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(NAPSA)—From jewelry mak-
ing to MBA courses, cyber classes
are proliferating. Today’s Inter-
net-linked personal computer is
often a self-contained classroom,
with 59 percent of the U.S. popu-
lation connected online, accord-
ing to Kiplinger ’s Personal
Finance. College students, adult
professionals and retirees alike
are wired for learning in front of
their computer screens. Eighty-
seven percent of college dorm
rooms boast computers, according
to a study by MarketSource Cor-
poration and Harris Interactive,
and universities are offering
their students more and more
online course options.  

It’s the older generation, how-
ever, that goes to the top of the
class in cyber education: Corporate
University Xchange reports that
two-thirds of all virtual classroom
students are over age 35. Corporate
spending on e-learning is projected
to grow to $18.2 billion by 2005,
according to the U.S. Census
Bureau’s International Data Base.
Many companies already offer their
employees online courses for college
credit, job training, or just for fun.
“Today’s students are accessing
new frontiers in contemporary
learning,” said Susan Dountas, vice
president of merchandising for
Sauder Woodworking. “These con-
sumers need study environments
that match their forward-thinking
educational efforts.”

When the computer is where
you meet for class, the computer
workstation has to make the grade
in terms of comfort, convenience
and ergonomic concerns, Dountas
added.

The virtual classroom can be in
virtually any room of the house
with the help of a computer desk
with go-anywhere styling and
techno-cued details such as electri-
cal cord access, adjustable key-

board tray and generous storage.
Sauder ’s neo-classic styled
Roanoke home office grouping, for
example, retails for less than $800,
leaving e-learners ample room in
the budget for tuition fees.  

With today’s multi-tasking
lifestyles, the household worksta-
tion is often in the midst of a busy
family room, where computer users
switch from paying bills to logging
on for cyber-classes. Casually
styled furnishings such as Sauder’s
Cottage Home computer armoire,
entertainment center and library
fit easily into an informal setting
and are geared to the requirements
of contemporary technology.

Even a bedroom corner can be
transformed into a private cyber-
classroom with a compact com-
puter desk designed for today’s full
range of electronic components.
Clean styling, technology-minded
details and generous file and stor-
age space can add up to a focused
work hub for eager e-learners.

“Online education is an exciting
contemporary learning option,”
Dountas noted. “Consumers are
demanding furnishings that sup-
port their Web-based classrooms.”

Today’s Growing Numbers Of E-Learners Seek
PC Work Stations Geared To Cyber Education

Self-contained computer
armoires create virtual class-
rooms in all but the smallest
spaces.

(NAPSA)—A new contest is
underway to reward consumers
for nominating the most delec-
table peanut creation in their
favorite restaurants.

All entrants have to do is send
their name, address and phone
number, name of the dish, name
and location of the restaurant and
an approximately 100-word (or
less) essay on what makes the dish
so delish. Winning entries will be
selected primarily on the essay,
which should include a description
of the item and an explanation of
why the item is the entrant’s
favorite peanut or peanut butter
item on any menu anywhere.

The Peanut Advisory Board
will award First Prizes of $250 in
each of four categories: Appetizer/
Snack, Main Dish, Side Dish/
Salad and Dessert. Up to 50
entries will be randomly selected
to win a Peanut Butter Cookbook
and other prizes.

Last year ’s winner, Cindy
Woolston of Brunswick, Mo., cast
her vote for the Reese’s Peanut
Butter Cup Pie served at her local
Bob Evans restaurant. Woolston
praised the dessert’s wonderful
blend of peanut butter and choco-
late, and remembered happy
times sharing the pie with her
daughter and talking about
school, friends and life.

Bob Evans Farms Inc. owns
and operates 500 full-service fam-
ily restaurants in 22 states. The
company specializes in bringing
farm-fresh foods to its customers
through its restaurants and retail
food products.

Entries for this year’s contest
must be postmarked or submitted
via e-mail no later than February
1, 2003. Entries can be submitted
by writing to the Peanut Advisory
Board, 1025 Sugar Pike Way, Can-
ton, GA 30115 or by e-mailing
pabnuts@mindspring.com. Con-
test information and winning
entries can be viewed online at
www.peanutbutterlovers.com.

Peanut Gallery: Contest Seeks Restaurant Items

It’s a winner! Reese’s Peanut
Butter Cup Pie from Bob Evans
restaurants nationwide.

(NAPSA)—A nationwide sur-
vey of hundreds of African Ameri-
can women suggests that women’s
gynecological health is too often
not given the priority it deserves.

Fortunately, by publicizing
these concerns, African American
leaders are hoping to change these
statistics. 

“Black women are the primary
health care decision makers for
the entire family and often delay
seeing a doctor to care for their
own health care needs, including
gynecologic health,” said Dr. Lor-
raine Cole, President and Chief
Executive Officer of the National
Black Women’s Health Project.

Women need to see a doctor
when suspecting any type of vagi-
nal infection. Only a doctor can
give an accurate diagnosis right
away, provide treatment options
and help prevent unnecessary and
easily avoidable complications,
The National Black Women’s
Health Project said.

The survey results, from close
to 2000 women across the country,
indicated that African American
women reported more cases of
vaginal yeast infections (65 per-
cent) compared to other groups of
women (Caucasian, 54 percent,
and Hispanic, 53 percent). How-
ever, one third of African American
women did not seek a doctor’s care
for proper diagnosis and treatment
of this common condition. The sur-
vey showed that nearly one-third
of these women self-medicated
what they suspected was a vaginal
yeast infection. 

