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(NAPSA)—Statistics show that
Americans are buying newly con-
structed homes at the fastest pace
in more than 25 years. The
National Association of Home
Builders is forecasting that by the
end of 2003, new home sales will
surpass the one million mark for
the first time ever. But when
homebuyers opt for a newer resi-
dence, they are often faced with
the prospect of moving into a
house that still needs the personal
interior and exterior touches to
make it truly their home.

“Often homebuyers have so
many factors to consider when
they buy a new home—such as the
right neighborhood, the right floor
plan and the right price—that
they do not budget for finishing
touches on a house, including
landscaping, a screened-in porch
or window treatments, and these
costs can sometimes be signifi-
cant,” said Cara Heiden, executive
vice president of national con-
sumer lending for Wells Fargo
Home Mortgage. “However, with
the proper planning and new
financing products on the market,
homebuyers can make needed
improvements to their newly con-
structed house.”

Home equity accounts are a
smart option for new homebuyers
who want to make home improve-
ments. These products offer a
lower-cost borrowing alternative
to many credit cards and other
financing options, while offering
potential tax advantages (a tax
advisor should always be con-
sulted regarding tax deductibil-
ity). However, gaining access to
home equity can require an addi-
tional application and often
requires additional application
fees if consumers do not investi-
gate their options at the time they
purchase their new home. 

To make this process simpler,
there is a new product on the mar-
ket that offers a combined mort-
gage and home equity line of
credit in an all-inclusive package.
The Home Asset Management

Account enables homeowners to
both finance their home and con-
veniently access their equity as
needed.

In fact, homeowners can tap
their equity through several
methods that include writing
checks, calling their financial
institution and, in most states,
using an access card. In addition,
homeowners’ equity lines may
increase over time as they pay
down their mortgages and as their
homes appreciate in value. 

“With a Home Asset Manage-
ment Account, available only
through Wells Fargo, new home-
buyers can have the flexibility to
manage their home as their most
important asset,” said Doreen Woo
Ho, president of Wells Fargo’s Con-
sumer Credit Group. “Homebuyers
can now finance improvements
without liquidating other invest-
ments or dipping into necessary
savings to make their new house
into the home of their dreams.”

For more information on mort-
gage or home equity products,
visit Wells Fargo at www.wells
fargo.com, or call 1-800-222-3408
for the nearest neighborhood
branch office. This product is not
available in Texas.

Drab To Fab: How To Finance Your New Home Makeover

Save $$ On
Personalized Printing

(NAPSA)—Many consumers and
small businesses are finding they
can save time and money by doing
their custom printing online. In fact,
companies and individuals can save
up to 50 percent off typical print
shop rates while enjoying the con-
venience of designing and ordering
from a computer.

With the convenience of the
Internet, customers can quickly
and easily personalize all types of
products including letterhead,
envelopes, business cards, rubber
stamps, address labels, Post-it®

Notes, business checks, and more.
iPrint is an easy-to-use online

Design Studio™ with hundreds of
templates, typefaces, graphics,
colors, and other design options.
Company logos and custom photos
can easily be uploaded onto
printed items.

Consumers can create photo
holiday gifts for friends and fam-
ily in a matter of minutes on great
products such as mugs, mouse-
pads, sweatshirts, and golf balls—
as well as personalized holiday
greeting cards.

iPrint.com provides top-quality,
economical custom printing in a
one-stop location. This convenient
and time-saving printing resource
takes the hassle out of printing,
allowing people to focus on run-
ning their businesses.

First-t ime users can also
take advantage of $4.99 address
labels or a handy stamp at
www.iPrint.com/news.

An array of custom-printed busi-
ness stationery, promotional
items and photo products can
be designed and ordered at
iPrint.com.

(NAPSA)—One way to spend
more time with your family dur-
ing the coming months is to find
seasonal recipes that cut out time-
consuming steps. The following
recipes offer a twist on traditional
favorites and show just how much
you can do with pie filling and
apple butter.

CRANBERRY WALNUT APPLE PIE

Pie:
1 package refrigerated pie

crusts for a double crust 9-
inch pie

1 can (21 oz.) LUCKY LEAF
Apple Pie Filling

3⁄4 cup fresh or frozen
cranberries

1⁄2 cup walnuts
Icing:

1⁄2 cup butter, softened
1⁄2 cup powdered sugar
1 tablespoon all-purpose

flour
1⁄4 cup milk
1⁄2 teaspoon vanilla extract

Dash of cinnamon
Directions:

Combine pie filling, cranber-
ries and walnuts; mix well. Spoon
evenly into crust and place sec-
ond crust on top. Fold two crusts
together; seal and crimp edges.
Cut several small slits in the top
crust to allow steam to escape.
Bake at 425° for 35 to 40 minutes.
Transfer to a wire cooking rack;
cool completely.

