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(NAPSA)—Throughout the year,
many people find their social lives
centering around the action on the
playing field—no matter whether
it’s the gridiron, the diamond or the
hardcourt—with menus that reflect
the need for hearty, crowd-pleasing
fare that goes beyond the usual hot
dogs and hamburgers.

This year, the H.J. Heinz Com-
pany and A Glimmer of Hope—an
organization dedicated to raising
funds for breast cancer research—
teamed up to produce a cookbook
bursting with tasty recipes to
please any palate.

The Heinz Field Cookbook fea-
tures dishes that range from
stick-to-your-ribs classics to
regional specialties and ethnic
cuisine. This collection of appetiz-
ers, soups, salads, entrees and
desserts not only provides culi-
nary inspiration, but its proceeds
also directly support the efforts of
physicians and researchers at
breast cancer centers nationwide.

Recipes include favorites of
current and former football play-
ers, coaches and their wives, as
well as new recipes developed by
Heinz’s own corporate chefs. 

One such recipe is Barbecued
Ribs with 3 Heinz Sauces. A
perennial tailgating favorite,
these BBQ pork ribs get their fla-
vor boost from a rich sauce that
includes Heinz Ketchup, 57 Sauce
and Worcestershire sauce.

To order the Heinz Field Cook-
book, go to www.breastcure.com or
call 1-800-454-6746. For additional
recipes, visit www.heinz.com.

Barbecued Ribs with
3 Heinz Sauces
Makes 4 servings

4 lbs. pork back ribs or side
ribs
Chopped gingerroot to
taste

1/4 cup Heinz Tomato Ketchup

1/4 cup Heinz 57 Sauce
1/4 cup Heinz Worcestershire

Sauce
1/4 cup dark soy sauce
1/4 cup white wine or

vermouth
1/2 tsp. sesame oil
2 Tbsp. cornstarch
1 Tbsp. minced garlic
1 Tbsp. chopped gingerroot
1 Tbsp. sugar
2 Tbsp. chopped green

onions
11/2 Tbsp. pepper

Cut ribs into single-rib por-
tions. Combine with water to
cover and a generous amount
of gingerroot in a large sauce-
pan. Bring to a boil and cook
for 30 minutes or until ribs
are tender; drain and cool the
ribs. Combine Heinz Tomato
Ketchup, Heinz 57 Sauce,
Heinz Worcestershire Sauce,
soy sauce, wine, sesame oil,
cornstarch, garlic, 1 Tbsp.
gingerroot, sugar, green
onions and pepper in a bowl
and mix well. Add ribs and
marinate in refrigerator for
30 minutes or longer. Grill
ribs to the desired degree of
doneness.

Cookbook Offers Up Tasty Treats For Game Day
While Supporting Breast Cancer Research

These simple-to-prepare ribs
have a complex layer of flavor,
thanks to three sauces.

✁
Note to Editors: October is Breast Cancer Awareness Month. 

(NAPSA)—A new study among
the nation’s smallest businesses
points to ways to improve our econ-
omy. For one thing, it shows that
optimism about the economy has
slipped significantly over the past
year and that owners strongly dis-
approve of tax laws they believe
favor large corporations over “Main
Street” businesses. 

The study—conducted by the
National Association for the Self-
Employed (NASE)—cites deep
dissatisfaction with the federal
“self-employment tax” on health
insurance and calls for further
economic reforms aimed at re-
moving penalties for the nation’s
16 million smallest enterprises. 

According to the “Self-Em-
ployed and the Economy” survey,
the number of micro-business
owners who say they feel opti-
mistic about conditions for their
business has fallen from nearly
half (49 percent) in 2002 to less
than a third (31.1 percent) in late
May 2003. Uncertainty about the
future of their enterprise has
nearly doubled among micro own-
ers in the same period. 

Driving these attitudes is deep
disapproval toward tax policies
that most agree favor large corpo-
rations at the expense of small
enterprises. Eighty-one percent of
survey respondents believe that
the self-employed and micro-busi-
nesses are not treated on par with
larger corporations by the govern-
ment when it comes to tax and
other financial growth incentives.
Nearly 90 percent (89.2 percent)
agree that current tax laws un-
fairly penalize the self-employed
and that reforms are needed to
help businesses like theirs suc-
ceed and grow. 

At the core of owner dissatisfac-
tion are laws that require sole pro-
prietors to pay a 15.3 percent “self

employment tax” on all health
insurance premiums. Larger cor-
porations are able to deduct
health-care costs as a business
expense. 

Taxation of health insurance
figures heavily in rising concerns
about health-care costs among
small businesses. Access to af-
fordable health care was cited in
the study as the most important
issue faced by owners, ahead of
the general state of the economy,
world unrest and customer de-
mand. On average, self-employed
workers pay 20 percent more for
health-care than do individuals at
larger corporations, with taxes
comprising a significant portion
of these additional costs. Of the
nation’s 41 million uninsured,
more than 60 percent are from
families headed by a small busi-
ness owner. 

The National Association for
the Self-Employed (NASE)—a
501c (6) non-profit organization—
is the nation’s leading resource
for the self-employed and micro-
businesses. 

Smallest Companies Say Tax Policies Unhealthy
Find The Right Gift Online

(NAPSA)—The Web can be a
valuable resource for finding gift
ideas and buying them without
leaving your home. Online sellers
like Amazon.com offer helpful gift
suggestions for different interest
areas such as gardening and cook-
ing. Yahoo Shopping enables you
to shop for gifts across thousands
of online merchants.

If you really want to get cre-
ative, try Surprise.com which sug-
gests gift ideas for 342 different
types of people in categories such
as Always Cold, Krispy Kreme
Maniac, Unusual Sense of Humor,
and Lives In A Small Apartment.
Each category has suggestions
from users who share what’s
worked for them. Once you find
the right gift idea, you can click
on links to online merchants who
offer that product or service. For
example, in the Works Too Much
category, you’ll find “Maid Ser-
vice” with links to places that sell
gift certificates for maid service. 

Surprise.com, which was
named one of the “Best 50 sites on
the Web” by Time magazine is
easy to use and helps put you in a
creative mood.

Surprise.com suggests gift ideas.




