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(NAPSA)—Parents know how
important female friendships are
to teens and how much fun girls-
only evenings can be. All-female
get-togethers allow girls to be
themselves, forge strong relation-
ships and create unforgettable
memories. 

“Sharing secrets and popcorn
isn’t just fun, it’s important,” said
Carol Weston, respected teen expert
and author of For Teens Only. “Hav-
ing close friends gives girls self-
esteem and much-needed support.
When girlfriends get together for a
sleepover, put on PJs, talk, give
each other makeovers and watch
movies, it creates a closeness and
confidence now and builds trusting
bonds for the future.” 

To celebrate the importance of
girl-gatherings and the launch of
its limited edition i-Zone instant
camera for teens—available
through the holidays—Polaroid
commissioned a nationwide sur-
vey that asked girls between the
ages of 12 and 17 questions on the
topic of girl-gatherings. According
to the survey, 80 percent of teen-
age girls attend all-female get-
togethers or slumber parties, with
two-thirds attending girls-only
gatherings at least once every
three months. Sixty-three percent
of girls surveyed said they view
their female friendships as a very
important part of their life. 

What do you need for a fun
slumber party besides nice girls
and warm sleeping bags? Weston
suggests teen magazines, CDs,
movies (perhaps with slumber-
party theme), makeup, comfy PJs
and an instant camera and film to
capture all the memories. 

Following are some fun ideas
that are likely to be a hit when
planning the next girl gathering
or slumber party: 

• Dream Theme—Create a
theme for the evening and plan
activities around it. This can
include what you wear, the snacks
you eat and which videos you
watch. 

• Scrapbooks—Dedicate one
page of the scrapbook to each
friend at the slumber party and
take funny instant pictures
throughout the night. The pho-
tos can be stuck to the pages and
fun facts, stats and doodles can
be added that pertain to each
girl. 

• Face Up!—Hold a Silly Faces
or Celebrity Look-A-Like contest.
Document those funny faces or
favorite-celebrity smile using
instant photos—the best photos
win. Girls may also want to give
each other makeovers and take
“before and after” photos. 

• Munchies—Great parties
have great food. Bake three differ-
ent kinds of cookies together and
let each girl go home with her own
sweet assortment. 

With ideas like these, girls
can create friendship-building
experiences that last a lifetime.
For more information, visit
www.i-zone.com. 

Girl Gatherings Create Friendships 
That Last A Lifetime

A “girls’ night in” can be a pic-
ture-perfect time for many teens.

(NAPSA)—Make no bones
about it—kids need calcium and
a lot of it to build strong bones
and healthy teeth. According to
the National Academy of Sci-
ences, Institute of Medicine, chil-
dren between 4 and 8 years of
age need 800 milligrams each
day, while those in the peak bone-
building ages, 9 to 18, require
1,300 milligrams.

Yet, that research shows that
two out of three kids don’t get the
calcium they need. 

One way parents can boost
children’s calcium intake is by
focusing on healthy, high-calcium
meals and snacks. 

Here are a few calcium-rich
foods to prepare for younger chil-
dren or that older children can
make for themselves:

• Chocolate or strawberry-fla-
vored milk.

• Low-fat mozzarella string
cheese.

• Cottage cheese and fruit.
• Macaroni and cheese. One

way to take this favorite kids meal
to the “max” is with Stouffer’s new
Maxaroni Mac & Cheese. The
meal is an excellent source of cal-
cium with one serving containing
as much calcium as an eight ounce
glass of milk.

This totally extreme meal is
made just for kids with a mild
blend of American and Cheddar
Cheeses. Plus, since Maxaroni is
made with wholesome ingredients
such as 100 percent real cheese,
skim milk and fresh pasta, moms
can feel good about serving their
kids a delicious dinner.

“For more than 80 years, Stouf-
fer’s has been providing families
with convenience and great taste.
We thought it was time to create a

special variation of macaroni and
cheese just for kids—the delicious
result is Maxaroni,” said Jodie
Bender, marketing manager for
Stouffer’s. “Maxaroni has a milder
cheese taste that is more appeal-
ing, while providing superior
ingredients and calcium that is
important to moms.”

Not only does Maxaroni taste
good but it looks “cool” so kids will
want to fill their plates. Available
in a variety of “radical” pasta
shapes such as scooters, sun-
glasses, inline skates, bikes and
skateboards, this meal offers a fun
and exciting way for kids to get
their calcium.

Kids also are partial to Max.
Each package provides a glimpse
of who Max is and what this
“totally cool” character does for
fun.

In addition, Stouffer’s recently
introduced five new Family Style
Recipes—Thanksgiving Tonight,
Chicken Cordon Bleu Pasta, Potato
Pot Roast Bake, Smashed Potatoes,
and Hash Brown Potato Casserole.

For more information on Maxa-
roni or other Stouffer’s products,

Mouthwatering Ways To “Max” Out Calcium Intake

One way for kids to get plenty
of calcium and enjoy it to the
“max,” is a cool, new macaroni
meal.

(NAPSA)—Whether you’ve got
snow on your lawn or sand in your
backyard, decorating with a cher-
ished collection of handcrafted
Santa figurines can make the sea-
son even merrier.

According to Possible Dreams,
a premiere maker of Santa gifts
and collectibles, creating a holiday
centerpiece requires only two to
three elements and a few minutes.
A Santa is the perfect start to a
charming holiday vignette in any
room in your home.

• In the Kitchen: Santa baking
a gingerbread house brightens up
a counter or table. Place a small
tree next to Santa and decorate it
with your own home-baked cook-
ies. Just punch a hole in the top of
each cookie and secure them to the
tree with red grosgrain ribbon.
Scatter starlight mints under the
tree.