Self-diagnosis of infections can
be a serious health risk. Women
can easily misdiagnose them-
selves because yeast infections
share similar symptoms with
other types of infections, such as
bacterial vaginosis and trichmoni-
asis. If left untreated, these prob-

lems may lead to long-term prob-
lems such as pelvic inflammatory
disease, which can cause ectopic
pregnancies or infertility.

A study published in Obstetrics
and Gynecology found that two-
thirds of women who bought over-
the-counter treatments had inac-
curately self-diagnosed their
condition.

“It is disturbing to realize that
such a large percentage of women
risk pelvic inflammatory disease
and even infertility by self-diag-
nosing and, consequently, misdi-
agnosing vaginal infections,” Dr.
Cole said. “With the launch of the
national campaign to close the
racial health gap, we hope to con-
vey the importance of regular
gynecologic visits, even when sus-
pecting a vaginal yeast infection.”

For more information regarding
gynecological  health,  or  the
National Black Women’s Health
Project, you can visit the website
at www.BlackWomensHealth.ORG.

Don’t Self-Diagnose: See A Doctor First

The National Black Women’s
Health Project is urging more
women to avoid possible health
risks by seeing their doctor for
certain infections.

(NAPSA)—A growing number
of Americans are discovering a
good way to lower their prescrip-
tion bills is to ask their doctors,
“Is there a lower cost generic
available for my prescription?” 

For nearly 20 years, generic
medicines have helped individu-
als, families and seniors get the
medicine they need at a price they
can afford.

Today, nearly one out of every
two prescriptions is filled with a
generic drug. Generics offer the
same quality, the same effective-
ness and the same results, but at a
price that can be from 30 to 70 per-
cent less expensive. The average
price of a prescription dispensed
with a generic drug in 2001 was
$16.85. The average price of a pre-
scription dispensed with a brand
name drug in 2001 was $72.00.
That’s a savings of 326 percent for
the generic. That’s a savings that
every American can use.

Are generics the same? Yes. All
generic products must be approved
by the United States Food and
Drug Administration; the same
agency that approves the brand
version of your prescription medi-
cines. Generics must have the
same active ingredients, must
meet the same gold standard for
quality, and must also meet the
same stringent government stan-
dards for strength, purity and
potency as the brand name ver-
sion. Occasionally generics may be
a slightly different size, shape or
color than their brand counterpart,
but these cosmetic differences have
no impact on the safety or effec-
tiveness of the generic drug.

Will a generic work for you?
The FDA says “yes!” In fact, the
FDA has stated that, “Practition-
ers and the public may be assured
that if the FDA declares a generic
drug to be therapeutically equiva-
lent to an innovator drug, the two
products will provide the same
intended clinical effect. The
physician, pharmacist and
patient have the FDA’s assurance
that the physician should see the
same clinical results and safety
profile.”

Is there a lower cost generic
available for my prescription?
Today, there are generic versions
available for over half of all brand
prescription drugs. And more
generic products become available
every day. 

How can I take advantage of
the savings offered by generics?
The next time you have a pre-
scription filled, ask your pharma-
cist if a generic version is avail-
able. The next time your doctor
writes a prescription, ask them if
a lower cost generic is available to
treat your condition. Doctors and
pharmacists are consumers too,
and they understand how expen-
sive prescription medicines can
be. They can help you select the
right prescription for your condi-
tion, and your budget.

For more information about
generic pharmaceuticals, visit  the
FDA’s Special Report for Con-
sumers on Generic Drugs at:
http://www.fda.gov/cder/about/
whatwedo/testtube-17.pdf or the
trade association’s Web site for
generic pharmaceuticals at:
www.gphaonline.org.

An Rx For Lowering Your Prescription Bill

Snow Removal Made Simple
(NAPSA)—When clearing side-

walks and driveways during cold
weather, your choice of deicer can
make a significant difference in the
time and effort the job requires. 

Deicers made from calcium
chloride, such as PELADOW calcium
chloride pellets from the Dow
Chemical Company, make snow
removal easier than other deicers
containing magnesium chloride,
sodium chloride (rock salt), urea,
or potassium choloride.

That’s because calcium chloride
gives off heat as it mixes with ice
and snow to form a liquid brine so
it can quickly break the bond
between the ice or snow and the
pavement. Other materials such
as rock salt and urea must draw
heat from their surroundings to
create a brine, which is difficult
when it’s cold. 

With a practical temperature
limit (the temperature at which it
effectively melts snow and ice
under realistic conditions) of -25°
F, calcium chloride works better in
colder weather than other materi-
als. Rock salt has a practical tem-
perature limit of +20° F.

Other deicers misleadingly use
their eutectic temperature in per-
formance claims. Eutectic tem-
perature is the lowest tempera-
ture at which a deicer can exist
as a liquid under carefully con-
trolled laboratory conditions. It
does not reflect deicer perfor-
mance under normal conditions.

To learn more, visit www.
peladow.com.

***
God is subtle, but He is not mali-
cious.

—Albert Einstein
***

***
Virtue has never been as
respectable as money.

—Mark Twain
***

***
Love your neighbor, but don’t
tear down the fence.

—German proverb
***




