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(NAPSA)—Is your breakfast
bearing fruit? If you’re like many
Americans, it probably is. Accord-
ing to a poll conducted in January
2003 by the Opinion Research
Corporation, 7 out of 10 Ameri-
cans say they add fruit to their
cereal, with 48 percent of respon-
dents reporting they do so at least
once a month. 

The survey also shows that
many of us are increasing the
amount of fruit we eat. Nearly
half of all Americans (46 percent)
say they’re including more berries
in their diets than they were five
years ago.

“Research shows that many of
us may be looking for new ways to
add fruit to our everyday menu,”
said Tom Nientimp, marketing
manager, General Mills. “In fact,
more than half of Americans sur-
veyed said they would add berries
to their diet if they were able to
purchase their favorite berries
year-round.”

In keeping with Americans’
berry-eating trend, General Mills
recently added a new twist to a
classic breakfast favorite with the
introduction of “Berry Burst Chee-
rios” cereal. The two new products
—Berry Burst Cheerios Strawberry
and Berry Burst Cheerios Triple
Berry (strawberries, blueberries
and raspberries)—offer the first-
ever pairing of wholesome Cheerios
with real berries right in the box.

The new cereal is made possi-
ble thanks to “freeze-drying,” a
process that allows the fruit to
maintain its original appearance,
texture and nutritional benefits.
The freeze-dried fruit quickly
rehydrates when milk is added.

“Berry Burst Cheerios cereal
gives consumers an easy way to
eat fruit with their breakfast,”
Nientimp said. “It also enables

Americans to enjoy the heart-
healthy benefits offered by whole-
grain oat foods like Cheerios.”

Berry Burst Cheerios cereal
offers the cholesterol-lowering
benefits of whole-grain oats. Stud-
ies show that whole-grain oat
foods provide a natural source of
soluble fiber, which has the spe-
cial ability to lower blood choles-
terol levels and potentially de-
crease the risk of heart disease
when consumed as part of a low-
fat diet. 

For additional information
about Berry Burst Cheerios
cereal, including links to nutri-
tional information and the heart-
healthy benefits of whole-grain
oat foods, visit www.berryburst
cheerios.com.

Americans “Berry” Often Enjoy 
Fruit With Breakfast

Fun Berry Facts
• The strawberry is a member of the rose family.
• If all the blueberries grown in North America
in one year were spread out in a single layer,
they would cover a four-lane highway stretching
from New York to Chicago.
• Belgium boasts an entire museum devoted 
to strawberries.
• North America is the world’s leading blueberry
producer, accounting for nearly 90 percent of
world production at the present time.
• In medieval times, strawberries were carved
into cathedral pillars to symbolize perfection.

After The Columbia
Tragedy

by John W. Douglass
(NAPSA)—One question

quickly answered following Space
Shuttle Columbia’s loss was
whether the U.S. would continue
a robust space program.

Only hours after the spacecraft
disintegrated, NASA administra-
tor Sean O’Keefe, and later Presi-
dent Bush, told the world of this
nation’s commitment to the space
program.

Unfortunately, it often takes a
horrible event to turn the critical

n a t i o n a l  e y e  t o
deserving issues
simmering below the
surface.

H u m a n  s p a c e
f l i g h t  w i l l  n o w
r e c e i v e — a n d
a d v a n c e — u n d e r
s u c h  s c r u t i n y.

The space pro-
gram has become an inseparable
part of America. How we see our-
selves. How the world sees us.
That’s why going forward was
never in doubt.

From the space program comes
leaps in knowledge, plus a
national sense of accomplishment,
identity and adventure.

Yes, adventure requires mag-
nificent machines. We already
have brave souls eager to fly
again. We will give them the best
machines the world has ever
known. And the world will again
watch in awe.

As President Bush said, “It is a
desire written in the human
heart.”

John W. Douglass is President
and Chief Executive Officer of the
Aerospace Industries Association.
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(NAPSA)—Carving out a place
for quality knives in your kitchen
—whether you’re a professional
chef or someone who simply loves
to cook—is a lot easier when you
understand some of the features
and benefits that give a particular
knife good quality. Here are some
features of a knife set called the
Professional “S” Knife series, and
the benefits of each feature
according to the experts at Zwill-
ing J.A. Henckels, the leading
manufacturer of superior quality
knives.

• SCT—(Sintermetal Compo-
nent Technology). When a knife is
made with this process it uses opti-
mum metal alloys for the three dis-
tinctive parts of a knife. As a result
the knife is sharper, stays sharper
longer and has improved resis-
tance to corrosion and pitting. 

• Fully Visible Tang Construc-
tion—this gives a knife the proper
balance and great strength.

• High Carbon No-Stain Steel—

prevents staining and rusting.
• Hand Honed—results in a

longer lasting edge.
Remember, when choosing a

knife, select one with a comfort-
able handle and don’t use it for
any heavier cutting or chopping
than it was designed for. 

