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(NAPSA)—More than 45 mil-
lion Americans, or one in seven,
need help paying for their medi-
cine, and many are not aware that
there are programs available that
can help people get the medicines
they need—programs that may
provide medication at a fraction of
the cost or even for free. 

To help consumers learn about
these government and private
programs, Merck & Co., Inc., a
global research-driven pharma-
ceutical company, has developed
the Guide to Affordable Medicine.
The Guide to Affordable Medicine
can help patients learn how to
find the right program for them,
determine their eligibility to
enroll, understand how to navi-
gate the paperwork and approval
processes and answer commonly
asked questions.

“We know that people without
prescription coverage are less
likely to use medications and more
likely to stop therapy that could
potentially save lives, keep them
out of the hospital, and allow them
to lead more productive, health-
ier lives,” said Nancy Wicks, Exec-
utive Vice President, Merck
Patient Assistance Program, Inc.
“The most unfortunate part is that
there are many programs that the
uninsured could take advantage
of, if they only knew about them.
This new resource is designed to
help people understand the range
of options available to them.” 

Eligibility for these programs
differs based on a number of fac-
tors, including age, income, dis-
ability status, health insurance
and prescription drug coverage,
among others. The Guide is di-
vided into easy-to-read sections
to help readers find the appro-
priate program:

• Medicare—For people over
age 65 or disabled, who need help
affording their medicine.

• Medicaid—For people who
lack health insurance and have a
limited income.

• Patient Assistance Pro-
grams—For people who have a
limited income and no prescription
drug coverage, and have exhausted
all other payment options.

• Prescription Discount Card
Programs—For people who don’t
have prescription drug coverage,
but earn too much to receive
public assistance.

• Children’s Insurance—For
people who lack insurance cover-
age for their children under age 19. 

To order a free copy of the
Guide to Affordable Medicine,
cal l  (888) MERCK-38 or visit
www.merckhelps.com.

New Free Guide Highlights How Uninsured Americans
Can Get Free Or Discounted Medicine

The Guide to Affordable Medicine
outlines various programs to
help people obtain the medicines
they need.

(NAPSA)—The complex forms,
the piles of records and receipts,
and the possibility of being
selected for an audit all contribute
to the feeling of dread that the
words “tax season” conjure up in
many Americans. This year, how-
ever, one company has assembled
a group of resources to help small
businesses tackle the challenge of
preparing for tax season.

Throughout tax season, mem-
bers of the Microsoft Professional
Accountants’ Network will con-
tribute to a growing list of tips
and informative articles designed
to help small businesses identify
areas where they can improve
their tax readiness. Tax prepara-
tion experts from across the coun-
try will be providing their
thoughts on everything from lit-
tle-known deductions to tips about
software programs that help users
better manage the complex tax fil-
ing process. The tips, articles and
other resources can be accessed at
www.sba.microsoft.com/taxcenter. 

“Few things are as taxing for a
small business as the time and
effort put into preparing a filing,”
said Bob Lewis, senior manager of
accountant relations at Microsoft.
“This resource, coupled with innova-
tion built into our Microsoft Office
Small Business Accounting package,
is designed to provide small busi-
nesses the tools to manage this criti-
cal aspect of their businesses.”

Each week, the site will feature
a set of new tips corresponding to
each day of the work week and will
provide access to content from pre-
vious weeks. In similar fashion, a
feature article written by a profes-
sional accountant will appear each
week, discussing in detail valuable
concepts that may require a more
in-depth explanation. 

The members of Microsoft’s Pro-
fessional Accountants’ Network are
familiar with the limitations and
challenges commonly experienced
by small business. Many small
businesses may still rely on paper-
based accounting methods and are
forced to outsource a lot of the tax
preparation process because they
cannot weather the disruption to
their day-to-day business. With
such challenges in mind, Microsoft
recently introduced one-year free,
unlimited support and up to $100
in savings for its Small Business
Accounting 2006 software at partic-
ipating retailers for a limited time.  

The Microsoft Professional
Accountants’ Network is part of the
Microsoft Partner Program, an
industry-leading network of compa-
nies that use Microsoft software
and provide services to small and
medium-sized businesses. For more
information about the Microsoft
Professional Accountants’ Network,
visit www.microsoft.com/mpan.

For more information about
Microsoft Small Business Accounting
offerings, visit www.microsoft.com/
o f f i c e / a c c o u n t i n g / p r o d i n f o /
default.mspx.

Big Help For Small Businesses

Small businesses can get expert
tax time assistance from a sur-
prising source.

✁
Editors’ Note: This information is provided to you by third parties for informational purposes
only and shall not constitute tax or legal advice. Microsoft Corp. has not checked or verified
any of the information provided and makes no representations or warranties as to its accu-
racy. Each individual’s tax situation is unique and you should check with your accountant or
other tax professional for particular advice on your situation. 