• In the Bathroom: Surf ’s Up
for Santa. Place a surfboard Santa
figurine on your vanity. Tip a bas-
ket on its side, arrange rolled-up
blue guest towels in the basket to
resemble ocean waves, and place
the basket next to Santa. To com-
plete this nautical look, place
seashell-shaped guest soaps in a
scallop shell or small dish.

• In the Family Room: It’s tee
time for Santa. Use floral wire to
secure a golfing Santa into the
center of a green wreath. Decorate
the wreath with golf tees painted
in bright holiday colors. Paint
family and friends’ names on the
golf balls in gold ink pen and nes-
tle them in the wreath.

• In the Dining Room: Place
Santa in the center of the table

and arrange two appropriate-sized
gold-foil wrapped gift boxes behind
Santa. Add two to three pillar can-
dles. Make tiny-wrapped packages
as place cards for guests.

The Clothtique® collection from
Possible Dreams includes hun-
dreds of Santas—from traditional
to whimsical. These Santas are
dressed in hand-tailored, stiffened
cloth wardrobes and feature hand-
painted bodies of resin ceramic.

Possible Dreams supports Toys
for Tots by donating a portion of
the profits from its “Generous
Gent” Santa, a figurine crafted
exclusively for Toys for Tots. 

For more decorating tips, visit
www.possibledreams.com. 

A Santa For Every Seasonal Design Scheme

SURFIN’ SANTA: No matter
what climate you live in, Santa
figurines add a festive touch to
holiday decorations. Pictured:
Christmas Kahuna, a Clothtique®

Santa from Possible Dreams.

(NAPSA)—Teenagers in Amer-
ica want to work for honest com-
panies. Nearly nine out of 10 teen-
agers said they would refuse to
work for a company accused of
wrongdoing, while three out of
four teens say they would not  buy
a product from a company accused
of wrongdoing. 

These are some of the key find-
ings of a recent poll of American
teens called the JA Interprise Poll.
The poll is part of an ongoing
series of surveys that cover the
attitudes and opinions of Amer-
ica’s teenagers about the business
world. The poll is sponsored by
Junior Achievement, the world’s
largest and fastest-growing orga-
nization dedicated to educating
young people about business, eco-
nomics and free enterprise. 

Other findings from this most
recent poll include:

• Among top career choices, for
the first time in the three-year his-
tory of the poll “doctor” slipped
from its position as the number
one career choice of young people. 

• Only 5.2 percent of respon-
dents said “doctor” was their ideal
career choice, compared to 10 per-
cent in previous years. The profes-
sion of “lawyer” was slightly more
popular, with 5.5 percent of stu-
dents saying so. 

• By contrast, nine percent of
respondents named “businessper-
son” as their ideal career choice,
making it the most popular answer.

• The boys surveyed were more
likely to favor less government reg-

ulation, with 19.4 percent of them
saying so—compared to only 10
percent of girls. The belief that gov-
ernment should regulate business
more was nearly identical between
boys and girls. 

The online poll was conducted
by Junior Achievement as part of
the launch of its new online Busi-
ness Ethics Center. The center fea-
tures activities designed to teach
young people about business ethics. 

Today, JA reaches more than
four million students through 150
offices nationwide and nearly two
million students in 108 countries
worldwide. 

For more information about JA,
the JA Interprise Poll or the Busi-
ness Ethics Center, visit www.ja.org
or write JA National Headquarters,
One Education Way, Colorado
Springs, CO 80906. You can also
contact the nearest Junior Achieve-
ment office. 

American Teens Value Integrity In Business

Nearly nine out of 10 teen-
agers said they would refuse to
work for a company accused of
wrongdoing.

Art Contest Promotes
Use Of Safety Belts
(NAPSA)—Students, get out

your paints, crayons and colored
pencils. A nationwide poster con-
test is seeking creative entries
that call attention to the impor-
tance of—and need for increased
use of—auto safety belts.

The contest, sponsored by
GEICO, is open to students be-
tween the ages of 6 and 15 (as of
September 1, 2002). Entries will
be judged in two age groups: 6 to
11 and 12 to 15. Cash prizes will
be awarded for first-, second- and
third-place winning entries in
each age group, in each of the com-
pany’s six major regions. Schools
with grand prize winners will
receive $500 worth of art supplies.

In addition, the grand-prize
winner in each age group will
have his or her poster printed and
distributed to all participating
schools and in GEICO offices
nationwide. Last year, more than
1,000 students entered the contest
to help promote auto safety.

Entry forms and complete
details about the contest are
available on GEICO’s Web site
www.geico.com. Readers can also
call 1-800-824-5404, ext. 2413 for
entry forms. Deadline for entries
is January 10, 2003.

Students are invited to use
their creativity for posters pro-
moting use of safety belts.

Lesaffre Yeast Corporation at
www.safyeast.com.
AR Council at www.arcouncil.
org.
Shriners International Head-
quarters at www.shrinershq.org. 
Federal Trade Commission at
www.ftc.gov.
The U.S. Postal Inspection Ser-
vice at www.usps.com/postalin
spectors. 
The Florida Retirement Sys-
tem’s MyFRS Financial Guid-
ance Program at myFRS.com.
National Breast Cancer Aware-
ness Month Campaign at
www.nbcam.org. 
The American Heart Associa-
tion’s Heart Profilers at ameri-
can heart.org/heartprofilers. 

Check Out
These Web Sites:

***
If you think education is expen-
sive, try ignorance.

—Derek Bok
***




