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(NAPSA)—Protecting email
from spam, viruses, hackers and
inappropriate content can affect
the responsiveness of a company’s
system, the productivity of its
employees and its financial and
legal positions. To help, here is a
look at the top five mistakes com-
panies make when protecting
their email:

1) Desktop software only pro-
tection—Desktop software shoul-
dreally be considered the last line
of defense. It’s controlled by the
end-user and can be disabled or
not updated frequently enough.
Furthermore, by letting unwanted
spam and virus traffic flow into a
company and all the way to the
desktop before itís filtered out can
burden the internal network.

2) No outgoing protection—
Many viruses can get sent from a
company to business partners,
suppliers, even customers. Con-
tent filtering can reduce the risk,
prevent outbound spam, avoid
sensitive information leaks and
filter out inappropriate content
such as profanity or harassment.

3) No traffic reporting or
recording—Reporting on messag-
ing traffic is critical for businesses
to identify large volume email
senders, employees talking to
competitors, and other forms of
abuse. In some industries report-
ing and recording are important
for regulatory compliance and
addressing concerns of corporate
liability.

4) Security software running
on insecure platforms—Widely
used operating systems such as
Windows can be hacked.

5) Effectiveness and reliabil-
ity—The email security solution
needs to offer high “catch-rates” to

stop spam and virus threats, as
well as virtually zero false-posi-
tives so no critical email gets acci-
dentally discarded.

Additionally, the system needs
built-in reliability and redun-
dancy for recovering from power
loss and ensuring no critical mes-
sages are lost or corrupted. Many
companies with anywhere from a
few hundred users up to tens of
thousands are avoiding these com-
mon mistakes by using the Razor-
Gate appliances from Mirapoint.
The appliances provide multi-lay-
ered protection, work with exist-
ing email systems and offer a
secure operating platform, policy
enforcement tools, content filters,
and detailed reporting. Compa-
nies with broader needs that want
a more reliable email system with
integrated security may turn to
the complete Message Server
appliance from Mirapoint, which
is designed to support any organi-
zation trying to deliver email to a
broad base of users.

For more information about 
e-mail security solutions from the
“messaging experts” at Mirapoint,
call 1-800-937-8118.

Top Five Mistakes Businesses Make Protecting E-mail

Companies of all sizes can bene-
fit from a simple solution that
protects e-mail from hackers,
spammers and more.

(NAPSA)—If you’re the owner
of a small or medium-sized busi-
ness and you haven’t made good on
all your New Year’s resolutions,
don’t despair just yet. There’s still
time to do something good for your
company, your employees and
yourself: Take a look at how tech-
nology—such as Microsoft Busi-
ness Solutions CRM—can help
automate the way you build better
relationships with your customers.

Your employees will thank you
for making their jobs easier, and
there’s a good chance your cus-
tomers will show their apprecia-
tion by conducting business with
you more often. In an age in which
it’s far more costly to find new
customers than to retain existing
ones, delivering superior service is
critical to your success.

According to the United States
Bureau of Labor Statistics, there
are more than 5,740,000 small and
medium-sized businesses, or com-
panies with from one to 500
employees, in the country. This
segment employs more people than
the large and more widely known
Fortune 500 companies and has
equally important information
technology needs. Today, business
owners are embracing customer
relationship management (CRM)
technology, because it is readily
available and affordable, simple to
install and maintain, and as easy
to use as an e-mail system.

“CRM technology should help
your salespeople manage leads
and opportunities, measure and
forecast sales activities, efficiently
track and monitor customer com-
munications, and automate man-
ual and time-consuming processes
across the sales spectrum,” said
Dave Batt, senior director of
Microsoft CRM. “Among the bene-
fits of a well-equipped sales force
are shortened sales cycles, higher
closure rates and greater cus-
tomer retention.” That’s good for
all businesses, including yours.

CRM technology also should
include features that help
increase your company’s customer
service capabilities. The product
you select should be able to han-
dle an increase in customer
requests without your having to
add employees or skimp on qual-

ity. This means your employees
will be able to provide customers
with the consistent, efficient ser-
vice that plays a huge role in cus-
tomer satisfaction, while keeping
the costs of service delivery low.

Ambrose Employer Group LLC,
a New York City-based provider of
outsourced human resources, pay-
roll and employee benefits admin-
istration services, realized that as
the company continued to grow, it
lacked a central repository for
client information. Ambrose
sought a CRM solution that could
integrate with the companyís Law-
son HR system and make it easier
for its human resource specialists
to perform their jobs. “Microsoft
CRM clearly has had an incredibly
positive effect on our ability to ser-
vice our clients. Its ability to help
us proactively muster internal
resources to attack an issue has
been a tremendous plus. And our
response times are better because
we can track the length of time
issues have been open,” said Greg
Slamowitz, the company’s co-chief
executive officer.

Other factors to consider before
you acquire CRM technology
include the productís ability to
work in harmony with other busi-
ness management systems you
are running. The technology
should be simply configured, easy
to use and highly customizable to
meet your unique business needs.

For more information on
automating your strategy for
managing customer relationships,
please visit http://www.micro
soft.com/businesssolutions/crm.

