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(NAPSA)—America loves ice
cream. We lead the world in ice
cream consumption, with each
American averaging 23.2 quarts of
ice cream and other frozen treats
annually.

Our love affair with this delec-
table treat began when ice cream
made its first appearance in Amer-
ica during the early 1700s. The ice
cream cone was invented in 1896
by Italo Marchiony, who sold ice
cream from a cart on the streets of
New York. In those early years,
before refrigeration, ice cream and
frozen novelties were mainly treats
for the privileged and wealthy as
ice was rare and valuable. 

Today, 98 percent of all U.S.
households purchase ice cream.

• The five most popular ice
cream flavors are vanilla, choco-
late, butter pecan, strawberry and
Neapolitan.

• More ice cream is sold on Sun-
day than any other day of the week.

• It takes an average of 50
licks to polish off a single-scoop ice
cream cone.

• There are over 1 billion pop-
sicles eaten in the U.S. every year.
Orange, cherry and grape are the
most popular flavors.

June and July each year mark
the annual Summer Favorites Ice
Cream & Novelties Promotion,
sponsored by the National Frozen
& Refrigerated Foods Association
(NFRA). It’s a great time to visit
your grocery store, where you will
find special promotions and prices
on your favorite summer treats.

When shopping for ice cream
and novelties, NFRA suggests that
you make the ice cream aisle your
last stop, and when your groceries
are packed, request a freezer bag

or additional brown paper bag to
insulate your ice cream for the ride
home. At home, store ice cream in
the main part of the freezer, not on
the door, where it is subject to
more fluctuating temperatures.

A favorite ice cream treat to
enjoy: the old-fashioned Root Beer
Float.

Root Beer Float
11⁄2 cups vanilla ice cream or

frozen yogurt
11⁄2 cups cold root beer

Put two scoops of ice cream
in a tall fountain glass and
pour in enough cold root beer
to cover. Add two more scoops
and top again with root beer.
Serve with a spoon and straw. 

During June and July, you can
play NFRA’s Summer Favorites
Online Instant Win Game. Visit
www.BringUsToYourTable.com for
game details and rules. 

Always A Summertime Favorite
Keeping It Green

(NAPSA)—Pets and winters
can be hard on even the best of
lawns. And while fertilizer can
provide nutrients for growth, it
does nothing to improve the condi-
tion of soil. Fortunately, there’s
now an all-natural blend of miner-
als which conditions the soil and
promotes green growth.

The key ingredient is gypsum,
an all-natural soil conditioner that
counters the damaging effects of
salt, animal waste and compacted
clay. It neutralizes damage and
actually improves soil density.

According to Dave Jackson of
Personal Gardener, a leading line
of lawn and garden products,
Lawn Spot Repair physically
changes the structure of the soil to
improve drainage, prevent runoff
and erosion, while encouraging
deeper, healthier root growth. By
improving soil texture, the prod-
uct also reduces water runoff and
makes watering more efficient.

For more information about
Lawn Spot Repair and other Per-
sonal Gardener lawn and garden
products, call 1-877-538-4068 or
visit YardRight.com.

When pets “spot” your lawn, a
soil conditioner can help undo
the damage.

(NAPSA)—Even when school is
out, the opportunity to learn is
always available. Especially since
your children follow your example.
That’s why the American Heart
Association recommends that par-
ents take time to establish smart
and healthy lifestyle habits your
kids will have for life.

Nutritionists say it can be easy
for school-aged kids to learn
healthy eating habits. In fact,
studies show that healthy habits
established early in life tend to
remain with people well into their
adult years. The American Heart
Association offers tips that par-
ents can use—year-round!

First, be active with your fam-
ily. Go for walks. Enjoy a bike
ride. Toss a ball during a backyard
picnic. Not only will you share
extra playtime with the kids, but
physical activity is a fun way to
burn extra calories, stay fit and
maintain a healthy heart!

Second, pack your and your
children’s lunches with nutritious,
low-fat, low-cholesterol foods like:

• Low- or nonfat dairy prod-
ucts such as skim milk and low-
fat string cheese;

• Sandwiches made with
whole-grain breads and extra-lean
meats or fish;

• Low-fat condiments such as
mustard instead of mayonnaise;

• Fresh fruits and vegetables
such as apples and oranges, car-
rots and celery;

• Baked pretzels, baked tor-
tilla chips and salsa, and low-fat
yogurts for tasty treats.

Third, look for the American
Heart Association’s heart-check
mark while grocery shopping. The

distinctive red heart with a white
check mark on food labels from
the association’s Food Certifica-
tion Program helps you quickly
and reliably find healthy foods
that can be part of a sensible eat-
ing plan. Food packages bearing
the simple logo have been evalu-
ated to ensure they meet the
American Heart Association’s cri-
teria for heart-healthy levels of
saturated fat and cholesterol for
healthy people over age 2. 

For even more convenience, use
the association’s online Grocery
List Builder to create, print and
take your heart-healthy shopping
list with you to the store. (Your kids
might enjoy building their own spe-
cial list!) The Web site features a
complete list of certified foods. Log
on to heartcheckmark.org. It’s a
great way to shop smart—and fast!

To learn more about reducing
the risk of heart disease and
stroke through good nutrition,
visit the American Heart Associa-
tion Web site at americanheart.org
or call 1.800.AHA.USA1 for your
free copy of the “Shop Smart with
Heart” brochure.

Live The Good Life:Teach Your Children Well

TAKE THIS MESSAGE TO HEART—
Healthy habits established early
in life tend to remain with people
well into their adult years.