Prepare icing by beating
together butter, sugar and flour
with electric mixer. Add milk,
vanilla and cinnamon; beat well.
Additional milk may be added to
reach desired consistency. Spread
icing evenly over cooled pie.

APPLE BUTTER PUMPKIN PIE

Filling:
1 cup solid pack pumpkin
1 cup MUSSELMAN’S Apple

Butter
1⁄4 cup packed dark brown

sugar
1⁄2 teaspoon ground

cinnamon
1⁄4 teaspoon ground ginger
1⁄4 teaspoon ground nutmeg
1⁄4 teaspoon salt
3 eggs, lightly beaten

1 cup undiluted evaporated
milk

9 -inch frozen pie shell,
thawed

Streusel Topping:
3 tablespoons butter

1⁄2 cup flour
1⁄3 cup dark brown sugar
1⁄3 cup chopped pecans

Directions:
Preheat to 375°. Combine

filling ingredients in order
given; pour into pie shell.
Bake 50 to 60 minutes or until
knife inserted two inches from
center comes out clean. Com-
bine streusel ingredients and
top pie. Bake for an additional
15 minutes.

For more delicious recipes, visit
Knouse Foods at www.Knouse.
com. 

Simple Shortcuts That Can Add Extra Flavor

Traditional holiday favorites
come to life with apple butter and
pie filling.

Turkey Apple Butter Glaze
To make your holiday turkey moist and 
succulent, try a Musselman’s Apple Butter 
glaze:
 • Prepare turkey as normal
• Brush entire bird with 10-12 ounces   
  apple butter
• Cook as directed
• Reapply another 10-12 ounces apple 
  butter during baking 
• Carve and enjoy mouth-watering 
  turkey

(NAPSA)—Producing future
business leaders with a solid
sense of business skills and lead-
ership ethics: That’s the goal of a
renowned association that’s help-
ing a quarter-million students
prepare for careers in business
and business-related fields.

The largest business career
student organization in the coun-
try, Future Business Leaders of
America-Phi Beta Lambda
(FBLA-PBL) has guided millions
of students through the challenges
of the corporate culture for over
60 years. FBLA-PBL members are
trained through integrated cur-
riculum in the classroom, commu-
nity service and opportunities to
expand their knowledge and net-
work at local, district, state, and
national conferences.

Developed in 1937 and first
chartered in a Tennessee high
school in 1942, FBLA-PBL has four
divisions: FBLA for high school stu-
dents (over 215,000 members);
FBLA-Middle Level for junior high,
middle and intermediate school stu-
dents (over 10,000 members); PBL
for postsecondary students (over
11,000 college students); and the

Professional Division for alumni,
business people, educators and par-
ents (over 3,000 members) who sup-
port the goals of the Association.
Over 13,000 advisers round out the
Association.

Each summer, 7,000 of the best
and brightest of FBLA and PBL
convene to compete in leadership
events, share their successes and
learn new ideas about shaping
their career future through work-
shops and exhibits at the four-day
National Leadership Conference.
FBLA-PBL is headquartered in
Reston, Virginia. To learn more,
visit www.fbla-pbl.org.

Training Tomorrow’s Business Leaders Today

A quarter-million students are
preparing for careers in business
and business-related fields.

OF EDUCATION

***
A snowflake is one of God’s most fragile creations, but look what
they can do when they stick together!

—Unknown
***

***
The trouble with weather forecasting is that it’s right too often
for us to ignore it, and wrong too often for us to rely on it.

—Patrick Young
***

***
Modern traveling is not traveling at all; it is merely being sent to
a place, and very little different from becoming a parcel.

—John Ruskin
***

***
I travel not to go anywhere, but
to go. I travel for travel’s sake.
The great affair is to move.

—Robert Louis Stevenson
***

***
There’s one good thing about
snow,  it makes your lawn look
as nice as your neighbor’s.

—Clyde Moore
***

***
Most travel is best of all in the
anticipation or the remember-
ing; the reality has more to do
with losing your luggage.

—Regina Nadelson
***




