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(NAPSA)—In today’s drive to-
ward specialization in the work
environment, employees often
have narrowly defined jobs. This
can make it difficult for employees
to feel like they have a role in cor-
porate accountability. 

Of course, those at the top are
theoretically responsible for set-
ting organizational objectives,
identifying the risks that might
prevent accomplishing those objec-
tives, determining the level of risk
that is acceptable, and establish-
ing an appropriate system of inter-
nal control to reduce the risks. 

But because any enterprise is
only as strong or as ethical as its
weakest or most unethical em-
ployee, the responsibility for an
effective control environment
must be shouldered throughout
the entire organization. 

This means the entire organiza-
tion, and each person who works
there, should be “tuned in” to inter-
nal control. The Institute of Inter-
nal Auditors (IIA) believes that
controls are everybody’s business.

While management and the
board set a tone for a corporate cul-
ture that acknowledges and main-
tains an effective control environ-
ment, everyone must play a part. 

There must be a clear organiza-
tion-wide understanding and appre-
ciation of the important elements of
control—the control environment,
risk assessment, control activities,
information and communication,
and control monitoring.

The self-test below is designed to
determine if an organization’s con-
trol environment provides the disci-
pline and structure necessary to
influence its corporate culture. You
may want to apply this to the com-
pany you work for or any organiza-

tion in which you are a stakeholder.
1. Is the organization’s ethical

tone communicated in words and
deeds?

2. Is an ethics program in place
and does it include a meaningful
code of conduct?

3. Is the board of directors
active, independent, and well
informed?

4. Are positions in the organi-
zation structured for optimum
effectiveness, productivity and
communication?

5. Are all responsibilities and
accountabilities clearly defined?

6. Is delegation of authority
commensurate with responsibil-
ity?

7. Do job descriptions include
an analysis of the knowledge and
skills needed to perform each posi-
tion?

8. Does the organization hire
qualified, ethical, and well-trained
personnel?

9. Do frequent interactions
occur between senior and operat-
ing management?

To learn more, visit The IIA’s
Web site at www.theiia.org and
search for keywords: organiza-
tional effectiveness training.

Controls Are Everybody’s Business

Many experts believe that all
employees should have a role in
making an organization ethical.

Comfort Comes First
(NAPSA)—Whether you spend

all day on your feet or sitting at a
desk, how you dress for work
should start with comfortable
shoes. Fortunately, new technol-
ogy lets manufacturers combine
style with many comfort features
designed to keep your feet happy.
Here’s what to look for:

• Soft, padded collars—The
more padding in the interior and
the collars that surround your
foot, the better your dogs will feel
at the end of the day.

• Gel cushioned insoles—Liter-
ally, shock absorbers for your feet.
One example is the Comfort Gel
System (CGS), developed by Free-
man, one of the most respected
names in men’s shoes. A capsule of
soft gel is positioned directly
beneath the center of the heel and
an extra layer of energy absorbing
material (EV3) beneath the gel
capsule provides more spring in
your step when walking.

• Heel Air Chambers—This
new technology uses air to provide
even more cushioning and to
soften each step.

• Flexible soles—New shoes
with flexible soles don’t need
“breaking in,” so how they feel
when you try them on, is really
how they’ll feel.

Freeman shoes with CGS are
available at shoe stores across the
USA. To locate a store near you,
call (800) 931-9399 or visit
www.freeint@fcc.net.

(NAPSA)—If you enjoy a good
chicken dinner, you have plenty of
company. Every year, each Ameri-
can consumes about 82 pounds of
chicken. At home, that number is
about 48 pounds a year. But some-
thing has begun to ruffle the
feathers of chicken lovers. It’s
called “enhanced chicken.” 

By purchasing this altered
chicken, many shoppers are pay-
ing for more than they realize—
and it’s turning out to be extra
water, salt and phosphates.
Labeled “enhanced with chicken
broth,” this processed poultry
absorbs the liquid, which accounts
for up to 15 percent of the prod-
uct’s weight, and could cost con-
sumers, if all chicken were
enhanced in this manner, an extra
$2.9 billion each year. 

To make more consumers
aware, Sanderson Farms, the
nation’s sixth largest chicken
producer,  today announced a
consumer education initiative
designed to shed light on what
has become a common industry
practice.

