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(NAPSA)—How secure is your
financial future? If you’re like
many Americans, you’re worrying
less with the help of a professional
financial advisor, studies show.

Fewer consumers are worried
about their personal finances
because they have turned to pro-
fessional financial advisors for
guidance in troubled economic
times, Certified Financial Plan-
ner Board of Standards Inc.
research shows. This trend is
paying off, as consumers who use
professional financial advisors
are more likely to be extremely
satisfied with their personal
finances than they were two
years ago, according to CFP
Board’s 2002 Consumer Survey of
upper-income individuals.

“Tough economic times force us
to re-evaluate how we’re doing
financially,” says Elaine Bedel,
CFP®, chair of CFP Board’s gov-
erning body and president and
owner of Bedel Financial Consult-
ing, Inc. “It’s heartening to see
that Americans are deciding to
play an active role in their finan-
cial futures by reaching out to
qualified financial professionals.”
Among CFP Board’s 2002 Con-
sumer Survey findings:

• The percentage of Worriers,
those who fret about their finan-
cial situation but do not take
action to ease their worries, fell
four percent, while the number of
Help Wanteds, those who know
they need financial help and seek
it out, increased by four percent.
The percentage of Independents,
consumers who are comfortable
handling their own finances,
remained steady at 33 percent.

• The growth in consumers
seeking professional advice showed
in two measurements: those who
have consulted a financial planner
(37 percent vs. 32 percent in 1999)
and those who use a financial plan-
ner as their primary financial advi-
sor (22 percent vs. 19 percent in
1999). By contrast, the number of
consumers who serve as their own
advisor declined (45 percent vs. 48
percent in 1999). 

• Consumers who had a profes-

sional advisor were more likely to
be extremely satisfied with their
financial plans than they were two
years ago. While the number of
consumers who were extremely sat-
isfied increased for clients of all
financial professionals (44 percent
vs. 38 percent in 1999), clients of all
financial planners (47 percent vs.
39 percent in 1999) and clients of
CERTIFIED FINANCIAL PLANNER™ pro-
fessionals in particular (55 percent
vs. 41 percent in 1999) had higher
satisfaction levels with their finan-
cial plans.

“Financial planners use the
financial planning process to take
a comprehensive view of clients’
lives, and these satisfaction lev-
els confirm the effectiveness of
that process,” says Bedel. “Now,
more than ever, the public needs
to be able to distinguish true
financial planning and under-
stand the benefits a properly
developed financial plan has to
offer.” Just one percent of clients
of CERTIFIED FINANCIAL PLANNER™

professionals said they had not
benefited from their plan, as com-
pared to 13 percent of clients of
other financial professionals who
were dissatisfied.

• As consumers look for profes-
sional advisors, more (37 percent
vs. 31 percent in 1999) are inter-
ested in credentials such as an
advisor’s degree, experience and
professional accreditation. Char-
acteristics that consumers seek in
a professional advisor are some-
one who’s trustworthy (97 per-
cent), listens (96 percent), is more
interested in meeting client needs

than in selling products (95 per-
cent) and has a good performance
record (95 percent). As for stan-
dards met by advisors, consumers
rated adherence to a professional
code of ethics (97 percent) and
adherence to professional practice
standards (95 percent) as the
most important.

• The current economy has
affected all consumers, but those
in their 20s and 30s seem hardest
hit. The struggles of consumers in
this age group led almost half (47
percent vs. 39 percent in 1999) to
list debt reduction/management
as a current financial goal. This
“Up and Coming” group has
reduced interest in retirement
planning (72 percent vs. 77 per-
cent in 1999), home purchase/ren-
ovation (37 percent vs. 42 percent
in 1999) and vacation/travel, (33
percent vs. 40 percent in 1999). 

By contrast, Retirement Cusp
consumers (ages 55-69) showed an
increased interest in vacation/
travel (45 percent vs. 41 percent
in 1999). The Retirement Cusp
group also had an increased inter-
est in building an emergency fund
(30 percent vs. 25 percent in 1999)
but declining interest in accumu-
lating capital (31 percent vs. 43
percent in 1999) and generating
current income (30 percent vs. 41
percent in 1999). Mid-Life con-
sumers (ages 40-54) showed
greater interest in building an
inheritance for heirs (18 percent
vs. 12 percent in 1999) and a
decline in interest in financing
their own businesses (eight per-
cent vs. 10 percent in 1999).

For a free CFP Board Finan-
cial Planning Resource Kit with
information about financial
planning and how to choose a
professional planner, call toll-free
1-888-237-6275 or log onto
www.CFP.net. Founded in 1985,
Certified Financial Planner
Board of Standards, a profes-
sional regulatory organization,
fosters professional standards in
personal financial planning so
that the public values, has access
to and benefits from competent
financial planning.

How A Good Financial Plan Can Help You Worry Less (NAPSA)—A diabetes epidemic
has hit the United States. How
can you avoid becoming one of the
800,000 new cases of diabetes
each year? Read on.

At any given moment, it is esti-
mated that 80 million Americans
are at risk for developing the
potentially debilitating and life-
threatening disease. Although
type 2 diabetes is becoming more
common, it is a fairly preventable
disease. 

“My father has diabetes, and
I’ve seen the health problems it’s
caused him,” said Emily Lobdell,
26, of Chicago who is at high risk
for type 2 diabetes. “I definitely do
not want that to happen to me.”

