds of window options.

❑ w w w . n f r c . o r g — T h e
National Fenestration Rating
Council (NFRC), a non-profit
organization, provides ratings on
windows, door and skylight prod-
ucts. These ratings are listed on
an NFRC label on windows, and
they enable a consumer to com-
pare one product with another,
based on how well a product will
perform based on thermal perfor-
mance, air leakage and condensa-
tion resistance. Visit the site to
learn about this useful label and
rating system.

❑ www.energystar.gov/prod
ucts/windows—The Energy Star
program indicates the energy effi-
ciency of thousands of products

including appliances, windows,
lighting, consumer electronics and
residential heating and cooling
equipment. Visit the site to learn
more about the program’s products
and services.

❑ www.cutter.com/energy/
reports/windows.htm—A site
where you can order a book that
answers hundred of questions
about energy efficient window
technologies.

❑ www.warmair.com—Calcu-
late the energy savings that you
will gain by replacing your win-
dows with double or triple pane
insulating glass. You can calculate
the energy savings for furnaces, air
conditioning and even insulation.

❑ www.superspacer.com—
Gain an appreciation of what
Low-E glass and Warm Edge
Technology can do for your win-
dows by learning all about the
benefits of high-performance insu-
lating glass.

Sites Guide Homeowners Toward 
Energy-Saving Replacement Windows

By researching energy-effi-
cient window options on the
Internet, homeowners can save
time, choose from a larger selec-
tion, and learn about windows
that best suit climate.

(NAPS)—Grilling is a favorite
American pastime and an excuse
for a great outdoor party. Perhaps
nothing says good times like the
aroma of grilled food. In the past
few years, Americans have discov-
ered that almost any food—from
hors d’oeuvres to desserts—can
taste better prepared on the grill.
That especially includes vegetables. 

Preparation can be tricky, time-
consuming and weather depen-
dent, but Americans still love the
taste of grilled vegetables.
Although the most popular foods
prepared on the grill continue to
be meat, poultry and fish, side
dishes and vegetables are increas-
ingly making their way onto the
grates as well. While 77 percent of
consumers like adding grilled veg-
etables to their meals, a little
more than half the population (51
percent) believes they are the
hardest food item to grill, accord-
ing to a survey commissioned by
Birds Eye. To help out, Birds Eye
created Simply Grillin’, the first
line of frozen grilled vegetables
that go directly from the freezer to
the grill in one simple step. 

Available in grocers’ freezers,
Simply Grillin’ comes packaged in
a foil tray. There’s no prepara-
tion—the vegetables are already
seasoned—and they are available
in four colorful flavors to comple-
ment any menu. The convenient

foil tray allows the vegetables to
travel to cookouts further than
the backyard. Plus, there ’s no
clean up. 

Six out of 10 Americans say
that being dependent on weather
is one of the disadvantages of
grilling food. Even when the
weather doesn’t cooperate, Simply
Grillin’ can be prepared in the
oven and it will still deliver deli-
cious grilled flavor. 

Fire up your grills and start
your own grilling traditions. 

For more information about
Birds Eye products or recipes,
visit www.birdseye.com.

Grilled Vegetables Are Easier Than You Think

Americans across the country
are adding vegetables to their
grills.

The National Association for the
Self-Employed at www.nase.org. 
Hot Spring Spas at www.hot
spring.com.
Kahlúa at www.kahlua.com.
The Flood Company at www.
floodco.com.
The National Clearinghouse for
Professions in Special Education
at www.special-ed-careers.net.
New Orleans at www.NewOr
leansOnline.com.
CertainTeed Corporationat
www.mysoundchek.com.
Elidel at www.elidel.com.
Storactive LiveBackup at www.
storactive.com.
USLots.com at www.uslots.com. 
The Canned Food Alliance at
www.mealtime.org.

Check Out
These Web Sites:

Minneapolis, Minnesota, has
the world’s four largest wheat-
flour-milling companies.