Inadequate knives can take the
fun out of cooking. Having to saw
through a salmon to make steaks
is tiring and unnecessary. That
may be why a quality set of knives,
such as Henckels’ Professional “S”
Series has become such a popular
lifelong investment with many
home chefs. These knives are man-
ufactured with Henckels quality
standards to ensure complete bal-
ance, performance and style. The
knives have also been Ice Hard-
ened by the patented Friodor®

method, increasing their no-stain
properties and giving each knife a
higher blade strength. 

For more information, visit
www.jahenckels.com.

Honing In On Knives

A CUT ABOVE are these professional knives made especially for
the professional chef or home cook who seeks the classic look of
three-rivet-handle styling.

(NAPSA)—Besides budding
leaves and spring flowers, this
time of year is known for nasal
congestion and red eyes—it’s
allergy season. But the good news
is, with a simple blood test, you
may be able to avoid suffering—
perhaps without medication. Most
allergy sufferers are allergic to
more than one allergen, so it’s
often difficult to pinpoint the
exact cause of an allergic reaction.
Also, people with allergy-like
symptoms may not be allergic.
They often take medications that
are expensive and may not relieve
their symptoms. For more infor-
mation about allergies and allergy
testing, visit www.isitallergy.com
or call 1-877-862-4948.

Colon cancer is the third most
common cancer among men and
women in America. Fortunately,
advances in screening technology
hold promise in revolutionizing
the way people feel about colon
cancer screening. A new non-
invasive and accurate screening
test from EXACT Sciences,
called PreGen-Plus™, is a DNA-
based test that requires patients
to submit only a stool sample for
analysis. Patients can collect the
stool sample at home and for-
ward their sample to a labora-
tory for analysis using pre-

addressed, pre-paid packaging.
The results will be shared with
the patient’s doctor who pre-
scribed the test. To learn more
about PreGen-Plus, please visit
www.exactsciences.com.

Exercising at the correct level
of intensity is important for
proper effectiveness, say the
experts. To help you stay in the
right heart range, many fitness
equipment manufacturers offer
cardiovascular machines that
include heart rate sensors. For
example, Life Fitness treadmills,
total-body elliptical Cross-Train-
ers, Lifecycle exercise bikes and
stairclimbers have Lifepulse digi-
tal hand sensors and heart rate
Zone Training workout programs
that automatically adjust the
resistance level based on your
heart rate.

(NAPSA)—According to a recent
survey conducted by Briggs and
Stratton and the National Wildlife
Federation, children strongly influ-
ence adults’ environmental actions
and beliefs. Kids can learn how to
maintain that positive influence and
do even more for Mother Nature by
visiting www.tuneupmonth.com/kids.
The site includes fun facts, envi-
ronmental tips, quizzes and infor-
mation about National Mower Tune-
Up Month.

With improvements in health
care, longer life spans and grow-
ing opportunities for elder work-
ers, it’s estimated that by 2010
there will be more workers over
the age of 55 than under 24. While
some retirees are too strapped
financially to forgo working alto-
gether in their golden years, many
work not because they have to,
but because they enjoy it. For
example, Mary Wells, 83, has been
working at a St. Louis-area Jack in
the Box restaurant for more than
two years. Wells, who keeps busy
assisting with food preparation
and maintaining the dining area,
works as much for the camaraderie
as she does for the paycheck.

There are an estimated 30 mil-
lion residential decks in the U.S.
and according to the Forest Prod-
ucts Journal, more than 6.5 mil-
lion decks are constructed on resi-
dential structures each year. The
average life expectancy of a deck
in the U.S. from initial installa-
tion is around 11 years—after
that, people upgrade, expand,
repair or replace the deck

entirely. The deck-building phe-
nomenon is being recognized this
year by Skil Power Tools with its
first-ever National Build Your
Own Deck Week, which runs May
3-10. As part of this national cele-
bration, the company is on a
nationwide search for the five best
Do-It-Yourself decks. To enter
your deck in the contest, visit
www.skil.com.

Applying gypsum to the soil
conditions it and loosens heavy,
compacted clay. According to
experts and Oldcastle, a leading
manufacturer of lawn and garden
products, gypsum physically
changes the structure of the soil to
improve drainage and prevent
runoff and erosion, while encour-
aging deeper, healthier root
growth. Experts recommend
applying gypsum to existing lawns
twice each year. For more informa-
tion, visit www.YardRight.com.

Centers for Disease Control at
www.cdc.gov.
Johnson’s Bedtime Bath and
Bedtime Lotion at www.johnsons
baby.com.
Nutramax Laboratories at
www.nutramaxlabs.com.
The American Cancer Society at
www.cancer.org.
Weight Watchers at www.
WeightWatchers.com. 
The CFIDS Association of Amer-
ica at www.cfids.org.
The Chronic Disease Directors at
www.ChronicDisease.org.
The American Kennel Club at
www.akc.org.
Colonel’s Kids at www.colonels
kids.com.
YMCA at www.ymca.net. 
America’s Community Bankers
at www.americascommunity
bankers.com. 
MSN Bill Pay at http://money.
msn.com.
For tips on freshening your
home, visit www.thebounce
house.com.
McGruff ID Armor Identity
Theft Prevention and Privacy
Pack at www.boomerangit.com.

Check Out
These Web Sites:




