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(NAPSA)—The strength of
steel can also be found in its recy-
cling appeal. 

The Steel Recycling Institute
(SRI) reported that the steel
industry continues to reign as
king of the recyclables and
remains the most recycled mater-
ial in North America. During
2002, over 70 million tons of steel
scrap found its way to end mar-
kets rather than landfills, and
this resulted in an overall recy-
cling rate for steel of 70.7 per-
cent, a 4.3 percent increase over
2001.

In the case of automobiles, the
recycling rate for 2002 decreased
slightly to 100.6 percent, from
101.9 percent in 2001. The auto-
mobile recycling rate is calculated
by comparing the total steel uti-
lized to produce new cars versus
the total steel recovered from old
cars. 

“With the auto industry contin-
uing to use more and more High
Strength and Ultra High Strength
Steels in new vehicle production,
we will probably see rates in
excess of 100 percent occur more
often throughout the first decade
of the 21st century,” commented
Daniel R. DiMicco, who is vice
chairman, president and CEO of
Nucor Corporation, and chairman
of the American Iron and Steel
Institute. DiMicco continued,
“These new steels allow automak-
ers to improve fuel economy
through increased structural effi-
ciency without damaging the recy-
cling process for the world’s most
recycled product, the automobile.”
He added, “Steel is the engine
that drives the automobile recy-
cling process.”

In 2002, construction and
demolition ferrous debris remain
at the very impressive recycling
rate of 95 percent for structural
beams and plates. In addition,
there is continued growth in the
collection and recycling of rebars
and other construction materials,
which increased significantly in
2002 to 57.5 percent, from 50 per-
cent in 2001.

When it comes to household
recycling, appliances continue
their impressive trend with a recy-
cling rate in 2002 of 86.6 percent,
up from 85.0 percent in 2001. Addi-
tionally, Americans continue to
participate in their local curbside
and drop-off programs and the
steel can recycling rate has seen a
slight increase in 2002 to 58.5 per-
cent, from 58.1 percent in 2001. 

The SRI continues to educate
consumers that recycling is not
limited to the kitchen. Whether
it’s an empty aerosol shaving
cream can or other empty steel
non-food containers, they need to
be diverted from the trash bin and
placed in the recycling bin.

For more information about
steel recycling, visit the SRI’s Web
site, www.recycle-steel.org.

Steel Recycling Continues To Grow

IT’S THE MOST—Steel  re-
mains North America’s most
recycled material.

HAPPY BIRTHDAY
AMERICA!

(NAPSA)—The Declaration of
Independence, approved by the
Continental Congress July 4,
1776, has been called “America’s
birth certificate.” Some cherish
it, others take it for granted.
Just about everyone can gain a
better understanding of it from a
new book by lawyer and best-
selling author Alan Dershowitz. 

The book is
titled America
Declares Indepen-
d e n c e ( Wi l e y,
$19.95). It points
out contradictions
within the docu-
ment, notes how
the meanings of
Jefferson’s words
h a v e  c h a n g e d
over the centuries

and asks—and tries to answer—
many questions, including:

• Where do rights come from?
• Do we have “unalienable

rights?”
• Do rights to “life, liberty, and

the pursuit of happiness” have
any meaning?

• Does the Declaration estab-
lish a Christian State?

• Are there “Laws of Nature
and of Nature’s God?”

Drawing on the personal let-
ters and published writings of
Thomas Jefferson, John Adams,
Benjamin Franklin, Dershowitz
offers key insights into America’s
most fundamental principles and
what they mean today. 

The book is at local bookstores
or from the publisher at 1-800-
225-5945 or www.wiley.com.

(NAPSA)—As anyone who
knows beans about lentils can tell
you, they’re as good tasting as
they are good for you. The only
down part, until now, has been the
time it takes to cook them.

Heretofore, lentils had to be
soaked for hours—even over
night—and then cooked for nearly
another hour. Now, however,
pulses are quickening at the news
that—thanks to lentil farmer Jim
Scharf—you can get lentils on the
table in about 15 minutes. These
premium, pre-cooked lentils come
in a resealable bag, which may
explain why they don’t taste like
they came out of a can.

The idea first struck him when a
government economic development
official Scharf happened to meet
asked why there wasn’t the equiva-
lent of “instant rice” for lentils. 

“The light bulb went on,”
recalls Scharf. “That threw me in-
to gear and I did what I do best—
bring a product to market.”

Scharf is well-known for supple-
menting his farming with invent-
ing. Looking for something to do
during the off-season, he founded
Your E-zee Business…U.S.A,
which offers unique products—
including some he’s invented him-
self—to people looking to supple-
ment their income by selling them
to friends, neighbors, and at an
endless potential list of places like
fund raisers. You can become a dis-
tributor for as little as $250.

Other products besides the
lentils include: the Ezee Wrap
1000, an award-winning, refillable
plastic wrap dispenser with a
1,000-foot roll of commercial-
grade plastic wrap; three different
kitchen knives, made of high-
grade plastic so they won’t rust,
that cut bagels, lettuce, pies and

cakes; a device for carrying sev-
eral grocery bags at once; and the
Heavenly Fresh Odor Absorber for
refrigerators, gym bags and cars.

Lentils, though, appealed to
Scharf because they’re nutritious—
and he spent more than two years
and in excess of $100,000 develop-
ing his instant lentil version. 