“Some of the largest chicken
producers use this enhancing
practice to increase the weight of
the chicken and ultimately the
consumer’s cost,” said Consumer
Advocate Tim Duffy. “Families
become the victims and could end
up unwittingly paying about $40
extra a year for nothing more
than additional water, salt and
phosphates, if they buy nothing
but enhanced chicken.” 

How “Enhancement” Works
Chicken becomes “enhanced”

when a solution of water, salt and
phosphates is injected into the
poultry meat with a cluster of nee-
dles. Another method is called
“tumbling,” where the product and
solution are put in a large drum
and the air removed to create a
vacuum that forces the liquid into
the meat. Either way, the end
chicken product is pumped with

up to 15 percent solution—paid
for by consumers.

The Secret Sodium Source 
Another surprising effect of

this process is the increase in
sodium in “enhanced” chicken.
Nutritional labeling shows that
sodium in “enhanced” chicken can
be as high as 540 mg. in one 4-
ounce piece, whereas a natural,
raw 4-ounce chicken breast con-
tains 73 mg. sodium. The recom-
mended USDA dietary guidelines
for sodium intake in healthy
adults is no more than 2,400 mg.
per day. Those on restricted diets
should consume even less—no
more than 2,000 mg. per day. 

All Chicken Is Not Created
Equal

One chicken producer, Sander-
son Farms, is dedicated to pro-
ducing 100 percent chicken, natu-
rally and does not add unnecessary
water, salt and phosphates to
increase the weight of its Sander-
son Farms brand of fresh chicken. 

“We urge shoppers to take an
extra second to check the label on
the front of the package, read the
fine print on the back and look for
words like ‘enhanced,’ ‘chicken
broth,’ or ‘solution,’” said Bill
Sanderson of Sanderson Farms
natural chicken products. For
more information, please v is i t
www.truth-in-chicken.com.

Water In Chicken? That’s Something To Squawk About

Enhanced Chicken and Water
• Number of ounces of water in one pound 
of enhanced chicken—2.1 oz.
• Annual amount consumers pay extra per 
person for water in enhanced chicken—
$10.20 
• Annual amount consumers pay extra for 
a family of four for water in enhanced 
chicken—$40.80
• Annual amount the population of the 
United States pays for water in enhanced 
chicken—$2.9 billion

(NAPSA)—The next time you
drive past a cornfield or wheat
field, think 50 billion gallons per
year of ethanol. That’s the fuel
potential locked within the nation’s
agriculture and municipal wastes
such as stalks and husks (corn
stover), wheat straw, rice hulls,
leaves, grass, and paper according
to Burrill & Co., a San Francisco-
based life sciences merchant bank.
The U.S. Department of Energy
estimates that 10 to 15 billion gal-
lons of ethanol could be produced
using only corn stover and wheat
straw. Further information on the
fuel potential of biomass is found
under the Bioenergy and Agricul-
ture icon at www.energyfuture
coalition.org or the industrial and
environmental icon of the Biotech-
nology Industry Organization
(BIO) at www.bio.org. 

An 8-year-old boy of today isn’t
likely to be entertaied by the mar-
ble collection that once fascinated
his father. Products such as Spy
Gear Eye-Link Communicators are
being created to serve the demand

for advanced technology in toys.
Eye-Link Communicators use high
frequency radio transmission
(433mHZ) to silently send text mes-
sages between kids pretending to
be secret agent. A message is typed
on an armm-mounted keypad and
sent to an illuminated eyepiece,
where it scrolls across an LCD
screen. The messages travel
through buildings, doors and walls,
allowing kids to play spy with their
teammatess across the street. For
more information on Eye-Link
Communicators and other high
tech Spy Gear products, visit
www.spygear.net.

***
Truth that has merely been learned is like an artificial limb; it
adheres to us only because it is put on. But truth acquired by
thought of our own is like a natural limb; it alone really belongs
to us.

—Arthur Schopenhauer
***

***
Facts are facts and will not dis-
appear on account of your likes.

—Jawaharlal Nehru 
***

***
What people say you cannot do,
you try and find that you can.

—Henry Thoreau 
***

***
One can never consent to creep
when one feels an impulse to
soar.

—Helen Keller 
***

***
Too often the strong, silent man is silent only because he does not
know what to say, and is reputed strong only because he has
remained silent.

—Winston Churchill
***

***
The teacher is often the first to discover the talented and unusual
scholar. How he handles and encourages, or discourages, such a
child may make all the difference in the world to that child’s
future—and to the world.

—Loren Eisley
***