On-The-Go Tips
(NAPSA)—Whether you’re

spending time at the office or are
constantly on the move, there are
some ways to make life easier
while on-the-go. Try these tips:

• Stay organized. Use a cal-
endar to write down all your
engagements, addresses and
phone numbers. Keeping all the
information in one place can keep
you from wasting time looking for
it later. 

• Find your time wasters.
Keep track of the ways you waste
time for one week. Do you spend
10 minutes finding your keys? If
so, make a key hook by your
door—and use it. 

• Make the most of your
trips. Knock a few items off your
list on the way to work or at
lunch, freeing up some night and
weekend time.

• Finish what you start.
When you work on a project from
start to finish, it’s one less item on
the to-do list.

• Readjust priorities. Since
you can’t really do it all, re-evalu-
ate which activities really need
your time and focus.

• Look for grab and go
snacks to give you a lift. Kraft
To Go! snacks, which come in two
cheese and cracker varieties, are a
great source of calcium. They fit
in your purse, briefcase or bag,
and are great for women on-the-go
who are looking for a wholesome,
grab-and-go snack. 

For more information, visit
www.kraftfoods.com.

(NAPSA)—It seems only fitting,
say many women, that if a size 14
was the best-selling women’s size in
2005, stores should feature more
stylish, contemporary clothing for
the full-figured customer.

That’s not what women have
found in the past. While depart-
ment stores carry a vast range of
brands, many plus-size women feel
these departments are hard to find
and do not offer an extensive selec-
tion of merchandise, and they are
tired of poor service. Some women
have relied on the Internet for a
wider range of fashions, but buying
without trying on can be a hassle—
not to mention trying to return an
online purchase.

Fortunately, full-figured women
no longer have to search for decent
plus-size fashions or deal with the
poor service that often accompa-
nies such purchases. A new plus-
size boutique concept with a warm
and inviting atmosphere has been
designed to make the shopping
experience more satisfying. 

Liz Claiborne Inc., the first
company to create a line of cloth-
ing dedicated exclusively to the fit
and fashion needs of women sizes
14 to 24, now offers several of the
company’s most sought-after plus-
size brands and accessories all
under one roof within 30 Elisa-
beth boutiques across the country. 

The boutiques offer the signa-
ture classic style of Elisabeth, the
lifestyle looks of Liz Claiborne
Woman and the at-ease elegance
of Emma James, along with the
sophistication and elegance of

Dana Buchman and Ellen Tracy,
as well as the vivid color of Sigrid
Olsen—all in one destination. 

Fashion experts agree that
friendly, knowledgeable sales
associates, a wide variety of
lifestyle, career, casual clothing
and accessories and the much-
searched-for plus-petite offerings
are key ingredients to making
shopping a pleasurable experi-
ence for plus-size customers. 

“I think plus-size women will
shop more frequently if they feel
that their needs are being met.
And the shopping experience is
always more exciting when there
are more options and choices. This
whole idea of a mini-department
store in one beautiful boutique,
like the Elisabeth boutique, is a
truly novel concept,” says style
expert Susan Redstone.

To find an Elisabeth store, visit
www.elisabeth.com.

The Plus Side Of The Shopping Experience

Plus-size women may find shop-
ping a pleasure at a stylish new
boutique.

(NAPSA)—Cholesterol-lowering
medicines that help control the risk
factors for heart disease have made
great strides in lowering the risk of
heart attack or stroke. You can’t
always see or feel the symptoms of
heart disease. For that reason, it’s
important to take your medicines
as directed by your doctor, even if
you may not feel yourself getting
better. If you have questions about
your medication, talk with your
doctor and stay on the medicines
your doctor prescribes. 

**  **  **
The National Cancer Institute

recommends mammography
screenings every one to two years
for women over 40 and annually
for women over 50. One of the
most recent advances in X-ray
mammography is digital mam-
mography. Digital mammography
systems such as Siemens Medical
Solutions’ MAMMOMAT® NovationDR

enable faster and more accurate
viewing of the dense tissue of the
breast. To learn more, visit
www.imaginis.com. 

**  **  **
When it comes to information

on vitamins and nutraceuticals, a
one-stop reliable solution is now
available. Information-seeking
consumers can rely on the Vitamin
& Nutraceutical Information Ser-
vice (VNIS) at www.VNIS.org,
which offers in-depth information
on all 13 vitamins and a host of
important nutrients including
carotenoids: lycopene, lutein and
zeaxanthin; omega-3 fatty acids;
probiotics; soy isoflavones; green
tea extract (also known as EGCG);
and co-enzyme Q10.

***
You can fall in love at first sight with a place as with a person.   

—Alec Waugh
***

***
There is nothing wrong with
today’s teenager that twenty
years won’t cure.

—Author Unknown
***

***
My personal hobbies are read-
ing, listening to music, and
silence.

—Edith Sitwell
***

When tea is designated
“orange pekoe,” the name refers
to the size of the leaves rather
than the flavor. Orange pekoe are
the largest leaves.