A 3/4-cup serving can provide
about 20 percent of the protein, 10
percent of the calcium, 30 percent of
the iron and 10 percent of the vita-
min B the average adult needs
daily, according to nutritionists. The
legumes are filling without greatly
filling out your profile and they’re a
good source of dietary fiber.

Scharf uses a special patented
technique to reduce the cooking
time needed. His Nona’s Instant
Lentils—Nona means “grand-
mother” in Italian—can be used
as a side dish, a main dish, in a
salad or soup, even baked into a
cake for dessert. 

To learn more about these prod-
ucts or to become a home-based
Your E-zee…Business U.S.A. dis-
tributor, call Jim toll-free at 1-800-
MOR-WRAP (667-9727) or e-mail
jim@ezeewrap.com.

Food For Thought

The healthful lentil is now
available in an easy-to-prepare
“instant” form.

(NAPSA)—More affordable
housing may soon be a reality on
Native American reservations.

In an effort to provide this
housing, Rep. Rick Renzi (R-AZ)
and officials from the Federal
Home Loan Bank of San Francisco
(FHLBSF) recently met with lead-
ers from the White Mountain
Apache and Navajo nations.

The meeting at the Pinetop,
Ariz. reservation was hosted by
the FHLBSF and included the
Arizona Department of Housing.
It focused on ways the bank
could qualify housing projects on
the reservation for its Affordable
Housing Program, which gives
grants to housing development
projects.

“The Federal Home Loan Bank
of San Francisco is committed to
finding ways to improve the hous-
ing quality on Native American
reservations,” said Lawrence H.
Parks, senior vice president of
FHLBSF. “Completing projects is
a challenge because of the land
status on reservations. But we are
finding ways to overcome these
obstacles so that Native Ameri-
cans can enjoy high quality,
affordable housing. We can help
make that happen.”

The bank is examining ways
that it can rework regulations to
make it easier to proceed with
projects. “Native Americans have
a need for better housing, and we
will help provide it,” Mr. Parks
said. Rep. Renzi, who was a home-
builder before joining Congress,
applauded the bank for coming to
hear the concerns of Native Amer-
ican groups and commended the
bank for its can-do attitude.

“This important meeting has
achieved the dual purpose of

introducing both parties to the
current situation and has laid the
foundation for future interaction,”
said Rep. Renzi.

Tribal leaders suggested the
bank create special programs for
projects on reservations. Bank
officials added that Native Amer-
icans needed to collect more
extensive data to facilitate the
approval process for projects.
Everyone agreed it was time to
move forward on providing better
housing.

“It was an excellent meeting,”
Mr. Parks said. “Everyone there
was committed to the same goal:
working together to improve the
housing stock on reservations.”

For more information about 
t h e  F H L B S F,  p l e a s e  v i s i t
www.fhlbsf.com.

Affordable Housing For Native Americans

Lawrence H. Parks and White
Mountain Apache Housing Authority
Executive Director Victor Velasquez
discussed overcoming challenges
for more affordable housing.

(NAPSA)—This year, parents
are less likely to have mixed feel-
ings about their kids going back to
school—and the morning rush to
get them dressed for school.

That’s because a new concept
has made it easier for kids to
dress themselves—saving time
and stress for everyone involved.

The KidMatch™ line of clothes
from Healthtex® features tops and
bottoms that come with a charac-
ter and a symbol on the tags.

All kids have to do is to match
up the letters to the coordinating
clothes. Each hangtag and inside
label has a corresponding letter. 

Garments, such as denim, that
match everything, are represented
by the A-to-Z category. For exam-
ple, a “G” on the hangtag will have
a Giraffe, represented by the color
bright yellow. This “G” will also be
printed on the inside label of the
garment. The tags make learning
quick and easy—more like a game
than a dreaded morning chore.

When getting dressed is this
easy, it not only teaches coordina-
tion but helps children build confi-
dence and independence. The mix
and match outfits are a gift par-
ents can give themselves—and
parents will also be happy to
receive. Besides saving parents
hassle and aggravation, the line
can also be a cost-efficient way to
dress schoolchildren.

A KidMatch™ outfit can be
worn over and over in a multitude
of combinations by kids for a vari-

ety of occasions. There are so
many choices, you can even keep
adding to the selection.

Healthtex® is one of the largest
brands in the children’s wear
industry. It’s also the maker of
Kidproof® outfits—a breakthrough
in children’s apparel that greatly
reduces problems such as pilling,
shrinkage, stains, color fading and
a lack of softness. The fabric treat-
ment is non-toxic, odor-free and
non-allergenic. Kidproof® fabrics
are offered within the KidMatch™

line, adding the parent-pleasing
benefit of durability to the kid-
friendly concept.

Healthtex® KidMatch™ garments
featuring Kidproof® are available at
Sears, Kohls and other fine
stores—or shop from home by visit-
ing www.healthtex.com.

Investing in these indepen-
dence-promoting outfits could help
parents make the grade on hur-
ried back-to-school mornings.

A Less-Stress Way To Help Kids Dress For Success

Match up the letter tag and
corresponding animal and kids
will know clothes look great
together.

***
Whenever I draw a circle, I
immediately want to step out of
it.

—Buckminster Fuller
***

***
It is easier to fight for one’s prin-
ciples than to live up to them.

—Alfred Adler
***

***
Proverbs are short sentences
drawn from long experiences.

—Cervantes
***

***
Don’t be chary of appreciation.
Hearts are unconsciously hun-
gry for it.

—Phillips Brooks
***