Extend Your New Year’s Bliss:
Take Better Care of Your Customers

You’ve got to hand it to them:
Many small businesses are find-
ing new feelings of security with
the help of customer relationship
management technology.

(NAPSA)—Heart disease is the
leading cause of death affecting
70.1 million men and women in
the United States, according to
the American Heart Association
(AHA). We all know it’s important
to follow a balanced diet and exer-
cise regularly to keep our hearts
and bodies in shape—but can a
heart-healthy diet taste good and
include foods we love?   

Now there’s a new cookbooklet
that features unique lean beef
recipes that meet AHA guidelines
for heart-healthy diets. Filled
with 14 simple recipes, Fast &
Flavorful Beef: Heart-Healthy
Recipes entertains your taste
buds, while also adding some
nutritional power to your diet.

Love Your Heart 
With Lean Beef

“Lean beef can be a smart choice
for a heart-healthy, balanced diet,”
says Connie Guttersen, Ph.D.,
R.D., member of the Council for
Women’s Nutrition Solutions
(CWNS) and nutrition instructor,
Culinary Institute of America.
“Today’s beef is leaner than ever
before, so you can easily be good
to your heart and still enjoy your
favorite beef recipes.” 

Did You Know?
• There are 19 cuts of beef that
qualify as “lean,” according to gov-

ernment guidelines. Each cut has
less than 10 grams of total fat and
4.5 grams or less of saturated fat per
3-ounce serving. (A 3-ounce serving
is about the size of an adult’s fist or
a computer mouse.) For example, a
3-ounce top round steak contains 4.6
grams of total fat. For a Lean List
wallet card, visit www.beefitswhats
fordinner.com.
• Half the fatty acids in beef are
monounsaturated fatty acids—the
same heart-healthy kind found in
olive oil.
• Short- and long-term research
studies show lean beef can be
included as part of a lowfat diet
plan to lower cholesterol levels.

Cooking With Lean Beef
Making heart-healthy meals

with lean beef can be easy. Gut-

tersen advises:
• When you’re selecting a lean
beef cut, look for the words
“round” or “loin” in the name,
such as sirloin or round tip. 
• Trim visible fat away from beef
prior to cooking.
• Look for lean ground beef,
which is labeled as 91 percent
lean or leaner. This ground beef
can have as few as 5 grams of
total fat per 3-ounce serving.
• Rinse cooked ground beef crum-
bles to reduce fat.
• Use lowfat cooking methods,
such as grilling, broiling, roast-
ing, pan-broiling, stir-frying
(using a minimal amount of oil)
and braising. Less tender cuts of
lean beef should be marinated in
a tenderizing sauce, such as Ital-
ian dressing or salsa,  before
grilling or broiling.
• Cook with fresh ingredients
that add flavor without extra fat,
such as lemon juice, hot and sweet
peppers, onion, garlic, tomatoes
and ginger.

To get a copy of Fast & Flavor-
ful Beef: Heart-Healthy Recipes,
simply send a check in the
amount of $1.00 made payable to
National Cattlemen’s Beef Associ-
ation with your mailing address
to: NCBA, Dept. AHA, P.O. Box
670, Blooomingdale, IL 60108.

Add Some Flavor To Your Heart-Healthy Diet

(NAPSA)—New online catalog
provides tools to make daily activi-
ties easier for people with
rheumatoid arthritis (RA), a
chronic autoimmhands, feet and
wrists. RA.com also offers answers
to questions about RA, current
news on treatment options and
tips on managing the disease. The
free catalog is also available from
1-866-RA-CATALOG.

Risk factors for heart disease
include high cholesterol, high
blood pressure, diabetes, family
history of heart disease, age, smok-
ing, lack of exercise and being
overweight. For free educational
materials about cholesterol and
heart disease, join the American
Heart Association’s The Choles-
terol Low Down campaign, spon-
sored by Pfizer Inc., by calling 1-
800-AHA-USA1 (1-800-242-8721)
or visiting www.americanheart.
org/cld.

Calcium supplements, such as
Os-Cal® or TUMS®, which contain
no or very small amounts of
carbohydrates, can help people
achieve recommended amounts of
calcium quickly, conveniently and
inexpensively. For most supple-
ments, it takes just one or two
tablets with both breakfast and
dinner to meet the recommended
amount of calcium.

(NAPSA)—According to Father
Val J. Peter, children at Girls and
Boys Town learn to trust again
and make true friends, which is
important because often relation-
ships prior to their arriving there
have left them feeling confused
and vulnerable. Learning friend-
ship skills helps them build posi-
tive relationships and become bet-
ter people.

When cleaning your home, it’s
best to get a vacuum that has an
efficient filtration system. Ex-
perts such as Jeffrey May, author
of “My House is Killing Me!,”
prefer a vacuum with a HEPA
(High Efficiency Particulate Air)
filter such as those made by
CleanStream filters. The filter
captures all large particles and
99.97 percent of particles at 0.3
microns. For clean home tips, you
can visit www.cleanstreamfil
ters.com.

The future could include a TV
show called “Niles,” a “M*A*S*H”
reunion episode and a president
named Oprah. Those are some of
the findings of a recent survey
that measured American atti-
tudes toward entertainment and
pop culture. Harris Interactive®

conducted the survey for PARADE
among 3,077 U.S. adults (aged
18+) who are online.




