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(NAPSA)—“Honey, can you
hand me the Yellow Pages? I need
to find a plumber to fix our leaky
bathroom faucet.”

Sound familiar? While most of
us regularly grab our handy Yel-
low Pages directory when we need
to find a plumber, an auto repair
facility, or the nearest Italian
restaurant, a surprising number
of consumers are also using com-
puter keystrokes to access local
business information.

According to a 2002 National
Industry Usage Study by the Yel-
low Pages Integrated Media Asso-
ciation, Americans have made an
estimated 1.3 billion references to
an Internet-based Yellow Pages
directory in the past year. And, 67
percent of those Internet Yellow
Pages users made contact with a
business after getting an online
reference, while 40 percent of
those who made contact go on to
make a purchase. Internet Yellow
Pages have become a powerful
tool for matching consumers with
businesses, and directory publish-
ers are utilizing this popular
medium to extend the reach of
their customers’ Yellow Pages
print directory advertising.

“Research shows that heavy
users of the Internet are also
heavy users of the Yellow Pages,
and the Internet offers a great
way for information-hungry, tech-
nology savvy users to supplement
the print Yellow Pages quickly
and efficiently,” said Larry Small,
director of research for the Yellow
Pages I.M.A. “It’s as natural for
today’s generation to go to online
Yellow Pages for local information
as it is for our parents to flip
through their Yellow Pages print
directories.” 

But it’s not enough anymore to
simply replicate Yellow Pages list-
ings in an online directory. Con-
sumers want access to detailed
information in the print ads to

ensure they are calling local busi-
nesses that meet their specific
needs. They want to know if the
closest tire store carries their par-
ticular brand preference. Or, does
the restaurant they’re planning to
go to for dinner take checks or a
specific credit card? Does the
physician they plan to make an
appointment with accept their
insurance plan?

One of the first online Yellow
Pages to offer fully “search-
able content” capabilities is 
DexOnline.com—the Internet Yel-
low Pages of Dex Media, the
world’s largest privately owned
incumbent directory publisher. Dex
Media publishes more than 270
phone directories in 14 Midwestern
and Western states under the Dex
brand name, and recently
launched its fully searchable Yel-
low Pages site, allowing consumers
to search the way they think to get
the specific information they need.

“For the first time, we can pro-
vide consumers with access to Dex
Yellow Pages display ads online,
not just a listing name, address
and phone number,” said Greg
Austin, product manager for
DexOnline.com. “So, when an
advertiser’s display ad specifies
brands, payment options, and

business hours, that information
will now be searchable when a
consumer searches our site.” 

With its greatly enhanced local
search capability, Dex Media
expects consumer searches on its
redesigned DexOnline.com site to
increase from 95 million in 2003. 

But does the growing popular-
ity of Internet-based Yellow Pages
spell gloom for today’s popular
phone book?

It doesn’t appear so, as the pop-
ularity of today’s print Yellow
Pages remains strong, with an
estimated 15.1 billion references
made by U.S. adults in 2002,
according to Yellow Pages I.M.A.
In general, Internet subscribers
use paper Yellow Pages at levels
similar to that of all adults in the
U.S. However, Internet sub-
scribers are about 20 percent
more likely to be among the heavi-
est users of the paper product,
according to CRM Associates in
Boulder, Colo.

Still, while the traditional
printed Yellow Pages remain pop-
ular, most Yellow Pages publish-
ers embrace the Internet as yet
another content delivery option
for consumers to access informa-
tion in a way that’s convenient for
them. Advertisers embrace it
because it provides another means
of extending the reach of their Yel-
low Pages advertising program. 

Yellow Pages publishers aren’t
stopping with print and Internet
directories. Dex offers many of its
Yellow Pages directories on CD-
ROMs. Directory information
could also eventually be delivered
to personal PDAs, cell phones and
other digital devices using wire-
less and satellite technology. 

So, it looks like today’s Yellow
Pages are getting better than ever
at helping consumers find local
information by anticipating and
offering options for how they find
it in the future.

Internet Yellow Pages Complement Today’s Print Book

Online directories have acquired
enthusiastic fans but print direc-
tories remain a staple.

(NAPSA)—Bread may be easier
to make than you think, according
to Rose Levy Beranbaum, baker
and author of the new cookbook,
The Bread Bible. 

“Many are intimidated by the
bread baking process, but with
some simple tips it will be a won-
derful experience,” said Beran-
baum. “Make sure to follow the
recipe carefully, and always use a
non-stick spray with flour like
Baker’s Joy® to ensure a perfect
creation every time.”

One great recipe for beginning
bread bakers is Kugelhopf. Beran-
baum created this moist version,
with a delicious swirl of chocolate
filling. Instant yeast means that
this simple, sweet bread will work
beautifully.