Lobdell eats whole grains, exer-
cises and makes good diet choices
because she knows that poor
health habits are partially to
blame for the upward trend of type
2 diabetes, which is also referred
to as “adult onset” diabetes. Re-
search is clear that an inactive
lifestyle and poor food choices top
the list of reasons for the epidemic.
Fear not, however, there is a silver
lining. Making lifestyle changes
may reduce your chances for
developing the disease. 

The science is in: choose your
foods carefully. Studies that look
at the eating patterns found that
those who ate vegetables, fruit,
fish, poultry and whole grains had
a lower risk of type 2 diabetes.

Though fruits and vegetables
are a necessary part of a healthy
diet, several studies indicate that
whole-grain foods are very effec-
tive in lowering the risk for type 2
diabetes. 

Research recently published in
The American Journal of Clinical
Nutrition shows that whole grains
from breads and breakfast cereals
are a surprising new weapon to
prevent the disease.

Researchers from Harvard and
the University of Minnesota con-
ducted the first ever double-blind
clinical study designed to improve
the body’s “insulin response” by
eating U.S. guideline levels of

whole-grain foods. The term
“insulin response” refers to the
way the body processes blood
sugar. Whole-grain foods like a
bowl of cereal tend to improve the
body’s ability to handle blood
sugar. The U.S. guideline level is
three servings of whole-grain
foods a day; however, nine in 10
Americans DO NOT meet that
minimum guideline.

Vitamins, minerals and phy-
tonutrients—whole grains contain
plenty of these substances and
together, they are part of the dia-
betes-prevention picture. Vitamin
E, magnesium and phytoestro-
gens are just a few of the many
components in whole grains that
may also help improve insulin
sensitivity.

A Great Start Toward Total
Nutrition—Read the label. It’s
easy to meet the guideline and
give whole-grain foods a spot at
every meal. Choose a whole-grain
cereal for breakfast, such as Total,
Cheerios, Wheat Chex or a shred-
ded wheat cereal. Oatmeal is
whole grain, too. Select whole-
grain bread for sandwiches and
use whole-grain pastas, brown
rice or other whole-grain dishes at
supper. One bowl of whole-grain
cereal along with a sandwich with
two slices of whole-grain bread
and you’ve met the requirement
for three servings. 

How You Can Avoid Diabetes Epidemic

Finding Whole-Grain Foods

Breakfast cereals*
Bread, bagels, crackers, pasta*
Barley
Bulgur
Brown rice
Corn, fresh or frozen
Quinoa

* Check ingredient labels—look for the word 
“whole” before the name of the grain in the
ingredient list. It should be the first ingredient.

OTHER TIPS
Look for the “whole grain” seal on products.
Look for the whole-grain health claim on
packages.
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(NAPSA)—Good News: Those
cuddly ‘Kids so popular a genera-
tion ago are back and they’re big-
ger and better than ever.

A limited number of one-of-a-
kind Cabbage Patch Kids are
about to be delivered exclusively
to Toys “R” Us stores across the
country, direct from the Mother
Cabbage. Each new ‘Kid will be
unique. 

The ‘Kids are the creation of an
artist named Xavier Roberts, who
started making soft sculpture dolls
in 1978. He came up with the idea
of putting each ‘Kid up for adop-
tion, with its own birth certificate.
Then he turned an old medical
clinic into Babyland General Hos-
pital. In 1982, Roberts licensed out
the name Cabbage Patch Kids for
a toy replica of his hand-made soft
sculptures. By the end of 1983,
almost three million were adopted. 

As anyone knows who remem-
bers the craze for the Cabbage
Patch Kids in the 1980s, they’re not
made, they’re born, one at a time.
They’re delivered from a Mother
Cabbage at Babyland General Hos-

pital in Cleveland, Ga. You don’t
just buy a ‘Kid, you “adopt” one. 

“Toys “R” Us understands the
philosophy of Cabbage Patch Kids,”
says Roberts. “They quickly focused
on the value of individuality.”

One-Of-A-Kind ‘Kids Are Back

New deliveries of a long-popu-
lar Kid are expected soon.

(NAPSA)—A new program has
been launched to raise awareness
about the dangers of glaucoma,
particularly to African-Americans
and others at risk for this sight-
stealing disease. Capitol Vision
seeks to motivate people to see
their eye doctor and to ask for a
regular glaucoma screening. The
program is made possible through
a partnership with the Congres-
sional Glaucoma Caucus, Friends
of the Congressional Glaucoma
Caucus Foundation and Pharmacia
Corporation. To learn more about
glaucoma or Capitol Vision, visit
www.glaucomacongress.org.

Aspirin therapy has many ben-
efits but it also has risks. That’s
why the U.S. Preventive Services
Task Force (an independent, pri-
vate-sector group of experts in
prevention and primary care
charged with review of the clinical
evidence on a variety of health
conditions) recently issued a rec-
ommendation that doctors discuss
the benefits and harms of aspirin

therapy with their patients who
are at an increased risk of coro-
nary heart disease. For further
information on the aspirin recom-
mendation, go to www.ahrq.gov
and click on “Preventive Services”
and then on “U.S. Preventive Ser-
vices Task Force—Releases and
Recommendations,” or call the
AHRQ Publications Clearing-
house at 1-800-358-9295.

A lion’s mane protects him
during fights—softening the
blows of his enemies.

***
If you would like to leave foot-
prints in the sands of time, you
had better wear work shoes.

—Herbert V. Prochnow
***

***
The best view of big government
is in the rear view mirror as
you’re driving away from it. 

—President Ronald Reagan
***