CHOCOLATE ALMOND
SWIRL KUGELHOPF

Serves: 10 to 12
Baking time: 55 to 65 minutes

Filling
1 cup cake crumbs
3 tablespoons almond paste 
4 tablespoons unsalted

butter, softened
1 large egg
1 tablespoon corn syrup
3 ounces dark chocolate,

melted

In food processor, process
all but chocolate until smooth.
Add chocolate and process
until blended. Allow to firm
for 1 hour.

Dough
31⁄4 cups (16.5 ounces)

unbleached all purpose
flour

21⁄4 teaspoons instant yeast
(aka bread machine yeast)

3 tablespoons sugar
1 teaspoon salt

3⁄4 cup milk
2 large eggs

5 tablespoons unsalted
butter, softened

In mixer bowl, whisk flour,
yeast, sugar, and salt. Add eggs,
milk, and butter and with dough
hook, knead 7 minutes, medium
speed. Scrape dough onto lightly
floured counter. Cover with plas-
tic wrap that has been sprayed
with Baker’s Joy®. Let rest 30
minutes. Remove plastic wrap,
and roll dough to 16 by 12
inches. Spread filling over
dough, leaving 1⁄2 inch margins.
Roll up from long edge. Pinch
edges firmly to make tight seam.
Spray pan surface with Baker’s
Joy®. Coil dough into prepared
pan, overlapping by 2 inches.
Again, cover with sprayed plas-
tic wrap and set in warm spot
about 1 hour until dough
reaches top of pan. Remove plas-
tic wrap. Bake in preheated
350°F. oven 1 hour or until
golden brown. After 30 minutes
cover loosely with foil. Unmold
onto rack and cool.

Adapted from The Bread Bible
by Rose Levy Beranbaum, pub-
lished by W.W. Norton & Company,
Inc. For more information, visit
www.roselevyberanbaum.com. 

BAKING YOUR OWN BREAD:
Simple Steps For Impressive Creations

For a sweet bread that rises to
any occasion, consider this
Kugelhopf with chocolate and
almonds.
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(NAPSA)—Emmy-winning Sex
and the City stylist Rebecca Wein-
berg says unearthing the perfect
ensemble for every occasion can
be a breeze, and doesn’t have to
break the bank. Invest in a few
classic items that can be worn
with bold accent pieces for a look
that is unique every time and
makes them stand out from the
rest of the crowd. Blend styles
from different brands, stores and
price points for a look that does
not blow your holiday budget.
Weinberg recommends shopping
at Amazon.com’s Apparel & Acces-
sories store, at www.amazon.
com/apparel, which features more
than 1,500 brands you can
combine.

Wool’s natural durability, and
its ability to take dye deeply into
the fiber and hold it for rich color—
hence, the expression “dyed-in-the-
wool”—make wool fabric ideal as
a preferred clothing fiber. A
Pendleton “Sir Pendleton” men’s
signature wool shirt, for example,
is woven from as much as five miles
of yarn yet weighs less than a cot-
ton Oxford shirt. Made from 100
percent Pure Virgin Wool, these
wool shirts are naturally comfort-
able and good looking and keep
their shape year after year. You
can visit www.pendleton-usa.com

to shop online or order a catalogue.
You may also check the Web site
for store locations throughout the
country.

In the same way that vintage
fashion is revived, games from
previous decades may have a new
audience. This year, in the fashion
world, the sports jersey has hit a
slam-dunk comeback with fashion
followers. The parallel can be
found with sports enthusiasts via
Mattel Classic Basketball. Fans
old and new will find the same
look and retro feel of the original
game released in the 80s. Like a
mini skirt on the dance floor, spin-
ning back from the 60s is Tip It,
the ultimate balancing game.

(NAPSA)—Over-hydration can
be more dangerous than dehydra-
tion. All endurance athletes who
over-drink are at risk for hypona-
tremia, but those most prone to
the condition include females and
people with marathon finishing
times over four hours who are
hyper-vigilant about their water
intake. Additionally, runners who
take nonsteroidal anti-inflamma-
tory drugs (NSAIDs) like Advil®

and Aleve® for pain relief in close
proximity to race time may be at
risk. If a marathoner plans to
take a pain reliever, experts sug-
gest taking Tylenol®8 Hour as a
safe over-the-counter choice dur-
ing endurance sports activity. For

more information about hypona-
tremia, visit www.MarathonFirst
Timers.com.

***
Man is the only animal that
laughs and weeps; for he is the
only animal that is struck with
the difference between what
things are and what they ought
to be.

—William Hazlitt
***

***
The mediocre teacher tells. The
good teacher explains. The supe-
rior teacher demonstrates. The
great teacher inspires.

—William Arthur Ward
***

***
Some men see things as they are
and ask why. Others dream
things that never were and ask
why not.

—George Bernard Shaw
***




